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FEBRUARY, 


1925 Vol. XIX, No. 12 
OUTLOOK IS BRIGHTER AT WASHINGTON 
EXCEPT ON ALCOHOL FOR OUR TRADES 
Congress and the Washington 


be of extreme interest to all of our 


\dministration continue t 


industries. Only harm 


may be feared from the 68th Congress, which expires on 


March 4, for it is not likely to pass any of the bills desired 


by a majority of business men 


and possibly may enact bills 


to which they object, including the Cramton measure, which 


curtew ban on tl 


alcohol 
hard tor 


would put a new e innumerable industries 


which use industrial 
Watching 


ictivities to 


signs of the Anti-Saloon League’s 


further eclipse many industries must be con- 


end of the 
Industrial Alcohol Advisory 


and representatives of our associations to 


tinued until the 


Session al 


perhaps it might be 


a good idea for the Committee 


prepare to give 


reasons to President Coolidge to refuse to sign approval of 


the Cramton Bill if it should be enacted in the last rush. 


They must not fors get that Sterling and Wheeler are up ind 


on the Anti-Saloon League job at 7 o'clock in the morning 


and never sleep while there is a chance 


that 


to push ahead a 


measure would cause trouble for the legitimate manu- 


facturers using industrial alcohol in their eagerness to 


Nation. 


invoke the aid of 


subserve the salvation of the remainder of the 


The suggestion about preparing to 
particularly 
All of the trades know that “law e1 


the radical 


President Coolidge is timely and equally im- 


iforcement” with 
Unit 


whether for the sciences, 


portant. 
backing the Prohibition 
ot all 


other 


elements simply 


means the elimination alcohol, 


manufactures, or any legitimate purpose, for the 


ignorance or fanaticism, 


alcohol to be 


Unit, whether through or police 


enthusiasm, considers all its legitimate quarry. 


taken a stand for law 
stand we. all take, but it 


President 


Coolidge has 
That 


tremely impossible that 


President strong 


enforcement. is the is ex 


Coolidge will assume the 


} 
¢ 


position that new laws shall be enacted, to be enforced to 


embarrass legitimate business, at least by and with his con- 


sent. We doubt it very much. But the “Anti-saloonitics,” as 


they are sometimes called, have been assiduous in presenting 


not made 
than 


their arguments to him, while our industries have 


use of their similar prerogative, or, at least, not more 


half of one per cent of what their opponents have been doing 


in the last few years 


Since President Coolidge was confirmed by an overwhelm- 


ing vote as President Harding’s successor he has been 


gradually preparing for an Administration of his own. Even 
Harding Ad- 


President meant to 


now he is still following the policies of the 


ministration, which the late lamented 
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benelit to the 


and substantial 
Nation lt 


aims, 


have been one of great cheer 


business and th evident that 


popul cr ot 


olidge, with the same may not have 


and ( 
the 


Harding 


been of mind on methods. However that may be 


salnic 


their objective seems to be unanimous 


There has beet teady purpose apparent 


dministration to carry out and perhaps intensity the pt 


nade by President Harding three vears ¢ 


omission te 


\ct 


ness 


recalling his kindly 


Congress to revise the Tarift 


would be unfair to say that President ¢ 


vhat his heritage of the office would seem 


has done wonderfully well and has modestly gone 


Hi 
conscientious fashior 
The 


interested 


to make his coming tour-year term a 


results must come from e fort on the part ot 


SLICCESS 


everybody and the work must be: done with an 


time m com 


that 


intelligent appreciation of the limitation of 


with the vast amount of matters ought to 


parison 


receive consideration It is very certain from President 


Coolidge’s switch of Attorney General Stone to the Supreme 


Court bench and from other recent moves that he proposes 


to give business a square deal. I[t will be the fault of ow 


industries if they fail to take advantage of President 


Coolidge’s fair mindedness in treating public affairs. 

raking everything into consideration, so far as Washington 
is concerned, excepting the black Cramton cloud, which ma) 
hang over, the outlook is very pleasing for what the new 
69th Congress under President Coolidge’s guidance, may 
It is quite certain that there will be no special 
the 69th 


December. The Senate, unlike the House, is a partly 


produce. 


session of Congress before it convenes regularly 


next 


meet in special session on 


the 


and it will 


call, 


inducting our new Vice-President, Charles G. Dawes, into 


continuous body 


President Coolidge’s but with purpose only of 


office as presiding officer of the Senate. 


CREDIT MEN’S ANTI-FRAUD DRIVE 
National 


fund 


the Association of Credit 


million-dollar 


Phe 
Men 


mercial 


campaign of 
fight com 
March 
an intensive 
This 


a series of such drives which are 


for a with which to 


frauds will be launched in earnest on 23, 


when the credit men of Philadelphia will begin 
drive to raise the quota for their city within a week 
will constitute the first of 
to be put over in each of the fifteen cities which the asso 
ciation has selected as strategic centres from which to carry 
work of investigating questionable incidents and 


on the 


following through to prosecution where guilt is uncovered. 

Other centres are New York, Chicago, Boston, Baltimore, 
Pittsburgh, Buffalo, Detroit, Mil 
waukee, St. Louis, Kansas City, Indianapolis, St. Paul. As 
the 


raised as 


Cleveland, Cincinnati, 


fast as plans are completed in each of these cities, 


machinery will be set in motion and the money 
quickly as possible 


When the 


plans to increase its staff of investigators at least five times 


additional funds are available the association 


in order that credit crooks may be sought out and brought 
for 


to justice. It will also endeavor to recover losses 


in concealed goods, and to safeguard the interests 
the the 
which at is chargeable to 


creditors 


of the consumer by reducing percentage of cost 
of manufactured 
credit losses. 
The association estimates that of the 20,500 commercial 
failures which occurred in 1924, with liabilities of $542,000,- 


000, from 40 to 50 per cent represent commercial frauds. 


goods 


present 





IF YOU’RE WILLING TO PAY FOR your | 
MONEY’S WORTH—YOU’LL GET IT! 


LL, BUT FIRM 


Our correspondent at Grasse, in his review of th essentia 


oil and floral situation, reports that the holiday dullness 


Nas 


not yet vanished, but conditions otherwise seem to be satis- 


factory Jasmin and violet form two interesting features 


lhere is a scarcity of supplies in the market and the outlook 


tor 


appreciably lower prices is dubious, while there js . 


tendency in some lines toward an advance. It continues t 
be advisable for manufacturers of our products to buy raw 
materials without hesitation, for there is no likelihood of 
obtaining lower prices in the near future and the possibility 


of increases is by no means to be ignored 


THE OLD AND THE NEW FRENCH ENVOY 


It is not for us to try to voice the general regret in this 
country when Jules Jusserand, for twenty-two years the 
\mbassador from France to America, sailed from New York 
His dis- 
tinguished diplomatic service, his splendid rapport with our 
country 


for home on January 28 to go into retirement. 


him the 


He 


and customs and his geniality for 


As he 


had learned to love America. 


won 


friendship of all he met. said when he sailed: 
[he new Ambassador, Emile Daeschner, has been accorded 


a warm welcome. He is fortunate in the possession of a 
charming family and he has had the experience which will 
enable him to prove a worthy successor to the long time 


Dean of the Washington Diplomatic Corps 


INDIA SENDS NEW YEAR GREETINGS 


We feel impelled to make an exception to our rule not to 
list Xmas-New Year the 


ticularly cordial missives from far away India, which have 


greetings by receipt of two par- 
just arrived after traveling halfway around the earth. 
l‘irst came the good wishes of M. Narayanasawmy Naidu 
& Son, of Madras and Nellikuppam, India. 
rom the Mysore Government Sandalwood Oil Factories 
Ltd.), South 


season’s compliments were followed by an interesting san- 


(Essenflour Products, Mysore, India, the 


dalwood Souvenir, which is much appreciated 


ARBITRATION IN TRADE A FEDERAL LAW 

News that President Coolidge has signed the Mills Federal 
Arbitration Act on Lincoln's Birthday was one of the most 
welcome tidings business men received. The new law makes 


arbitration contracts valid, enforcible and irrevocable 


throughout the Federal courts. 
While there are some slight defects in the new law which 
will be remedied in the new Congress the law as it stands 
is a wonderful relief to a vast number of honest litigants 
and will save annually hundreds of thousands of dollars to 
disputants who are willing to submit to arbitration instead 
of going through long and often costly court litigation. 
The advantages of arbitration have been recognized i 
New York courts for some time and it is gratifying te 
everybody that it is now the law m 


interested to know 


Federal courts. 
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TENNESSEE PROPOSES A STAMP TAX 


Senator Evans, of Tennessee, has introduced a measure OUR ADVERTISERS 


(Senate Bill 116) in the legislature of that State to tax 








perfumes, cosmetics and all toilet preparations, besides other 
commodities, for the privilege of entering into trade. It is ARTHUR COLTON COMPANY 
a most remarkable proposal from many points of view and Manufacturers of Mixing and Collapsible 
while apparently aimed at the low-priced stores it affects the Tube Filling and Closing Machines 
entire trade and would cause much annoyance to everybody, Detroit, Mich. 
say the least, should it be enacted. Of course there | 
naturally would be the question whether Tennessee could \MERICAN PERFUMER AND ESSENTIAL OL REVIEW, 
impose such a stamp tax on the goods of tirms located 14 Cliff street, New York 
utside of the State, but litigation in such a case would be Gentlemen We have no hesitancy in stating that 
expensive, troublesome and perhaps fruitless. we have found THe AMERICAN PERFUMER one of the 
We are indebted to Thomas J. Hickey, of Chicago, the best means of advertising our collapsible tube filling, 
general counsel of the Flavoring Extract Manufacturers’ closing and clipping machines, as well as clips In 
\ssociation for the following summary and comment on this fact we know of no other Journal that has the pulling 
bill, which no doubt will be interesting to a great number power and the elaborate illustrations as are found in 
of our readers and which those concerned may do well to | THe AMERICAN PERFUMER, and you are to be con 
ligest with a view to fighting the stamp tax. gratulated on the success of this up-to-date, live-wire 


monthly publication. 
YY “Tennessee Senate Bill 118, by Evans, makes it a We 
privilege to buy or sell within the state certain com- , N : 
this modities, including ‘chewing gums, mints, perfumes, | lappy and Prosperous ew Year, and also thank v 
the toilet waters, cold creams, face creams and other beauty li} for the many courtesies extended us in the past. 
faite or complexion preparations, all candies selling or being With kindest 
sold and bought by retail sale at five, ten, fifteen or 
twenty-five cents for one single piece and at more than 
our twenty-five cents when sold in any box, package, or \rTHUR COLTON COMPANY, 
the other container, any and all soda fountain and _ soit i} * X. RoELLINGER, Secretary 
He drinks not made exclusively from milk and flavoring 


also take this opportunity of wishing you 





regards, we are, 





dis- Yours very truly, 


r partially from eggs, all talcum powders or face 
powders or similar preparations selling by retail sale tor 
rded y more than 25 cents. 














of a “Section 2 of the above bill imposes a privilege tax of 1924 EXPORT AND IMPORT FIGURES SHOW 
will 10 per cent of the price at which any of the commodities FAVORABLY FOR OUR INDUSTRIES 


above named is or are sold or bought. : ; , 
time , : . Complete returns of the foreign and domestic interchange 
“Ssection 3 provides that the tax shall be paid by ' ' I fr he D 
stamps to be attached to the article when sold.” in our commodities have just been received from the Depart 


_ ment of Commerce. They show up well for the American 


SYNTHETIC AROMATICS RESEARCH 


A brief review on another page of a scientific paper on 


industries and indicate that there is a falling off in the 
demand for imported perfumery. As from 1923 no great 


change, however, is noted in the general situation, the ab- 


the “Utilization of Cassia Oil for the Synthesis of Cinnamyl normal price of vanilla beans alone contributing to make the 


Menhal’”? ; — o — ‘themists . ‘ ‘ : aa 
\lcohol” is a reminder that organic research chemists in imports exceed the exports, which is not significant. The 


this “On P Oo} “ ) re i : ce } ; e . 
this country are giving more and more attention to the soap industry suffered another set-back, details of which 


problems of the perfume industry than ever before, which is \ iJ] be found in our Soap Section. The following table 


Most encouraging development. Two valuable contribu- vives a general survey of our foreign trade relations 
tions have been made within the year by the Department of 


(} 


. To © Badine — 
hemstry, Yale University, and other important contribu For the Year Ending Decen 


tions have been forthcoming from the Department of m 

ssential and distilled oils 5,106.38 aa 5,527,929 

Perfumer smetics, ete 7 774.84 612,7 E ,669 
research work been done at Columbia by Professor Marston ynthet iro hemici = 99,658 
T. Bogert and his assistant but arrangements have been a] eee soos 3 vane 

.W gert al ‘ ‘ arrang ‘ € : 371.684 4109.6 356.629 


Chemistry, Columbia University. Not only has constructive 


made for Columbia to establish a course in perfume chemistry eae ae gpg want 0,475 4,404,534 


deral 


nthe Spring of 1925, the general scope of which as printed 


most ° 
one of our previous issues, assures great benefit to the 


akes aie ‘ . 
la lustry in addition to its educational value 
cable me ' 

These investigations carried out in university laboratories 
hich annot but be beneficial to the synthetic aromatics branch 
V ; oh a ; : 
rand Of perlumery and in fact it is only by the great extension 
ands y Dy 


at work of this kind that a stable independent American 
gants 


, industry of synthetic perfume materials can arise and fully 
rs oO 


sl satisty the needs of American perfumers. Plant chemists, The total imports of the perfumery division reveal an 
steal ‘ ; 


harassed by the problems of daily control and production increase in 1924, but perfumery alone has fallen off nearly 
d in ; = industry peculiarly varied and complex, seldom have $100,000 Perfume materials also have declined heavily, 
the time, facilities, or background necessary for the prosecu- these two items indicating that French perfumers here are 
tion of fundamental research. Hence we must look to the depending less on their foreign affiliations for supplies.and 
research delvers of the universities for important assistance are following the practices of American manufacturers in 


in the continuance of organic perfume chemical progress carrying out their processes with the use of essential oils 
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and other original ingredients, instead of depending on For December For the Year 


partly prepared materials sent over the ocean: Peppermint Other Oils Peppermint 
; 7 » ¢ 92 ¢ 7 ¢ 592 
American manufacturers do not appear to have done much ar ase ree 846,528 

7 33, 5 62,063 366,273 

to cultivate foreign trade, but it must be taken into con 92 ; 39,314 ,168 198,743 
; ' ; ) 2,62 33,837 264,714 53 
sideration that some of our leading firms have established : 86'148 187°395 sree 


ia 
Other Oils 
$828,402 
645,754 


plants in Canada, France and elsewhere for the production 


of American goods. The figures follow, showing the totals Tale imports in 1924 were 36,398,433 pounds, valued at 
for the last six years $356,629, being below the figures of any year except 1920 
in the last six years. This may be due to the great expansion 


of the American tale industry 


a i san g | a GERMANY AND THE UNITED STATES 
os aa ey kc “si : 37,971 566,98: oh 71,859 Some statesmen in both countries try to gain avoirdupois 


loral waters 


politically and perhaps otherwise by keeping the unfortunate 
Perfume muterials 


Cosmetics, talc powders, . acai , = re World War alive, but while they are 


making speeches th 
et 


slogan of peace and forgiveness makes its sound in more than 
one Nation that suffered by the conflict \s to Germany and 
the United States: 


Totals 


An official German statement shows that in the first nine 
months of 1924 Germany's imports from this country stood 


irst, being practically twice Britain’s figure, which was 


second. In Germany's export trade most went to England, 
with the United States second. The sum in gold marks runs 
up into the millions. 


neries, Cosmet Et At the same time the New York Merchants’ Association 


Year Ended December has won its fight to have the sea post service between the two 


countries restored and before long the pre-war system which 
Perfume 


t saved time and made for convenience will be in full opera 
Paleum 


dere 397,542 ,671, ,238 = tion on the liners carrying mail between the two countries 
Creams, ug S 
metic 


Dentrif 


CHINA’S NEW JOURNAL IN OUR REALM 


We welcome to the field of journals which are calculated 
to benefit our industries internationally the China Chemists’ 
&y Druggists’ Review of Shanghai, the December issue of 
which has just been received. This is a new periodical which 
promises to become an important link in the chain of 


magazines published around the globe in the interests of our 
The Government reports have now begun to segregate own and allied industries. The December number, the sec- 
the imports of geranium, otto of rose, thyme and sandalwood — ond to be issued, printed partly in Chinese and otherwise in 
oils, which formerly were included in the “all others,” but American type, presents an interesting ensemble of appro- 
as yet there are no comparative figures. The total for 1924 priate news and scientific matter in both languages, while the 
for all of the essential oil imports stands up well with-recent advertising features reveal a similar attention to modern 
preceding years. Comparisons of totals are given for six publishing methods that must be attributed to the fact that 
years: the conductors of the journal know their Chinese and their 


i Distilled Oils \merican languages and customs almost equally well. 

For the Year Eading December 3 While the primary purpose is to promote pharmacy, the 
i: scope apparently has been broadened to include perfumery 

and allied interests. The Review is thoroughly up to date 

both in its contents and in its features, for it provides a 

permanent exhibition as part of its service facilities for the 


146,407 


1 448 2 ~ chemical and drug trades. This is something that may 
5,553 ’ ~ / ’ 


l 
466,034 


- well be noted by any of our readers who are interested in 
the China market. The Review's office is at lc Kiukiang 
road, Shanghai, China. The subscription fee is $3 gold tor 
this and other foreign countries. Any of our readers who 
are considering the China market will do well to get ™m 
touch with our new contemporary of separate languages but 


united purposes. 


1 Segregation of items began September 22, 1922. 


From a Chicago Chemist 
Our exports of essential, distilled and volatile oils were (Lloyd A. Hall, Consulting Chemist, 428 East 35th St., Chicago, Ill.) 


larger than in any previous year. Peppermint oil practically Enclosed please find check for $2 for one year’s subscrip- 
doubled in exports. The figures follow: tion to your very excellent magazine. 
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TOO MANY TRADE NAMES JAR BUSINESS; 
PURCHASING METHODS CRITICIZED 


Charles Fischbeck, secretary of Ungerer & Co., has con- 
tributed a very interesting and timely article on “Industries 
Which Have Too Many Trade Marks” to a journal devoted 
Naturally Mr. Fisch- 


beck devotes considerable attention to the situation in the 


to advertising and collateral subjects. 


essential oils and aromatics sphere of trade, reaching the con- 
clusion that there is much more duplication and close simi- 
larity in names of merchandise than is either necessary or 
iystined by market necessities. He refers to our booklet 
‘Trade Names of Natural and Synthetic Raw Materials” 
with approval, but makes the comment (which we already 
have made) that many more trade names: undoubtedly will 
have to be added in the next edition, while some items will 
have to be deleted. This new Guide he considers a long 
step forward in clearing the situation and remarks: 


“Human nature being as it is, one can hardly anticipate 
immediate and complete success. But the originator of 
the plan is to be congratulated on inaugurating this 
scheme which shows promise of such cxcellent results in 
such a difficult field.” 

Mr. Fischbeck points out other matters of interest to the 
trade, one of which is the source of irritation, trouble and 
frequent loss which arises through the practice of most large 
firms of handling all supplies through a purchasing depart- 
ment. Mr. Fischbeck says: 


“The head of this department usually has no knowledge 
of the technical side of the business. [Fanciful names mean 
nothing to him. His chief interest lies in purchasing at the 
lowest possible cost. 

“Let us suppose that the manufacturing department has put 
in a requisition for a number of materials among which are 
ve or six of these specialties. The request for quotations 1s 
sent to the fifteen or twenty supply houses on the purchasing 
agent’s list only three or four of whom may handle any of 
the particular specialties desired. The others, however, will 
be pretty sure to have something else under the same name 
or a very similar name on which they will send in a quotation 
hoping to get their products introduced. 

“Whether or not he eventually purchases the proper prod 
ucts depends largely on how close a liaison exists between 
the manufacturing and purchasing departments. However, 
the purchasing agent must be more than human if he fails to 
slip once in a while.” 


“THE MEMORIAL OF THE ALLIES” 
“The Memorial of the 
under the auspices of the Sons of Liberty, Paris, France, 


Allies” is soon to be published 


to maintain and develop inter-allied friendship formed dur 
ing the World War, and also to raise funds for former 
soldiers and for the Committee for Assisting the Liberated 
Regions in the War Zone. 

\n official announcement from Charles Bertrand, membet 
ot the Chamber of Deputies, president of the Inter-Allied 
rederation of Veterans, states that the Memorial will ap 
pear about April 1. Advance pages which have been for 
warded to us, in addition to the prospectus give an excellent 
idea of the contents of the proposed volume. It will be 
issued in a limited edition and the ablest writers and artists 
ot the allied countries are contributing to the work. It 
will be a de luxe issue with a rich binding on parchment 
paper 12x 17 inches in size. Each volume will be numbered 

j : ° ° 
and will bear the name of the subscriber. 

Among the features will be a preface by Marshal Foch 
and 300 plates mounted on special paper reproducing in 
acsimile orders of ‘the day issued by chiefs of the armies 
at critical times during the war. In addition, sovereigns, 
Statesmen, clergymen and savants in literature, art and the 
sciences, as well as many soldiers, whose names are already 
famous, will contribute appropriate autographed sentiments 
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THE WORLD—AND YOU 


By JAMES EDWARD HUNGERFORD 


(Written for This Journal) 
The world wants to see you a winner, my friend; 
If you've got the goods—it’s got money to spend; 
Just give it the thing that its’s wanting, and you 
Will win with a wallop—the world will come 
through! 
Whatever you're selling, your business will grow, 
If you will make good on the samples ygu show; 
Just pick out the work you can put your heart in, 
\nd “stick on the 
win! 


job,” and you can’t help but 


The world has a prize for a fellow who's “square ;’’ 
There’s nothing to stop you if you will play fair; 
‘Twill gladly reward you, and give you its best, 
If you've got the “stuff” that can stand ev'ry test; 
It might seem “hard going,” ‘till you get a start, 
But when the world sees what you've got in your 
heart, 
\nd that you’re sincere, it will open its eyes, 


\wake to your value—and pass you the prize! 


It's useless to “bluff,” or to “stall,” or “sidestep ;” 

\ millionaire’s money won't buy a good “rep;” 

The world takes your measure, by what you can 
show 


In honesty, character—not by your “dough;” 





The world it is wise, and not easy to fool; 

It measures a man by the old Golden Rule! 

If you’ve got the goods—and deliver the same— 

‘Twill deck you with dollars, and crown you with 
fame! 


Rights Reserved) 




















especially written for the volume. Each plate will be ac- 
companied by a portrait of the author of the sentiment and 
an appropriate illustration will further embellish the work. 
There will also be 30 special plates in color by distnguished 
modern painters. 

It is interesting to note that the 300 plates will be divided 
among the allied countries so that each nation will be well 
represented. Writers, statesmen, soldiers and artists from 
each country are contributing to their appropriate section. 

Two pages especially designed are provided on which 
a subscriber may enshrine the memory of one or more 
soldiers dear to him. This feature enables a relative, for 
example, to mount a photograph with citations of some 
soldier who gave his life in the war. The pages also serve 
a similar purpose for societies, towns, etc., in affording 
them a place for inscribing the names of.their heroes. 

Net profits from the sale of the work will be divided 
equally between the Inter-Allied Federation of Former 
Soldiers and the Committee for Aiding the Liberated 
Regions. 

The Inter-Allied Federation was founded by Charles 
Bertrand, who also is president of the National Union of 
French Soldiers. Colonel Miller was elected president Sep- 
tember 14, 1921. 

The Committee for Aiding the Liberated Regions is the 
successor to the Neutral Committee for Food Supplies which 
during the German occupation served 9,000,000 inhabitants of 
Belgium and Northern France, under the direction of 
Herbert Hoover. At present the Committee cares for 
60,000 children. 

The book is sold by subscription at 2,000 francs. 
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SOME CHARITY DEVICES TO BE AVOIDED 
New York Merchants’ 
enlightens its members regarding pseudo and other char- 
It has listed ten forms 
not ap- 


Association has a bureau which 


ities that prey upon business men, 


of charity appeal frequently used, but which are 


proved by endorsing agencies. Many people wink at these 
methods on the theory the “end justifies the means.” Ques- 
tionable business policies are not condoned in commercial 
enterprises, nor should a more lenient position be taken 
toward philanthropic appeals, is the association’s view It 


supplies its members with special information regarding 


hundreds of societies and others seeking funds, in addition 
to the follawing general taboo: 


WHOM TO 
1. Raffles 


these are forbidden by law. 
2. Remit or Return appeals such as pencil campaigns, etc. 
The method is expensive and is a nuisance. 

3. Punch This is a mild form of 
one not subject to checking up. 

4. Telephone requests for a donation with offer to have 
messenger call for the same. This is a favorite trick of 
frauds. 

5. Mite boxes.—There is no way of following up the re 
ceipts from this source 

6. Chain letters that ask for a dime and request that cop‘<s 
of the letter be sent out so that the chain will not be brone: 
Statistics show that these multiplying “chains,” if followed 
through to the end of the series (usually 100), would yield 
more money than exists in the whole world. 

7. Solicitors.—Your gift is usually divided fifty-fifty he 
tween the solicitor and the charity. 

8. Street beggars. Encourages mendicancy and idleness 
There are numerous agencies qualified to care for all genuine 
cases of distress 

9, Commercial products which claim t percentage 
of profits to “charity.” Analysis shows that the charity get 
less than three cents on a dollar purchase 

10. Advertising in programs, yeat 
The solicitor, printer and advertising agency make the big- 
gest profit. 


REFUSI 


cards gambling, and 


give a 


souvenir books, etc 


THE PERFUMER’S CHICAGO AGENCY 
The 


Tut 


demands of the constantly increasing business of 


AMERICAN PERFUMER & EssentTIAL Or ReEvIEW 


beth in the country generally and 


Middle West have 


facilities for taking care of 


particularly in the 


made it necessary to provide bettet 


the interests of our subscribers 
which Chicago 


and advertisers in the region of 


is. the 


important 


chief trade centet 


Joseph Esler, who has been long and favorably known 


in trade journal and advertising circles, and is 


personally 


acquainted already to some extent in our industries, has 


been appointed representative in Chicago, and we _ bespeak 
good will ot our 


1027 


for him a continuance of the numerous 


address iS: Rookery 


3429 


friends i rritory His 


Building ; 


Edgewater 


Prohibition Prescription Too Much for Patient 


Doctor “What! your 
follow my advice and 
breakfast ?” 

Patient : 
than ten 


better ? Did vou 
water one hour before 


dy spe psia no 
drink hot 


“T did my best, 
minutes.” 


but I couldn’t keep it up more 


A New Slant 


Agent: “Your insurance policy expires next week.’ 

Chent: “All right; I've insured with your com 
pany for ten years, and nothing has ever happened to me; 
now I’m going to try another company.” 


on Insurance Protection 


peen 


DID YOU EVER STOP TO THINK— 


WaAITE, 
Secretary of Shawnee (Okla.) Board « 
THAT 


with? 


iy E.R 
 Ommerce 


there are two classes of concerns 


The advertiser and the non-advertiser 


to deal 


THAT the advertiser invites business, puts himself 
on record through the printed page, and tells where 
they are, what they have, and stand behind their state- 
ments? You take no chance in dealing with the firm 
that advertises. 

THAT the non-advertiser does not put 
record through the printed page; he does not invite 
your business by courteous advertising. Why take 
chances of having a harpoon thrown into vou? Buy 
from the concern that advertises. R 


himself on 





THAT advertising is a judicious spending of money? 
THAT many promote e 
spending more money for advertising 

THAT business men 
tunity of benefiting by 


concerns can onomy | 


too often overlook the 
proper expenditures 


yppor- 


THAT often some of them think it quite an achieve- 
ment to cut down expenditures for advertising? That 
is where they are poor guessers 





THAT they should lose no time in getting away from 
that illusion? 

THAT many men act on snap judgment, 
disregarding modern business principles and wake up 
too late? 

THAT many concerns which are always ay 
spending money in the right direction lose 
portunities to gain a large amount 

(Copyright 1924 by I 


business 


ding 
many op 
of business? 


R. lVatt 

















NEW YEAR STARTS BADLY ON FIRE WASTE 


$41,210,400, as given 


not have 


l‘ire*losses in January amounted to 


by a recognized authority, which, however, maj 


included small fires, and represents a minimum of the largely 
that the Nation 
$30,000 less than in January, 1924, but it 


unnecessary waste suffers. This figure 1s 


is above the aver 


It is discouraging. 


age. 


Practically 90 per cent of the big in. the pre 


ventable class Our industries have a good record, but 


occasionally a fire happens. Every new fire is a red signal 


light to each and every one of our readers to see that they 


are protected as much as possible against fire. Firms that 


never have had a fire often look on insurance as a necessary 


evil, take few if any precautions and then if something 
happens run up against the 80 per cent and other clauses m 
their policies that give them the coldest kind of chills along 


their financial vertebrae 


WOULD END EXCESSIVE PASSPORT FEES 
The New York Merchants’ 


termined effort to action by Congress  betore nal 
bill hich 


President, notwithstanding existing laws, to 


Association is leading a de- 
obtain 
empowers the 


or abol- 


similar 


adjournment next month on a 


reduce 


1 
I 


1S 


1 passport visas in concert with countries making 


° } 1 lhe reducing 
concessions. Germany has already led the way | reducing 


the rate to $1. as 

[he reasons why the present law is unjust to Americans 
so often been pointed out that it is not mecessary to 
The matter has been debated in Congress until 
should be familiar with it. Every letter of 
Senators or Representative in Congres 


have 
repeat them. 

member 
your 


every 
telegram to 
will help 








25 








STE 


given 
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ure 1S 


is that 
essary 
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WasHincton, February 16—The lederal Trade Com 


mission has dismissed its complaints against els & Com 


pany, Philadelphia, Pa.; the Globe Soap Company, 


Cincinnati, O., and Rub-No-More Company, Fort Wayne, 
Ind., three soap manufacturers who were charged with un 
fair methods of competition in connection with a guarantee 
against price decline plan in the marketing of their prod 
ucts. In each of the three orders issued it is stated that the 
complaint is dismissed for the reason that the practice of 
euaranteeing the price of a commodity against decline 1s 
not in and of itself an unfair method of competition within 


the intent and me ining of the Federal Trade Commission 
\ct. ; 
Commissioners Nugent and Thompson dissented from. the 
issuance of the dismissal orders. Both agreed in Mr. Nu 
gent’s opinion, which said in part 

“First, | believe that the members of the industry t 
which the respondents belong are victims of a system, not 
f their own desire, but inevitable in an industry when any 
rporation of sufficient financial power can put into pra¢ 
tice a guarantee against decline in price, since all of the 
thers are compelled to do likewise. 

“Second, | dissent from the reason given for the dismis 
sals, especially in view of the fact that it goes far beyond 
the position taken by the Commission on February 15, 1921, 
when, after a most exhaustive investigation in conference 
r ‘Trade Practice Submittal’ with many industries in re 
gard to the aforesaid practice, it said that it would ‘con 
sider each case of complaint of this character upon the 
facts shown in the specific case, applying the legal tests 
thereto’. On that occasion more than 350 manufacturing 
ud selling concerns, including trade associations, were 
represented and all the then members of the Commission 
were present. No testimony was taken, nor was there any 
ne present representing the public or the retail trades. 
There were, however, among those present, many differing 
lews expressed both for and against the practice 

“Among the many statements made against the practice 
vere the following: That it tended to produce over-buying 
nd speculation on the part of the jobbers who purchase 
re than they would on a pure price competition basis; 
hat manufacturers hold up the decline 
guarantees are out, thus producing higher prices than 
supply and demand justified; that on a rising market the 
bber gets the profits and not the manufacturer, and there 
lore should bear the loss; that manufacturers do not get any 
guarantee on the raw materials they purchase for their 
products, while they are put to the expense of providing for 
tunds necessary to meet a decline in their manufactured 
ticle that may be forced upon them; that this expense is 
idded to the cost of the manufactured article and eventually 
the ultimate consumer pays it; that the practice puts a pre 
mium upon ignorance, inefficiency, inexperience and incom 
petency eventually to the detriment of the ultimate con 
mer; that it gives a large manufacturer a decided ad 
Vantage over a smalt one who may not have as large a 
surplus for emergency, but who is otherwise a good and 
Mherent merchant : that it produces sales of a product on 
¢ basis of the merchant's credit rather than the quality 
. Ms product : that one manufacturer guaranteeing against 
lecline in price forces the entire industry to follow, sine¢ 
the jobber will not patronize the one who does not guaran 
tee when others do; that no benefit accrues to the purchas 
ng public.” 


as long as possible 


Houbigant, Inc., Denies Board’s Charges 
: Houbigant, Inc., of New York, through its attorneys 
H tnblower, Miller & Garrison, has filed an answer to the 


ommission’s complaint against it. Denial is made of vari 
(Continued on Next Page) 
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TRADE BOARD BUSY AS CONGRESS PLANS NEW DEAL 


Ends Price Guaranty Cases as Legal; 


New Complaints and Dismissals; Important Bill to Reform Procedure 





at 
w 


Houbigant Defends Its Practices; 











WasHINGTON, February 16.—An important bill revising 


the Federal Trade Commission act with a view to changing 


its procedure somewhat has been introduced in the House by 
Representative Williams of Michigan and in the Senate 
by Senator Wadsworth of New York. 


of the bill is to make it possible through informal con- 


One of the purposes 


ferences in advance of the issuance of formal complaints 
| 


to eliminate many cases that otherwise would be pressed by 


the commission \ Senator 


Wadsworth and 


lowing explanation of the purpose of the bill 


statement issued jointly by 


Representative Williams makes the fol- 


“This bill has been prepared by attorneys who have had 
a wide experience and practice before the Federal Trade 
Commission and who represent important business enter- 
rises. The purpose of the bill is to meet criticisms as to 
1e scope and activity of the Federal Trade Commission 
and to provide for a constructive and helpful administration 
of the Act governing the Commission 


Commission Was Intended to Help Business 

“It is realized that the Federal Trade Commission has 
a wide field of proper and useful activity This measure 
was enacted by Congress in the first instance as an instru- 
ment of constructive and helpful service to American 
Business, to be applied in pursuance of a policy and pro- 
cedure that would deal justly with the rightful interests of 
all concerned, but yet to effectively stop the us¢ of com- 
petitive methods which are improper, unfair and against 
public policy 

“The Commission was established to act as a_ helpful 
friend of American Business and as an official voice to 
assist in clarifying trade practices and in abolishing such 
methods as the best ethics of business do not support. The 
Commussion has done much good, more than has_ been 
appreciated probably by the public as a_ whole Nearly 
eight years’ experience under the Act, however, has dem- 
onstrated the necessity for changes to bring the Act up-to- 
date. 

“President Coolidge in his message to Congress of De- 
cember, 1923, said: ‘Revision of procedure of the Federal 
lrade Commission will give more constructive purpose to 
this Department.’ While this particular measure has not 
been submitted to the President, it is hoped that it will meet 
and cover the matters touched upon by him 
“When the Commission has reason to believe that a meth- 


od of unfair competition is employed by a firm, the bill 
provides that it shall first advise such firm concerning 
such method and give it the opportunity of an informal 


hearing. If the tirm is able to satisfy the Commission that 


the Commission is without jurisdiction to proceed or if 
the firm discontinues the methods in question, the Commis- 
sion shall go no further, although it can reopen the ques- 
tion later and proceed under the Act for good cause found 
by it It is believed that this method of procedure will 
dispose of a la 
sequent legal proceedings, and with les expense to the 
iovernime and to the parties concerned The lack of 
present law results in many formal 
prosecutions that could be more quickly and _ satisfactorily 


e number of matters without delay or con 





disposed of by constructive and helpful informal 
on with business 


Would Put an End to Red Tape Methods 


‘When formal complaint is issued, it is provided under 
this bill tl 


Ope Ta- 


lat the notice of hearing shall contain a_ plain 
ind concise statement f the questions presented, the prac- 
tices under investigation, the Commission’s belief with ref 
erence thereto and the reasons of fact and the law for such 
belief \t the formal hearing, if the Commission is satis- 
ied that it is without jurisdiction or if the respondent shall 


discontinue the practices in q 1estion, the proceedings shall 
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by a 


be dismissed proper order. Under the bill also the 
respondent shall have the right to make a written motion to 
dismiss the proceedings, and, from the facts as alleged in 
the notice of such hearings, have the questions thus pre- 
sented passed upon before the expense involved in the tak- 
ing of testimony is undertaken. 

“Under another provision of this bill, 
the Commission is brought before the courts for enforce- 
ment or review, the Commission's findings as to the facts 
shall be conclusive to the extent that they are supported 
by a fair preponderance of evidence, or, if no evidence was 
taken, by the admitted or stipulated facts reasonably con 


when an order by 


strued. Under the present Act the Commission’s finding 
when under review by the courts, shall be taken as con- 
clusive if supported by testimony, there being no provision 


as to a fair preponderance of the evidence and as to per 
mitting a stipulation between the parties as to the 

‘This bill is one designed to quite 
Section 5 of the Federal Trade Commission Act so as to 
strengthen the position of the Commission, make its work 
more effective and less subject to criticism; and to eliminate 


facts. 
thoroughly re-write 


certain features of practice before it which have proved 
obnoxious. If adopted, it will result in a large saving 
both to the Government and to American business and will 
eliminate expensive hearings in at least fifty per cent of 


the cases now coming before the 
the shorter method of dealing 
for in this bill.” 


Commission, because of 
with such matters provided 


Humphrey Suceeds Gaskill on Board 
William E. Humphrey, former Representative in Con- 
gress from the state of Washington, has been appointed by 
President Coolidge as a member of the Federal Trade 
Commission. Mr. Humphrey succeeds Nelson B. Gaskill 
of New whose term expired last autumn and who 
held over as a recess appointee. 

Both Mr. Humphrey and Mr. Gaskill are Republicans, 
but the latter originally was a Wilson appointee and pres 
sure has been brought to bear to fill his place with 
one who has been more active in party affairs. 

Mr. Humphrey in the dozen years that he 
Congress was known as a conservative and his 
is expected to contribute toward the movement to make 
the Federal Trade Commission less radical in character 
and less obnoxious to business generally. 

The four other members of the 
W. Van Fleet of Indiana, 
W. Hunt of Iowa, who 
representative; Hustom Thompson of Colorado, 
and John F. Nugent of Wyoming, Democrat. 

The three Republican members are expected to work in 
complete harmony with the administration 


Jersey, 


some 


served in 
appointment 


Vernon 
Charles 

farmer 
Democrat, 


commission are 
Republican, chairman ; 
was appointed as a dirt 


HOUBIGANT DENIES BOARD'S CHARGES 


(Continued from Preceding Page) 


ous allegations, “but 
and still adheres to 
ized prices, at 
retail dealers 


respondent admits that it has 
a merchandising policy favoring stabil 
which it desires its toilet articles resold by 
handling same, and, in accordance with said 


adopted 


policy, respondent has sometimes refused and still refuses 
to sell to certain retail dealers, and, in accordance with 
said policy, during the two years last past, respondent has 
sometimes taken steps and still occasionally takes steps 
similar to some of those described in the various sub-para- 





graphs of said 
Houbigant, Inc., in 
udmissions : 
(a) it issues and sends 
price lists, to which it 
7 prices respondent 


aph Two of the 
denying the 


complaint.” 
charges makes these 
to dealers handling said products 
hopes that dealers will conform, 
revises from time to time 


(b) it has frequently informed persons or corporations 
eng ned in the trade, by letters, salesmen’s interviews or 
other means, that it hopes retail dealers handling its 


products will maintain stabilized prices, and that it reserves 
its legal right to refuse to sell or supply its products to any 
dealer whatsoever for any reason satisfactory to respondent. 
(c) it often receives from dealers handling its products 
reports, volunteered by such dealers, as to failure of other 
dealers to preserve or maintain resale prices. 
(d) it frequently advertisements, 


receives voluntarily 
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Ls 


sent to it by dealers calling attention to price cutting 

(e) it has sometimes directed its salesmen or other agents 
to report any instances of failure to maintain prices, which 
may come to their attention, and it has sometimes directed 
its salesmen or other agents or employees to refrain from 
selling to particular dealers, in accordance with respondent’ 
legal right and for’ reasons satisfactory to respondent, an 
at the request of other dealers, it has sometimes caused its 
salesmen or other agents or employees to investigate in- 
stances of price-cutting alleged by complaining dealers 
be harmful to their business. 

(f{) in some instances, where it has refused to sell to par- 
ticular dealers, such dealers have induced respondent to re- 
sume selling by voluntarily making promises with respect 
to maintaining prices. 

(g) when dealers complaining or reporting to respondent 
about price-cutting harmful to the business of such dealers, 
have requested respondent to ascertain the facts and report 
action taken, respondent has sometimes done so. 


Empress Company Cited in Hair Dye Case 


The Commission has issued 
press Manufacturing Company, 
use of unfair methods of 
manufactures and sells toilet preparations to operators of 
beduty parlors, barbers and to the a ony. public. 

\mong the products so manufactured and sold by respon- 
dent is a prepar ition for dyeing human hair, known as 
‘Tausig’s Improved Instantaneous Hair Color Restorer.” 
The complaint alleges that in advertising this hair color 
restorer in trade journals and various other publications of 
general circulation, and in its literature, the respondent 
makes statements to the effect that the preparation has been 
approved by the Department of Health of the City of New 
York. These statements, the complaint alleges, are false 
and have the tendency and capacity to mislead and deceive 
the purchasing public. 


complaint against the Em- 
New York, charging the 
competition. The company 


Sayman Company Consents to Order to Desist 


The Commission has issued an order requiring the T. M 
Sayman Products Company, St. Louis, to discontinue the 
use of unfair methods of competition in the distribution and 
sale of its products, particularly its soaps. The respondent 
admits the charges of the complaint and agrees with the 
commission as to a statement of facts upon which the order 

s based. 

The commission found that respondent has for many 
years enforced a system of fixing and maintaining prices at 
which its soap was to be resold to jobbers, wholesalers, re- 
tailers, canvassers and consumers, and enlisted active co- 
operation in furthering its plan of resale price maintenance 
by furnishing printed price lists carrying notification that 
respondent’s soap should never be sold at less than the 
prices fixed by the respondent. 

Prior to the opening of an account with any wholesaler 
or jobber, respondent insisted upon obtaining a pledge ot 
co-operation in maintaining its resale prices, and refused t 
sell soap to wholesalers and jobbers who failed to maintain 
such prices. A system of numbers stamped or perforated 
on the wrappers of each bar of — was used in detecting 
price cutters who were sold to thereafter only on condition 
or promise that the company’s price would be maintained in 
the future. ; 

The commission found that the effect of the company s 
price plan was to deprive the ultimate purchaser of eo 
dent’s soap of the advantages in prices ordinarily obtaine 
under conditions of free competition. 

The commission's order is that the respondent - 
carrying into effect any resale price maintenance policy by 
means of contracts or combinations or by co-operative meth- 
ods in which respondent and its distributors, customers and 
agents undertake to prevent others from obtaining . 
company’s products at less than the prices designated by ! 


Lautz Brothers Complaint Dismissed 


The Federal Trade Commission has dismissed 
plaint against Lautz Bros. & Company, Buffalo, 


its com- 


complaint charged the firm with unfair methods of com- 
petition in connection with a price guarantee plan. in market- 
ing soap and washing powder. 











for the rea- 
son that the company is no longer engaged in business. The 
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DRY CHIEFS WATCH FOR CHANCE TO PASS CRAMTON BILL 


Senate Hearings Fail to Result in a Generally Satisfactory Bill; 


Dangerous Provisions Retained; Blair Calls Off Too Zealous Agents 


WasHINGTON, February 16.—The Cramton bill creating a 


orohibition bureau in the Treasury Department is back on 
Senate calendar awaiting action during the closing weeks 


the : : : 
‘the session of Congress. Enactment of the legislation 


sill is doubt ful. 
+ somes to a vote and any relay in conference probably would 


It is conceded that the bill will be passed if 


avoided by the concurrence of the House in the Senate 
Possibility of 


e 
smendments. 
the bill hinges upon whether or not a few Senators aré¢ 
determined enough in their opposition to filibuster during 
the closing days of the session. 


preventing the. enactment ot 


Senator Reed of Missouri, Democrat, led the opposition to 
the bill in the judiciary committee and is expected to make 
the principal fight against the measure on the floor of the 
Senate. He has figured in filibusters in previous sessions and 
+ would not be at all surprising if he succeeded in blocking 
action, 


Drug Manufacturers’ Ideas Utilized 


The judiciary committee in reporting the bill adopted 
amendments quite similar to those proposed by the American 
Drug Manufacturers’ Association. One amendment creates 
a board of review composed of three members appointed by 
the Secretary of the Treasury to which appeals can be taken 
from decisions and regulations of the prohibition bureau. 
Other amendments create two divisions in the bureau, one a 

ision of industrial aleohol and the other a division of 
nonbeverage alcohol. 

Other amendments approved by the committee reduce the 
lary of the commissioner of prohibition from $10,000 to 
97.500 and the salary of the solicitor of prohibition from 
7.500 to $6,500. The salaries of the chiefs of the two divi 
sions are figured at $6,000. 

While the amendments seem to have satisfied the drug 
manufacturers and retail druggists they are not at all accept- 
ble to other groups including the National Wholesale Drug- 
gists Association and other organizations which have fought 
the bill all along the line. The split in the ranks of the in- 
dustrial alcohol users facilitated favorable action by the com 
mittee and seems to have weakened the cause of the opposi 
tion. 

Senator Sterling, of South Dakota, who is in charge of.the 
bill, proposes to call it up for action at the first favorable op 
portunity. If action is blocked it means that the bill is out 
aid must be reintroduced in both Houses in the next Con 
gress, 


Amendment Would Create Two Divisions 


The text of the committee amendments creating two divi 
sions follows : 

“There shall be in said Bureau of Prohibition two divisions 
s follows: 

“(1) A division of industrial alcohol, the chief of which 
shall be a graduate chemist and a person of knowledge and 
experience in the manufacture of ethyl and denatured alco 
hol, and the industrial uses of denatured alcohol, who shall 
de appointed by the commissioner with the approval of the 
Secretary of the Treasury, and receive a salary of not more 
than $6,000 per annum. 

“Such division of industrial alcohol shall administer the 
laws and regulations promulgated thereunder relating to the 
manufacture of ethyl alcohol, and the laws and the regula 
tions promulgated thereunder relating to the manufacture of, 
the issuance and revocation of permits for the distribution, 
sale, and use of denatured alcohol in such manner as to in 
sure an ample supply of alcohol, and to provide for the use 
of denatured alcohol in the development of lawful industry. 

“(2) A division of nonbeverage alcohol, the chief of which 
shall by technical training and practical experience have a 
thorough knowledge of the use of ethyl alcohol and other 
liquors, and in the manufacture of articles in which the use 


of ethyl alcohol and other liquors is authorized under the 
provisions of the national prohibition act, who shall be ap- 
pointed by the commissioner with the approval of the Secre- 
tary of the Treasury, and receive a salary of not more than 
$6,000 per annum. 

“Such division of nonbeverage alcohol shall administer the 
laws and regulations promulgated thereunder relating to 
the issuance and revocation of permits for the distribution, 
sale, and use of ethyl alcohol and other liquors for manu- 


facturing and all other nonbeverage purposes.” 


Board of Review Provisions 


The text of the amendment creating a board of 
follows: 

“All regulations and decisions respectively issued and made 
by the commissioner or the chiefs of such divisions of in- 
dustrial alcohol and nonbeverage alcohol relating to permits 
of all kinds; permit holders of every class; the issuance and 
revocation of permits for the withdrawal, purchase, sale, and 
use of ethyl or denatured alcohol or other liquors, and the 
imposition by the commissioner of penalties or assessments 
of every kind shall be subject to review by 
ing of three members appointed by the 
Treasury ; 


review 


a board consist- 
Secretary of the 
Provided, That no member of such board shall be 
connected with or employed in the prohibition bureau. 

“Such board shall designate one of its members chairman, 
and any interested person, form, or corporation may file with 
the chairman an application for review of such regulation, 
decision, imposition of any penalty or assessment, and such 
application for review shall be heard and decided by said 
board within 30 days after filing, and the commissioner 
thereupon shall forthwith conform such regulation, decision, 
penalty, or assessment to the decision of said board: Pro- 
vided, however, That a date for such hearings shall be fixed 
by said board and not less than five days’ notice of the time 
and place of such hearing shall be given to the applicant and 
the commissioner, both of whom may present evidence, oral 
or written, in person or by an attorney, or other authorized 
representative: And provided further, That the applicant or 
the commissioner may have a decision of said board reviewed 
by an appropriate proceeding in a court of equity which may 
affirm, modify, or reverse the decision of said board.” 

Some of the Claims for the Measure 


Senator Sterling in his report from the judiciary com- 
mittee to the Senate said in part 

“The creation of a bureau of prohibition with the powers 
and duties provided for in the bill will give united control of 
the sources of liquor supply. Your committee believe it 
essential to an adequate enforcement of the law that the pro 
hibition of beverage liquor should carry with it the power to 
exercise authority over the nonbeverage trade. The acts of 
the commissioner are subject to the approval of the Secretary 


of the Treasury, and the commissioner can not exercise any 


arbitrary power to the detriment of legitimate trade. It is 
believed that under the bill an advantage will accrue to the 
legitimate industrial-alcohol dealers and users in that. instead 
of having to deal with two authorities, they will have to deal 
with but one. 


“The second object to be accomplished by the bill will be 
the extension of the terms of the civil service act to the em- 
ployees of the prohibition bureau. 

“As to the proposed amendments: First, the original bill 
provided for but one division in the Bureau of Prohibition, 
called a division of industrial alcohol and chemistry. The 
duties devolving upon the chief of this division related only 
to the carrying out of the provisions of section 13 of Title IIT 
of the national prohibition act—in other words, to industrial 
aleohol—and provided in terms that the division of industrial 
alcohol and chemistry should ‘administer the manufacture, 
distribution, sale, and use of ethyl and denatured alcohol for 
all nonbeverage purposes in such manner as to insure an 
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ample supply and promote the use thereof in scientific re- 
search and the development of lawful industry.’ 

“But the drug manufacturers and the wholesale and retail 
druggists, together with the manufacturers of articles in 
which the use of ethyl alcohol and other liquors is authorized 
under the provisions of the national prohibition act, while not 
objecting to a division of industrial alcohol, insisted that 
their interests should be safeguarded by a further amendment 
which would provide for the supervision of the use of ethyl 
alcohol and other liquors authorized under the provisions of 
the national prohibition act; and the committee, appreciating 
the force of this contention, provided by way of amendment 
for the division of nonbeverage alcohol hitherto set out in full. 

“It was insisted that the law should provide or a review 
of the decisions of the commissioner of prohibition before any 
party aggrieved by such decisions should be required to resort 
to a court of equity. With this view the committee was dis- 
posed to agree, and hence the amendment providing for the 
appointment of such board of review by the Secretary of the 
Treasury, no member of such board to be connected with or 
employed in the Prohibition Bureau. 

‘The important change made by the bill in the existing 
code for the enforcement of the Eighteenth Amendment is the 
transfer of the duties now onienunl by the commissioner of 
internal revenue to the proposed commissioner of prohibition, 

‘The relation of the 
enforcement will be continued as 
United States attorneys. will 
initiating and prosecuting 


Department of Justice to prohibition 
under existing law and 
have the same control in 


liquor cases as they now have 


\ssessments and the making of compromises remain the 
same, except that the authority heretofore conferred upon the 
commissioner of internal revenue is transferred to the pré 
posed commissioner of prohibition, who takes such action 
only with the approval of the Secretary of the Treasury. 
Liquor taxes after their assessment will be collected by the 
internal revenue collectors.” 


Dangerous Provisions in Bill As Reported 


Senator Reed in a minority report from a subcommittee of 


he judiciary committee declared that the Cramton bill makes 
ery radical changes in existing law and that its effect would 
be to minimize and practically destroy the powers of the De 
rtment of Justice wit 
pition 


respect to the enforcement of prohi 


‘The import of all of them is that 
control prohibition 


missioner of prohibitior 


substantially the entir¢ 
and narcotics is placed in the com 
and the Department of Justice is t 
all intents and purposes made completely subservient to the 
individual who happens to be the commissioner of prohibi 
tion,” said Senator R “For, it must be manifest that if 


ove! 


he Departm« nt ot ice is deprived of the agents necessary 


violations of the law and those 





to Keep it in toud agents 





ire placed under th ntrol of the prohibition commissioner, 
ind if the prohibition commissioner is authorized to make 
les and regulations and decisions without consulting with 
the —— of Justice, and if he is given a general 
power and authority to enforce the laws inst liquors and 
narcotics, be is placed i complete command and the Depart 
ment of Justice is shorn of the powers which naturally be 
long to it of enforcing the criminal statutes of the United 
States, save as the cominissioner of prohibition may see [fit 
to report case niringement to the Department of Justice.’ 

Reports have been current that Prohibition Commissioner 
flavin is slat lor retirement after March 4 Various per 
ons have be med as a possible successor, including Ar 
thur Woods, former police commissioner of New York City. 
and Senator Sterling, whose term expires March 4. It has 
been admitted in administration circles that the President may 
make a change after the Cramton bill becomes law if it does 
reach the statute books 





la by 7 tio1 fheials in the 1eld and authorities 
n the Prohibit nit Washington in acting on applica 
tions tor permits to withdraw alcohol for use in the prepara 
tion of pharmaceutical articles and in manufacture gener 
illy is ser ] terftering with the proper conduct of many 
lines of busine ind is Causing great financial loss, accord 


Washington representative of the 
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National Wholesale 
can Manutacturers of 


Druggists’ Association 

Toilet Articles. 

Mr. Crounse declared that only an infinitesimal Proportio, 
of alcohol withdrawn for use in manufacture was diverted t 
purposes prohibited by the dry laws, and he insisted that if 
the Prohibition Unit would consent to a modifie; ation of th 
regulations governing the shipment of alcohol for Purposes 
of manufacture it would make a substantial contribution 
national prosperity. Complete divorcement of 
supervision of industrial alcohol from the Prohibition st 
which is primarily an agency dealing with bootleggers, 
the permanent remedy for the situation, he said. 


and the Ameri. 


xOovernme 





Mr. Crounse charged that under present regulations miles 
of Government red tape must be unwound before a manu. 
facturer could obtain an increase in his quota of alcohol 
Phis barred a manufacturer from making plans for the fy. 
ture and prevented prudent buying to replenish stocks j 
times of low prices He endorsed the recommendation oj 
the Alcohol Trades Advisory Committee that the Internal 
Revenue Commissioner should designate a Deputy Commis. 
sioner to take over administration of that part of the prob 
bition law relating to the 
proof 


manufacture, sale and use of hig 


alcohol, pure and denatured, for non-beverage pur- 


poses 

“Ninety ive per cent. ot the troubles of those who hok 
permits to buy alcohol for legitimate manufacturing purposes 
could be avoided if such division of the Prohibition Unit 
were authorized,” said Mr. Crounse. ‘Manufacturers ha 
been compelled to apply to the courts for relief from the 
drastic restrictions put upon alcohol quotas by the Unit. 
number of such have recently decided, all i 
favor of the applicants. It now seems to be a well settled 
principle of law, as it certainly is undisputed in sound 
economics, that no one but a manufacturer can_properl 
estimate the amount of raw material he can _legitimatel 
use in his business. I am hopeful that the Government 
will accept this principle in the near future, but I am 
free to say that at this time alcohol quotas are being 
lessly restricted by drastic rulings that have not a 
leg to stand on.” 


CadSeS been 





Over-Zealous Prohibition Agents Rebuked 


alcohol is the 
Commissioner Bla 


Of importance to all legitimate uses of 
action just taken by Internal 
in calling off the prohibition directors in_ the 
Texas and Kentucky from executing their plan to curtail 
illowances of alcohol and liquors to druggists to amo 


not in received in 1924 \ number 


Revenue 
»tates 





excess of what they 


ot druggists in those States peones against notices sent 
ut by the prohibition directo , and appeal was taken t 
the commissioner by E. ( Srckaaever, attorney tor 





National Association of Retail Druggists, with the re 
that instructions were issued to Frank Cole, director 
Texas, and Sam Collins, in Kentucky, in which the follow- 
ing method of directed 


procedure 1S 
of excess alfowance, and 
drawn to it in any way, 
inquiry, personal knowledge or othe 


there is an instance 
attention 1s 
complaint, official 


‘Whenever 
your 





whether by 


wise, it is desired that you give it your attention, and not 
hat vou undertake a resurvey of all the retail druggists 
in the State 


Nave 


“Whenever you information upon which you Cat 
rely, whatever its source, that an individual permittee 
been granted at legitimate fr 


writing to snow 


allowance in excess of his 


iould give him notice in 





quirements, you sl 


cause, within a reasonable time, either in writing or 

person, why his allowance should not be reduced, and whe 
he has been given such hearing, if it is made to appear that 
he is receiving an excess allowance, you should re . 
such allowance to as neat approximation { his actua 
needs as may reasonably be ascertained This, of cours 
would not justify a change where there was a mere noml 
nal or n rible amount in excess of what is necessary 





appreciable or ( nsiderable ex 


but wherever there is any 
should make the 


“If vou have any plans or 


reduction. 


cess vou necessary 


undertakings in : 
instructions you will please at once discontinue tet 


and hereafter limit vour 


these re 
inquiries to the instances ind 


cated 








excess 0! 
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OPINIONS DIFFER ON FLEXIBLE TARIFF LAW REPEAL 


Revision in the New Congress Is to Be Engineered by Green, of Iowa; 


Synthetic Aromatic Imports Slump; Hoover Aids Distribution Plan 
_ HINGTON ebruat 16 \ movement tort the repeal terests I some part that parties or their presentatives. 
\VADHi shON _— : wry . . . ‘ , : ea 
the flexible provisions of the Tariff Act of 1922 1s The result has been to impair the prestige and standing 
on ( § low ‘hair of the commission and to greatly injure its usefulness, 
] ‘ > s » 1 n, oO OWa, Clie 1 s - 
gaining headway Representative G ee “a N ule no particular benetit has come in any way from the 
man of the House Ways and Means Committee, who wi so-called flexible tariff provisions, which have accom- 
in charge of the next general revision of the tariff in plished practically nothing and are so detrimental to the 
fe in charg tt cates : = 
Congress, Which is expected to come next year, has de isctulne of the commission. 
mgress, 


cared himself for repeal of the flexible provisions on the 
unworkable. Mr 


Commission to. its 


have proved Green 
Pariff 
inding body which will make inves 
| submitting information to 


oround that they 


favors restoring the original 
functions of a tact 
tigations for the purpose ot 
Congress. 

Mr. Green’s position is being upheld by numerous other 
embers of Congress, including both Republicans and Demo 
crats. Among the Democrats who have declared that the 
flexible tariff has failed to serve its purpose 1s Represen 
tative Cordell Hull, of Tennessee, a member of the Ways 
and Means Committee and former chairman ot the Demo 
cratic National Committee. 

The American Protective Tariff League, which always 
has opposed any kind of Tariff Commission, has repeated) 
declared itself for the repeal of the flexible tariff. 


m 


Coolidge and Hoover Favor Further Tests 


President Coolidge, however, is not yet ready to tavor 
the repeal of the flexible tariff. His position is that suth 
cient time has not elapsed to demonstrate conclusively that 
the flexible tariff will mot work. He is inclined to the 
belief that this method of adjusting rates should be help 
ful in view of the fact that the Tariff Act of 1922 was 
passed at a time when the foreign exchange situation was 
insettled and when it was impossible to determine costs 
accurately 
Secretary of Commerce Hoover also is inclined to oppose 
the repeal of the flexible tariff. Like the President he 
believes that the flexible tariff represents a step toward 
the establishment of a scientific system of tariff making 

Representative Green's statement is of particular im 
portance in view of the fact that he will have more to do 
with the framing of the next general tariff bill than any 
other member of Congress. 

“The membership of the Tariff Commission has recently 
become the subject of much controversy in Congress, 
said Mr. Green. “Since what is known as the flexible 
tariff provision became a part of the law by being incorpor 
ated in the last tariff act, the commission has inevitably got 
into difficulties and its troubles have been numerous. Be 
fore the enactment of that provision the Tariff Commis 
sion merely made findings of fact and its members never 
expressed their views on questions of policy. Nominally, 
it is still merely a fact-finding body, but in fact, its pow 
ers enable its decisions to modify the provisions of the 
tariff law 


Opinions Subject to Many Attacks 


“The result has heen to make the opinions rendered 
pursuant to the flexible tariff provisions the subject of all 
sorts of attacks, the nature of the attack usually depending 
on the views of the person making it as to the merits of 
4 protective tariff. 

“Political considerations have become, in the minds of 
many, most important in making selection of members of the 
commission and some members, both of the House and Senate, 
have manifested a desire to make it a political body. 

“The original purpose of the creation of a tariff board 
was to take the tariff out of politics as far as possible and 
to create a commission that would make its findings in an 
impartial and judicial manner. No special pleaders were 
allowed to appear before it. Now it is continually being 
urged to make its decisions according to the financial in 


The Tariff Commission is about ready 
to the President in the 
quiry has been concluded and all that 

commission to make its recommendation 


Hearings in the general investigation by the commission 


to submit 
linseed oil investigation 


a report 
Che in- 


remains is for the 


into duties on vegetable oils are to be set for some time 
in March. The field work in this investigation, which deals 
with cotton seed oil, peanut oil, cocoanut oil, and soya 
bean oil, has been concluded and preparations are being 
made for the public hearings Investigations were con- 


ducted both in this country and in Europe and Asia. 

In the vegetable oil investigations the soap manufactur- 
ers and other users of vegetable oils as raw materials are 
seeking reductions in duties, while agricultural interests 
are opposing any cut below present rates 

The Southern Tariff Association has issued a statement 
protesting against methods employed by the Tariff Com- 
mission in computing costs of production of vegetable oils 
The issue involved is similar to that in the sugar 
where agricultural interests have been displeased because 
prices paid to farmers rather than actual costs of produc- 


case 


tion have been used in computing costs 
Design Registration Bill Is Reported 
The House Patents Committee has ordered a favorable 


report on the patent design registration bill and a new bill 
embodying some forty textual amendments has been intro- 
duced in the House by Representative Vestal, Republican, 
Indiana These changes are designed to meet in part some 
of the objections made during the recent hearings on the 
original bill. As it now reads it is understood to have the 
approval of the Government officials directly concerned with 
the legislation. It repeals the existing patent registration 
law and all matters under that law will be taken up under 
the copyright act. 


New Customs Court Bill Sidetracked 


The bill changing the name of the Board of General Ap- 
praisers to the United States Customs Court ran into a 
when it was reached by the House \s a result of 
bjections by three members the bill was stricken from the 
suspension calendar which is believed to be 
sidetracking it for the remainder of the 


Mag 


equis alent to 


session 
Bankruptcy Reform Making Progress 


Legislation proposing to amend the national bankruptcy 
act has been agreed upon by the Senate and sent to the 
House for its concurrence. However, in view of the fact 
that the House has a committee at work now on the question 
of the revision of these laws, it is doubtful if anything will 
come at this proposal at this session. The committee, of 
which Representative Michener is chairman, plans further 
hearings. 

One provision contemplates preventing a creditor from 
obtaining a lien and holding it without proceeding to sale 
under it until it ripens into a preference. Involuntary 
bankrupts would be permitted only one discharge in each 
SIX years, as is now the with respect to voluntary 
bankrupts. 

A period of one year instead of four months, as at pres- 
ent, is provided for hearings on discharge, it being pointed 
out that the longer period is to be given to cover those cases 
where the bankrupt has deliberately concealed or removed 
a part of his property with intent to defraud his creditors, 


case 
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but has delayed going into bankruptcy until shortly atter 
the expiration of four months from such concealment or re- 
moval, with the result that his wrong-doing cannot be in 
voked for the purpose of having a discharge denied him. A 
new section is proposed to render uniform the time for 
appeals and reviews. These periods differ radically in the 
various districts 
Falling Off in Synthetic Aromatic Imports 

Imports of synthetic aromatic chemicals in January to- 
taled 6,654 pounds, about half the average for October, No 
vember and December. 

The tabulation of imports of synthetic aromatic chemicals 

















of coal-tar origin follows: 
QOuantit I Per Cent y 
Name of Chem - voice ( mtry 
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Amyl salicylate Franec 
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France 
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¢ Switzerlat 
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France l 
phe 
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c ¢ Tk 1 
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Methyl acetophenone (« ot Ir nee, 0 
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Methyl methyl anthr 
ilate (c.) Switzerland ( 
moy { Swit t 1 
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Musk ambrette cas 
Musk ambrette residue 
(n. c.) switzerl d, If 
Switzerland 7 
- “pe yee ‘ 
Musk ketone (n. ¢ 4 47 Hollanc 
France 
Muck xylene (n. « Holland, 100‘ 
Paracresol acetate S witze nd, 0 
Paracresyl phenyl 
tate (c.) 
Phenylacetic acid ( 7 
Phenylacetaldehyde (« 21 846 
Phenylethyl alcohol (c.) 860 1,8 . o 
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Phenylethy! formate (c.) 3 . France, 100° 
Phenylethyl propicnate 
(c.) 2 Holland, 10 
Skatol (n. c.) l g f { Hollan 67 
) France < 
(a.), Port of Chic (c.), Competitive; (n. c.), Non-competitive 


Solving Trade Distribution Problems 


To carry out the investigation of trade distribution prob- 
lems outlined at the National Conference called by the 
United States Chamber of Commerce for this purpose, six 
permanent committees have been formed, each covering a 
different phase of distribution; and five chairmen were ap- 
pointed, the sixth to be designated by Secretary of Com 
merce Hoover, to head the committee on business statistics. 
It is practically certain that Owen D. Young, chairman of 


the board of the General Electric Co., will be appointed, 
inasmuch as he was selected by Secretary Hoover last 
spring as chairman of a committee to consider the feasi 


bility of inaugurating a census of distribution to supplement 
the biennial census of manufactures. 


The chairmen of the other committees are: Trade Rela 
tions, A. Lincoln Filene, of William Filene Sons Co.. Bos 
ton; Market Analysis, Stanley Resor, of the J. Walter 


Robert R. 


Thompson Co., New York; Business Methods, 
Ellis, Hessig-Ellis Drug Co., Memphis; Distribution Meth- 
ods, Dr. Melvin T. Copeland, director of the Bureau of 
Susiness Research, Harvard University; Public Relations, 
Sidney Anderson, former chairman of the joint 


congres- 
sional commission on agricultural inquiry. 
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HONGKONG NOW TAKES HALF OF TOILET. 
RIES FROM US, WITH DEMAND GROWING 
In a review. of the trade of Hongkong, the gateway be. 
the East the West, Lloyd A. Nolan, of the 
Chemical Division of the Department of Commerce, sy. 


tween and 


plies the following information of interest to American 
manufacturers who may figure on exploiting the Far Eas 
Receipts of perfumery and cosmetics into Hongkong a¢- 


vanced in value from £65,783 in 1922 to £88,859 during 1933 


in increase of about 33 per cent. America occupies an im. 


portant position in this market, furnishing approximately 9 
per cent of the requirements, or £30,096 in 1922 and £4099 
in 1923. The United Kingdom shipped 554 in 1922 and 
£11,398 during 1923. The French participation declined 
very considerably, from £14,189 to £9,790 for the respectiy 
years, while the Japanese increased from £6,429 to £7953 

The sale of American perfumery, and toilet 
articles in the Hongkong market during 1923 was well mait 
tained. The year was a fairly satisfactory 
standing the disturbed conditions in the 





cosmetics 


one, notwith- 
Provinces of sou 


China. Imports of most lines from the United States 
showed encouraging increases. This condition was espe 

f 
cially true of such articles as perfumes, toilet waters, tal- 


cum and face powders, face creams and shaving soaps 


America Second, But Gaining in Panama 


Panama statistics for 1922 showed an 
perfumery and perfumed lotions to the 
of which France supplied 71 per 
14 per cent; Germany, 9 per cent. According to Commerce 
and Navigation of the United States, the exports of per- 
fumery and toilet preparations to Panama _ registered a 
slight increase from $104,207 in 1922 to $108,180 for 1923 
shipments of talcum powder advanced from $18,214 
$22,888; and those of creams, rouges, and cosmetics from 
$10,683. The figure for toilet preparations was 
practically the same for 1922 and 1923, about $29,000. The 
greater part of the cosmetics, hair tonics, talcum powder 
tooth powder, and vaseline imported came from the United 
States 


importation 
amount of $9772 
cent; the United States 








$8,677 to 


Nicaragua’s Toiletries Usage Growing 


The market for perfumes and _ toilet preparations in 
Nicaragua is expanded over 100 per cent, from $18,534 in 
1922 to $44,886 in 1923 every item reflected increases, ¢s- 
pecially talcum powder—$4,941 to $17,796 Exports from 
the United States of perfumes and dentifrices showed an ad- 
vance of about 100 per Good market, perhaps, t 
cultivate 


cent 


Guatemala Taking More of Our Goods 


Shipments of perfumes and_ toilet preparations from 
America to Guatemala rose from $9,268 in 1922 to $1118 
for 1923. Toilet preparations, dentifrices, creams, rouges 
and cosmetics, talcum and toilet powders recorded gains 
Suggestive for our manufacturers, 


El Salvador Buys More U. S. Perfumery 


Perfumes and toilet preparations exported to El Salvador 
from the United States, rose from $2,300 in 1922 to $14,791 
for 1923. Dentifrices, creams, rouges, and cosmetics and 
perfumes and talcum powders also recorded itcreases. 


British Honduras Backslides on Toiletries 


The 1922 statistics for British Honduras show total im- 
ports of perfumery to the value of $23,269, of which the 
United States supplied $15,328; France, $3,572; and Eng- 
land, $2,124. According to the United States statistics tor 
1923, the American participation in the perfume and toilet 
preparation trade decreased from $12,260 in 1922 to $11,263 
during 1923, the decline being general throughout the group. 
What is the explanation? The American advantage ought 
to be increased. 
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ADVERTISING SPECIFIC QUALITIES TO SELECTED CLASSES 


Limited Claims, If Directed Particularly to Carefully Chosen Groups, 
Will Sell Much Greater Output of Goods Than If the Earth Is Claimed 


By LEROY FAIRMAN 
New York Advertising and Merchandising Expert 


For a good many years the Lambert Pharmacal Co. has 


marketed a product called Listerine. It was widely distrib- 


uted and had a regular sale which, though of considerable 


nitude, was nothing to get excited about. Some adver 


mag 
tising was done from time to time, but it» was of a vague, 
veneral nature, and produced small returns 


In 1921 some thoughtful person had an idea. In putting 


the idea into practice he dug up the word “halitosis,” which 


doesn’t sound so unpleasant as bad breath, and means the 


same thing. In due time an ambitious advertising cam- 


paign was launched, proclaiming the virtues of Listerine 


is an effective preventive of halitosis. 
Within 


idvertising appeared, sales increased 3343%. The advertis 


The results were startling. a month after the new 


ing was continued on a larger scale, and every month has 


shown increased business. It is stated that the company is 
now spending $1,000,000 a 


\nd it is interesting to note that since the 


year on Listerine advertising. 


halitosis adver 
tising began the sales force has been reduced from 22 


men 


t 


Wished Happy Thought Had Come Sooner 


The halitosis idea was a very happy one, and doubtless the 
Lambert Pharmacal Co. wishes that somebody had thought 
f it years ago. Listerine is precisely the same product 
today that it always has been; it is of no more value as a 
than it 
What a lot of sales and money have 


took the 


corrective of bad breath now was when it was first 
placed on the market. 
been lost because during all those years nobody 
time and trouble to figure out a specific use for Listerine 
which would have a wide and powerful appeal to a se 
lected class of people. 

Some years ago a toilet goods manufacturer advertised 
a contest which offered prizes for the best letters of com 
mendation on its talcum powder, with special reference to 
new or unusual uses to which that product had been put. 
out of 


uses for 


Thousands of replies were received, which were 


culled a large number which gave the product 
which nobody connected with its production had ever thought 
of. Some of these uses were more amusing than practical, 
but out of the batch the company selected over 100 which 
were good enough to pass along to the public in booklet 
form. 
Whether or 


tracted from this mass of information I do not know: but 


not the full advertising value was ever ex 


certainly it was most helpful and illuminating to the manu 
lacturer to learn, direct from consumers, a whole lot of 
things concerning his product which he did not know, and 
which he probably would never have learned in any other 
Way. 

In some lines of business, all sales and advertising effort 
are necessarily focused directly upon the specific uses of 
the product. A cigarette is something to smoke, and it can't 
be used for any other purpose. A hat is something to wear 
on your head, and it can’t be advertised otherwise. Sut 
there are thousands of products which are useful for many 
Purposes, and still 


are floundering around in a 


mass of 


generalities, just as Listerine was before somebody un- 


earthed the halitosis idea. 


It is true that some products are useful for such a va- 
riety of purposes that no one use can be singled out as a 
sufficient basis for selling and advertising effort. But that 
is no excuse for a policy of generalities. Many years ago, 


the advertising of 3-in-1 Oil was taken out of the generality 
that 


Scores of 


class and made specific, and the important success of 


product dates from the time when this was done 


uses for 3-in-1 are advertised, with emphasis on the most 


important and plenty of display for all. It needs no argu- 
ment to prove that such advertising is far more productive 
than the old style method of claims and no in- 


details. 


“blue sky” 


f« irmative, speci Cc 


Progress Made in Selling Paper 


For many years paper was advertised, if at all, as just 


pape From technical descriptions the consumer was sup- 
posed to know what kind of paper he wanted for the job 
in hand. But in due time along came Hammermill with 
carefully worked out specifications of paper stocks for all 
sorts of purposes, with full information as to just why a 
certain stock was best for a certain us« Other manufac- 
turers followed suit; now the veriest novice can select a 
dozen different stocks for as many purposes around his 
plant or office, and know that his selections are wise. 

In the toilet goods business we find examples of this 
highly specialized method of selling and advertising; not 
quite so conspicuous, perhaps, as that of Listerine, but 


equally illuminating. 
One such example was considered somewhat of a joke. 
\n Afro-American who died a few 


woman years ago was 


found to have left a large fortune which she had amassed 


through the manufacture and sale of a product which de 


kinked the hair of persons of her race. The joke, if any, 
was not on her. If she had marketed an article which was 


recommended to do all sorts of wonderful things for all 
kinds of hair, the chances are that she would not have died 
possessed of an imposing estate on the Hudson, nor have 
received nation-wide obituary comment by the newspapers 


She specialized, and got rich. 
Taking Out the Kink Was the One Magnet 
Very likely there 
of the kind of hair which 


African blood. For all I know it 


at any drug store, for a very small price, some chemical that 


are other ways of taking the kink out 


derives its eccentricity from 


may be possible to buy 
will do the same trick. If so, it is a matter of no impor- 
tance. The point is that this colored woman had an idea; 
that is what she sold, and that is what made her wealthy. 

If she had imitated other manufacturers she would have 
gone into the “hair tonic” business and competed with the 
rest of the bunch. She would have claimed for her product 


all the merits claimed by all the others; she would have 


been one in a big crowd. And probably she would have 
gone broke. 


There are a large number of hair preparations on the 
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market; some for specified and limited purposes; some to 
2TOW hair where there is none; some to dye Oo! “restore” 
hair to its original color. But most of them sound alike 
to the consumer, and claim the same things in their adver 
tising. Whether there are, or might be, preparations of 
special utility and value for black hair, brown hair, straight 
hair, curly hair, bobbed hair or red hair, | don't know, 


If there are, or may be, there exists a big selling opportunity 
which has been overlooked or poorly cultivated. It 1s sate 
say that a preparation that would make a carroty head 


gleam and glisten with the hue of refined gold would pro 


remendous fortune for its 


vealth 


spwner Specialization 


Foolishness to Try to Grab Too Much 


The difficulty is that so many of us try to seize every 


thing in sight, and get little, if anything. If we make a hair 
want to claim for it 


virtues of all the 


preparation, we all the qualities and 


other hair preparations on earth. We 


feel that if we omit any of these claims, we are going to 


lose sales which we might just as well get. So we 


claim 
that our goods will do all things for all hair, and grow 


hair where there isn't any. Then we sit back and say, 


“There, b'gosh, that'll catch ‘em all!” 

What we actually accomplish is to enter into active com- 
petition with all the other hair preparations in the world, 
which is a large order. We have by our own act put our 
selves in the same class—not with a few of them, but with 
all of them. We invite comparison with all of them. We 
on the same shelf with the whole bunch, and 


virtually ask the consumer to take his choice. 


put ourselves 


We set our 
advertising up against al! the advertising of all the others. 

Furthermore, we have spread our sales and advertising 
effort over so much ground that it’s 


It doesn't 


as thin as dishwater. 


cover anything thoroughly enough to make an 


impression 


No brain can consider two propositions at the same 


moment. Give the brain one idea, expressed plainly and 


simply, and there is a good chance that the idea will be 
considered, digested and 


acted upon Add two or 


more ideas, of a different and possibly 


three 
a conflicting nature, 
In other words, if you tell the public 
preparation will make 


and nothing happens 


that your straight hair curly, and 


then stop, you will get action. If you go on and say that 


your preparation will cure dandruff, stop falling hair, re- 
store gray hair to its original color and cause it to glow and 
gleam with the radiant tints of youth you create confusion 
and invite disbelief. 


But, you may argue, not many people want curly hair 


1 
What about the thousands of others who will see our ad 


vertising? Dear ambitious friend! 


If you had one-tenth of 
one per cent of the business of people who want curly hair, 
you would have to sit up nights to figure out ways to spend 


your money. 


People Want to Know “What It Will Do” 
In the toilet goods field, what a product is is of no special 


importance ; What it looks 
like, what it costs, how many millions of packages you make 


what it will do is everything. 


of it, what kind of package you put it in, are all of minor 
importance if your article has a use which will appeal to a 
certain class of people. 

Some of the manufacturers of face creams have the right 
idea, and work it for all it is worth. Their advertisements 
avoid all generalities, and get right down to the main point 

showing women just when and how to use their products. 
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They go into the smallest details; their text is full of 


and their illustrations help sell the guods by givin 
the same character of 


“hows,” 


information. This is 


good adver- 
tising; it sells the goods. 


Cutex has made a marvelous success by the same method 


Its advertising space has been largely devoted to descriptions 


of the easy, dainty, interesting use of Cutex products, |} 
has made people want to use them, not only because they 


desire to keep their nails in good condition, but  becaus 


the process has been made so inviting through the use 


appealing text and illustrations 


Generalities and boastful 


claims would never have built the Cutex business 


It you have an article in your line which has no out 


standing point of superiority, throw it out 


Money 


you will never 


make any real money on it. is made on differences 


not similarities 


IK very article in your line should have some one point 


which makes it 


especially desirable—some feature which 


will make it appeal to a certain type or class of consumer 


more strongly than do competing articles. That feature js 


the peg on which 


your selling and advertising activities 


should be hung 
And tell the public how Many a 
time [| have heard manufacturers say, when somebody has 


complained of their products, “Ah, but you didn’t use it 
right. 


to use your product. 


If you had used it thus and so, you would have got 
splendid results.” But the idea of telling the public how 
their goods should he used didn't seem to have occurred to 


them. 
Good Hint Seen in Grocers’ Experiences 
Grocers have found that recipes, enclosed in packages or 
otherwise circulated, stimulate the sale of food products 
wonderfully. You would think that housewives would know 


how to cook macaroni, but they don't. Telling them 
greatly increases sales. You may think that women al- 
ready know just how a product such as yours. should 


be used, but don’t be too sure of it. And if there are new 


or unusual uses within your knowledge, or little tricks which 
will add to the effectiveness or serviceability of your goods, 
they will make the most productive kind of advertising ma- 
terial you could possibly use 


\ll this applies to selling as well as advertising. Dealers 
appreciate information which they can use as sales argu- 
ments; facts they can state in answer to the questions of 


their customers. Your own salesmen will find their work 
much easier if they can talk to the trade in terms of differ- 


ences and not similarities. 


Seashore Beauty Pageant Costs $100,000 


The cost of the annual Autumn pageant and beauty contest 
at Atlantic City is $100,000 and it results in an average an- 
nual deficit of $15,000, ace rding to Samuel P. Leeds, Presi- 
dent of the Chamber of Commerce. The Chamber has 
decided that in future the pageant will be directed by a 
committee of twenty-five residents and not as in the past by 
a few directors who assume financial responsibility by en- 
dorsing notes 


Possibly Gift Was for Rival 
Lady: “You have a cure for freckles. I think of giving 
a bottle to a lady friend. Can you guarantee it?” Chemist: 
“No, madam; we cannot guarantee it.” Lady: “Then I 
will take a bottle."—London Evening News. 


Rolltop Desk Not a Good Barometer 
“A man isn’t always useful and important because he has 
a rolltop desk.” 
“No,” agreed Senator Sorghum; “much 


depends on 
whether he keeps his mind on it, or his feet.” 
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ORIGIN, HISTORY AND STATUS OF DEPILATORIES 


Attributes of Various Types Favored Both in Olden and Modern Eras; 


Valuable Information on Formulas; Relative Effects of the Ingredients 


By W. A. POUCHER, Ph. C., London, Eng. 


Author of ‘‘Perfumes and Cosmetics” 


Depilatories have been in use for centuries and most prob 
ably originated as one of the toilet accessories of the harem 
While a few women consider a well developed hirsute 
rowth on the upper lip a thing of beauty . . the ma 
iotity quite naturally leave no stone unturned: in their 
efforts to remove it, even though it be a sign of vital stam 
ina. Furthermore, a downy growth on the upper lip is a 
seadvantage to those who favor the use of cosmetics, and 
t< removal is imperative if a perfect toilet is to be pre 
sented. 

Depilatories, however, do not find their most extensive 
employment in this direction, but rather in the removal of 
air from the arms. The modern evening gown, and indeed 
manv cases the afternoon frock, leaves the fair wearer 
alternative but to eliminate this undesirable appendage 
The obvious course to adopt would seem to be that of 
shaving but the majority of women fear that this will result 
na rapid growth. To some extent such an assumption is 
not without foundation, but it must not be forgotten that the 
After 
ill the only real difference between the two practices is 


ntinuous use of a depilatory will have a like effect 


that in the former the hair is removed by mechanical means 
There is, however, 
the razor takes off the hair on a level 


vith the surface of the epidermis while the depilatory re 


ud in the latter by chemical means. 
this dissimilarity : 
moves it at the neck of the hair follicle. Consequently the 
hair is noticeable again sooner by shaving and its growth 
requires to be suppressed more frequently. In order to 
ompletely destroy the hair bulbs electrolysis or X-ray 
treatment must be resorted to. 

The majority of depilatories in use today consist of the 
sulphides of the alkalis or of the alkaline earths. 
eficacy depends upon the rapidity with which they will 
nvert the hair into a soft pulpy mass which can be easily 
scraped off the skin. 
Oriental women was known as Rhusma. It consisted of 
mixture of orpiment and unslaked lime, and for use was 
made into a paste with water and applied to the intimate 
parts of the body. 
the minerals consisting of arsenic in combination with sul 
phur AS, S,, the other being realgar AS. S.. 
's yellow and the latter red. 


Their 


The first depilatory to be used by 


As is well known, orpiment is one of 


The former 
When orpiment is mixed with 
tick lime there is always the possibility of the formation 
f small quantities of arsenious oxide according to the fol 
lowing equation : 
= As. S. + 6 CaO As; Ox 6 CaS 
Of course if there is no abrasion of the skin the danger of 
Poisoning is small, but the risk has led to this depilatory 
being abandoned in Western Europe in spite of the fact that 
tis admittedly one of the most efficacious in use. 


The sulphides of calcium, strontium and barium are not 


% de . ai 7 ‘ . . 
dangerous providing due care is exercised in their em- 

ployment, 

pared and 


They are much more active when freshly pre- 
as this presents no great difficulty, the operation 


S conducted as follows: Equal parts of the sulphate and 


powdered charcoal are mixed intimately in mortar and 


made into a paste with linseed oil. This is calcined by 
placing in a red-hot fire, it being removed when white hot 
and allowed to cool. When cold it is powdered and is 
ready for use. The reaction is according to the following 
equation 


XSO, + 4 C XS 4CO 


The powdered sulphide is now mixed with starch and 
talcum or zinc oxide and packed in air tight containers. For 
use it is made into a paste with water or syrup and spread 
on the skin so that no hair shows through the upper sur- 
face of the layer Chese depilatories are rather slow to 
act and generally take about ten minutes before the hair 
can be completely removed. The paste, which will have 
dried, should be carefully scraped off with a bone spatula 
or washed off with soapy water. If the part shows signs 
f irritation or inflammation, cold cream should be applied. 


Today these products are looked upon as old fashioned 
because they have been almost completely replaced by the 
depilatory paste marketed in a tube and ready for use 
They owe their efficacy to sodium sulphide, one of the most 
active and least dangerous of the sulphides This chemical 
can be purchased and is quite good if fairly fresh. If de- 
sired it may be prepared by passing sulphuretted hydrogen 
into a solution of sodium hydroxide until saturated In 
preparing the paste the proportion of Na.S should never 
exceed 5 per cent since delicate skins are affected by irrita- 
tion. Generally about 2 per cent will be found a successful 
medium. This is dissolved in twenty times its weight of 
rose water and made into a paste with calcium hydroxide 
to which has been added some osmo-kaolin, and occasionally 
some sugar. If osmo-kaolin is not used, some glycerine 
is generally necessary to make the paste bind well. Soft 
soap has also been employed. This paste should be made 
the consistence of cream as it will stiffen a little in the 
tubes. This depilatory is placed on the skin in a thin 
layer and removed as soon as the slightest irritation be- 
comes noticeable, generally after about 3 minutes. It is 


then scraped or washed off. 


\ll sulphide depilatories require to be perfumed as the 
unpleasantness of the odor has to be counter-blended. For 
this purpose a mixture of the following are good :—Spanish 
geranium oil, lemon oil, bergamot oil, palmarosa oil, clove 


oil and cassia oil. 


Other forms of sulphide depilatories have from time to 
time appeared. A patent was taken out by Zrzawy and 
Huettemann for one which consisted of slacking quick-lime 
with water containing sucrose and passing sulphuretted 
hydrogen through the resulting solution. of calcium  sac- 
charate. This method of preparation could be modified by 
saturating the sucrose solution first with H.S and then 
stirring in the lime until a pale green or blue paste re- 
sulted. This was subsequently adjusted to contain five 
per cent of lime salt. Another process was invented by 
Bettger who passed a current of hydrosulphuric acid into 
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thick whitewash until saturated. The resulting calcium 
sulphydrate he mixed with half its weight of starch and 
glycerin of starch. This paste is alleged to take from 20 
to 30 minutes to act 


Other types of depilatories have occasionally appeared. 
Towards the end of the nineteenth century a product was 
introduced on the continent of Europe which consisted of a 
mixture of castor and turpentine oils, alcohol and collodion 
having a small percentage of iodine in solution. 


applied daily for 


This was 
and the film re- 
A modification of 
this appeared later when the turpentine oil was replaced by 
venice turpentine 


four or five days 


moved, leaving the skin free from hair. 


(a mixture of resin, turpentine and lin- 
seed oils). The application differed in that the hairs were 
pulled out by Still 
process has that of melting together bees- 


this 


sharply removing the film. another 


been advocated 


wax, resin and ceresin and pouring waxy com 


pound on the affected part. It is allowed to set and then 
quickly pulled off from one end. 
this 


pletely by the roots 


While somewhat painful, 


method has the feature of removing the hair com 


According to some medical 


liable 


continuous use. 


authorities any of the 


above methods are to cause skin trouble, especially 


Dr. Sabourand, who has had a 
that all 


using salts of thallium instead of sulphides. He 


with 


very wide experience, has found risks are elimi- 


nated by 


recommends a cream made of lanoline, vaselin and rose 


thallium ace 
that by 


surface 


water and containing about 


tate 


continuously 


one per cent ol 


cent of zinc oxide. He 


this 


and eight per says 


applying cream to the downy 


for a period of eighteen months, the growth of the hair 


and the intensity of its color is reduced by half 


THE DETERMINATION OF FREE ALCOHOLS 
IN ESSENTIAL OILS 


Douau 


M. L. Valli 
Revue de la P 


ing the methods of Glichitch (esterification by aceto-formic 


describes, in a recent issue of the 


arfumerie, a series of experiments compar- 


anhydride) and of Schimmel or Boulez (aceiylation in 


xylene solution) with simple acetylation, in the determina 


] 


tion of free alcohols in essential oils containing linalool. 


The Glichitch 
the older 
admitted 


method is shown to be vastly superior to 


methods, giving good quantitative results. It is 


older 


determination of primary and usually of secondary alcohols, 


that the methods are satisfactory for the 


failing, however, in the case of tertiary alcohols like linalool 


and terpineol An improved formula for calculating the 


results of the determination is given, and it is pointed out 


that the formula of Gildemeister and Hoffmann may be in 


= 


error by as much as 5% in the case of oils rich in free 


alcohols. Details of the method are given in the original 


article. 


ESSENTIAL OIL FROM NEW SPECIES OF 
BORONIA 

In a paper recently read before the Royal Society of New 

South Wales, 

a new species of Boronia from Broadwater, on the Rich- 


A. R. Penfold described the essential oil of 


mond River, recently named by E. Cheel, Boronia safrolifera. 
About 1.5 per cent of a pale yellow oil, heavier than water, 
with an odor much resembling sassafras, was obtained from 
the leaves and terminal branchlets. It closely resembles sas- 
safras oil in composition, inasmuch as it contains from 70 
to 75 per cent safrol as its principal constituent, the re- 


maining bodies being pinene and methyl eugenol. 
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CINNAMYL ALCOHOL FROM CASSIA oIL 
A gratifying evidence of the increasing interest shown 
by organic research chemists in the problems of the per. 
fume industry is the paper on the “Utilization of Cassia 
Oil for the Synthesis of Cinnamyl Alcohol,” by Arthur J 
Hill and Edith H. Nason, in the Journal of the : 
October, 1924, page 2236. It is a con- 
tribution from the Department of Chemistry, Yale University 
The cinnamyl alcohol has 
been gum styrax, in which it occurs in the form of an 


American 
Chemical Society, 
source of 


only commercial 


with other 


saponification of the 


cinnamyl cinnamate, associated 


ester, esters, 
This esters and a 
troublesome process of purification of the alcohol,  Thys 


although the percentage of cinnamyl alcohol theoretically 


necessitates the 


obtainable from the gum is usually fairly high, actual yields 
of the purified product have been low, and consequently the 
market price of cinnamyl alcohol has always been five of 


ten times that of gum styrax. This has limited the use of 


the alcohol, notwithstanding its great usefulness as a con- 
stituent of lily, hyacinth, lilac and similar perfumes, and as 
a modifier of many other types of bouquets. If a cheaper 
could be 


source found, it should greatly increase the con- 


sumption of cinnamy! alcohol, which possesses the advan- 


tages common to all individual chemical synthetics; that is 
uniformity and definite purity, demonstrable by analysis. It 
may thus displace to some extent gum styrax itself, which, 
though not equivalent by any means, is used in about the 
same classes of perfumes, and is, as every perfumer knows 
to his cost, of extremely variable and often disappointing 
quality. 

It is to lay the foundation for the cheaper and more éf- 
ficient manufacture of cinnamyl alcohol that this research 
was undertaken by Prof. Hill and Dr. Nason. Three meth- 
ods oi synthesis are recorded in the literature, and the most 
promising of these, that of Barbier, had produced a vield 
of only 20 per cent. This method starts with cinnamic alde- 
hyde, which is familiar as the principal constituent of oil of 
In fact. cassia is the cheapest source of this aide- 
hyde, which has been produced synthetically, but not cheaply 
enough, so far, to compete with the natural product. 

Barbier’s method involves the acetylation of cinnamic alde- 
hyde to cinnamyl diacetate, the reduction of this compound 
by means of iron and acetic acid to cinnamyl acetate, and 
the saponification of this ester. By careful study of the 
conditions governing each stage of the synthesis, the in- 
vestigators were able to secure yields of 85.7 per cent, 60./ 
per cent, and 98 per cent, respectively, for the three reac 
tions mentioned above. This apparently amounts to a yield 
of about 51 per cent of cinnamyl! alcohol based on the orig! 
nal cinnamic aldehyde, or of about 38 to 46 per cent based 
on the cassia oil. 

It is somewhat doubtful whether this very skilfully de- 
veloped synthesis can establish itself commercially at the 
present time, for the reason that cassia oil is now quite high. 
while styrax is fairly cheap. The margin between yields 
and prices is probably too narrow to cover cost ol manu- 
facture, especially for a new process requiring initial outlay. 
Meanwhile there is a strong possibility that synthetic meth- 
ods for the manufacture of cinnamic aldehyde will be pet 
fected so as to furnish that substance more cheaply than tt 
can be made from cassia oil, if, in fact, such methods are 
not already in use in Europe. This should make the present 
synthesis commercially practicable. ; “ 
“Among the incidental questions covered in this researc! 
may be mentioned the following: Cinnamyl] diacetate may 
be prepared as readily from cassia oil as from pure cinnami? 
aldehyde; pure cinnamic aldehyde may be prepared ym 
per cent vield by the hydrolysis of cinnamyl diacetate; cin 
namic aldehyde or cassia oil may be reduced directly » 
cinnamyl acetate with about as good yields as by the diace- 
tate method: several reducing agents other than _S 
acetic acid give glycols rather than cinnamyl acetate rom 
cinnamyl diacetate; cinnamyl alcohol may be purified Dy 
means of its calcium chloride addition compound, and char- 
acterized by formation of its paranitrobenzoate. 
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CULTIVATION OF PEPPERMINT IN GREAT BRITAIN 


By A. C. BLACKALL, London, Eng. 


The growing demand for oil of peppermint and the in- 
creasing application of its uses has of late given stimulus 
the cultivation in Great Britain of the plants from which 
t is derived. The better 
favoring in confectionery, scents in perfumery, and in the 
It also 
possesses marked medicinal properties, notably as a diges- 


known uses of this oil include 


production of liqueurs, especially creme de menthe. 


on 
Peppermint is a species of Mentha, a genus of the family 
Labiatae or Menthaceae, of which two varieties are grown 
commercially, black (Mentha 
and white peppermint (Mentha piperita alba). 


piperita nigra) 


The former 


peppermint 


is easly recognizable by the purplish color of its stems and 
its dark latter 
green stems and a lighter foliage, and is usually of a less 


green foliage, the being distinguished by 
The leaves of the black variety are much 
The oil of the 


finer quality and in consequence commands a higher price 


igorous growth. 


more finely serrated. white mint is of a far 





First YEAR'S PEprerMINT Crop AT HARBUCKLE FARM 
than the black mint, but the latter, being much the heavier 
ielder, is the Variety usually grown in the United Kingdom. 
For hundreds of years peppermint has been cultivated in 
the Mitcham district of Surrey, while Hitchin in Hertford- 
shire and Market Deeping in Lincolnshire are also impor- 
fant centers of the industry. About three hundred acres at 
Mitcham were once devoted to its culture and although the 
industry, which had fallen to a very low level, shows un 
mistakable signs of reviving, the total at present does not 
exceed 150 acres 
CULTIVATION: Being indigenous peppermint is well suited 
” English soils and, thriving under similar conditions to 
Avender, is often grown in conjunction with that crop. It 
loes well in light calcareous soils and is suitable for chalk 
lands providing there is a sufficient depth of loam above 
the chalk, The crop can also be grown on friable sandy 
loams, gravels, and in fact any well drained soils with the 
exception of heavy clay. 


Tests have proved soil and situation of the growth to be 


lactors greatly influencing the quality and quantity of the oil 


Produced. The crop gives best returns in open sunny situa- 


tions where from April to August (the growing months) the 


rainfall is rather sparse, excessive moisture and a heavy 
atmosphere considerably affecting the production of oil. Of 
course, being herbaceous, unlike lavender it is unaffected by 
winter conditions. 


It is well to give the land selected for peppermint culture 


PEPPERMINT HARVESTING, BripGE FARM, LonG MELForD 


a thorough preparation beforehand, as the crop can profit- 
ably 


Therefore unless a crop needing good working has previously 


remain in suitable soil for from four to five years. 
occupied the land, it is necessary to plough and cross plough 
it. In the case of a hard pan being present it would have 
to be broken by a sub-soiler. 

\fter the land is thoroughly cleaned it should have from 
tons of farmyard manure ploughed in. 


lifteen to twenty 


The land is prepared during late autumn and winter and 


HARVESTING AT THE STAFFORD ALLEN PEPPERMINT FARM 


should, at the last ploughing, be laid up in lands from five 
The 
beds usually are planned to be the width of the truck or 


to six feet wide, with eighteen inch furrows between. 


car wheels in order that the latter may run in the furrows 
without damaging the crop. Both harvesting and weeding 























































































































































































































































































































































































































































































































































being done by hand, it will be seen that this bed system of 
cultivation is the best, and pathways at suitable distances 
do much to facilitate operations. By spring the ground thus 
prepared will have a good tilth and be ready for levelling 
down with rakes prior to planting. 

The purchasing of stock is one of the most important con- 
siderations the grower has to confront. Great care must be 
taken to ensure that the true plant is secured If possible 
it should be procured from a recognized grower in a well 
known peppermint district. To purchase stock from an un 
known source is a course fraught with great danger. 

In order to permit of the crop becoming well established 
without hindrance, peppermint on newly planted land demands 
much hand weeding, it being impossible to use a hoe without 
causing injury to the young plants. To keep a free passage 
the furrows between the beds should be kept clean of all 
signs of mint “runners” 

Propagation is from the young outgrowths arising in 
spring from the creeping root stocks, or “runners”, which 
are produced in profusion on well established beds. Often 
a freer production of yeung growths is induced by covering 
the beds with friable soil obtained from the furrows. As 
soon as plants are available planting begins, generally during 
March and April. To ensure an even spread they are dibbled 
in about a toot apart Following the system described it 1s 
calculated that to plant an acre about 42,000 plants are needed 

The beds, after being cleared in the autumn, should recetve 
a dressing of dung and be ploughed over to divide and cover 
the runners with soil. .\) spring dressing composed of sul 
phate of ammonia. superphosphate and sulphate of potash 
according to the nature of the land is now proving very 
popular with large growers, although a spring application of 
Peruvian or fish guano has been found to give good all- 
round results in the past \fter the first year such an 
annua! dressing certainly pays while the crop remains in the 
ground. A good dressing for an acre of ground is 224 Ibs. 
f superphosphate, 168 lbs. of sulphate of potash, and 112 


Ibs. of sulphate of ammonia. The value of potash cannot be 
overestimated as it has proved especially helpful to the 
plants in resisting the rust disease 

The crop should be ready for harvest in the middle of 
August just prior to the opening of the buds. The entire 
plant above ground contains oil and is harvested, harvest 
time lasting for two, three, or four weeks according to the 
area cultivated. Small reap hooks or sickles, known as mint 
hooks, are employed for cutting the crop—an operation 
that should only proceed during fine weather. For a few 
days after reaping, provided the weather continues fair, the 
crop is allowed to lie where it has fallen. It is then collected 
into small heaps and left again for two days, being turned 
once in the meantime. The mint should then be in fair 
“stilling” condition, and it is next made into bundles of about 
one hundredweight wrapped in mats. If this method of 
preparation is employed the peppermint will keep for an 
indefinite period, and harvesting can then be independent of 
the capacity of the still to handle it. 

Particular care should be taken to guard against the col- 
lecting of weeds with the crop, as if permitted to enter 
the still they will impart a wrong color to the oil, injure its 
flavor, and thus deteriorate the value of the product in the 
open market. Catnip (Nepeta cataria), ground ivy (Nepeta 
glechoma), and goosefoot (Chenopodium spp.) are particu- 
larly troublesome enemies of the peppermint grower. 

DisEAses.—The only really bad disease to which pepper- 
mint is subject is mint rust, otherwise known by growers as 
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“snuff disease”, but this unfortunately is a frequent visito, 
which, if not constantly watched for; will quickly destroy 
whole gardens under crop. Rust is most troublesome " 
rainy seasons and it should be noted that it often appears 
in virulent form on wild mints, which should always } 
destroyed as possible sources of infection. It is very casih 
distinguished, as all stages appear only on the one plant, the 
bright orange cluster cup of the fungus being especially 
noticeable on the stem in early summer. Affected plants car 
be detected very early in the season, before the Spores are 
produced, by their pale, shrunken leaves and Stunted, dis. 
torted stems. The mycelium of the fungus winters in th 
roots of the plant, which therefore, if once attacked, will 
remain so unless destroyed. In fact the only remedy 
is the removal and burning of all infected plants 

Disti.LaTioN.—The erection of a distilling plant js 
fairly expensive item. Smaller growers in a_ peppermint 
district usually pay for the distillation of their crop att 
distillery of larger growers. Accessibility to a local stil] 
therefore one of the main points to be considered by a 
commencing peppermint growing on a small scale. But 
the grower’s land is not in a mint district and he intend 
distilling his own crop, he would be well advised to consul 
one of the well known lirms manufacturing small, efficient 
stills suitable for small growers 

The stills, which are best made entirely ot copper, mus 
from the bulky nature of the crop, be of large dimensior 
and are built as a rule with a capacity for single charges 
of from three-quarters of a ton to a ton. A modern type 
still now much in use is constructed with a perforated false 
hottom. Water is poured into the empty still until it rises 
about two feet in the charge chamber. The charge of mint 
is then firmly trodden in until it is level with the top of the 
still, after which the still-head is let down by pulleys and 
clamped down into a Waterseal joint. The water under the 
charge chamber is boiled by steam conveyed by a boiler a 
pressure to a coil, the top of which must be well beneath the 
false bottom. Direct heat is now never applied to stills on 
account of the danger of burning, and other risks. 

Within half an hour the first distillate commences to pass 
over, the complete distillation of the charge generally taking 
about six hours. Being completely insoluble in water, the 
oil readily separates out in the separator as it comes from 
the condenser. Each charge of oil is “taken off” by pouring 
off the “mother liquor”, which is saved, together with the 
overflow in the tanks, for putting in with the next charge, 
the oil then being poured into Winchesters and weighed, 
order to keep check of the yields. Special gear draws the 
spent charge after distillation, which is then returned to the 
beds and rotted down for manure. This spent peppermint 
mixed with the farmyard dung forms an excellent organ 
manure for the autumn application to the beds 

The quantity of oil produced is liable to extreme variation 
as it is greatly influenced by the situation, soil, and seasot, 
as likewise is its quality in respect of odor and flavor 
Given a fair season (warm, dry weather) a crop growt 
under conditions tending to promote its oil content should 
produce from ten to twelve pounds of oil per ton of partly 
dried mint. Grown under good conditions on well om 
lished beds an average crop of Mentha piperita alba would 
be between three and four tons per acre, giving on the above 
figures from thirty to forty pounds of oil. On the other 
hand record yields up to 100 pounds per acre have been ob- 
tained, while adverse conditions might bring these figures 


down to between ten and twenty pounds per acre. 
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PERFUMER & ESSENTIAL OIL 


REVIEW 


FEBRUARY REPORT ON GRASSE FLORAL PRODUCTS 


(From Our Owy 


Grasse, February 7.—lollowing is the February report 


on essential oils and floral products : 
, Orange 


: } ] 
The really spring-like temperature that we have had 


for almost a month has forced the vegetation of all the 


plants as a whole In some places the orange trees are¢ 
plan 


« blossom and a few factories are distilling small quantities 


f fowers in order not to lose them 


There is every reason to hope that there will be no more 


now until spring and that the 


May 


The demand for orange blossom products, without being 


from crop ol 


bad weather 


orange blossoms next will be good 


very active, continues to be normal and there will be no 


stock left by the 
n prices need be expected unless there is some unexpected 
market 


time the next distillation comes. No rise 


disaster, but the will not go down to an) 


prices 
appreciable extent 

Oil of petitgrain is sought after because it was not dis 
tilled in large quantities on account ot the cost price, whic! 
was very high this year 


Rose 


No increase is to be expected in the prices of rose prod 
ucts either. The weather is very favorable for the rose 
bushes, insuring them excellent vegetation, so that the crop 
will be normal and the price of the flowers may be slightly 
less than that of the last crop. 


Jasmin 


The demand for jasmin products still continues very 
In spite of present high prices the consumers, whose 


obtain the 


active 
number is constantly increasing, will be unable t 
total amounts needed. 

On account of the present high prices of natural perfume 
materials, the consumption of synthetic jasmin perfumes has 
great proportions. A little of the natural 
il is indispensable to compositions made of synthetics, so 
that the demands on the part of foreigners for the natural 
jamin oils are very much greater than the production. It 
3 not certain that there will be a rise in the price of jasmin 
flowers at the next harvest, because a good many plantations 
prepared three years ago will produce blossoms, but it is 
»much to hope for any appreciable drop 


nereased in very 


Tuberose 


tube 
dithculties 


cultivation of 


account of the 


in our last review, the 

roses tends to become scarcer on 
Mat it presents 

Cassie 

stocks are 


these articles 


demand, but the 
No decrease in the price ot 


Lassie products are in 
much reduced 


$s to be ¢ xpected 


very 


Mimosa 


mimosa flowers is already well 
manufacturers of perfumery are beginning 
with petroleum ether since the ex 
Hlowers themselves (which in 


spread) is slackening 
Violet 


extremely expensive and only the « 

ters of flowers for bouquets can afford to buy them. Thi 

periume industry will not begin to manufacture violet prod 

ltts for another month; in other words, not until the price 
prohibitive. 


[he blossoming of the 
advanced. The 
to treat these flowers 
portation of the 


some regions 


became too wide 


Violets are still 


Nort 


x 


Hyacinth and Jonquil 


f these flowers will not begi 


( ORRESPONDENT ) 


Geranium 


declined 
Che exporters from the Island of Réunion believe that the 


lhe market price of the Bourbon oil igain 


decrease 1S ] 


now at an end and that the prices will surely 


little 


oil remains the same 


rise as soon as the demand grows a 


Che price of the 


more active 
\lgerian geranium 
\ slightly lower price may be possible after the cutting next 
May; 


the market prices of the last few weeks will be 


1 
} 


but from now until harvest time the general level of 


maintained 
ecause the stock left from the old crop is so small 

With regard to geranium oil, the 
tilled at the last harvest were not large 
owners conform to the decline in 
geranium oil Moreover the 
ne perfumery and, as the 
will replace them in 


Grasse amounts dis- 


enough to make the 
price of the Bourbon 
geranium is used in 
rose oils are expensive, It 
certam products Living the rosy note. 
The price of this oil, as compared to that of rose products, 
will still be advantageous to the consumer 


Mint 
still 


Grasse 


very 


Japanese oil of mint 


price 


mailtains its extremely high 
more and 


continues to mount 


mint oil is becoming 


that the market price 


(arasse more scarce, so 


Lavender 
No more 


as the original producers have no 
The last few 


transacted in oil of lavender 


stock 

little lots which remain on the market have 
heen held during the last few weeks at extremely high 
prices in spite of the poor quality of these products of 
the tag end of the harvest 


Spike 


lavender oils has brought about a 
spike oils. But the stocks of 
insignificant and their market prices very 


business is being 


The searcity of 
demand for 


more 
this oil 
high 


active 


ils« ») are 
Rosemary 


lhe soap trade is demanding this oil in very 
ties. The stocks 


rising 


large quanti- 
are being used up and the market prices are 


Summary 


lhe market is very dull. The recovery of business after its 
holiday stoppage, that is after December 25, has not yet 
taken place. I¢xcept in the case of one or two products this 
stagnation | caused any ippreciable decline be 


nas not very 
handise that remain with 


cause of the small stocks of met 


the brokers 


ESSENTIAL OILS IN EAU DE COLOGNE 


\ recent issue of Les Parfums de Frence contains a sum- 


mary of the life history of Eau de Cologne. “Floriane,” the 
perfumery discusses an 
in La Par Vl oderne 


terpeneless oils should not be employed in the manufacture 


critic, important point of the paper 


umerie He disagrees with the view that 


ct the points out that the essential oils from 
ogne is made are thi 
penes that are known, so that it necessary from several 
points of view to reduce, if not to climinate them entirely. 
No one would put an Eau de Cologne on the market 
of stronger alcoholic percentage than 70, and if ordinary oils 
ire used in more than certain proportions, the perfume will 
become turbid in cold weather. This, of course, is more 
iccentuated as the spirit strength reduced For alcohol 
under 65 pet a mixture of ordinary and terpeneless oils 
in suitable proportions is, according to “Floriane,” the most 
suitable and gives the best results With alcohol over 75 
per cent he does rot consider the use o terpeneless oils 
indispensable Ou « ( | Trades ] j 


per fume Ee 
which Eau de Col 


hest oils in tet 


cent, 
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BUSINESS IMPROVING UPON A SUBSTANTIAL BASIS 


Babson Reviews the Situation and Finds Credit Conditions Better; 


Tregoe Sees Bright, but Not Boom Future; Stores Report Big Sales 


Roger W. Babson, the noted statistician and expert, in his 


outk « yk, 


business conditions, present and future, based upon thorough 


current commercial gives the following survey of 


investigation and careful observation of the field: 


The 


of readjustment, as we a 


Foundation for 1925 Business——Last year was one 


year ago indicated it would be. 
In the great boom from 1915 to 1920 many phases of busi- 
ness were thrown out of balance. But before we could have 
a period of real prosperity this condition had to be corrected. 
\ large 
1921 


much of their 


part of the readjustment took place in 


1922. In 


over-extended loans, industrial concerns read 


necessary 


those the banks liquidated 


and early years 


iusted their inventories, commodity prices were brought 


even balance between 


supply and demand was established. This strengthening in 
fundamentals was sufficient to make possible a temporary) 
spurt in late 1922 and carly 1923. The movement, however, 
was only short-lived. Most of the time then the read 
justment process has continued and one by one various ob 
stacles have been eliminated. The real question today is 

To what extent have all the former unhealthy conditions 


been corrected 


Monthly Variations in Business.—In statistics 
of business activity you should mind the 
usual variations from one month to another as distinguished 
from the movements in business conditions. In part 
these variations are due to the seasonal differences in trade. 
For example, business usually tends to slacken during the 
summer vacation period and is relatively the most active in 
the fall and at about the close of the year. Another factor 
affecting figures which are reported monthly is the different 
number of days in the various months. For example, Feb 
ruary with four Sundays and one holiday has only twenty 
three working days. March has twenty-six or twenty-seven 
working days. Consequently statistics for March 
larger monthly volume than those for February. 
variations, of course, are found also in the other 
depending upon the number of working days in the 
and conditions. 


Reducing Wages.—We have called attention to the fact 
that wage scales should be further deflated in order to put 
business on a sound Current reports of wage cuts 
from many sections of the country indicate that such a 
movement is now under way. From a fundamental stand 
point this is favorable. The only difficulty is that in many 
cases employers are failing to make their workers under 
stand the situation as it really exists. The result is that 
while they succeed in cutting wages, it is often at the ex 
pense of co-operation on the part of the employees. This 
means reduced efficiency and it is questionable how much ot 
a saving will finally result through the lower wage 
We caution you to take special care to avoid this mistake 

Two may make the reductions in 
and to all appearance be on an equal footing. If, however, 
the employees of one concern go back to work sour and 
disgruntled while those of the other go back with a feeling 
of having had fair treatment, it is easy to predict which 
will be the more prosperous. What is needed most to se- 
cure co-operation is a mutual understanding of the facts. 
Moreover, the companies that are now taking pains to gain 
the goodwill of their workers will have a decided advantage 
over the others 


nearer to a common level and a more 


Since 


watching 
always bear in 


area 


show a 
Similar 
months, 

month 
seasonal 


basis 


scale 5. 


concerns same wages 


Credit and Collections——Credit conditions are improving. 
Collections are still slow, but the actual losses are now 
than they have been for five years. Little by little 
you shovld find it profitable to adopt a somewhat more 


liberal credit policy. We base this advice not so much on 


less 


the current trade reports as upon the fundamental POSitior 
\ study of failure records shows that whe 


through a 


of business. 


business has been severe area of readjustmen 
and again works up the failure situation has always jm 
proved. For the being the trend of commodities is 
upward and general business promises some improvement 
With this situation should be 


gradual diminution in credit losses. 


time 


you justified in expecting 


Some Significant Straws in Trade 


Board reports show that in the wee 
11, the Nation’s business volume was } 
per cent above the total of the corresponding week in 1924 

In the week ended January 28 the volume of business 
was $1,355,000,000 higher than the same week in 1924 

lhe returns for the previous week, covering the entir 
country, showed an increase over 1924 of more than tw 
billion dollars, or to be exact, $2,278,000,000. Other 
reports give similar showings. 

Who is spending the money? \re you 
share ? 


Federal Reserve 


ending February 


getting your 


Outlook Bright, But Not to Be Boom Year 


5. HH. Tregoe, executive manager of the National Ass 
ciation of Credit Men, in his monthly letter to members 
for February, warned them that 1925 would not be a boom 
year and that every effort should be made by business mer 
to stabilize their businesses rather than force an excessive 
volume of sales. He said: “There is great danger at pres- 
ent, in expecting of 1925 more than the year can reason- 
ably yield. Granted that conditions and confidence have 
improved, and beyond question they have, there is no rea 
son to feel that 1925 will be a boom year and give us an 
musual quantity of business.” 


Mail Order Houses Report Good Sales Gains 


The gross sales of the larger mail order houses for 
January show increases over January, 1924. Sears, Roebuck 
& Co., report gross January sales of $22,082,092, a gain of 
14.4 per cent compared with the same month last year. 

Montgomery Ward & Co., which ranks next to Sears, 
Roebuck & Co., report gross sales of $12,663,768 for Janv- 
iry, a gain of 13.01 per cent compared with sales of $11, 
205,477 reported in the same month last year 


Dun Says Progress in Trade Continues 


Wholesale progress in general business continues and the 
irregularities that have appeared recently in some lines 
“is only what might have been expected in view of the 
substantial expansion which followed the national election, 
according to R. G. Dun & Co.'s review of 
general outlook is called clearly better 


business. The 


French Coin New Names for Toiletries 

Some addition to the French language may interest chem- 
ists who deal in French perfumery, etc. A “combinaison” is 
the new name for a powder box containing not only tace 
powder but a tube of rouge, a purse and a mirror, The old- 
fashioned “boite a poudre” pure and simple is now 2 
“poudrier” or a “poudreuse” (“poudriére” is a powder maga- 
zine ).—London Chemist & Druggist 


An Appreciation of Service 


(Saussier, Inc Toilet Preparations, Odd Fellows Bldg Bethlehem 


Pa.) 

We would like to take this opportunity of thanking THE 
AMERICAN PERFUMER for past courteous services which you 
have extended to us, and would also like to say that each 
issue of your magazine is eagerly looked forward to by our 
entire staff. 
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COTY AND HILBERT CLASH ON “DE LUXE” TRADE MARK 


Interesting Litigation Grows Out of Divergent Views as to Words; 


Latest News Regarding Patents and Trade Marks Both Here and Abroad 


The controversy regarding trade marks for perfumery 
nd allied articles for the toilet industry has taken on new 
features in the attempt to register as part at least of a 


trade mark the word “De Luxe” by A. J. Hilbert & Co., 


i Milwaukee. 

Mock & Blum, counsel for Coty, Inc., of New York, 
have challenged the right to trade mark the expression 
De Luxe” and have presented the following notice of 
pposition to the Commissioner of Patents at Washington: 

“In the matter of an application for the registration ot 
a trade mark for hair tomic, tar and glycerine soap sham 
oo, complexion powder, sachet powder, tooth paste, cold 
cream, vanishing cream, toilet lotion for chap, tan, sun 
im, and rough skin, after-shaving lotion, perfumery ex 
racts and essences, and toilet waters, Serial No. 197,934, 
led June 2, 1924, by A. J. Hilbert & Co., Inc., of Mil 
vaukee, Wis., which was published on page 19, Vol. 327, 
No. 1. of the Official Gasette of October 7, 1924, we, Coty, 
nc, of Wilmington, Dela., and New York, N. Y., believe 
we would be damaged by such registration, and hereby give 
notice of our intention to oppose the registration of said 
trade mark. 

“The grounds for opposition are as follows 

“1, That the opposer, Coty, Inc., is a corporation duly 
rganized under the laws of the State of Delaware, lo 
cated at Wilmington, Delaware, and at 714 Fifth Avenue, 
in the City, County and State of New York, and is en 
gaged in the business of importing perfumery and in the 
manufacture and sale of toilet preparations. It is the suc 
cessor in the United States of the business of [Francois 
Joseph de Spoturno Coty established in the United States 
since the year 1906. 

“2. That the opposer, Coty, Inc., including its prede 
cessors in title has used the expression Parfums De 
Luxe in connection with the sale of perfumes and _ toilet 
preparations in the United States continuously since the 
vear 1906 in commerce with the various states of the 
United States and has used the expression De Luxe on 
labels, advertising, signs, circulars, placards and various 
other printed matter used in association with the products 
f the opposer. 

“3. That the expression De Luxe as applied to pet 
lumes in the United States has become identified with the 
products of the opposer and that the perfumes of the op 
poser are well and popularly known throughout the United 
States as Parfums De Luxe. 

“4. That the expression De Luxe is a French equiva 
lent for ‘high grade,’ for ‘high quality’ or ‘selected quality’ 
and that the said phrase is descriptive and said applicant, 
\. J. Hilbert & Co., Inc., is not entitled to the exclusive 
ise Or registration of the word De Luxe as applied to per 
lumes and toilet preparations generally. 

“). That the term De Luxe has been used in connection 
with perfumes, toilet preparations and other goods of the 
same descriptive properties as the goods mentioned in ap 
plication Serial No. 197,934 prior to July, 1893 in the 
Lmted States and that the applicant is not entitled to the 
sole use or registration of the term De Luxe as applied 
to pertumes and toilet preparations. 


6 That the registration of the term De Luxe herein 
would give the applicant, A. J. Hilbert & Co., Inc., a prima 
lacie right to the exclusive use of said term as applied to 
Perfumes and toilet preparations to which it is not en 
titled and said registration would cause great loss and dam 
age to the opposer herein. 

‘. The term De Luxe is a French term used for many 
s in commerce in the United States in association with 
- Products of the opposer and when applied to the prod 
ucts of the applicant would give the misleading impression 


that the said products of the applicant were French and 
of the very highest quality. The opposer further alleges 
that the fine perfumes from France have been known as 
De Luxe perfumes in the United States for more than 
fifty years and that this registration would enable the ap- 
plicant to obtain the exclusive right in a term which has 
become identified with goods other than those of the ap- 
plicant. 


“8. Specimens showing the manner in which the mark 
is used by the opposer are herewith filed.” 

The serial number of the original registration by A. J. 
Hilbert & Co. of “De Luxe” was 42,213. The date of 


registration was March &, 1904 and usage is claimed back 
to July, 1893. 


Vacuum Filling Machine Arguments Heard 
‘inal arguments in the case of Standard 
Machine Co 
Knox of the United States District Court for the 
Southern District of New York, February 17. <A decision 
is looked for within a month. The facts of the case were 
reported in our December, 1924, issue, page 544. Attorneys 
for the Karl Kiefer Machine Co. were Alfred M. Allen, of 
\llen & Allen, Cincinnati and John C. Kerr of Cooper, Kerr 
& Dunham. Those for the Standard Automatic Machine 


Co. were Thomas Ewing, New York and Frank Keiper, 


Rochester 


\utomatic Ma- 
chine Co. vs. Karl Kiefer were heard before 


Judge 


New Patent Fees in Hungary 


\ new schedule of Hungarian patent fees, effective Jan- 
uary 1, 1925, has been established by the Minister of Com- 
merce. A fee of 6 gold crowns is now payable on applica- 
tion for patent. (The par value of a Hungarian gold crown 
is $0.2026.) For the first year there is an annuity of 8 gold 
crowns, the annual fees increasing each year up to 125 gold 
crowns, which is payable for the fifteenth and last year of 
the term of the patent. If the fee is not paid for more than 
30 days after it falls due, a fine of 25 per cent of the fee is 
assessed. A charge of 20 gold crowns is made for a supple- 
mentary patent. 


“Rayon” Not to Be Imitated as Trade Mark 


Following a conference in January, at which S. A. 
Salvage, of the Viscose Company, and Lew Han, of the 
National Retail Dry Goods Association, met with members 
of the firm of Neuberger & Co., importers and converters, 
the latter have withdrawn their application for trade mark 
registration of the word “Rayona.” The word “Rayon” was 
recently adopted by the dry goods, silk and other trades as 
a generic term for artificial silk. \ similar withdrawal 
was made in Great Britain recently following the adoption 
of the word “Rayon” by the trade there. 


Japan Again Extends Patent Filing Time 


The period for reinstating patent and trade-mark rights 
in Japan, the evidence of which had been lost through de- 
struction of the Japanese Patent Office records in the earth- 
juake, has been extended further to April 30 of this year. 


British Vanillin Patent Accepted 


The specifications of proposed vanillin patent 219,676, 
given on page 510 of our November issue, 1924, have been 
accepted by the British Patent Office. 


(See page 688 for more trade mark news) 


A Nutmeg with No Mug Nor Brains 
Dear Mr. Cold-gate: 
cream. It says no mug _ required. 


I bought a tube of your shaving 
What shall I shave? 
Penn State Froth. 


Yours truly, A. FresH-- 
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ACTIVITIES OF ASSOCIATIONS, SOCIETIES AND CLUBS 


Expositions and Fairs Both at Home and Abroad Becoming Numerous; 


Perfumers, Chemists, Pharmacists and Allies Are Busy Making News 


A.M.T.A. CONVENTION MEETS APRIL 21, 22, 23 

The thirty-first annual convention of the American Manu 
Toilet Articles will be held at the 
Hotel in this city on April 21, 22 and 23 


This announcement is made so that all of our readers 


facturers of Biltmore 


who are interested may revise their desk pads and diaries 


if those now carry other dates. 


In our issue of July, 1924, page 260, a notice was printed 
April 14, 15 and 


for holding the 1925 convention and the dates have been 


giving 160 as the time then contemplated 


reprinted since as supposedly correct, being repeated in our 


January, 1925, issue. Since the latter publication we have 


heen advised by C. M. Baker, secretary of the association, 


a meeting of the Executive Board held in Decem 


ber it was decided to hold the convention on April 21, 22 


that at 


and 23 
One feature of the entertainment for the members will ‘be 


attendance on April 21 at a performance of “Is Zat So?” at 


Chanin’s 46th street theater. This is one or the best of the 
Other 


consideration and the convention will be enjoyable socially as 


comedy successes of the season. features are under 


well as of potential trade benetit 
Chicago Allies Hear Child Labor Talk 


Chicago Perfumery, 
held at the Elks’ 


members and friends 


The regular meeting of the Soap 


and Extract Association was Club on 


lebruary 4, about 50 their being 
present. An address was delivered by John M. Glenn, sec 
retary of the Illinois Manufacturers’ Association on “Leg 
islation of the Hindrance to Business,” with particular at 
tention to the proposed 20th amendment of the United 
States Constitution called the Child Labor Amendment. 
Mr. Glenn, after reviewing the amendment from all angles, 
advised the members that they cannot watch too closely 
such legislation, if they wish to preserve their individual 
rights. He also suggested that the members take more in 
terest in legislation and when any bills are introduced in 
the State Legislature or Congress, that their objections 
be immediately taken up with representatives, because if 
no objections are filed, the representatives take it for 
granted that there are no objections from the people and 
pass the bills 


held 


Lectures for the Chemical 


The next meeting was to he February 18 


Salesmen 


Salesmen’s Asso 
American Chemical Industry, January 27 at 
the Builders’ Exchange Club, this city, was an address on 
leather by Prof. Allen Rogers, of Pratt Institute, Brooklyn 
More than fifty members were present to enjoy the dinner, 
vaudeville entertainment and Prof. Rogers's talk 

Dr. F. E. Breithut, professor of chemistry at the 
of the City of New 
on “Chemisti 


f the Salesmen’s 


Featuring the monthly dinner of the 


ciation of the 


College 
lectures 
in Industry” at the college under the auspices 
\ssociation. The March 6 
to “Petroleum.” 


York is giving a course of five 


{ final lecture on 


will be devoted 


Founders’ Day at Philadelphia College of Pharmacy 


»*hila 


2 


Science on February 23 


Re y1 olds Web] Wilcox of 
College orchestra, and individual 
school, and some other forms of entertain 
a play, 


Founders’ Day exercises of thi 


Pharmacy and 


The program for 

delpl 

includes an address by Dr. 

Brooklyn, music by the 

f the 

ment, including 
+] 


ua College of 


members 
followed by a dance in the evening 
e students and alumni of the college by the 


CHEMISTS HEAR PAPERS ON ALCOHOL 


\leohol was the topic of a joint meeting of three sections 


of the American Chemical Society in Jacob Sleeper Hall 


Boston University, recently. The sections were the North 


eastern, the Rhode Island and the Connecticut Valley. The 


ne 


presiding officer was the chairman of the Northeastern 


section, Herman C. Lythgoe, of the Massachusetts publi 
health department’s division of drugs and foods. 


Alcohol” was 


Industrial Chemical Company, New 


\ paper on “Industrial 
Tunison of the U. S. 
York. 


went at length into the uses of alcohol in making products 


read by 
He discussed the more important uses of alcohol, and 


which in their finished form bear no resemblance to alco- 


hol. He told of the marvelous increase in the use of the 
product and decried the short-sighted policy which refused 
to recognize alcohol as one of the most important chemical 
raw materials 

Dr. Francis G. Benedict of the nutrition laboratory of th 
Carnegie Institute, Washington, said that Europeans were 
accustomed to used alcohol as a food, and Americans to use 
it in addition to food. He said that the moderate use of it 
is “apparently justifiable.” 

Dr. Reid Hunt, of Harvard Medical School, Dr. George 
B. Magrath, Boston, medical examiner for Suffolk county, 
and several other speakers discussed alcohol from various 


angles 
American Pharmacists Elect Officers 


Chairman EF. V. Howell, of the Board of Canvassers, has 
announced the election of the following candidates of the 
\merican Pharmaceutical Association, who will be installed 
at the meeting in Des Moines, Iowa, during the seventy- 
third annual convention, to be held during the week of 
\ugust 31, 1925:—President, L. L. Walton, Williamsport, 
Pa. ; first vice-president, Wm. C. Anderson, Brooklyn, N. Y.; 
second vice-president, Clyde L. Eddy, New York City 
Members of the council: H. C. Christensen, Chicago, Ill 
S. L. Hilton, Washington, D. C.; Julius A. Koch, Pitts- 
burgh, Pa. 

More than $400,000 of the $1,000,000 required to establist 
a national clearing house for pharmacy has been raised, it 1s 
announced by the association, which is directing the move- 
met under the chairmanship of H. A. B. Dunning, 0! 
Baltimore 


American Chemical Society Meets in April 


The Spring meeting of the American Chemical Society 
will be held in Baltimore, Md., beginning with a counc! 
meeting at 2:30 P. M. Monday, April 6 in the new assembl) 
hall of the Emerson Hotel at Baltimore and Calvert streets 

The Summer meeting will be held in Los Angeles, Cal 
\ugust 3 to & with an attractive program 


Will Aid Truth-In-Advertising Movement 


Edward L. Greene, manager of the Boston Better Business 
Commission, will join the staff of the headquarters ol the 
\ssociated Advertising Clubs of the World, March hs Lot 
EK. Holland, president of the Association has announced 
His work will relate not only to the Truth-in-Advertising 
side of the movement, but to the entire work of the Associa 
tion 


United States Chamber of Commerce 


The annual convention of the United States Chambx r ol 
Commerce will be held in Washington in the week beginning 
May 18. 
conflict with the meeting in Houston, from May 9 to 14, o 
he Associated Advertising Clubs of the World 
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MACHINERY CONVENTION PROVES A BIG SUCCESS 


Fine Exhibits of Equipment at the National Canners’ Exposition; 


American Can Company’s President Gives a Pleasing Theater Talk 


CivcinNATI, February 106.—The annual - 
convention of the Canning Machinery and ha 
Supplies Association was held in the Hotel 
Gibson the week of January 26 in connection 
with the Eighteenth convention of the 
National Canners’ Association and proved 
t) he one of the most successful gatherings 
n the history of the machinery men. An 
daborate exposition of machinery was held 
in Music Hall and proved to be one of the 
biggest drawing cards in the annals of the 
rganization. 

E. E. Finch, of the Karl Kiefer Machine 
Co, Cincinnati, was re-elected president of 
the Machinery Association and these other 
ficers were chosen: Charles P. Guelph, of ERNEST 


the Jerome B. Rice Seed Co., Cambridge, 


NX. Y.,, vice president; John Hanna, Cadiz, O., secretary; 
Thomas Scott, of the Chisholm Scott Co., Columbus, O., 
treasurer, and Miller Sells, of the Peerless Husker Co., 
uffalo and S. M. Ryder, of the Ryder Manufacturing Co., 
Niagara Falls, directors. 

Royal F. Clark, of Beaver Dam, Wis. president of the 
National Canners’ Association addressed the machinery asso 
ation on the value and necessity of co-operation and urged 
the production of still better and better equipment. F. E 
Gorrell, secretary of the canners, similarly emphasized the 
value of co-operation between the allied industries and there 
was an address by C. P. Whitehouse, president of the 
National Brokers’ Association. 

President Finch, of the Machinery Associa- 

tion, invited to address the canners’ conven 

tion, caused a wave of laughter when he de 

lared : 

“You canners have given the nation a new 

emblem—the can-opener. Time was, when 


the bottle-opener was first in popularity, but 
the can-opener has supplanted the bottle 
pener. The old joke about giving the newly 


veds a can-opener is no longer a joke—it is 


rious truth, and the can-opener is popular, 

‘00, among those wedded today as well as 

those married long ago. It's a necessary 

wehold utensil for all. The canning in 

wtry has arrived. With vision on the part 

tthe canners it will achieve still further 

great conquests.” It was a most happy convention episode. 
The exhibition of canning machinery held in the north 
nd south halls of Music Hall represented all lines—labeling 
machines, capping machines, filling inachines, displays by 
bottle manufacturers, lithographers, glass manufacturers, etc 
Among the numerous exhibitors were the American Can Co., 
the Economic Machinery Co., the Illinois Glass Co., the 
Metal Package Corporation, the Owens Bottle Co., the 
Pfaudler Co., the Phelps Can Co., the U. S. Bottlers Ma 
chinery Co, Edward Ermold & Co., Karl Kiefer Machine 
Co, McKenna Brass & Mfg. Co., and the Mid-West 
Box Co, 


“The exhibition ot machinery represents 
an investment of $300,000 and is one of the 
‘ \ finest ever held,” said Mr. Finch. “Our 


association feels it has presented the canning 
industry with a worthy display. And what 
is more, our members are pleased with the 
many orders taken at the exposition. I think 
it would be fair to estimate that between 
$500,000 and $700,000 in orders were taken. 
The machinery exhibits were very well at- 
tended. There were about 7,500 delegates 
at the convention and over 6,000 of these 
attended the exhibits—most of them at- 
tending three or four times.’ 

Mr. Finch took a very optimistic view of 

Fincu the business outlook 

“The prospects are very bright” he said. 
“They are brighter than they have been for six years. The 
convention and the exhibition were unusual successes and we 
look forward to a good year.” 

The largest theatre party ever held in Cincinnati was 
given on Thursday night of the convention when over 5,000 
of the delegates were the guests of the American Can Co., 
at the Shuhert and Grand theatres. 

President Trego, of the Canners, made a brief address 
thanking the hosts of the evening and H. W. Phelps, presi- 
dent of the American Can Co., delivered an interesting ad- 
dress from the stage between the acts 

“T have just returned from Europe and am happy to report 
improved economic conditions,” said Mr. 
Phelps. “The amount of unemployment in 
England is decreasing and the people there 
are getting renewed hope In France, too, 
there were abundant evidences of rehabilitation 
and improved conditions. The United States 
has a stupendous reserve of gold and I am 
vlad that some of this is now being loaned on 
a sound business basis for European economic 
reconstruction. Europe sees hope because of 
the Dawes plan, and every American should 
rejoice that we have as Vice-President so able 


a financier as Charles G. Dawes. It is pleasing 





to hear President Coolidge make those refer- 
ences to economy. It is in times when the 
PHELPS nation is making money that savings can be 

effected—and now is the time for the country 
to save. 

“While conditions are auspicious it is well to bear in mind 
the lessons of the past. Let us proceed carefully and not 
succumb to any false sense of security. 

Mr. Phelps was given an ovation by his thousands of 
euests. The canners’ convention closed Friday night with 
the President’s Ball at the Hotel Gibson, the Canning Ma- 
chinery and Supplies Association acting as hosts of the 
occasion. 

The National Association of Canners adopted a resolution 
calling for the establishment of a Canned Foods Foundation, 
and the Canning Machinery and Supplies Association was 





670 


invited to send two delegates to a joint committee on 
the trade will be 


Association 


the various branches ot represented. 


declared in a resolution that 
the 


Foundation will be to 


The Canners’ 


scientiiic laboratory research has shown high value of 


canned foods and the task of the new 


spread this information among the people 
I 


The Canners’ Association also gave a vote of thanks t 


i, i 


hearty co 


Finch, president of the Machinery Association for his 


operation 


NEW YORK TRADE BOARD'S 1925 ACTIVITIES 


-Men prominent in our industries are named on the 1925 
committees of the Drug and Chemical Section of the New 
York Board of Trade and Transportation which have just 
been appointed by Charles L. Huisking, chairman The 
committees are headed by the following :—Membership, 
Edward F Goldman, Powers-Weightman-Rosengarten 
Company ; importers of essential oils, I. E. Watermeyer, of 
Fritzsche Brothers; jobbing druggists, Howell Foster, 
Schieffelin & Co.: legislation, H. C. Lovis, Seabury & 
Johnson; arbitration, Joseph Mathias, James B. Horner, 
Inc.; importers of drugs and chemicals, S. B. Penick, S. B. 
Penick & Co.; manufacturing chemists, A. A. Wasserscheid, 
Mallinckrodt Chemical Works; manufacturing pharmacists, 
L. N. Upjohn, Upjohn Company; tares, Isaac V. S. [lillier, 
R. Hillier’s Son Company; chemicals, Milton Kutz, Roes- 
sler & Hasslacher Chemical Company. 

At the monthly luncheon of the section February 4, W. 
H. Gesell, of Lehn & Fink, delivered a very interesting ad 
dress on “Red Tape in Business.” 


Col. Metz Heads German-American Board 


Herman A. Metz, of H. A. Metz & Co., this city, January 
21 was re-elected president of the Board of Trade for 
German-American Commerce, of New York. Other officers 
follow :—Vice-president, Fugene Hennigson; treasurer, ( 
IF’. Koth; assistant treasurer, Henry C. Steneck; secretary, 
Robert C. Maver; chairman of the executive committee, K. 
G. Frank 

Col. Met 


he 


and other ofhcers reported on activities of t 
organization during its first year and pointed out the need 
for such a body which would find the proper outlets for 
American production in Germany and which would direct 
German exports to this country into those channels in which 


they will not come in conflict with American industries 


Philadelphia Drug Exchange 


Milton Campbell, president, made an interesting report of 
the year's activities at the sixty-fourth annual meeting of the 
Philadelphia Drug Exchange, January 27. Officers were 
elected as follows President, C. Mahlon Kline; vice-pres 
ident, Herbert R. McIlvaine; secretary, Joseph W. England; 
treasurer, A. L. Hilles, Jr.; directors, C. Stanley French, 
Benjamin B. Thorp, Henry Paul Busch, Harrison S. Hires, 
John F. Belsterling, I. L. Bodman, Walter V. Smith, and 


Milton Campbell 


Insecticide Makers Plan Publicity Campaign 


\ special committee of the Insecticide and Disinfectant 
Manufacturers’ Association is busy planning a co-operative 
advertising campaign to increase the use of its products. C. 
C. Baird, former president, is chairman. Associated with 
him are W. H. Gesell, of Lehn & Fink, and L. S. Landers, 
of the White Tar Co., New York. 


American Master Hairdressers’ Association 


American Master Hair- 
will hold its seventh annual conven- 
tion on March 2, 3 and 4 in the Waldorf-Astoria, New 
York City An exhibition will be held in connection with 
the convention 


Announcement is made that the 


dressers’ Association 


National Grocers to Assemble at French Lick 
The 1925 convention of the National Wholesale Grocers’ 
Association will be held at West Baden (French Lick), 
Indiana, June 9, 10 and 11. Unusual efforts will be made 
to make the program timely and practical. 
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TOILET GOODS AT “MADE IN U. S.” Farr 


Three exhibitors in the toilet preparations trades wer 


represented at the third National Merchandise Fair ay 
Made in U. S. Textile -xposition, held at the Grand Central 
Palace February 7 to 14. These were Marie Earle, Inc. 
New York City; New York 


Cheramy, Inc. 


French Exports (Co, and 


Marie Earle, Inc., showed a new jasmin soap which « 
made in France and sells for $1 per cake. 


, Other new num. 
bers were lip 


rouge cream in red and gold containers 
and a new $2 lipstick. Bath salts and boquet perfume 
which retail for $12.50 per bottle were also shown, Miss 
Lillian Bell represented the company. eo 
Cheramy, Inc., displayed “April Showers” 
toilet preparations as well as other items in the company’s 
regular line. I. J. M. Miles represented the company, 
Che New York French Exports Co., New York City. dj 
played a patented unbreakable vanity offered in singles 
doubles and triples. The box and cover are all one piec 
thus eliminating hinges, the outer covering being  brocad 
K. M. Boorman represented the company 
Bevil Inc., New York City, displayed in 
booth “Ripping” nail polish. 
The other displays in the exposition were items of 
particular interest to our readers. 


perfume ani 


all adjoining 


Conferences at Chemical Exposition in 1925 


A joint meeting of close to twenty technical and con: 
mercial associations, to be held in conjunction with the 
Tenth Exposition of Chemical Industries during the week 
of September 28 to October 3, 1925, at the Grand Central 
Palace, New York, is being planned. It is expected that 
a program of common interest to members of all the associ- 
ations will be worked out and that the big joint meeting 
will follow individual meetings of the various associations 
in New York during the week of the Chemical Expositior 

With the 1925 Chemical [-xposition some ten months it 
the future, a Chemical [Exposition larger than the last one 
in 1923, is already assured. It is expected that the number 
of new products, machinery and instruments which will be 
on display will be greater than in any previous year. The 
management is reported to have declined consideration of 
requests for from foreign firms. 


scores ot space 


Chemical Equipment Exposition in June 


The C Eq Ex Flow Sheet, issued by the Association ¢ 
Chemical Equipment Manufacturers, 1328 Broadway, New 
York, gives advance information about the Chemical Equip- 
ment Exposition to be held in the State Armory in Prov 
dence, R. I., June 22-25. Numerous technical societies have 
endorsed the exposition, and the American Institute ol 
Chemical Engineers will meet at the same time. There wi 
be no appeal for attendance by the general public, the exp0s'- 
tion being exclusively for technical and operating officials 
interested in the practical use of equipment. 


Kentucky to Hold Trade Exposition 


The first convention of merchants over held in Kentucky 
will meet the week of March 2 in Louisville when Trade 
Week, involving Louisville’s entire trade territory, will be 
celebrated in conjunction with the Trade Extension Ex- 
position. 


International Exposition at New Orleans 


Arrangements for inviting the nations of the world t 
participate in the international trade exhibition, which ope 
in New Orleans, Sept. 15, 1925, are being made by Hamil 
ton K. Avery, vice-president and general manager 0! the 
enterprise. The State Department will be asked to transmtt 
formal invitations. 


Cost of Exhibiting at German Fairs 


To give American manufacturers and exporters who ate 
interested in exhibiting at German fairs advance informatie! 
on which to base cost estimates, reports have been prepare’ 
by Kurt Hildesheimer of the Berlin Office of the U. 5. De 
partment of Commerce regarding the actual expenses - 

(Continued on page 696) 
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OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION 


Since our January report, Fred S. Rogers, the president ; 
Thomas J. Hickey, general counsel and executive secretary ; 
Richard H. Bond, vice-president and chairman of the legis 
lative committee, as well as other officers and committeemen, 
Flavoring Extract 


bills 


industry 


rave been busy with the affairs of the 


introduced or 
| 


peel 


\anufacturers’ Association. Copies of 
lvanced in legislatuures affecting the have 


ent to the members 


Sixteenth Convention to Be Held in Chicago 


Cuicaco, February 14.—D. T. Gunning, chairman of the 


convention committee in charge of arrangements for the 1925 
meeting of the Flavoring Extract Manufacturers’ 

United States, reports vigorous activity in the directv 
the notable in the history 


making the event most 


rganization. The date of the convention is in doubt, Jun 
}to 5 or 10 to 12 being discussed, but the place chosen tor 
using the gathering officially and socially is the Edgewater 
Beach Hotel 

“A record attendance is expected,” 


Mr. 


Chicago having a larger number of flavoring extract plants 


said Gunning 
and turning out 
the 
delegates aitd visitors than usual, and Chicago being in thi 


a larger production than any other city 


\merica ot world will contribute a larger quota o1 


enter of the country and having four ways to pull from will 
roll up an attendance which cities not so centrally located 
could not hope to do. 

“Then Chicago’s fame for convention hospitality has 
traveled far and wide, as well as its attractions as an enter 
this 


bring people connected with the industry here is members 


tanmment and cultured center, and is counted upon to 
that will surprise the old-timers in flavoring extract con 
vention attending.” 

The program will embody features of much interest to all 
members of the trade, according to Mr. Gunning, but it has 
not been sufficiently concreted as to suggest or make practical 
definite advance publicity at so early a date. 

“It is enough for the trade to know that nothing will be 
leit undone to make the event memorable, from both a 


social and trade standpoint,” declared Chairman Gunning. 


SODA WATER FLAVORS MANUFACTURERS 


Charles O'( onnor, of Philadelphia, president, and Thomas 


J Hickey, of Chicago, secretary and attorney, together with 
the legislative committee of the National Association of 
Manufacturers of Soda Water Flavors, have continued their 
activities in behalf of the association and its members 


S . ur: oe ‘ : 
secretary Hickey has collected information on various sub 
jects, and has transmitted the same to the members, includ- 


ing bulletins on proposed legislation. 


AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 


VANILLA BEANS OUTLOOK BASED ON 
SURVEY IN EUROPE AND AMERICA 


There is not much immediate chance for weaker or lower 


prices on vanilla beans according to J. Edward 
of Thurston & New 


turned a business trip to Marseilles during which he 


Young, Jr., 


Braidich, York, who has recently re 


trom 


went extensively into the vanilla bean situation 


Regrettable as this statement may be from the standpoint 


of the consumers and the importers of vanilla beans as well, 


both of which groups realize that the present very high levels 
the best the vanilla trade, 


ire detrimental to interests of 


there seems to he little chance, judging from Mr. Young's 
account of conditions in Europe and the information which 
he gained regarding crop conditions, to anticipate an easier 
to follow 


market during this year or the next 


| rance, Mr. 


same lines 


Consumption in Young running 


the 


says, 1S 


along about as those followed in this coun 
very few large orders but the volume of small 


and at the 


try. There are 


orders is heavy end of each month, a gain in 


sales over the corresponding period of former years is noted 
back 


contracts 


holding and 
make 


until 


There as here, buyers have been 
refusing to 
or to purchase their 
stocks have reached the point 
where 


they are practically 


non-existent. Prices are so 
high, however, that the con- 
sumers are unable to take on 
quantities of goods and are 
forced to run on a week to 
week schedule of frequent 
small purchases 

Manufacturers who in 
times past have been able to 
1,000 
beans at a time costing from 
$3,000 to $4,000 for the lot 


are unable to tie up much 


take on pounds of 


EDWARD YOUNG, JR. 


more money than this. To avoid doing so, they are cut- 


ting down their purchases and taking the equivalent amount 
five small lots. The result is naturally, 


market, 


of beans in four or 


an active small lot increased overhead, and no 
chance of accumulating sufficient stocks of beans to weaken 
the market to any extent. 

Stocks of beans in Marseilles are smaller than normal and 
if anything, the demand is somewhat greater than usual. 
An this that 


Germany has bought several substantial parcels of beans in 


interesting feature in connection is the fact 


that market, the first considerable buying from that source 


in several years. This is a feature of the present market 


which Mr. Young believes will be of increasing importance 


during the coming two years. The financial recovery otf 
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Germany and other [:uropean purchasing countries may 


well result in their taking an increasing quantity of goods 


during the next stocks 


months at a time when world 


will doubtless be below normal. 
Regarding new crop, Mr. Young had first hand informa- 


tion from several interests who had just returned from the 
Islands, 


few 


The present crop will be about as at first estimated. 
The crop now on the plants, however, 
The 
that 
normal 


is not likely to be a 
good one. first flowering was poor and later reports 
both the third 


addition it 


indicate and 


second 
In 
operations in this crop have 
that a part of it 


least equal to the opening 


flowerings were 
said. that 


been carried through 


below as_ well. be 


may 
already 
and has 


already been sold at prices at 


levels of a year Hence, 


ago. 
low priced beans from this crop are not very likely 

Growers have had a very good year both in vanilla and 
in sugar and now seem well able financialty to hold their 
beans for the prices which they consider right., There are 
not likely to be any of the usual consignments coming into 
Marseilles, growers insisting upon cash before the beans 
leave the Islands. 


Mr. 


of vanilla 


that 
themselves 


Young expressed the _ belief consumers 


to high 
prices, if they had not already done so, and that these high 


would gradually adjust 
levels would in the end prove less troublesome to them than 
to the importers who must tie up increasingly large amounts 
of money and take increasingly great risks not only on the 
Along 
to 
bring about 


market but on the loss or spoiling of merchandise. 
anxious find 
to relieve the vanilla situation and 


a return to normal price levels. 


with all other prominent importers he is 


some way 
Such levels are not in sight 


for the present, however, in his opinion 


YEAR’S VANILLA BEANS IMPORTS WERE 
CLOSE TO THE $5,000,000 MARK 


Government statistics which 


of 


We from 


light 
on the vanilla bean situation in connection with other infor- 
The figures include 
the imports for the calendar year 1924 and the comparisons 
are from our own files based on previous official reports. 
The fluctuations in quantities and in values for the six years 
as shown in the following table tell a story of tremendous 
variations in conditions in the market : 


have just received 


the Department Commerce throw an_ interesting 


mation which appears in this section. 


December Year Ended Dec. 31 


— . — 


—— 
Pounds Value Pounds Value 
1924... 61,936 $427,986 809,135 $4,404,534 
1923.. 35,966 94,731 940,512 2,630,475 
PEE a Seeaka' 96,347 148,272 1,234,542 2,433,504 
1921.. 52.030 76,732 984,374 1,379,922 
Pose past 72,615 120,110 1,239,711 2,406,335 
Dee Achar as kee oii 1,150,079 2,407,093 
Vanilla Cultivation in the Leeward Islands 

The British Colonial Office Report for 1923-24 says: A 
vood deal of attention has recently been given to the 


planting of vanilla, which, if followed up with good treat 
ment, should result in an increase in production in two 
three years. A point of great interest, the report con- 
tinues, is that several parties in the Island are now able to 
cure the beans in a setisfactory manner. This has led to 
some competition in vuying. During this season green 
vanilla beans brought to town by peasants have been readily 
sold at satisfactory rates. Efforts are being made to interest 
peasants in this product to a further extent. In some 
measure green vanilla pods should be a source of income, 
and take the place of limes formerly produced on small 
holdings 


or 
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PURE FOOD AND DRUG NOTEs 


In this department will be found matters of interest con: 


tained in FEDERAL aNnp State official reports, etc., Telating to 
perfumes, toilet preparations, flavoring extracts, soaps, ete, It 
is advisable also to look at our WASHINGTON Corresp 


s ON DENCE 
Soap Section and other departments for further information, 





Notices of Judgment Given Under Pure Food ay 
Drugs Act by the Secretary of Agriculture 
Among the Notices of Judgment given 
Food and Drugs Act, Nos. 12,501 to 12,600, inclusive, sey: 
out recently by the Bureau of Chemistry, Washington, D. ( 


under the Feder 


there are none of interest to our flavoring extract reader 
The percentage of manufacturers who clash with the 
is growing almost to zero. 

In the olive oil activities of the Bureau there were on 
live cases, one imposing a fine of $80, the others being eith 
released in bond or 


condemned and sold. This is the bes 


showing the olive oil trade has had in a long time, 


Food Standards Committee to Meet 
The Joint Committee on Definitions and Standards fo 
foods will meet in Washington from February 24 to Mare 
3 when revisions of the definitions and standards for salt 


alimentary paste and sauerkraut will be considered, ac- 
cording to an announcement by Dr. W. W. Skinner, 
Chairman, Bureau of Chemistry, United States Depart 


ment of Agriculture. Other definitions and standards which 
will be under consideration at this meeting are those for 
ice. cream, jams and buttermilk, flour and 
Sausage. 


icllies, sirups, 


South Carolina Bill on Jamaica Ginger 


Senator Hamilton has introduced a bill in the South Caro- 
lina legislature to prohibit the possession, transportation, 
storage and sale for an unlawful purpose of Jamaica ginger 
or other ginger compounds or drugs containing over 50 per 
cent alcohol. The determination of the question as t 
whether or not the compound is handled for an unlawiul 
purpose “shall be a question of fact for a jury,” the bill 
provides. 

“The transportation, storage or sale of this compound in 
any unusual amount or in an unusual way shall be evidence 
of a violation of this act.” the bill further provides. Persons 
found guilty of violating the bill “shall be punished as if 
convicted of the illegal transportation, storage or sale of 
alcoholic liquors.” The bill was referred to the committee 
on judiciary. 


Exports of Flavoring Extracts for 1924 


The Government system of formerly including flavoring 
extracts and fruit juices as one export item always was Ul 
satisfactory. Since January 1, 1924, they have been segre- 
gated. The result in the table below, compiled from official 
statistics, is not quite what the trade desires in the way 0 
information. The comparison with 1923 is likely to be 
misleading. On the total for the calendar year 1924, as 
compared with 1923, both items have run about $22,000 be- 
hind, but the table fails to reveal whether flavoring extracts 
or fruit juices proved to be the defaulter. Here are the 





hngures : 
December Calendar Yeat 
. - 
)23 2 1924 
lavorit extracts! 5 $33.5a5 ¢ $678.18 $399,119 
Fruit juices, etc 7.626 7 147.388 404,805 
> “eon? OF 
PI Sias scan $41,211 $44. 8¢ $825,5 $803,920 
Includes fruit juices prior to Januar 


Readers of the Fravortnc Extract SEcTION are advised 
that items of interest to them may be found in_ our Trade 
Notes pages, as well as in Patents and Trade Marks, and 
ther departments of THe AMERICAN PERFUMFI 
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Willis H. Booth, vice-president of the Guaranty Trust Co., 
of New York, and a director.in the Sierra Talc Co., of Los 
Angeles, Cal., is in Europe on business in connection with his 
uties as president of the International Chamber of Com- 
merce. He has held 
French officials in Paris and is making plans for the economic 


semi-official conferences with high 


conference in June in Brussels. 


Edward V. Killeen, vice-president and 
Lueders & Co., Inc., New York, cele- 


brated a double anniversary. 


On January 


It represented thirty - five 


years of successful connec- 


tion with the essential oil in- 


dustry with a single house 


and twenty-eight vears ot 
married life. 

Mr. Killeen is one of the 
trade’s best known and most 
popular members His 
recognized ability has earned 
him one of the foremost 
places in the industry and 
his charming personality has 
won for him the affection of 
a host of friends in the trade 


Epwarp V. KILLEEN 


who join in wishing 
of this anniversary of the two most impor 
tant events of his 


many 
Nappy returns 
career. 

Mr. and Mrs. Killeen sailed February 19 on the President 
Miinan & ’ j iff i 
Monroe for a six weeks trip to the Pacific Coast via the 
Panama Canal 


Miss | 


Helen Denn‘son, a-senior at 
daughter of Mr. and Mrs 


0 February 12 to 


Radcliffe College and 
Henry S. Dennison, was married 
Ware Smith of 
editor of the Vational S hortsman of Boston 


l-dmund Cambridge, 
The ceremony 
took Place at the home of the bride’s parents in Framing- 
nam, Mass., and was performed by the father of the bride 
who, a short time ago, was commissioned a Justice of the 


reace by Governor Fuller so that he might officiate on this 


casion. The wedding was of the simplest sort, with only 
relatives and intimate friends present. A_ brief reception 


followed and the couple then left on a wedding tour. 

Mr. Dennison is president of the Dennison Manufacturing 
C6, of Framingham, Mass., and our readers who are familiar 
with his business activities will join in congratulating him 
“ the happy and somewhat unusual event, for it is seldom 
Mat a father is appointed a justice in order that he may 
act at the wedding of his child in the dual capacity of parent 
and official celebrant. 


Oit REVIEW 


The recent election of Walter S. Gifford as president of 
the American Telephone & Telegraph Company and of his 
Thayer, as chairman of the board 
of directors, is of more than passing interest to our in- 
dustries Mr. Gifford’s 


predecessor, Harry B 


former office of executive vice- 


president will remain vacant. In recent years Mr. Thayer 


and Mr. Gifford have been closely associated at the head 
of this gigantic public service corporation and the change 
means chiefly that their relations will so continue, but per- 


haps with greater power to advance the interests of the 


Harry B. THAYER WALTER S. GIFFORD 


which is of as much moment as the 


both to a 


ation’s commerce, 


success of corporation, for large degree are 
mterwoven, 

Tremendous strides forward have been made within very 
recent years in making telephony the right-hand servant of 
our business institutions. Locally its usefulness has long 
been appreciated, but only lately have the vast possibilities 
of the long-distance service begun to be recognized. Under 
Mr. Gifford and Mr. Thayer this branch has been wonder- 
fully improved and its utility in saving time and money 
effectively demonstrated. It is to business men of even 
mails 


than the railroads, 


Long distance tele- 


vreater economical effectiveness 


and telegraph considered as a group. 


phony in fact now is no longer a luxury, but a positive 
It at present makes 15,000,000 stations through- 
out the country as accessible as local numbers and it prac- 


starting in the full-swing of its value and 


necessity. 


tically is only 
convenience to American mercantile life. 

Mr. Thayer, commenting on Mr. Gifford’s promotion from 
a vice-presidency, declared that, both personally and officially, 
he was highly gratified at the board’s action. 

Mr. Thayer in his new position will be able to assume 
more of the administrative functions of that office and at the 
same time share the responsibilities he held as President. 


He was born Aug. 17, 1858, at Northfield, Vt. He began 
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business life in a savings bank in Northfield in 1879, and two 
years later entered the employ of the Western Electric 
Company at Chicago. Within three years thereafter he was 
made manager of the company’s business in New York, 
when he was 26. In 1909 he was elected to the Vice-Presi 
dency of the A. T. & T. and in 1919 became its President 

Mr. Gifford started with the Western Electric Co. and 
has been connected with the Bell Telephone System during 
most of his business life except for a period of two years 
during the war, when he was loaned to the Government 
During that period he organized the Council of National 
Defense and was its director until after the Armistice. After 
the war he returned to the telephone company, and in the 
administration following Mr. Vail's retirement and death, 
he took parts of increasing importance 

[he new president of the company was born in Salem, 
Mass., in 1885. He was married to Miss Florence Pitman 
of Brooklyn, in 1916. His New York home is at 39 East 
65th street He is a member of the Harvard University, 
India |louse and National Arts clubs. 

The vear 1925 marks the twenty-fifth anniversary of the 
Hlessig-Ellis Drug Co. of Memphis, Tenn. It was organ 
ized in 1900 and was located at 107 South Main street, o 
cupying ‘four floors and _ basement Soon after its 
organization the Hessig interest was bought, Mr. Hessig 
retiring from the presidency in 190], but for business reasons 
the corporate name was not 
changed In 1905 R R 
Ellis became sales managet 
and soon thereafter acquired 
the adjoining property at 111 
South Main street, doubling 
the floor space and storage 
capacity 

In 1910 Mr. Ellis became 
president and J. W. Wynne, 
manager (Mr. Wynne was 
made vice-president in 
1919); W. K. Love, secre 
tary-treasurer, A. T. Wood 


ward, assistant manager and 





S. E. Grifhn, assistant secre 


Ropert R. Eis 


tary-treasurer By 1912 the 
firm had grown to such proportions that very large quarters 
were necessary for the conduct of its business and in 1912 
the Hessig-Ellis Drug Co. built its present home, eight 
floors and basement, occupying the entire corner of South 
Front and McCall streets, Memphis, and owned by the com 
pany and completely occupied by it The same year the 
president inaugurated a bonus system among the employees, 
being the first large Memphis firm to establish this practice 
and it has had much to do with the company’s success. 

In 1918 when the United States went into the war Hessig 
Ellis sent 23 of its men into Government Service, ranking 
from buck private to major, one in ‘charge of the Carrier 
Pigeon Division, some in Artillery and three in Aviation, 
etc., most of them going overseas, and kept their jobs open 
for them until they returned. From 1914 until Armistice 
Day, November 11, 1918, Mr. Ellis, 
every executive committee of every drive made by _ the 
Salvation Army, Red Cross, Y.M.C.A., Liberty Loan and 
other war measures 


was a leader or on 


In 1922 the Hessig-Ellis Drug Co. took over the John B. 
Bond Drug Co., of Little Rock, Ark., organizing a separate 
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corporation under the title of the Hessig-EIlis 


\rkansas. By 


servatively operated business was made to increase 


ume over 50 per cent the first six months, an 











es 





Drug Co, of 
applying Hessig-Ellis methods this om. 


its vol. 


1 at this time 


the increase is 100 per cent. 


Georg 


Co., South 


Leon 


Oly pr 


re | 


a 


Cohn, 


pencer, proprietor of the Spencer Perfume 


Bend, Ind., was a recent New York visitor 


of Parfums Forest, Paris, sailed on th 


ebruary 14 after a brief stay her 


Vietor, 


of Vietor & Hosken, New York City 


turned January 21 on the //omeric from a month's busines 


trip to Germany, France and Switzerland. While in Bal 


Switzerl 


& Hosken are American agents. Most of his time 


and, he 


in Germany, wl 


aging 


During 
portunity 
J | Matthieu. Mr Matthieu is the 


The hot 


I ral 


visited Bubeck & Dolder for whom Vieto 


Was spent 
were he found conditions to be very 


enc’ 


neward trip was very roug] 


a recent visit to Detroit the Editor had the of 


of taking an informal snapshot of Mr. and Mr 


with whom all 





Mr. AND 


manhutact 


urers ! 


genial gentlemar 
the supply salesmen come in contact. as | 
s purchasing 
igent for F reder- 
ick Stearns & 


Cé the 





known — pharm 
eutical and toilet 
pre parations 
manutacturers, 
The company 
f which Willar 
Ohliger is the 
president, wa 
established 
1855 and is well 
known for its toi 
let preparations 
which it markets 
under its ow! 
nam Accord- 
ingly the at 
nouncement _ that 


it is expanding its 


Mrs. MATTHIEt operations so 
to give _ other 
he benetit f its experience in supplying 


creams, lotions, powders, etc., under private brands will be 


received 


with much interest 


In their attra 


and 10] 


they « 


preparations they 


The obve 


packages 


rse side 


ot var 


ctive insert between advertising pages 100 
all attention to the private brand toilet 
are prepared to manufacture for the trade. 


of the insert illustrates in color. differe 


10us preparations The reverse side em 


phasizes the fact that the company specializes in tooth paste 


is well as 


other 


torlet 


preparations. 


Due to a rapidly increasing volume of business Conde has 


been forced to seek the greater production facilities offered 
in its new home, 16 West 6lst street, New York. This move 


is one of the initial steps in a most progressive sales policy 


\ heavier season in perfumes and cosmetics is indicated om 


all sides, and every occasion will be taken to encourage an 


meet the 


demand 


The Bonnie-B Co. is sponsor for Conde. 











offered 
s move 
policy 
ited on 
o€ and 


Conde. 


FesruArY, 1925 


—_—— 
On the second and third pages of the insert of Morana 
incorporated of New York, printed in this issue, appears an 
Bruno 


interesting message to the American friends of 
int i 


Court, Grasse, written by Augustin Blanqué, a_partnet 

in the house and’ son-in-law of Madame Camille Merle, 

the principal owner. Mr. Blanqué sailed for France on 

the De Grasse on February 18. He was highly pleased 

with the results of his first visit to the United States and 

plans to re-visit this country at frequent intervals 

The accompanying illustration shows the Bruno Court 

executive in cordial and fraternal association with the 

oficers of Morana Incorporated, the photograph having 

een taken during 

acon ference 

they held recently 

which the  par- 

ticipants desired 

to keep in their 

memories through 

the aid of more 

than mere recol 

lection. Mr. Blan 

qué wanted a 

souvenir to carry 

me to France 

und the heads of 

Morana were 

equally interested 

in retaining a pic 

torial memento of 

s initial visit to 

\merica. 

— _ = MorkANaA AND Brt 

right in the : a a 

photograph: W eee eke an sere 

H. Rowse, who is the first vice-president and sales man 
tr; Car] Schaetzer, president; Augustin Blanqué, partnet 

Bruno Court: Warren FE. Burns. treasuret Walte: 


Mueller , secretary 


order to provide larger quarters than are available at 
118 East 27th street, to accommodate its rapidly expanding 
business as importer and manufacturer of raw materials for 
perfumes, soaps, and flavoring extracts, Morana has pu 


chased the three story and basement building, extending 


Mr. and Mrs. Frederick Schang sailed on February 14 
Naples and Rom« 
France and Germany. Mr. Schang is president and general 


manager of the Lorscheider-Schange Co. Inc... New York and 
Rochester, N. \ 


t 


toilet preparations 


onthe Duilio for a three months’ visit to 
makers of paper boxes for perfumes and 


B. E. Levy, president of Coty, Inc., New 
accompanied by Mrs. Levy, sailed on the Paris, Janu: 
for an extended business visit abroad. Mr. Levy i 
pected back until late in May or June 


Announcement is made that the plant of the Pennsylvania 
soap Co., Lancaster, Pa., of which C. A. B. Zook has been 
President, has been sold by him to a financial g1 up headed 
by Elmer H. Martin, of that city, at a price reported to have 
been about $500,000 Associated with Mr. Martin § are 
Milton E. Shirk, of Stevens; Calvin H. Herr, of Quarryville, 
and John B. Graybill, of Lancaster. 
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through from 61-63 Vandam street to 74-76 Charlton street, 
midway between Varick and Hudson streets, New York. 
Possession will be taken early this summer, after the com- 
pletion and installation of the necessary alterations and equip- 
ment 

Phe building, which is of the latest type of fireproof steel 

and concrete construction has a frontage of 50 feet on both 
streets and a depth of 200 feet, thus affording Morana over 
double the floor area occupied by its present quarters Its 
design will permit of the addition of further floors as they 
are needed, 

The new building will permit of many economies. The 
location, within a 
few blocks of the 
Holland vehicular 
tunnel and _ the 
Christopher street 
ferry crossing the 


Hudsor 


and outside, of the 


River 
congested _ traffic 
zone, will reduce 
considerably the 
time now required 
for the delivery of 
mie rchandis¢ be- 
tweel the m- 
panvs present 
headquarters, its 

th 


plant at Elizabe 


I. XECUTIVES 


W. I Burns, Wa 


nal idvantages us 

the warehousing under 
tf merchandise L rie 
quarters, as well as 
merchandise 1s now 
throughout the « 

t and under a single mtrol of manufactur 
] departments, that mewhat scattered 


ke for more 


Sidney B. Kaiden, secretary of the Solar Laboratories, 


ind president of the Pallas Mfg New York City, has’ 


Ine The election was largely due to the energy 


heen elected president of the New York Consumptive Relief 
of 


\l Kaiden in managing the successful annual ball 
Life Guard for February. the monthly bul 
a fitting tribute ts pa to the work 
Kaiden in behalf of the activi f the League Peter 
\lever, who is associated witl Kaiden in the 


atories, is also mentioned for nspicuous work 


'o., Chemicals and specialties 


r quarters ; Broadway, New 


\tlas Manufacturing Co., Baltimore, Md 


ley 


vill soon occupy new quarters a street, where 


1 


the building is being remodeled for its use. Vincent Man- 
usco is president and George N. Smith is manager of the 


ompany, which was formed only recently 
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J. Edward ou ! f Thurston & Braidrich, New 
York, returned from a trip to Europe on the liner Paris on 
January 24 \! teresting review of the vanilla bean 
situation, based esult f his study of the primary 
and other marl road and at home, will be found 
Fi 1 s 

Colonial Chemical ¢ manufacturer of the Hawkins toilet 
and household preparations, has moved to new and larget 
quarters of the McNally Building, 711 Penn avenue, Pitts 
burgh, Pa. With better facilities than ever before J. J. 
Hawkins, president of the company, looks for continued 
substantial increases in the sale of his products 

P. R. Dreyer, importer and specialist in essential oils and 


perfumers, has 
the 
appropriate congratulations from numerous friends 

Mr. Dreyer started in the late autumn of 1899 as agent 
oil 


aromatic chemicals for just completed an 


active quarter of a century in trade and is receiving 


for an essential 


France, and the 
the 
houses had i 
States. He also 


distinction, he be 


house of Grasse, Was 


irst agent one of Swiss 
synthetic 

the United 
has the 


lieves, of having been the 
first essential oil man, to in 
anthranilate 


and benzyl benzoate to the 


troduce methyl 
perfumery and allied trades. 
During the 25 years of his 
activity he has kept his good 
under 
trying circumstances. It is 
that 

grown 
the 


quarters 


nature, often very 


only natural his busi- 


ness has steadily, 





making selection of 


= 


Drever 

larger necessary. 
last move to 15 Platt street, New 
York, where he occupies twice the space he had previously 


used. 


In May last he made his 


Mr. Dreyer has a goodly lot of principals on his list as 


selling agent in this country: Bertrand Freres, Grasse, 
France; Naarden Chemical Works, Ltd., Naarden, Hol 
land; Paolo Vilardi, Reggio Calabria, Italy; Brédr, Aar 


saether A/S, Aalesund, 
representative is C. A 
cago, lil 


His 


Kinzie street, Chi 


Norway, and others. 


Senger, 22 West 


western 


Louis Kronish, president of New 


New 


Paris Cosmetics, Inc., 
York City, was married to Miss Betty Sohmer, of 
York City, at Elkton, Md., on [February 3. 

George Rubin, secretary and treasurer of Paris Cosmetics, 
Inc., who has been associated with Mr. Kronish in building 
up the company since its organization under its present name, 
acted as best man 
Immediately after the Mr. and Mrs. Kronish 


left for a six weeks’ honeymoon trip which will take them 
into Canada and the Middle West. 


ceremony 


On their return they ex- 


pect to live in New York City 
Peter A. Dirr, vice-president of Charles L. Huisking, Inc., 
Manhattan Borough, New York City, and Marie S. 


Schwenzer, of Brooklyn, N. Y., were married on February 


11 at St. Michael’s R. C. Church 
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cs 


Rudolph G. Sonneborn, of L. Sonneborn Sons, Inc., re- 


cently returned from a brief business trip to England. The 
interests of L. Sonneborn Sons, 


Inc., particularly in cop. 


nection with the sales 


of white mineral oils and _petrolatums 
in European markets, have necessitated frequent 
1924 Mr 


Belgium, 


trips abroad, 
Sonneborn visited England, France 


Holland, and Italy. 


While mineral oils refined in the United States, Mr. Sonne. 


ind during 


(sermany, Spain, 


born declares, are successfully competing with Russian oils 
in European countries. Europe, of course, has always de- 
pended upon this country for its supplies of petrolatum, he 
added. 


Mr. Sonneborn in his travels abroad noted with consider. 
able interest the number of Americah made toilet prepara- 


tions on display in European shops. 


Dr. Theodore C. Wheaton, president of the T. C. Wheaton 
Co., of Millville, N. J., on the White 
Star liner Megantic for a cruise through the Carribean Sea, 
to last a month and include stops at Havana, Haiti, Kingston, 
Panama Canal and other points of interest. Aboard ship to 


sailed on January 22 








} S 


Hacertury, Dr. T. C. Wieaton anno T. C. Wueaton, Jr. 
see Dr. Wheaton off 
companying illustration shows a group snapped at sailing 
time. From left to right they are: E. S. Hagerthey, manager 
of the company’s New York office; Dr. Wheaton himself 
and one of his sons, Theodore C. Wheaton, Tr. A post card 
from Haiti Dr. Wheaton’s arrival there during 
the voyage, which is reported to have been quite as enjoyable 


were a number of friends and the ac- 


announces 


as Was a previous trip which he took on the same ship over 
the same route. 





produced by the Karl Kieter 
Machine Co., of Cincinnati, and announced for the first time 
on advertising page 98, was designed by Karl Kiefer, well 


\ new machine recently 


known as an inventor of machines for the bottling and 
packaging of liquid and semi-liquid products. 

The Double 
signed for the filling of such products as vanishing cream, 


new Kiefer Piston Filling Machine is de- 


cold cream, ointments, salad dressing, etc., as well as for 
use in the filling of viscous liquids like castor oil, or foamy 
Its operation provides for the filling 
of the container from the bottom up, with a view to making 


liquids like shampoo, 


the pack solid and free from air pockets, or foam. The 
company claims for its new device accurate filling at high 
speed, and an absence of splashing, dripping, or waste. The 
containers may discharge upon a belt conveyor or into 4 


capper. 








Y, 1925 
ss 
Ine., re- 
nd. The 
in con. 
rolatums 
abroad, 
France, 


. Sonne. 
sian oils 
jays de- 
tum,, he 


onsider- 
repara- 


V heaton 

White 
an Sea, 
ingston, 
ship to 


c 


—— 


» a 


1€ ac- 
ailing 
nager 
imself 
card 
uring 
yable 
over 


‘iefer 
time 
well 
and 


de- 
eam, 

for 
amy 
lling 
king 
The 
high 
The 


oa 











y, 1925 


FEBRUAR 


Fitna ANNUAL BANQUET OF ORGANIZATION oF FritzscHE BrotHers, INC., A1 


Informal gaiety marked the fifth annual banquet and get 





Pr 


\ MERICAN 


t 


to-gether meeting of the organization of Fritzsche Brothers, 


Inc, New York City, 
of January 24 

There were about 175 
nature of vocal and 


members of the organization. 


present 


instrumental 


at the Hotel McAlpin on the evening 


and entertainment in the 


music was furnished by 


Immediately after the feast 


Ralph R. Redanz, who acted as chairman, called on F. H 


Leonhardt, vice-president, and Julius Koehler, treasurer, for 


speeches 


Addresses were also made 


by W. A. 


Zimmer, second vice-president and manager 


R. Welcke, B I? 


of the Chicago 


branch, and George L. Ringel, third vice-president and man 


ager of the 


A radiogram of good 


wishes 


Toronto and Columbus, Ohio, branches. 


from F. E. Watermeyer, 


president of the company, who was in Jamaica, West Indies, 
vih Mrs. Watermeyer on a vacation trip, was read. Mr 


and Mrs. Watermeyer returned home later inthe 


month 


after having had a most enjoyable voyage 


Vocal selections were given by the Misses Edna Schardt 


Hilda Gehringer, Elizabeth 
Mrs. O. H 
panied 


Dancing 


Meyer accom 
the 


then 


them at piano. 


was enjoyed 


util an early hour the 





lowing morning. A feature 
! this was an elimination 
Miss Sophie 


\nderson. 


lance won by 
and Mr. 


Favors for the 


\mil 
ladies were 


louble compacts and bou- 
quets 

In one of the accompany- 
ing illustrations are shown a 
group of representatives of 
the company snapped while 
they were in the city. On 


the left is Joseph A. Gauer, 


Adelman and Jack McNamara 
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Fritzsche 
Mr. Gauer joined the com- 


who joined the staff of the Chicago branch of 
Brothers, Inc., on February 1. 
pany on account of the growth of the business in the western 
territory, particularly in the perfume material department. 
He is a nephew of B. F. and M. B. Zimmer. 


Mr. Gauer was graduated from Loyola University, Chicago, 


where he took the degrees of A. B. and L. L. B., and ‘for 
several years after this he was on the teaching staff of 
Loyola Academy. He has an excellent knowledge of 


chemistry and is at home in the French and German 


languages and has been in close touch with the industry and 
its development. 

James H. McNamara, New York City representative, is 
the gentleman on the left of Mr. Gauer and the others are 
B. F. Zimmer, Chicago; George L. 
Columbus, Ohio, and on the right, James J. Cummings, New 
York City representative. 


Ringel, Toronto and 


ihe Colgate Clock for February perpetuates the spirit of 


1 President in a snow-scene picture of a west- 


our martyred 
ern log cabin appropriate to February 12. Other features 
are of equal interest. 
at | James S. Brodhead, Mr. 
and Mrs. George F. Adam- 


son, Chester A. Webster 
and a friend formed a party 
which sailed January 22 on 
the Megantic on a cruise to 
West South 
America. 

A chapter is devoted to 
the William 
Skinner, who recently com- 


the Indies and 


retirement of 


pleted fifty-four years of 
service with Colgate & Co. 
Gaver. Tames H. McNamara, Born in Manchester, Eng., 


snp James J. Cummrnes. on August 19, 1854, he came 


Fritzscue Brotuers. Inc. to this country with his 
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parents at the age of 18 months. After his schooling had 
ended he sought and obtained work with Colgate & Co., 
beginning on April 24, 1871, at $3 a week. From errand 
boy he was promoted to entry clerk, bill clerk, office sales 
man, assistant cashier and finally in 1910 to cashier. In 
1882 he married Miss Hattie S. Spencer. He also has a 
daughter, Miss Ethel S. Skinner. His home is at Amity 
ville, Long Island. 

Dedication of Colgate Gym at the Jeffersonville branch is 
duly chronicled, together with other news of the new insti 
tution. Gilbert Colgate, Jr., has returned from a visit to 
Jeffersonville. 


Jules Vollbehr, sales manager of the jirm of 


\. Masch 


meyer, Jr., Amsterdam, Holland, manufacturers of svn 
chemicals, 
United States and Canada 

by Pfaltz & 


New York, arrived in this 


thetic and aromatic represented 


Bauer, Inc 


city the latter part of Janu 
ary. 

Mr. Vollbehr expressed his 
great pleasure that he was 
able to arrive and sail up 
the Hudson the wonderful 
day of the eclipse. He in: 
tends to stay only a_ few 
weeks and is pleased t 
have the opportunity in call 
ing on the trade; he regrets 
however that he is unabl 
to call on all the trade 
owing to his short stay JULES VOLLBEHR 
The house of A. Maschmeyer, Jr., was established in 
1899 and their specialties are known throughout the United 
>tates. 


especially in the past decade a remarkable development has 


The firm has progressed rapidly since that time, 


been achieved; the production of many new products has 

been added, the most important manufactured 

scale today being musks, ambrette, keton and xylol. 
Many new compounds have been turned out in their re 

search laboratory, where there are employed many skilled 


chemists. 


L. A. Van Dyk, the well known manufacturing chemist 
of 110 West 14th street, New York City, has 
to seek new and larger quarters in order to handle his grow 
ing volume of business. Accordingly after March 1, he 
will be located at 20 East 12th street, where ample space 


cen compe lled 


is afforded for offices, laboratories and storage 


Holland is away behind America in some respects, accord- 
ing to a letter from Amsterdam, from E. C. Brokmeyer, of 
Washington, general counsel for the National Association of 
Retail Druggists. He says in part: “There are no drug 
stores in Holland such as those in the United States. Even 
the soap sold in the apothecary shops is medicated. Young 
women are 


found as qualified pharmacists in some ‘phar- 


masies’ in Amsterdam in larger numbers than young men. 
No candy, cigars or cigarettes, soft drinks, or even toilet 
No liquor 


for beverage purposes is sold in ‘pharmasies’ or ‘drogistervs.’ 


articles, are sold in apothe cary she ps in Holland 


Even alcohol when dispensed in these places must be labeled 


‘for external purposes only,’ Of course, the government 
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Le 


would not think of placing any restrictior the manu- 


facture, sale and use of alcohol, or spirits medicinal 
purposes. 

“The Dutch pharmacist laughed heartily when told of the 
complex, vexatious and costly system of federal, state and 
local inspection of drug stores in the United States. He 


expressed surprise and could not understand how either the 


is, 
especially in a country where the government is ‘of, by and 


druggists or the people whom they serve would permit ¢} 


for the people.’ 

“Liquor for beverage purposes may be purchased freely 
in hotels, restaurants, cafes, cabarets, bars, theaters and all 
places of amusement, including gardens. It is a common 
thing to see men, women and children drinking wine or beer 
at tables attractively arranged on part of the sidewalks jn 
the most prominent business districts of Amsterdam. These 
drinks are usually taken with meals. The Dutch people 
know how to use liquor and do not abuse its use any more 
than the use of anything else. There is less intoxication in 
Holland than in America.” 


Mr. and Mrs. Frangois Goby-Tombarel announce the ar- 
rival of a daughter at their home in Grasse, France, February 
14. <A cable containing this gratifying news has just been 


received by Orbis Products Trading C« Inc \mericat 


agents for Tombarel Freres, of which Mr. Tombarel is 


member 


Sidney Picker, assistant general manager of Trece Labor 
tories, New York Citv, and Mrs 


congratulations of a host of friends on the arrival of a son 


Picker are receiving the 


David Lewis, on February 16. Both mother and child are 


doing well 


C. R. Seydlitz, president and general manager of Delphi 
Products, Inc., New York City, who has been critically ill, is 
now well on the road to recovery and is 


March 2 


r xpected to retul 


to his office 


Marcelino Marcelino Co., 
New York City, is recovering slowly but surely from his 


Hernandez, proprietor of Le 
recent prolonged illness, although it will be some time before 
he is able to resume active interest in his various business 
enterprises 


UL. S. Bottlers Machinery Co 


of bottling and packaging machinery. call attention to thei 


, Chicago, IIL, manutacturt 


combination outlit No. 6 in their announcement on page 110 
Phis outfit it is pointed out is offered for filtering perfumes, 
toilet waters, extracts, etc. 

The company also states that it offers complete service 
for the packaging and handling of liquids and semi-liquids, 
and offers to help manufacturers in the solution bottling 


and packaging problems 


announces that 


Brooklyn, N. 


expanding business has compelled it to enlarg 


Felton Chemical Co., 
its plant so 
as to include the building adjoining its present one at 61 
Taaffe place, Brooklyn, N. Y. The enlarged quarters have 
been equipped with the latest appliance s and additional space 
is afforded for research laboratories. The new address 0! 
1 the telephone 


the company is 61-63 Taaffe place, an 


number is Williamsburg 2815 
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The attractive insert of the Zinn Corporation, Bristol, 
Conn., which appears between advertising pages 92 and 93 
ilustrates on the obverse side four types of vanity boxes 
which are made by the company. There is a striking con 
trast of black against the gold background on the insert 
which lends to it a character of distinctiveness. 

The text emphasizes the finish and other features of the 
hoxes, and on the reverse side some interesting facts about 
the facilities of the company and its service are given. A 
photograph of the company’s plant at Bristol appears on the 
bottom of the reverse page 

The New York offices of the company are at 110 East 
13th street, and the Western 
Rindell, Inc., 64 West Randolph street, Chicago. 


representative is Chas. A 


The growth of the French Cosmetic Manufacturing Co., 
Inc. New Rochelle, N. Y has been st 


rganization was made on January 1 and Fred A. Schwan 


rapid that a re 


ecke was elected president. He has taken over the active 
management ot the compans and Is In charge ol sales. 


Schwannecke’s cighteen years of experience in all 


Ff. A. SCHWANNECKt SCHAIBLI 


ranches of the industry ha Wwol rh a wide acquamit 
ance through the entire Lucie 
Schaible; chief chemist compan) vho has beer 
lected vice-president Schaible, it is announced, has 
ompleted three years of resting research work to perfect 
the processes by whicl products of the company are 
made. This is chiefly set forth in the company’s announce 
nent on pages 62 and 63 

which recently moved 


Chernoff Beauty Products, Inc., 


m San I‘rancisco to Cincinnati, has turned its advertising 
Prather-Allen agency of the 


ficers of the Chernoff company are: Mrs. Ida Chernoft, 


ver to the latter city. The 


president; Park Gilmore vice-] treasurer an 


general manager, and Miss Eva Robinson, secretary. The 


laboratories are in Covington, Wy 


William H 


Howard street, Baltimore, 


Brown & Brother Co., perfumers, 860 North 
Md., have increased their capital 
stock from $15,000 to $100,000 Phe rm is a member of 


the American Manufacturers of Toilet Articles. 


Charles Pfizer & Co., chemicals, New York, who recently 


celebrated their 75th anniversary, have elected the following 


ofhcers: Chairman of the board, John Anderson; president, 
ind George 


J hn a 


Emile Pfizer; vice-presidents, Wm. H. Erhart, 


\. Anderson: treasurer, Franklin Black ; secretary, 


Smith, 
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William E. 


Swindell Bros., 


Swindell, one of the members of the firm of 
Baltimore, Md., and who is in charge of 
the New York office, established an enviable record at the 
Pope’s Island Club, Chincoteague Bay, Md., just before the 


hunting season closed Swindell and his 


January 31. Mr 
l 


friends brought down 72 geese and 102 ducks 
Swindell who 


is an expert shot modestly says that this had quite a lot to 


The weather was ideal for shooting and Mr 
do with the size of the bag. He also states that owing to 
Federal Game Laws which takes care of ‘migratory birds 


the game seems to be becoming more plentiful each year 


Roblin H Drug 
Co., Denver, Colo., has been elected to the board of direc- 
Bank Mr. Davis 


has long been active in civic and association 


Davis, president of the Davis Brothers’ 


tors of the Denver Federal Reserve 


alfairs. 
Clarence I. Booth, who recently became associated with 
Ptaltz & Bauer, Inc., New York City, was manager of the 
rm’s essential oil department, has had a broad experience 
in the manufacture of toilet preparations. He prepared for 
college at a school in New 

York City, and continued his 

studies at the Polytechni 
Institute of Brooklyn from 
which he was graduated in 
1918 with the degree of 

in chemistry Subsequent 
to that he attended the New 
York College of Pharmacy, 
Columbia University, where 


] 
nis courses 


included phat 
maceutical lines as well as 
the chemistry of essential 
oils and the manufacture ot 
perfumes and 


\\ hile 


e was for three years as LAREN( 


cosmetics 
pursuing his. studies 
BoorH 


istant to his father FE. T. Booth, per rfor A.A 
& Co. Later he was chemist in charge of the 
for John Wanamaker, New York, and then for six vears 
\ubrey Sisters, Inc., New York City, 


where he was in charge of sales as well as the laboratory 


Vantine 


laboratories 
served as chemist fo 
Vanilla beans valued at $40,000 


Oleott, New 


27 from the bonded warehouse of Lawrence Son & Gerrich, 


Dodge & 


night of January 


longing to 
York, were stolen on the 


Inc., in South street. Thirty-three cases, weighing nearly 


two tons, were carried away) Only the choicest lots in 


the importation were stolen, the thieves having evidently 
had the benefit of the advice of an expert regarding the 
respective values of the goods. Another similar attempt 
to steal vanilla beans from a warehouse at 88 Pearl street 
was frustrated by the police, who captured a set of burglars’ 

Is \ vigorous search is being made for the -robbers in 
fourteen of the 


Tahiti Mexican 


vhich the aid of the trade is solicited 
ases were choice Mexicans and 19 were 


transplants 


Pfaltz & 
notified the 
from them. The articles include 


Bauer, Inc., 300 Pearl street, New York, have 
lookout for 


A 


trade to be on the goods stolen 
pound tins of rose 
centifolia and 1 and ™% pound bottles of orange flower 
water oil, made by A. Maschmeyer, Jr., Amsterdam, Hol- 


land 







































































































































































































































































































































































































































Mr. and Mrs a 
who are sojourning in Los Angeles, Cal., expect to remain 
in that sunny clime until April 1. 


William S. Addison, of Rochester, 


Mr. Addison is president 
of the Addison Lithographing Co. 


August |, 


Glass Co., 


Kammer, vice-president of the Carr-Lowrey 
in charge of the New York office, left February 
19 for Pinehurst, N. C., to be gone until the first week in 
March. 


at the famous resort but admitted that he will spend some 
of the time following his favorite sport on the splendid links 


Mr. Kammer expects to enjoy his vacation quietly 


there. He will not, however, enter any competitions 


Pacquin, Inc., parfumeurs, announce that they have moved 
to larger and more spacious quarters at 55 West 16th street, 
New York City 

Ideas for new products or methods either for purchase 
outright or for development, are wanted by an established 
manufacturer who clearly states his needs in a special an 
nouncement on advertising page 125. 


Joseph and Michael Madonna, trading as the Broadway 
Perfume Shop, 3569 Broadway, New York City, have made 
an assignment to J. Kranz Polikoff, of 719 Crotona Parkway 
North, New York 


Utica creditors filed a petition January 29 asking that the 
Utica High Class Periume and Toilet Waters, Inc., of 
Utica, N. Y., be declared bankrupt on the ground that it 
owes over $15,000, and has assets of less than $4,000. 








The assignment of the Kennedy Drug Co., Andrew 
Kennedy, 1601 West 9th street, Los Angeles, Cal., for the 
benefit of creditors made to Roy G. Redmond as repre- 
sentative of the Brunswig Drug Co. has been set aside by a 
subsequent assignment to the Board of Trade of Los Angeles. 

Boyce Extract Co., which occupies the three story con- 
crete building at 32 lurman street, Brooklyn, N. Y., re- 
ports that it is in full operation again following the 
fire on the top floor February 4. Emergency apparatus 
was installed and the company continued its operations 


without interruption, according to L. Lowenstein, presi- 


dent. New apparatus is being installed. 





Brass Goods Mtg. Co., Brooklyn, N. Y., in its announce- 
ment on advertising page 66 emphasizes the importance 
of the metal cap for bath salts bottles. In view of the 
growing demand for bath salts which is felt alike by manu- 
facturers of raw materials and glassware manufacturers, 
the makers of the metal cap call attention to it in the 
belief that it hitherto has not probably had the attention 
it deserves. Several styles of caps in new arid distinctive 
models are shown to improve the appearance of the bath 
salts package 

Miss Dorothy Gray, manufacturer of toilet preparations 
and who conducts a facial aesthetic studio at 116 East 59th 
street, New York City, has gone to the rescue of the 
unhandsome poor girls of the metropolis with a free beauty 
clinic to improve their facial appearance. The newspapers 
have given considerable attention to the clinic and some of 
them have printed illustrations. 
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The reappearance of the attractive insert of Polak & 
Schwarz, Ltd., Zaandam, Holland, for whom Wangler-Budd 


Co. Inc., New York City, are United States and Canadian 


agents, between advertising pages 40 and 41 will undoubtedly 
be welcomed by our readers. On the obverse side a beauti- 
ful picture in color appears and Polak & Schwarz specialties 
for rose compounds are listed, while on the reverse side g 
list is given of the principal items of the company’s products 
which are kept in stock at the New York and Chicago 
The Chicago agents of Wangler-Budd Ine, are 
\. C. Drury & Co 


branches. 


For the convenience of traffic managers and freight for- 
warders, the London, Midland & Scottish Railway of Great 
Britain points out in its advertisement on page 95 that the 
railway connects all the principal British ports with the 
whole of England, Scotland, Wales and Industrial Ireland. 
A freight traffic office where full details may be obtained 
as to rates on merchandise from the seaboard to the interior 
of Britain, port dues, transfer charges, etc., and storage and 
distribution charges in Great Britain, is located at 1 Broad- 
way, New York City, in charge of Thomas A. Moffet. 

The enterprise of this great railway in bringing its facilities 
to the attention of American manufacturers through informa- 
tive advertising is quite in line with the service motive which 
is sO prominent in the activities of a number of great business 
enterprises. 





Kuhne-Libby Co., 54 Front street, New York City, begin 
on advertising page 131 the first of a series of announce- 
ments calling attention to the white oils, mineral jellies and 


petrolatums offered by the company. 


P. A. Van Ileeden Co., of Chicago, toilet preparations 
and compacts, is now doing business as the Helfrich Labora- 
tories, 33-35 West Kinzie street, Chicago, Il. 


Stockholders of the Mathieson Alkali Works, Inc., have 
approved an increase in the authorized common stock from 
130,000 to 200,000 shares. Recommendations of the board 
that 23,543 common shares be issued at $45 a share and 
that the board be authorized to sell 10,000 shares of such 
stock to officers and employes at prices and under such 
conditions as deemed advisable by the board were also 
ratified. Sanction was also given to amend the charter 
so as to change the common stock from $50 a share par 
value to shares of no par value. 


Dr. Robert M. Froelich, manufacturing and consulting 
chemist, on February 1 moved his offices and laboratories 
from 138 West 116th street to 311 West 59th street, New 
York City. Dr. Froelich specializes in perfumery. 

We are advised by the Kranich & Specification Soap Co., 
Brooklyn, N. Y., that Leon M. Goldsmith is no longer con- 
nected with the Company in any capacity. 
We are not advised of his present con- 


He was for a short 
time sales manager. 
nections or address. 


T. K. Almroth, formerly assistant advertising manager 
of the Owens Bottle Co., Toledo, Ohio, has been appointed 
He has been with the Owens 
company for eleven years and is well equipped in the 


manager of that department. 


essentials needed for his new position. 
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\merican Can Co. for the year ended December 31, 1924, 
reports a net income of $11,341,931, against $10,983,094 in 
1923, or an increase of $358,837. Earnings were equivalent 
to $20.50 a share on the $41,233,300 common stock, against 
$19.63 a share in 1923. The profit and loss surplus of 
$43,140,050 compares with $37,570,780 in 1923. The bal- 
ance sheet as of December 31, 1924, shows total assets and 
liabilities of $154,621,756, against $153,281,189 in 1923. Cash 
was $21,564,840, accounts and bills receivable $6,829,721 and 
inventories $23,075,893, against $13,173,329, $7,601,207 and 
$27,628,468, respectively, in 1923. Accounts and bills pay 
able of $5,271,826 and surplus of $43,140,050 compare with 
$6,354,420 and $37,570,780, respectively, in 1923 
“Appropriations for new construction, H. W. Phelps, 
president, said: “were somewhat larger than in 1923, of 
vhich $3,995,364 have been expended, and work now in 
progress will be completed and paid for in 1925. This, 
together with other additions to buildings and machinery 
that are made necessary by expanding business, will call for 
expenditures in 1925 that will probably exceed the actual 
disbursements in 1924. There seems reason to believe that 
the business of 1925 should at least equal that done in 1924.” 


In the recent Harvard advertising awards for 1924, undet 
the gift of Edward W. Bok, in a competition in which 175 
Walter Thompson Co., of New 
York, received an award of a $1,500 cash prize and certiticate 


agencies took part, the J. 


for the national campaign advertising a specific product, 
deemed most conspicuous for the excellence of its planning 
and execution among those coming under the attention of 
the jury of award. The campaign on which this award was 
made was that of “Lux,” a product of the Lever Bros. Co 
of Cambridge. 

A prize of $1,500 and certificate also was awarded fot 
scientific research in advertising to the J. Walter Thompson 
Co, for the advertising research titled “Investigation into and 
Analysis of Subscription circulation of Forty-four General 
Magazines in Metropolitan Cincinnati by Various Groupings.” 

New York Merchants’ Association reports the follow- 
ing accession to its membership list: 

Reich-Ash Corporation, manufacturers of cosmetics, toilet 


articles and sterling silver novelties. Sidney Ash, secre 


tary, 59 Reade street. 
D. B. Keyes of the Research Laboratory of the U. S$ 
Industrial Alcohol Co., Baltimore, Md., 


local section of the American Chemical Society, recently 


spoke before the 
n “The Training of Chemical Engineers.” 


The sale price of the stock of the Fletcher-Castoria C 


1 
which was purchased in 1923 by the Sterling Products Co., 


was revealed for the first time February 6 as $13,500,000 in 
iN action tried in the Supreme Court in Queens Borough. 
John C. Deloca, broker, of Jamaica, sued to recover $675,- 
000, alleged to be due him as half his commission in the 
sale. The defendants were Mrs. Anna B. Bliss, 525 Park 
avenue, Manhattan: the Sterling Products Co., Inc. of 
West Virginia, and the Households Products ( Manhat- 
an. Justice Faber reserved decision. 

Kolynos Co.., 
has retained George Batten Co., advertising agency of New 


New Haven, Conn., Kolynos dental cream, 


York, as its advertising counsel 
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EK. M. Laning, head of the E. M. Lan Co. Inc., 78 
Greenwich street, New York, is making business trip in 
the South and will be back in New York early in March. 
He is visiting all the manufacturers south of the Mason- 
Dixon line, and the entire trip will consume about six 
weeks, 

George R. J. S. Merrell Drug 
Co., St. Louis, and Mrs. Merrell sailed February 5 for Haiti 


Merrill, president of thi 


to visit their son, who is in Charge d’ Affaires at the United 


States legation at Port au Prince 


Mallinckrodt, the Mallinckrodt 
Chemical Co., St. Louis, was guest of honor at a dinner 
at the 
The dinner while very exclusive was attended by the most 


Edward president i 


Bogey Club on January 21 his eightieth birthday. 


prominent men in the business and financial life of St. Louis. 


The reorganization of McKesson & Robbins, Inc., New 
York, (as announced with full lists of officers on page 560 
of our issue for December, 1924) by which the New York 
Quinine & Chemical Works became a separate entity, was 
marked late in January by the incorporation of the latter 
concern at Albany and this month by the moving of Mc- 
Kesson & Robbins, Inc., from the building it has long occu- 
pied in Fulton street, Manhattan, to its new fire-proot 
structure at 55 Berry street, Brooklyn, the intention being 
to be entirely out of Fulton street before March 1. 

As reported in December the McKesson interests are en- 
tirely out of McKesson & Robbins. Saunders Norvell is 
chairman of the board and Herbert D. Robbins is president. 

Francis J. McDonough is president and Irving McKesson 
and Donald McKesson are among the officers of the new 
New York Quinine & Chemical Co., Inc 
its offices at 152 William street, Manhatta 
its manufacturing at its plant in Brookly: 


which will retain 


continuing to do 


Alkali Works, Boston, manufacturer of Savogran 
has appointed the Smith 


India 
and Marblica cleansing powders, 
Endicott Co., Boston, to direct its advertising account. 


The personnel of officials. of Shoemaker & Busch, Inc., 


of Philadelphia, was reorganized as follows, recently :— 
President, Henry Paul Busch; vice-president, Miers Busch; 
vice-president and general manager, H. K. Hineline; secre- 
This was done be- 


first vice-president 


tary and treasurer, Edward M. Sage 

cause Miers Busch has been re-elected 
of the Pennsylvania Salt Manufacturing Co., and at the 
same time was made an active officer of that company. 


phy-lac-tic Brush Co., formerly the Florence Mfg. 
Co., of Florence, Mass., has elected George H. Burr as 
chairman of the board of directors and William Cordes as 
president. J. P. 


treasurer and Frank K. C. Ely is secretary 


Boyle, formerly sales manager, now is 
John H. Moore, 
well-known in the toilet goods trade, is now sales man- 
iger. George W. Fennebresque is the manager of a new 
foreign department which the company has installed. 


Plans for the erection of the new soap-powder factory for 
the Gold Dust Corporation in Baltimore are nearing com- 
pletion. The plant will cost about $1,000,000, and will 


occupy a fifteen-acre site at Canton 





\MERICAN PERFUMER & 


CHICAGO 


Cuicaco, February 16.—Business in the perfume, extract, 


ind toilet supply industry in the Chicago district for January 
und the first half of February shows a considerable increase 
over last year, judged from reports reaching the office of 
Walter L. Filmer, secretary of the Chicago Perfumery, Soap 
and Extract Association, and prospects for further increases 
over last year as the season advances are good. This con 
dition is borne out by a statement from an attache of the 
Chicago Custom House who stated that imports of foreign 
supplies used by the industry received at this port since the 
rst of the year and exports of manufactured products show 
large increases over the corresponding period last year. 

It may not be known generally that vanilla bean imports 
here represent a very large volume. The history of the 
port including at various times single shipments of this item 
amounting to 50,000 pounds to one buyer. It is signiticant 
when favorable comparisons are made between this year 
ind last when it is recognized that the Chicago port of entry, 
more than two thousand miles inland paid a larger total of 
import duties in 1924 than any Atlantic seaboard port ex 
cept one 

“Having had a foretaste of :mport and export eminence,” 
said this port official, “can any one wonder that Chicago is 
industrially and commercially ‘dippy’ on having the St 
Lawrence seaway and the Lakes-to-the-Gulf deep waterway 
pushed through to a finish?” Plans are rapidly maturing t 


this end 


Death exacted a heavy toll when it took from our midst 
John B. Foley, old-time and successful proprietary medicine 
and toilet goods manutacturer, February 4, at the age of 
sixty-seven. It was a tragic event, Mr. Foley dropping dead 
by the side of his wife while in attendance at a performance 
in the Illinois Theatre. Mr. Foley had a brilliant career. He 
was born in Chicago in 1857 but spent his early life at 
Steubenville, O., where he clerked in a drug store and be 
came a graduate pharmacist and chemist. He later acquired 
in accountancy education and was employed by a wholesale 
paper house. By 1881 he had accumulated sufficient capital 
to purchase the wholesale drug hause of W. D. McGregor, 
of that little city, where he soon afterwards started the 
manufacture of proprietary toilet preparations. In 1888 he 
returned to Chicago and organized Foley & Co., an out 
standing house in the package medicine field, and later put on 
the market a toilet goods line that has enjoyed wide sale, 
particularly in small towns where the Foley medicines had 
won prestige 

Mr. Foley was a pioneer land and development leader in 
the south, having settled Southern Baldwin County, Alabama, 
with a prosperous agricultural citizenry and founded the 
town of Foley, now more than twenty years old. He 
established banks, started newspapers and aided in building 
railroads in that section of the Southland. 


Mrs. Foley was Anna Shaw McClosky of Steubenville, 
whom he married in 1889, and five children with the widow 
survive him: Garrett Radcliffe, Loyal Luddington, John B., 
Jr., of Chicago; Mrs. William D. Beggs, of Redlands, Cal. ; 
and Mrs. Gilbert P. Hall, of Denver. Mr. Foley was a 
member of the Chicago Perfumery, Soap and Extract Asso- 
ciation and was prominent for many years in the activities of 
the Proprietary Association of America. A _ courageous, 
forward-looking, kindly soul is at rest. 
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Chicago 1s looking forward with interest to the June ( 


“On- 
vention of the Flavoring Extract Manufacturers’ Association 


to be held here. (An interview with D. T. Gunning, chair. 
man of the convention committee, will be found in. the 
FLAVORING EXTRACT SECTION.) 


Mr. and Mrs. Charles A. Rindell, of Chicago, accompanied 
by Master William Addison Rindell, aged three years, have 
been enjoying the balmy weather at Clearwater, Florida, 
Mr. Rindell is the enterprising head of the firm of Charles 
\. Rindell, Inc., of Chicago, which is the manufacturers 


representative for several important firms in our industries 


American Perfumers’ Laboratories, Inc., New York, have 
opened a sales office at 112 West Ohio street, Chicago, Ill. 
where they will be represented by W. M. Francke. Mr 
Francke is well known to perfumers in the Middle West 
and no doubt they will appreciate the convenience which 
will be afforded to them by this move 


Lincoln's Birthday was widely celebrated in Chicag 
Lieutenant-General Nelson A. Miles, Civil War veterat 
Indian fighter, commanding figure in the war with Spain and 
counsellor in World Wat strategy, Was the hero of the day 
He made notable addresses at the Press Club and at a Lions 
Club dinner, members of the perfumery, extract and toilet 
goods industries being present in large numbers. Business 


was partly suspended during the day 


Oil of peppermint, western, has reached its highest price 
level in history, according to Secretary Shellman, of M. L 
Barrett & Co. Consumers who do not understand funda 
mental conditions complain bitterly of the high prices. It 
was not so long ago that the Chicago consuming trade wer¢ 
strongly advised to buy to meet such a contingency as the 
present. Many of them did buy but others failed to take 
the tip 


The color-matching perfumery fad has hit Chicago. 

“Yes, it has attacked Chicago society and stardom with 
equal force,” said Miss Peggy Walker, who presides over 
the perfumery section of the Walgreen center-of-the-loop 
store at Clark and Madison streets “Stardom came into the 
store first, then society crowded in right upon its heels,” 
continued she. “Ladies from ‘George White's Scandals’ 
playing in a local theater asked for a scent to match lavender. 
I was ready for them. ‘Certainly, Jasmine goes beautifull) 
with that color; a light dainty color and a light dainty 
odor to match—just the right quality in heft and delicacy. 
Soon afterwards a rich widow in black from Lake Shore 
Drive and a young South Side society leader in deep red 
appeared and of course the heavy odors were suggested— 
Marajaha in both instances. Then the rush followed— 
society, theaters, middle class people and even shop gitls 
The fad is reaching all classes.” 

As a suggestion to build up belated sales this perfume-color 
matching idea will be used in all wide-awake stores before 
long according to Miss Walker. Note the gown the lady 
‘ustomer is wearing, then spring the idea, is her method. 
The customer will buy not only to match the gown wort, 
but to match others hanging in her wardrobe. 

“I have sold as many as tive descriptions of odor to one 
customer, one for each important gown worn,” she said. 
Asked about sales volume, both Miss Walker and John 
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Gordon, the store manager, said the perfumery business was 
making a new record. The former stated that only the day 
previous she had made a sale of Nuit de Noel (Christmas 
Night) to one 


sn ounce, a tidy sale! 


party, a gentleman, of 5 1l-oz. bottles, $27.50 
Higher grades sell best, and $3 an oz 
‘s the lowest grade carried. Mr. Gordon said that giving 


perfumery the front section of the store on one side, 35 


feet long and three all-glass 12-ft. show cases and wall 
cases, plus good advertising and counter salesmanship give 
approximately ten times the volume that ordinary handling 
of the perfumery line yields. At least, that’s his experience 
Investment Guide of February 12, 


The Chicae: Tribune's 


in response to an inquiry, brings out some quite interesting 
facts concerning the new bond issue and the financial status 
{the Monsanto Chemical Works, St. Louis, of which Wal 
er L. Filmer is the Chicago sales representative. The 
“sucecesstully in 


ue states that the concern has been 


business for twenty-four years.” 


The Monsanto property is appraised at $6,258,997. The 
company is issuing $2,500,000 first mortgage 7 per cent bonds 
covering all its property, real and fixed, and has called im 
its entire issues of first mortgage convertible 7s for March 1 
it 102% and its debenture 714s at 102 for the same date 
Net tangible assets applicable to the new. bonds as of Dec 
31, 1924, after giving effect to this financing, are given as 
ver $8,800,000, of which over $1,750,000 represents net quick 
1921 the 


Net earnings avail 


assets. In each of the last twenty years except 
ompany has added a profit to surplus. 
able for interest after amortization, depreciation, and ob 
solescence, but before federal taxes, for the last six calendar 
years have averaged $660,024, or over 3.8 times the maximum 


ynnual interest requirements on this issue. For the last 


fifteen years such earnings averaged $579,452, or over 3 31 


times such interest requirements 


William Wrigley, Jr., is again interested in the soap busi 
ness, The head of the chewing gum company is said to have 
invested a large sum of money in Duz Co., Inc., of which he 
is a director and stock of which has attracted a large 
following on the New York curb market. Mr. Wrigley’s 
latest endeavor is vastly different from the restaurant, 
baseball and chewing gum enterprises, but not a new one 
for him. He started his business career selling soap tor his 
father years ago. Duz is a soap powder and remover of 
stains. The mpany's earnings have been mounting by 
leaps and bounds 


Treasury Department describes a new counterfeit $10 
note as follows 
Ill. The 
tight and lower left ends of the note is missing 
John 
wer of the United States; portrait of Jackson on the left 
end of the note 


ton, on tw 


“On the Federal Reserve Bank of Chicago, 
‘heck letter which should appear in the upper 
Houston 
B, Teehee, Register of the Treasury ; 3urke, Treas- 

This counterfeit is a photographic produc- 
vieces of paper between which a few silk 
threads have been distributed. No attempt has been made 
It bears Treasury No, V120987, and in- 
stead of having the letter ‘G’ and figure ‘7’ in the four 
corners of the bill it bears letter ‘T’ in the 
Upper left and lower right corners. All of the figures, both 
of the Treasury number and of these bank designations, are 
fand-worked, in blue ink. 
Stead of green, 
tected,” 


to color the seal 


and figure ‘5’ 


The back of the bill is blue ii- 


This counterfeit should be readily de- 
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NEW INCORPORATIONS 

Nu-Del Laboratories, 540 Lake Shore 

Il.; $2,500; toilet and medicinal preparations; 

Breckenridge, Paul Hassell and Wheaton 
keckhart, l-irst National Bank Building. ) 


United States Sanitary Hand Cleanser, Soap, ete 


Drive, Chicago, 
Frank P. 
\ugur. (West & 
> $25,000 ; 
Meyer Spiegler, 625 Park avenue and Louis Goldstein, 830 
Myrtle avenue, Brooklyn, and Samuel Goldstein, 77 
street, Manhattan, New York City 
Denison Mtg. Co., Inc., Asheville, N. C 
and toilet goods: Anne B. Denison and [jr 
of Delaware, Ohio; L. B. 
Watson-Park Co., 


$25,000 common, 


Kssex 


$25,000; soaps 
David Morgan, 


Denison of Asheville, N. C. 
Maine; 


$15,000 paid in; 


Sanford, $75,000 


soaps, dye stuffs, ete. 


preferred, 


President, Frank Watson of 
lfowell F. Shepard of Quincy, Mass 


of Worcester, Mass 


Brookline, Mass.; treasurer, 
and Kenneth B. Park 
Seabreeze Laboratories, Inc., 
cosmetics; M. F. Foster, M. G. 
I). fk. Drew, W. F. Chaplin 


Odorkure 


Portland, Me.; 
O'Neil, A. B 


$100,000 : 


Farnham, 


Sales Corp., Manhattan Borough,, New York 
$50,000; J. V. O'Leary, R. L. Wilson, 
\ttorneys, O'Leary, 149 


City, disinfectants, 
J. E. Melntyre 
Broadway 

Leggat & Lau, Brooklyn, N. Y., 
G. Lau, H. F. Leggat, R. W 


Burke, 375 Fulton street, Brooklyn). 


McIntyre & 


flavoring extracts, $5,000: 
Seston. (Attorney W. V. 

Raquel, Inc., 315 Fifth avenue, New York, incorporation 
of which was mentioned last month, has a delaware charter, 
$100,000 paid in. Graeff 
Miller is president, Paul D. St. John vice-president and sec 
retary and \W 

Tremont 


with $250,000 capital stock, 
\. Morgan treasurer 
Products Co., manufacture toilet waters, face 
$10,000 ; John G. Bodek, Bernard Horowitz, 
Pimm, 
& Trust Co.) 
Wash Chemical Co., Inc., manufacture soaps, etc., $50,000; 
Carl H. Donch, William Gwynn, Washington, D. C.; 
W. Day, Clarendon, Va. 


Wisconsin Soap Co., 


powders, ete., 


J. Vernon Philadelphia. (Corporation Guarantee 


Chas. 
(Capital Trust Co. of Delaware.) 
Milwaukee, Wis., $25,000; Joseph 
\. Barley, Schubert, Lorenz H. Schmitz. 

Crystal Soap Co., Manhattan Borough, New York City, 
$10,000; H. Grantz, S. Elias, L. Stahl. (Attorneys, Hovell, 
McChesney & Clarkson, 152 West 42d street.) 


( ‘\ co 


Frank J 


Manufacturing Corp., 25 North Dearborn street, 
$10,000; manufacture medicines, toilet and kindred 
preparations; Donald S. Fraser, John S. Hopen and Daniel 
A. Murray. (Forest Garfield Smith, 36 South State street.) 
Lamay Toilet Manhattan 
York City; 25,000 common, no par; W. 
Quinn, G. Mitten. (Attorney, D. K 


Chicago ; 


Preparations, Borough, New 
H. Roystone, P. J 
Seward, 30 Broad 
street. ) 

Soap Specialty Sales Co., Manhattan Borough, New 
York City; $10,000; H. Vaccarelli, J. Costello, C. De- 
martino. (Attorney, C. Novello, 320 Broadway.) 

Quin-Tone, Inc., 304 Market street, Camden, N. 
facture toilet articles, chemists, druggists, etc. ; 
$125,000 


Oscar 


J., manu- 
capital stock 


Block & Co., 108 West 
$20,000; drugs, chemicals, toilet articles and drug sundries ; 


Lake street, Chicago; 
incorporators, Oscar Block, Benjamin Gross and Maurice 
Gross. 

American Soap Corporation, Maryland ; 250,000 shares pre- 


ferred stock of a par value of $10, and the same number of 
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common shares of a par value of $10, to manufacture soap, 
Gilman, 
Build- 


candles, perfumes and toilet articles; Edward E. 
Huff and Julia L. 
ing, Baltimore. 
Fairchild Soap Co., 
$1,000; M. C. 
New York; E. Le 
Bronx, New York 
Majestic Chemical & Drug Co., 2959 West Fifth avenue, 
Ill.: $10,000; manufacture toilet 
Sidney M. Lipschutz and Netty S. Lipschutz, 5570 Gladys 
Harry 3348 West 13th 


The company takes over a partnership of the same 


Charles F. Fabula, Hearst Tower 
manufacture 
115th street, 


Walenta, 


New York City; to 
Fairchild, 600 West 
Fairchild, New York; 


soaps > 


Laura 


Chicago, preparations ; 


avenue, Chicago, and Donenberg, 
street. 
name. 
Co., 130 North Wells street, Chi 
Walter 


A. Hochbaum. 


Proprietary Products 


cago; $24,000; proprietary products and cosmetics ; 
Herman Schulberg and Edw. 
Williams, 230 South Clark 
Del., perfumes, toilet accessories, etc., 


Hand, John Worrall, R. J. 


J. Newman, 
(Harris F. 
Versailles, Dover, 
$1,600,000; Harry J. j 
New York. (United States Corporation Co.) 
Margo-Nance, Manhattan Borough, New York City, make 
perfumeries, 200 shares common stock, no par value; H. EF. 
Herman, A. O. Ernst, H. 
& Ernst, 170 Broadway.) 
Co., Manhattan New York 
City, toilet preparations, 100 shares preferred stock, $100 
each; 1,000 common, $10 each; G. G. Philips, E. R. 
(Attorney, M. M. McCullough, 40 Wall street.) 
Koras Own Beauty Products, Manhattan Borough, New 
York City, 200 shares common stock, no par value; C. C. 
Johnson, K. M. Lublin, A. M. Caddell. 
& Mencher, 67 
American Bluff, 
Ark. The capital stock is $250,000, half of which has been 


street. ) 


Gorman, 


Lehrich. (Attorneys, Herman 


Aganori Products Borough, 


Lacava. 


(Attorneys, Ehrich 
Exchange place.) 

Beauty Products Corporation, Pin 
subscribed. 

La Mab Toilet Preparations, Manhattan Borough, New 
York City, $15,000; manufacture toilet preparations. S. J. 
Malloy, 26 West 13l1st street; H. Morgan, 17 East 13l1st 

New York City, and F. Blanchard, 27 Richburg 
street, Jamaica, N. Y., directors. 

Marvelo, Inc., Caldwell, N. J., $50,000 preferred stock, 
2,000 shares 
(Attorneys, Strange & Meyers, New York.) 

H. Baron & New York; $250,000; 
tracts; H. and L. Baron, I S. Brightman. 

Dusting Machine Co., Medina, N. Y., $50,000, manufacture 
insecticides I, Stein, Humbolt Parkway, 
Buffalo, N. Y., Wm. C. Stein, Lockport, N. Y., and T, E 
O’Brien, Middleport, N. Y., directors 

Superb Products Sales Co., Manhattan 
York City, $50,000, manufacture perfumeries. A. I. 
Ralph Fox and M. E. Wilson, 81 East 125th 
York City, directors 

Golden Ray Manufacturing 
$100,000; Phillip Cohen, Phila. 


street, 


common, no par value; cleansing products. 


Co., flavoring ex- 


George 633 


Borough, New 
Dudley, 
New 


street, 


Co., deal in toilet articles; 


Son 


New 


Frederick 


Co.., 


force. 


R. Hillier’s York, has announced several 
changes in its sales H. Wrede has 
assigned to the entire Middle Western territory. Replacing 
him in the New York office will be Arthur Kirby, a former 


been 


employee of the firm, more recently with Nickells-Rowland 
Inc. In New England territory, Arthur W. McKey 
has been appointed representative, with offices at 131 State 


Co., 


street, Boston 
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BOOK REVIEWS 
CHEMISTRY AND Puysics, by 
M.S. and Norbert A. Lange, Ph. D,: duo- 
904 pages; limp imitation leather 
Rubber Pub. Co,, 1924 


H ANDBOOK OF 


Charles D, 
Ilodgman, 


decimo 41% x7 inches; 


tenth edition; Chemical 


Price $5. 


cove;rs 5 


\bout 100 pages have been added to this 


volume by the 
use of new material and the revision and enlargement of 
tables which appeared in the ninth edition 
tables are 


dard Wave 


Dyes and Isotopes 


\mong the new 
[rade Names of Dyestuff Intermediates: St 
Lengths ; 


an- 


Selective Absorptior of Pigments and 


The book, which is a convenient reference work for chem- 
ists and physicists, is made up primarily of the following 
tables: Mathematical Tables; Chemical Tables 
Properties of Matter; Heat; Hygrometric and Barometric 
Tables; Miscella- 


Measures and 


General 


Sound, Electricity and Magnetism; “Light: 
Tables; Definitions 


Wire Tables and 


neous and Formul« 


Units; Problems. 


HeNtey’s TWENTIETH CENTURY Book oF RECIPES. 


Hiscox, M. E 
illustrated; revised and en- 
Norman W. Henley 


lL ORMU- 
LAS AND Processes, Gardner D 
6Ox9 807 


; octavo 
inches; pages; 


red cloth 


1924. 


larged edition; covers; 


Publishing Co., Price $4.00 

Ihe wide scope of this book is indicated by the fact that 
it contains over 10,000 recipes, formulas and processes es- 
pecially prepared for use in the home, laboratory or factory. 
The book is arranged in alphabetical order so that any de- 
sired formula or process can be readily located, and in addi- 
tion it is carefully cross-indexed. The prefix contains a 
description of useful machinery and laboratory methods. 

The 


yeasts, 


subjects treated from 


remedies to 
little over 
to formulas for cosmetics and denti- 


abrasion 


products \ 


range 


and cover many different 


twenty pages are given 
frices, and auxiliary toilet preparations are treated in various 
places throughout the The 
twelve pages, and while the treatment is brief, it 


the 


book. subject of 


perfume is 
covered in 


is none less terse and in most formulas are 


pages of text and in 
addition to formulas, considerable useful data is 


instances 


given. Soaps are treated in eleven 


given on 


different types of soaps 


“BUSINESS FUNDAMENTALS,” by Babson; 250 


$2; pub- 


120 Fifth avenue, 


Roger W 
illustrated with 
Forbes Publishing Co 


pages, 5x7™% inches; 
lished by B. C. 


New York. 


his attractive and practical volume tells how t 
successful business man as gathered from the experience of 


charts; 


become a 


Mr. Babson, who has won a large fortune himself and who 
has acquired fame as a statistical expert and trade prog- 
nosticator, in which latter capacity our readers are familia 
with him through his monthly contributions t 
on trade 

Mr the thoroughly 
haustively, tracing business history back a century and dis- 


our pages 


conditions, present and future 


Babson goes into subject and ex- 


cussing plans and methods for averting loss and increasing 


profits in business. Mr. Babson has found only a few laws 


that really are fundamental, and these he has applied to mod- 
ern commercial conditions ina manner that can be only bene- 


ficial to his readers. Even successful merchants and manu- 


facturers are quite sure to find enlightening information m 


the 28 chapters B.C. Forbes, financial authority and 
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Fesruary, 1925 
Peytoureau, M.D., D. S.; 


editor of Forbes’ Magazine, contributes a foreword on Mr. 
Babson and his work, in which he says in part: 

“His research and writings have contributed invaluably to 
the progress and prosperity of American business and the 
American people He has discovered that all through 
the apparently tangled skein of material statistics there run 
laws as immutable and unchangeable as the \Imighty that 
can be no more departed from with impunity than the Golden 
Rule. This book acquaints you with these laws and points 
the way to following them successfully.” 


Report ON ESSENTIAL OILS, SYNTHETIC PERFUMES, Erc., 
ror 1923. Schimmel & Co., Miltitz, near Leipzig, 
Germany. Fritzsche Brothers, Inc., New York City, 
American agents. Octavo, 205 pages. Illustrated. 
Paper covers. 

This volume contains interesting and useful information 
particularly in the realm of research work on both essential 
oils and perfumery. It is illustrated with graphical formulas 
and all of the text is in English. 

In addition to commercial reports novelties from the 
laboratory of Schimmel & Co. are described and there is 
much new and useful scientific information scatered through- 
out the text pages. Notes on scientific research work on 
terpenes and essential oils take up the bulk of the book. 
Much useful technical information is contained in this sec- 
tion of the volume, which is conveniently divided into 
analytical, physical, botanical, phyto-physiological, pharmaco- 
physiological, and chemical notes. The latter cover: hydro- 
carbons, alcohols, aldehydes, ketones, phenols and pheno} 
ethers, acids, esters and lactones, oxides, glucosides and 
nitrogenous bodies. 


AROMATICS AND THE Sout, by Dan McKenzie, M.D., oc- 


B. Hoeber, Inc., 1924. Price $3.00. 

This unusual work purports to be a study of smells from 
a psychological standpoint as is indicated in the first para- 
graph of the book which reads as follows: “I sing of smells, 
of scents, perfumes, odors, whiffs and niffs; of aromas, bo 
quets and fragrances; and also, though temperately and 
restrainedly I promise you, of effluvia, reeks, foetors, 
stenches and—stinks.” 

An idea of the contents of the book may be had from the 
following chapter headings: Olfaction and Public Health; 
Sense of Olfaction in Lower Animals; Olfactory Memory; 
Smell and Speech; Smell in Folk-Lore, Religion, and His- 
tory; The Ultimate; Smell and the Personality; Theories 


of Olfaction; and Dust of the Rose Petal. A complete in- 


dex adds to the value of the work. 


ALGEMEEN ADRESBOEK VOCR HET DRCGISTENVAK; OCTAVO, 
6 x 9 inches; 338 pages; J. J. Lispet, Hilversum, Neth- 
erlands, 1925; Price, $5.00. 

The second edition of this useful work of value to manu- 
facturers and others doing business with the Netherlands 
will be generally welcomed. In it are listed in alphabetical 
order the manufacturers of finished products in the toilet 
Preparations and allied trades and they are also grouped 
according to location. In addition there is much useful in- 
formation on sources of supply for raw materials used in 
the toilet preparations, pharmaceutical and allied trades. 

The directory will undoubtedly prove useful to anyone 
doing an import or export business with concerns in Hol- 
land or its possessions. The work is in the native language. 
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MANUAL or MANicURING, A. 


74 illustrations; 
vaper covers; Editions Hygie, Paris, France; 1924. 
ygie, 


octavo, 5% x 9 inches; 145 pages; 


This work represents a’ study of the hands with reference 
to their care and is of particular value to manicurists. The 
book is in French, but the text is easily read by anyone 
with a working knowledge of the language, so that it will 
probably find a wide appeal. 

An idea of the book may be had from the following 
chapter headings: Anatomy of the Hands; Anatomy and 
Development of the Nails; History and Methods of Mani- 
curing; Instruments Needed for Proper Manicuring; the 
Practice of Manicuring; Most Frequent Ailments of the 
Hands and Nails; Most Serious Ailments of the Nails 
and Their Cure; and Effect of Physical Health on the 
Nails... Each chapter is divided into subdivisions so that 
each subject is treated in a complete fashion. In addition 
there are special chapters explaining technical terms and 
there are also useful tables. 


NEW PUBLICATIONS, PRICE LISTS, ETC. 


Uncerer & Co., New York, wholesale price list. This 
very attractive sixteen-page price list, compiled and revised 
under the personal direction of W. G. Ungerer, head of the 
company, is probably as complete a list of perfume materials 
as is issued by any firm in the world. It includes a very 
comprehensive list of Hugues Aine maceration and enfleurage 
products, hyperessences, floressences, solid flower essences, 
resinaromes, etc.; Chuit-Naef synthetic creations; “Staff- 
Allens” super-specialties ; aromatic chemicals ; certified, soap 
and perfumers’ colors; aromatic drugs, gums and sundries; 
confectioners floral flavors; floral waters: natural fruit 
flavors; natural aromatic isolates; olive oils; perfumers’ 
tinctures; sachet bases; Vidal-Charvet products, etc. 

In the section devoted to aromatic chemicals the products 
are arranged according to chemical groups, viz.: acids, 
alcohols, aldehydes, esters, etc., thus making it easy for the 
informed perfumer to locate with facility the product in 
which he is interested. The price list is an excellent piece 
of typographical work. 


RossviLLE Atcono. TALKs, Booklet No. 4, February, 
1925, issued by the Rossville Co., Lawrenceburg, Indiana, 
continues the tour of the reader through the Rossville 
plant, where alcohol is made, the present installment being 
devoted to the gigantic beer still, which is a factor in the 
process, although at Rossville the beer is never perfected 
for beverage purposes. In the next issue more will be told 
about the manufacture of alcohol. 

“Borties,” the bright little magazine issued by the Illinois 
Glass Co., Alton, Ill, is at hand for January, as clever and 
attractive as usual. A “Diamond I” cross word puzzle 
adds to its interest. 

Ricnarp Hupnut, 113-127. West 18th street, New York, 
has issued a new “Book of Values” of the perfumes and 
toilet specialties which are the products of the “Laboratory 
There are 48 pages, finely printed and hand- 
somely illustrated, with complete prices. 


of Flowers.” 


Futon BarBers’ Suppty Co., 289 Edgewood avenue, At- 
lanta, Georgia, sends us Catalogue No. 442, which in its 24 
pages covers the tonsorial requisites in the firm’s field in a 
most complete and comprehensive fashion. Aside from the 
usual perfumes, toiletries, tonics and similar supply items, 


(Continued on page 694) 






















































































































































































































































































































































































IN MEMORIAM FOR DEPARTED FRIENDS 


BEACH, JAMES, head of the old National Soap Manu- 
facturers’ Association, Dubuque, Iowa, February, 1918. 

BELL, Josern H., president of the C. F. 
Co., Norwich, N. Y., February, 1924. 

FarRCHILD, Henry C., 


Booth Perfume 


Fairchild & Shelton, 
February, 1917. 


founder of 
soap manufacturers, Bridgeport, Conn., 

FreLs, JoSEPH, soap manufacturer and single tax advocate, 
Philadelphia, Pa., February, 1914. 

Harris, FRANK E., founder of the 
Binghamton, N. Y., February, 1912. 

Hess, CuHArtes D., Hess Co., perfumer, Rochester, N. Y 
February, 1908. 

Hoop, CuHartves I., Lowell, Mass., February, 1922. 

KAHLE, JOHN WESLEY, president Mfg. Co., 
Seattle, Wash., February, 1918. 

KIRKMAN, ALEXANDER S., Kirkman & Son, soap manu- 
facturers, Brooklyn, N. Y., February, 1912. 

MARSHALL, HERMAN AUGUSTIN, soap manufacturer, Clin- 
ton, Mass., February, 1910. 

Py.e, JAMES, founder of the Pyle Pearline Co., Shady- 
side-on-Hudson, N. Y., February, 1912. 


StvEngE, HENRI, managing director Société Chimiques des 


Harris Extract Co., 


r 


Crescent 


Usines du Rhone, Paris, February, 1917. 

STEARNS, FREDERICK, of Frederick Stearns & Co., manu- 
facturing chemists, Detroit, Mich., February, 1907. 

Urounart, Atsert W., toilet goods buyer for Gimbel 
Bros., New York City, February, 1924. 

WALTKE, WILLIAM, soap manufacturer, St. Louis, Mo., 
February, 1916. 

WEsTEN, Epwarb, president of the Edward Westen Tea 
& Spice Co., St. Louis, February, 1917. 

WituiaMs, WitLiaM C., long head of the Michigan Drug 
Co., Detroit, February, 1916. 


AT 
Arthur C. Robertson 


Arthur C. Robertson, sales manager for the Rhodia 
Chemical Co., of this city, died suddenly on January 22 at 
Cob, 
cerebral hemorrhage while dressing to come to business in 
New York. Mr. 


numerous persons in the drug and oils trades. He is sur- 


his home in Cos Conn., having been stricken with 


Robertson's funeral was attended by 
vived by his widow and three sons, Jarret, Arthur C., Jr., 
and Frederick. 

Mr. Robertson was born in Canada in 1871, but came here 
when very young, first entering the office of the Mallinckrodt 
Chemical Co., then operating for a time his own venture, 
the Robertson Works, and later going to the 
Monsanto Chemical Works in charge of their New York 
office. 
soon afterward became its sales manager. 


Chemical 


In 1919 he went to the Rhodia Chemical Co. and 
He had an en- 
gaging personality and a natural aptitude for salesmanship, 
which resulted in the acquisition of numerous business and 
social friends, all of whom will regret his unexpected and 
regrettable demise. 


Nelson Ashley Lloyd 


Nelson Ashley Lloyd, brother of Professor John Uri 
Lloyd and for forty-five years the financial partner in Lloyd 
Bros., manufacturing pharmacists, in Cincinnati, died Janu- 
ary 27. John Uri Lloyd, famous as an author, chemist 
and scientist, has been the technical partner. Another brother, 
Curtis A. Lloyd, was one of the founders, but retired some 


years ago. Not long ago, as reported in this journal, the two 
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a in 
remaining brothers in the firm, both having passed the 70 
mark, although still active in business, incorporated the firm 
so that it might continue regardless of the death of e 
both. 


Nelson A. Lloyd was born in New York in 1852, 77 


ither or 


many activities and was prominent in Masonry, baseb; 


the financial world, having been a 32 


Mason, one 
owner of the New York Giants and a bank director 
widow and a daughter survive. 


Edward P. Montague 


Edward P. Montague, general sales manager for A 


Bourjois & Co., New York City, died after a lingering 
; g 


illness on January 27 at his home in Bloomfield, N. J, a 


the age of 65 years. He started as an errand boy for 
Schieffelin & Co., New York, later was associated with the 
old-time firm of Lazell, Dalley & Co., and subsequently in 
executive positions with Ladd & Coffin, George Borgfeldt 
& Co. and Richard Hudnut. Mr. Montague won a hos 
of friends during his long connection with the toiletries in- 
dustry. 


Samuel Rivers 

Samuel Rivers, a perfumer well known in the industry, 
particularly in the East, died at his home in Newburgh, 
N. Y., February 6 and was buried at the Evergreen Cemetery, 
February 10. He is survived by a wife and one son Samuel 
Over twenty years ago he entered the employ 
of D. R. Bradley & Sons, and was last with Lazell, Perfumer, 
Newburgh, N. Y. 


Rivers, Jr. 


George F. Morgan 

George Frederick Morgan, since 1882 president of Enoch 
Morgan’s Sons, 439 West street, one of the oldest soap 
manufacturing firms in the United States, died February 6 
in his apartment in the Hotel Martinique, New York, after 
a long illness. He left a wife Helen de Wolfe Morgan, and 
a son, John W. Morgan, vice president of the company. 

Mr. Morgan was born in New York City on March 1, 
1846. He was the last 


and his association with the business bearing his father’s 


surviving son of Enoch Morgan, 


name lasted sixty-one years. He was educated at Public 
School 35, in West Thirteenth street, and at the Military 
Academy in Worcester, Mass. He served in the 
Company of the Seventh Regiment for seven years, 2 
also been a member of St. David’s Society. 


Obituary Notes 

Ellsworth Caffyn, general manager, secretary, and treas- 
urer of the Olds Soap & Chemical Co., 540 West McCarty 
street, Indianapolis, died at his home in that city January 14, 
after a short illness. He was 64 years of age and had been 
connected with the company for a quarter of a century. His 
wife, mother and four daughters survive him. 

Frank W. McSparren of the chemical section of the Tariff 
Commission at Washington, died February 4, following an 
operation for He had participated in the 
vegetable oil investigations by the commission. 


appendicitis. 


John B. Foley, of Chicago, who died this month, is the 
subject of an obituary sketch in our Chicago correspondence. 
W. F. Hillebrand, Chief Chemist of the Bureau of 
Standards since 1908 and President of the American Chemical 
Society in 1906, died in Washington February 7 after an 


operation. He was 70 years old. 
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MONTREAL 
MonTrEAL, Que., February 16—Brisk business is reported 
among the perfumery men in Montreal these days, and in 
spite of sundry disasters that have befallen the trade this 
winter, making it one of the unluckiest winters the Montreal 
perfumery business has yet known, everyone is driving 
ahead optimistically, doing good business and looking for 
better. 

The demand for winter cosmetics is excellent, covering 
both indoor and outdoor goods. There is still room in this 
market for greater attention to the sportswoman’s needs in 
the direction of cosmetics. 

The disasters are mainly due to fire, a scourge which 
works its worst havoc in early winter in this city. 

Palmer & Sons, Ltd., beauty specialists and manufacturers 
of the Minty line of perfumes, cosmetics and toilet requisites, 
are recovering from the blow which caught them a little over 
a month ago, when their premises were seriously damaged 
by a fre which started in a neighboring establishment. De- 
spite the demaged appearance of the store, they got things 
fixed up temporarily and carried on business as usual, and 
now their prem:ses are restored to their normal appearance 
again, the traces of fire damage are gone, and everything is 
progressing normally. 

Since then, a disastrous fire swept the St. Paul street dis 
trict, causing $1,590,000 of damage, and taking in its course 
Wingate 
Chemical Co., manufacturers of various toilet specialties, and 


three drug and chemical establishments. The 
the Mallinckrodt Company, both suffered damage from smoke 
and water, but have been carrying on business as usual, in 
spite of inconveniences. 


Owing to steadily increasing business, W. J. Bush & Co., 


(Canada) Ltd., manufacturing chemists and distillers of 


essential oils, have found it necessary to move out of their 
premises at 394-6 St. Paul street west into more commodious 


TORONTO 
Toronto, February 16—R. R. Corson, president of the 
Canadian Perfumers’ Association, intends leaving in a few 
days for Florida where he and Mrs. Corson, who is accom- 
panying him, hope to enjoy the pleasant sunshine of the 


South. 


W. E. 
on a trip around the world and is leaving the Dominion for 


Danner, of the Andrew Jergens Company, is going 


this purpose at an early date. Mr. Danner is president of 
the Henry K. Wampole Co. Ltd., at Perth, Ontario. His 
many friends in the trade join in wishing him a pleasant, 
invigorating and instructive trip. 

Warren E. 
January 
Morana, 
November, 


New York, was a 
Canadian distributor, 
incorporated in 


Burns, of Morana, Inc., 
company’s 
city, 
Mr. Burns expressed himself as highly 


visitor to the 
Ltd., of this 
1923. 
satislied with the progress of the company and the probabili- 


which was 


ties of further increase in business held out by the revival 
of trade in the Dominion. The regenerative element which 
has, during the last few months, been stirring itself through- 
out the country, is bound to quicken the distributive channels 
of the supply system and allow greater scope for the activi- 
ties of supply companies. 

The retail side of the trade also feels that the season is 
quiet, for seasonal reasons only. There are no new lines 
offered to attract the eye of the consumer but occasional 
sales help to stir the mind of woman to a realization that 
there are sometimes opportunities that she cannot afford to 
lose. 

At this season of the year in Canada, when the periodic 
thaws begin to play havoc with the skin, there is a strong 
demand for preparations offering protection from the vagaries 
of the weather. 


treas- quarters at 10 St. Helen street. They have purchased a Maurice J. Taylor, of J. Taylor & Co., Eastern avenue, 
cCarty seven-story building at the new address, and as soon as the ‘Toronto, was unfortunate enough to suffer a broken ankle 
ary 14, heecssary repairs and improvements are completed, which during the early part of the year. His many business friends, 


d been 
His 


Tariff 
ing an 
n the 


is the 
dence. 
au of 
emical 
er al 


is expected to be about the end of March, they will move 
their entire equipment, office, merchandise and laboratories 
into the new place. 

The Canadian Association of Manufacturers of Proprietary 
Articles, in which are united the owners and makers of 
Proprietary remedies and patented toilet requisites, tooth- 
Pastes and such like, will hold their annual gathering in 
Montreal on May 26 and 27. They will be joined by 
Tepresentatives from the American association. 

The Compagnie Chimique de Thetford has been in- 
‘orporated with $20,000 capital stock under provincial charter 
0 operate at Thetford Mines, Que., as manufacturers and 
dealers in patent medicines, perfumes, toilet articles, etc., by 
L. A. Morin, J. H. Morin and R. Poisson, of Thetford Mines. 


however, will be glad to learn that he is once more back at 
Taylor is a member of the family with 
perfumery and soap trade of the 

They have been in the business for 


his office again. Mr 
whose fortunes the 
Dominion is bound up. 
very many years. 

J. R. Kennedy, of the United Drug Company, is at present 
on an extended business trip through the Western provinces 
gathering data for further sales’ attacks in the coming 
months. 


In the matter of new trade, Canada is receiving much 
attention from United States firms which realize that there 
is an ever increasing territory within the confines of the 
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Dominion for the sale of their goods. It is true, of course, 
that there are other competitors in Great Britain and the 
larger European countries, but the many advantages which 
the United States companies enjoy by reason of their prox 
imity to the Dominion more than counterbalance any prefer 
ential treatment that 

matter of importations. 
in establishing 


Britain in the 
For instance, there is less difficulty 
houses; their salesmen can cover 
Canadian territory without the expense of a long ocean 
journey and their shipments of goods reach their destination 
with less delay than those from overseas 


is extended to Great 


branch 


CANADIAN PATENTS AND TRADE-MARKS 

The increasing international trade relations between the 
United States and Canada emphasizes the importance of 
proper patent and trade-mark protection in both of these 
countries in order that the expansion of business may not 
be curtailed by legal difficulties. 

For the information of our readers, we have instituted a 
department devoted to patents and trade-marks in Canada 
relating to the industries represented by our publication. 

This report is compiled from the official records in the 
Canadian Patent Office. 

All inquiries relating ‘to patents, trade-marks, designs, 
registrations, copyrights, et¢., should be addressed to 

PATENT AND TRADE-MARKS DEPARTMENT 
Perfumer Publishing Co., 14 Cliff Street, New York City. 


PATENTS GRANTED IN CANADA 


246,154.—Dental X-ray film package, Leonard M. Bolin, 
Chicago, II. 

246,241.—Bottle washing machine, McKenna Brass & 
Manufacturing Co. Inc., assignee of Patrick William Shields, 
both of Pittsburgh, Pa. 

246,272.—Folded blank box, Anshel Freedman, New York 
City. 

246,273—Dispensing machine, John 
Falls, Montana. 

246,279.—Fountain shaving brush, 
Toronto, Ontario, Canada. 


kdwin Kenkcl, Great 
Frank McLaughlin, 


TRADE-MARKS REGISTERED IN CANADA 


Kolo, Registered Trade ‘Mark, automobile, laundry and 
other soaps, William Ervant Courian, Toronto, Ont. 

Coty, perfumes, Frangois Coty, Suresnes-Paris (Seine), 
France. 


Emeraude, perfumes, Frangois Coty, Suresnes-Paris 
(Seine), France. 
L’Origan, perfumes, Francois Coty, Suresnes-Paris 


(Seine), France. 

Vegol, laundry soaps and powders, toilet soaps, shaving 
soaps, Pugsley, Dingman & Co., Ltd., Toronto, Ont. 

Del-A-Tone, depilatory used for the removal of super 
fluous hair, Sheffield Co., Chicago, II). 

Nu-Del, cream depilatory, Sheffield Co., Chicago, IIl. 

Horse’s Head, with the word Imperial, soap powder, J. 
Barsalou & Cie, Limitee, Montreal, Que. 

Trilaxol rouge and cosmetics, La Cie Des Remedes Cana- 
diens, Engr., Quebec, Que. 

Victoria, all kinds of food products, washing starches, 
soaps, etc., Laporte Marein, Limitee, Montreal, Que. 

Formalith, thermometer cases, combs, fountain pens, etc., 


Julius Schmid, Inc., New York, N. Y. 


Canada’s Tariff on German Goods 


Customs Circular No. 381-C, Ottawa, December 6, pro- 
vides that from November. 10, 1924, imports into Canada 
from Germany are to be appraised at the true and fair 
home-market value of the goods at the time of exportation, 
in accordance with the provisions of section 40, subsection 1, 
of the customs act. The reichsmark (gold) has been recog- 
nized as the standard currency of Germany from November 
10, and from, that date the currency is not to be regarded as 
substantially depreciated. 


FRENCH LAW ON INDICATIONS OF ORIGIN 
IN FOREIGN TRADE MARKS 


The French customs law of January 11, 189 


, 2, to which 
attention was called by Consul Westcott, of |} 


aris, On page 
634 of our January issue, prohibits the importation and sale 
of goods bearing marks or representations which may create 
the false impression that they are of French origin. Article 
15 of this law provides that any trade mark, sign, or other 
indication affixed to imported goods or containers, creating 
such a false impression, must be followed by the corrective 
phrase “Importé de” (imported from) or “fabriqué en’ 
(manufactured in), and the name of the country of origin 
or manufacture. 

In the Bulletin Douanier, October 17, 1924, there are sum. 
marized certain rulings and decisions for the application of 
the corrective phrase in compliance with the law. The fol- 
lowing are quoted: 

Trade marks consisting of a I'rench word or word com 
mon to the French and other languages—Imports under this 
category must be stamped with the corrective phrase and 
country of origin when (1) they bear original trade marks 
in the French language or (2) of a clear French consonance, 
Where the foreign trade mark, sign, or indication consists of 
words in a foreign language or words common to all 
languages, the corrective phrase is not required. Imported 
watches with such trade marks as “Baron,” “Duchesse,” 
“Glycine,” and similar names, must be stamped with the 
country of origin. 

Trade marks constituting foreign indications of origin— 
Imports market “Cognac,” “Champagne,” “Drap d’Elbeuf,” 
“Vinaigre d’Orleans,” “Camembert,” “Configures de Bar-le- 
Duc,” “Modes de Paris,” “Articles Francais” and similar 
designations must be stamped with the corrective phrases 
and country of actual origin. 

Generic indications—Imported merchandise marked with 
generic marks such as “Savon de Marseille,” descriptive of 
soap; or such other generic names, must bear in con- 
nection with the marking the corrective phrases “fabriqué 
en,” followed by the name of the country in which they are 
produced. 


Warns Against Misuse of Poison Labels 


Poison labels will cease to act as danger signals if exist: 
ing laws are extended too freely, it is declared by the Na- 
tional Drug Trade Conference in resolutions just made pub 
lic. Common table salt was described as an effective means 
'f suicide, and the ordinary kitchen cabinet as a receptacle 
for potentially violent poisons. 

“Promiscuous placing of a poison label upon all sub- 
stances capable of acting as poisons in excessive doses, but 
which are not liable to act as poisons under ordinary con- 
ditions, has,” the conference asserted, “a tendency to cheapen 
the poison label in the public mind and thereby lessen tts 
proper warning effect when used upon substances of really 
dangerous character.” 

Practically the entire drug interests of the country were 
represented at the meeting of the conference, including the 
American Pharmaceutical Association, the National Asso- 
ciation of Retail Druggists, the National Wholesale Drug- 
gists’ Association, the American Drug Manufacturers’ As 
sociation, the American Conference of Pharmaceutical Fac- 
ulties, the National Association of Boards of Pharmacy 
and the Proprietary Association. 


Bath Tablets Medicinal, Not Toilet Articles 


No. 48414—BatH Tasitets—MeEpicaL SUBSTANCES.— 
Protests 34480-G, etc., of C. F. Wunderlich & Co. et al 
(New York)—The merchandise in question was classified as 
toilet articles at 75 per cent ad valorem under paragraph 62, 
that it is dutiable at 25 per cent under paragraph 23 as 4 
medicinal substance. ; 

Opinion by McClelland, G. A. In accordance with stipula- 
tion of counsel and on the authority of Abstract 47560 the 
merchandise was held dutiable under paragraph 23 a 
tariff act of 1922. Various claims are made among which 
claimed. 








» 1925 


RIGIN 


> which 
on page 
ind sale 
Y create 

Article 
or other 
creating 
Trective 
jue en” 
t origin 


re sum- 
ition of 


‘he fol- 


‘d com 
der this 
ase and 
- marks 
onance, 
sists of 
to all 
nported 
chesse,” 
ith the 


rigin.— 
‘lbeuf,” 
Bar-le- 
similar 
phrases 


d with 
tive of 
nN con- 
abriqué 
ley are 


I exist: 
he Na- 
le pub 
means 
eptacle 


It sub- 
es, but 
‘y con 
‘heapen 
sen its 
"really 


y were 
ing the 
Asso- 
Drug- 
‘5’ As- 
il Fac- 


armacy 


S 
NCES.— 
et al 
ified as 
iph 62, 
3 as a 


tipula- 
60 the 
23 as 
which 





FesruARY, 1925 AMERICAN PERFUMER & EssENTIAL O1L REVIEW 689 


TRADE MARKS 


QUIK LASALLE oss $2-EARPLNTER PLRESS 
SUDS 3 —- ee HEALTH. 0 
ES! Narcisse 193.610 


191.116 “Vere 

t b DES ALPES . 

y ~All [A SALLE evil m9 sas fees Gills : 

. / 65 — “92 v4 

Teor “180,043 (OR 119 oe CHECKER Het - 

Ped-o-kube Any Buskird FAIRWAY os be, | mig, 354 DEXTASE 
Wee 191655 ik aa T1V 

199,448 if fy 4 we tr CORONA 

207,099 = . op BANNER Seances 207/29 


MtGd,stz 








204 yey vs 202.99) 
GLOSSIDENT @ aietimen 
200,544 Pps a 966 [fever Hence 
ne 2ou,37t , eile — 
199.916 en oee MAL, 
<i: IXWE 
E. ROUKAS : EF, q N F 205. tL 
mi4a9 78 199,082 (F | 206 927 
mn ®> () Oe iifewc.ag SUNNY 
— f 2O3.5u6 (ERYSTA! 8) 
AGEN) ee 
f a A 
: \tent? <ARFW> Salugen PEMLg / .., .., : 
203,506 M194,695 ¢ 202 369 200,573 205-419 
iat ? EASY WASH yso8 205, 7%! 
hy, RE ct & go! an 
DeWITT’S SARTORIUS NO. 1 . 


. ‘fone ? 
204,897 206,775 ° 
* 





403, 718 he ee woers = Arlette “one” 202,327 205 883 

IALINE 20 ne 204, ae * Pol g 206,795 © ja : a 207, _ 
Certai ro RI p JAP 

REDSTAR aa GIOWAVE a 78 207,075 204, s¥6 ACOLES 





Rose Glow z eo 
()reacle 206,392 207,249 207,139 XX Uy Ae neo 





uw va} 
= 20 GotD LABE, Spesd . 
205,075 206, #34 anda eSAazs 205,027 MIDCO 20%, 213 
Sunshade DU0-TINT DES FLEURS AVOLENE. 
206.364 206,265 206,53% 205. 4uI 206,708 204,924 206,522 206,006 


PATENTS 





P1523, 847 a | et 
— é 
a _ 
49 aT g jo -s . a 
cS rmmnnwne 2 PrS2u.ss9 
1 eB oh” 
— 4 
\ 
/ oN PiLs25,¢42 
; 4 \ 
(7 /, }} 
\ Pe j 


1 45 12 42 tt 


ao’ : a Ae 
staal 10 “3 ° 
Pisag, as PreSadese P1523,691 Pisa via Deb, seo P 1,523,879 




















































































































































































































































































































































































































































































































690 


OUR PATENT AND TRADE MARK BUREAU 


_This department is conducted under the general super- 
vision of a very competent patent and trade-mark attorney. 
rhis report of patents, trade-marks, designs is compiled 
from the official records of the Patent Office in Washington, 
D. C. We include everything relating to the four co- 
ordinate branches of the essential oil industry, viz.: Per- 
iumes, ‘Soap, Flavoring Extracts and Toilet Preparations. 

Of the trade-marks listed, those whose numbers are pre- 
ceded by the letter “M” have been granted registration under 
the act of March 19, 1920. The remainder are those applied 
for under the Act of February 20, 1905, and which have 
been passed to publication. 

Inventions patented are designated by the letter “P.” 

Designs patented are designated by the letter “D.” 

All inquiries relating to patents, trade-marks, labels, copy- 
rights, etc., should be addressed to 

PATENT AND TRADE-MARK DEPARTMENT 
Perfumer Publishing Co., 14 Cliff Street, New York City. 


TRADE-MARK REGISTRATIONS APPLIED FOR 
(Act of Feb. 20, 1905.) 


180,043.—Frank M. Boynton, doing business as Quik-Suds 
Distributing Co., New York, N. Y. (Viled May 2, 1923. 
Used since Mar. 20, 1923.)—Soaps. 

180,466.—Howard A. Duglay, doing business as Witch 


Rose Laboratories, Pontiac, Mich. (Filed Oct. 2, 1923. 
Used since June 2, 1923.)—Skin Lotion. 
184,091.—Myrurgia S. A., Barcelona, Spain. (Filed Aug. 
4, 1923. Used since Feb. 28, 1918.)—Message Cream, 
Toilet Cream, Cold Cream, Antiseptic Cream, Almond 
Cream, Perfumery Essences, Scents, Essential Oils, Per- 
fumery ‘Extracts, Sachet Powder, Face Powder, Toilet 


Powder, Antiseptic Powder, Toilet Waters, Tooth Paste and 
Powder, Powder for Cleaning the Nails and Nail Enamel, 
Chemicals for Imparting Odor or Color to Perfumes, Toilet 
Rouge, Foot Powder, Mouth Wash, Eyebrow Pencils, and 
Hand Lotion. 


186,163.—The Standard, Inc., Chicago, Ill. (‘Filed Sept. 
24, 1923. Used since Aug. 1, 1923.)—Food-Flavoring Ex- 
tracts. 


187,163.—E-dgar C. Kaye, Chicago, Il. 
1923. Used since June 22, 

187,774.—John Sexton and Company, Chicago, III. 
(Filed Oct. 31, 1923. Used since 1915.)—Laundry and 
Toilet Soaps and Soap Chips. 

187,776.—John Sexton and 
(Filed Oct. 31, 1923. 
ing Extracts for Foods. 

190,358.—The Remmers Soap Company, Cincinnati, Ohio, 
assignor to The Remmers-Graham Company, Cincinnati, 
Ohio, a Corporation of Ohio. (Filed Jan. 2, 1924. Used 
since Nov. 14, 1923.)—Soaps. 

193,610.—The Mihalovitch Co., Cincinnati, Ohio, assignor 
to the Milson Company, ‘Cincinnati, Ohio, a Corporation of 


(Filed Oct. 18, 
1923.)—Dental Cream. 


Chicago Ill. 
1909.) —Flavor- 


Company, 
Used since Oct. 1, 


Ohio. (Filed Mar. 11, 1924. Used since 1921.)—Beauty 
Cream, Lemon Cleansing Cream, Cold Cream, Menthol 
Cream, Complexion Cream, Face Powder, Toilet Lotion, 
After-Shaving Lotion, Perfume, Talcum Powder, Hair 


Tonic, Bay Rum, Glycerin and Rosewater, Headache 
Cologne, Tincture of Iodine, Vanishing Cream, Massage 
Cream, Beauty Powder, Hair Rest Composed of Wax and 
Mineral Jelly Perfumed with Aromatic Oils for holding 
the Hair in Position; Skin Cleanser Made from Alcohol, 
Glycerin, and Boracic Acid Perfumed with Aromatic Oils, 
Cocoanut Oil, Bath Salts, Ammonia Toilet Perfume, Bay 
Rum, Rubbing and Massage Alcohol. 
194.437.—Des Moines Wholesale Grocer Co., 
Iowa. (Filed Mar. 26, 1924. 
Food-llavoring Extracts. 
197,655.—Burk & Braun, ‘Cottbus, Germany. 


Des Moines, 
Used since July 14, 1923.) 


(Filed May 


27, 1924. Used since Oct. 1, 1919.)—Food Flavoring Ex- 
tracts. 

198,924.—IFrank Wolf, Brooklyn, N. Y. (Filed June 20, 
1924. Used since Jan. 1, 1924.)—Perfumes. 


199,082.— Parfumerie 
(Filed June 24, 1924 
Namely Soaps in 
Powders 


Roger & Gallet, Paris, France. 
Used since February, 1923.) —Soaps— 


Cake Form, Soap Pastes, and Soap 
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199,248.—Scholl Manufacturing Company, Ine. 
lll. (Filed June 27, 1924. Used since 1921.)—A” 
and Perfumed Foot-Bath Tablet. 

199,976.—E. Daltroff & Cie., doing business as P 
‘s Joy ery ar ‘e ste . 1 : 
Caron, I aris, I rance, (I iled July 14, 1924. Used since 
Aug. 1, 1923.)—Pastes and Powders for Beautifying and 
Preserving the Teeth, Skin, and Hair, and Perfumery 

200,541.—Warren E. Bruce, Toronto, Ontario, Canada 
(Filed July 26, 1924. Used since May 23, 1924.) —Tooth. 
cleaning Preparations. 

200,573.—Minnesota Mercantile Co., Stillwater, Minn 
(Filed July 26, 1924. Used since November, 1904.)—Flayor. 
ing Extracts tor Foods. 

201,100.—The Owl Drug Company, San Francisco, Calif 
(Filed Aug. 7, 1924. Used since 19)0.)—Flavoring Ey. 
tracts for Foods. 

202,327,—Chemische Fabrik Griinau Landshoff & Meyer 
Aktiengesellschaft, Berlin, Germany. (tiled Sept. 8 1924 
Used since July 1, 1919.)—Soaps, Albumen Soaps and 
Cleaning Liquors Made by Decomposing A.buminoid Matter 
by Caustic Alkalies or Alkaline Carbonates, Phenol Soaps, 
Cresol Soaps, and Naphthol Soaps. 

202,369.—Dr. M. Albersheim, I rankfort-on-the-Main, Ger. 
many. (Filed Sept. 9, 1924. Used since May 1, 1924,)- 
Perfumery, Tooth Paste, Tooth Powders, and Mouth Wash 

202,981.—Dayton B. Carskaden, doing business as The 
Dazzle Company, New York, N. Y. (Filed Sept. 24, 1924, 
Used since July 24, 1924.)—Liquid Cleanser, Especially 
Cleansers with Bleaching Properties (for White Goods 
only.) 

203,346.—Arthur N. Terry, Stoneham, Mass.- (Filed Oct 
2, 1924. Used since Jan. 1, 1923.)—Face Lotion. 

203,392.—-William B. Spinks, doing business as World 
Chemical Co., Washington, D. C. (Filed Oct. 3, 1924. 
Used since Sept. 10, 1924.)—Liquid Soap. 
203,506.—Barclay & Co., New York, N. Y. (Filed Oct. 
, 1924. Used since Sept. 23, 1924.)—Soap. 
203,718.—Carlova, Inc., New York, N. Y. (Filed Oct. 
11, 1924. Used since Aug. 6, 1924.)—Cold Cream, Almond 
Cream, Massage Cream, Lettuce Cream, Whitening Cream, 
Vanishing Cream, Cuticle Cream, Face Powder, Powder 
Compact, Rouge Compact, Rouge, Rachel Compact, Cocoa- 
nut Shampoo, Tar Shampoo, Pine Shampoo, Henna 
Shampoo, Lip Stick, Eyebrow Pencil, Hair Tonic, Hair 
Remover, Liquid Hair Remover, Hair Whitening, Nail 
Polish, Liquid Nail Polish, Cuticle Remover, Manicure (il, 
Rough-Skin Lotion, Hair Dyes, Perfumery in All Forms, 
Toilet Water in All Forms, Petroleum Jelly, and Witch- 
Hazel. 

204.028.—Hickson, Inc., New York, N. Y. (Filed Oct. 
17, 1924. Used since Oct. 1, 1924.)—Cosmetics—Viz, Per- 
fumes, Face Powders, Lip Sticks, Face Rouge, Cold Cream, 
and Bath Salts. 
204,222.—Crystal 
Colo. (Filed Oct. 21, 
Hairdressing. 

204,223.—Crystal Princess 
Colo. (Filed Oct. 21, 1924. 
Hairdressing. 
204,234.—Charles Jacquet, Marseille, France. 


Chicagi , 
-A Medicated 


arfumerie 





NI 





Manufacturing Co., Denver, 
Used since Sept. 2, 1924.) 


Princess 


1924. 


Manufacturing Co., Denver 
Used since Sept. 2, 1924.)— 


Filed Oct 


21, 1924. Used since June 29, 1916.)—Soaps, and Clean- 
ing Powders. : 
204,315.—Needmore Gray, doing business as Tri-W Soap 
Works, Granville, Ohio. (Filed Oct. 23, 1924. Used since 
July 1, 1924.)—Vegetable Soap Preparation. : 
204,371.—Pennsylvania Soap Company of Lancaster, Pa. 


Monarch Soap Co., Lancaster, Pa. 
Used since April, 1924.)—Soaps. 
Stanley Co., Inc., New York, N. } 
Used since May 2, 1885.)—Soap 
204,561.—Frederick John Matheson, Newark, N. J. (‘Filed 
Oct. 29, 1924. Used since June, 1924.)—Hair Coloring 
204,581.—Curt Walter Arlt, Brooklyn, N. Y. (Filed Os. 
30, 1924. Used since July, 1924.)—Rouge, Lip Stick, Colt 
Cream, Face Powder, Perfume and Toilet Water. 
204,586.—William B. Cohen, doing business as _ 
Chem. Co., St. Paul, Minn. (Filed Oct. 30, 1924. Use 
since February, 1922.)—Perfume. sted 
204,897.—E. C. De Witt & Co., Inc., Chicago, Ill. (Filet 
Nov. 6, 1924. Used since 1889.)—Shampoo, Toilet Cream, 
Antiseptic Powder 


Doing business as 
(Filed Oct. 24, 1924. 
204,484.—John T. 
(Filed Oct. 27, 1924. 
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204,898. E. C. De Witt & Co., Inc., Chicago, Ill. (Filed 
Nov. 6, 1924. Used since 1899.)—Shampoo, Toilet Cream, 
Antiseptic Powder. 

4,924.—Joseph Middleby, Jr., Inc., Boston, Mass. (Filed 
Nov. 6, 1924. Used since Sept. 12, 1924.)—Imitation Maple 
Extract for Food-Flavoring Purposes. 

204,928—Vincent Pastore, New London, Conn. (Filed 
Nov. 6, 1924. Used since Oct. 15, 1924.)—Hair Tonic. 

204.966.—Karlsruher Parfumerie Und _  Toiletteseifen- 
Frabrik F. Wolff & Sohn, Gesellschaft Mit Beschrankter 
Haftung, Karlsruhe, Germany. (Filed Nov. 7, 1924. Used 
since 1904.) —Soap. 

205,027.—Olson Coffee Co., Omaha, Nebr. (Filed Nov. 
8 1924. Used since Mar. 11, 1924.)—Food-Flavoring Ex- 
tracts. 

205,075.—R. H. Macy & Co. Inc. New York, N. Y. 
(Filed Nov. 10, 1924. Used since 1892.)—Kitchen and 
Laundry Soaps. 

205,166—Richard Hudnut, New York, N. Y. (Filed Nov. 
12, 1924. Used since May 15, 1918.)—Face Powder, Com- 
pact Face Powder Used as Refillers, Vanishing Cream, 
Skin and Tissue Cream, Bath Crystals, Brilliantine, Cleans- 
ing Cream, Talcum Powder, and Dusting Powder. 

205,294—Parfumerie Roger & Gallet, Paris, France. 

(Filed Nov. 14, 1924. Used since October, 1923.)—Pastes, 
Liquid Preparations and Powders for Beautifying and Pre- 
serving the Teeth, Skin, and Hair; and Perfumery. 

205,301—Raphael Taub, doing business as Amino Prod- 
ucts Co., New York, N. Y. (Filed Nov. 14, 1924. Used 
since Apr. 25, 1924.)—Tooth Paste. 

205,419.—Richard Hudnut, New York, N. Y. (Filed 

Nov. 17, 1924. Used since May 15, 1918.)—Soaps. 

205,441—The Pioneer Products Company, Dayton, Ohio. 

(Filed Nov. 17, 1924. Used since May 20, 1924.)—Soap 
and Soap Chips. 

205,781—B. A. Railton Co., Chicago, IIl. 
24, 1924. Used since July, 1922.)—Liquid 
Powder, Soaps, and Cleanser—Namely, Chips, 
Powder, and Toilet. 

205,784.—B. A. Railton Co., Chicago, Ill. (‘Filed Nov, 
24, 1924, Used since July, 1924.)—Liquid Pastes and 
Powder, Soaps, and Cleanser—Namely, Chips, Laundry, 
Powder, and Toilet. 

205,860.—Colloidal Sulphur Corporation, Dover, Del., and 
Baltimore, Md. (Filed Nov. 26, 1924. Used since June 
15, 1924.)—Soaps and Soap Powders. 

205,883.—C. S. Littell & Co., Inc., New York, N. Y. 
(Filed Nov. 26, 1924. Used since 1906.)—Bay Rum. 

205,927—Harry D. Killinger, doing business as H. K. 
Product Company, Columbus, Ohio. (Filed Nov. 28, 1924. 
Used since January, 1920—Cleaning Compound For 
Laundry and Washing Purposes. 

205,929—Lecaron Fils, Paris, France. (Filed Nov. 28, 
1924. Used since 1913.)—Perfumes, Toilet Waters, Face 
Powders, Talcum Powders, Face Creams, Rouges, Sachet 
Powder, Bath Salts, Brilliantine, ‘Face Lotions, Dentifrices, 
and Hair Oil. 
205,991.—Certain-Teed Products Corporation, New York, 
: Y. (Filed Nov. 29, 1924. Used since April 22, 1919.)— 

Oap. 

206,006—Lever Brothers Company, Cambridge, 
(Filed Nov. 29, 1924. Used since Nov. 25, 1924.) 
ing Powder. 

206,123—The New York Quinine and Chemical Works, 
In, New York, N. Y. (Filed Dec. 2, 1924. Used since 
July 1, 1924.)—Synthetic Menthol. 

206,185.—The Charles H. Phillips Chemical Co., Glen- 
brook, Conn., and New York, N. Y. (Filed Dec. 3, 1924. 
Used since Oct. 18, 1924.) —Dentifrices. 

206,263|—V. Vivaudou, Inc., New York, N. Y. (Filed 
Dec. 4, 1924. Used since Oct. 1, 1919.)—Face Powders and 

ouges. 

206,392.—The W. H. Ayres Company, 
Ohio. (Filed Dec. 8, 1924. Used since Sept. 3, 

tion for Face, Hands and Skin. 

206,483.—T he Hi-By Product Company, Huntsville, Ala. 
(Filed Dec. 9, 1924. Used since June 6, 1924.)—Washing 

owder, 

206,522.—Grecian Chemical Company, Philadelphia, Pa. 
(Filed Dec. 10, 1924. Used since 1857.)—Creams for 


(Filed Nov. 
Paste and 
Laundry, 


Mass. 
Wash- 


Garrettsville, 
1923.) 
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Treatment of the Skin, Toilet Waters, and Hair Tonics. 

206,538.—S. S. Pierce Co., Boston, Mass. (tiled Dec. 
10, 1924. Used since June 1, 1924.)—Perfumes, Toilet 
Water, Face Powder, Talcum Powder, Bath Powder, and 
Bath Salts. 

206,578.—Geo. Sah-Seen Jacob, doing business as The 
Sirio Mfg. Co., Vicksburg, Miss. (Filed Dec. 11, 1924. 
Used since Dec. 18, 1923.)—Hairdressing. 

206,701—Henry Thayer & Co. Inc., Cambridge, Mass. 
(Filed Dec. 13, 1924. Used since 1909.)—Facial Creams. 

206,775.—Fritsche Brothers, Inc., New York, N.Y. 
(Filed Dec. 16, 1924. Under ten-year proviso. Used since 
1876.)—Oil of Ylang-Ylang. 

206,785.—Richard Hudnut, New York, N. Y. (Filed 
Dec. 16, 1924. Used since 1&98.)—Perfumery, Toilet 
Waters, Liquid Perfumes, Colognes, Sachet Powders, Toilet 
Powders, Talcum Powders, Tooth Pastes, Hair Oils, and 
Cold Creams. 

206,834.—John Glassford, doing business as 
fumer, New York, N. Y. 
since Dec. 11, 1924.)—Face Powders, Face 
Rouges, Toilet Waters, Perfumes, Hair Tonics, Hair 
Oils, Hair Removers, Dentifrices, Tooth Powders, Nail 
Polishes, Deodorizing Preparations, Sachet Powders, and 
Talcum Powders. 

206,836.—E. Griffiths Hughes, Limited, Manchester, 
England. (Filed Dec. 17, 1924. Used since July 24, 1924.) 
—Bath Salts. 

206,854.—Lentheric, Inc., New York, N. Y. (Filed Dec. 
17, 1924. Used since Aug. 19, 1924.)—Perfume. 

206,864.—E. R. Squibb & Sons, New York, N. Y. (Filed 
Dec. 17, 1924. Used since Dec. 1, 1924.) —Vanishing Cream 
and Cold Cream, 

206,873.—The Babbitt Company, doing business as 
Babbitt, Perfumers, Philadelphia, Pa. (Filed Dec. 18, 1924. 
Used since Oct. 15, 1924.)—Rouge and Powder Compacts. 

206,947.—Julia Donnelly, St. Davids, Pa. (Filed Dec. 19, 
1924. Used since Oct. 7, 1924.)—Face Powders, Face 
Creams, Face Packs, Perfumes, Toilet Waters, Rouges, 
Lip Sticks, Hair Tonics, Hair Oils, Dentifrices, Tooth 
Powders, Nail Polishes, Deodorizing Preparations, and 
Sachet Powders. 

207.075.—H. Clay Glover Co. Inc.. New York, N. Y. 
(Filed Dec. 22, 1924. Used since 1887.)—Preparations for 
Treating the Human Scalp. 

207 ,099.—The Remiller ‘Co., New 
Dec. 22, 1924. Used since Sept. 4, 
and Rouges. 

207 ,129.—Fritzsche 
(Filed Dec. 23, 1924. 
Ylang- Ylang. 

207,139.—Della Nell, Los Angeles, Calif. 
1924. Used since May 11, 1921.)—Rouge. 

207,140.—Della Nell, Los Angeles, Calif. 
1924. Used since May 11, 1921.)—Liquid 
Lotions, and Face Bleaches. 

207 ,.249.—Mitzi Mano, San Francisco, Calif. (Filed Dec. 
26, 1924. Used since Dec. 8, 1924.)—Hair Tonic. 
207,315.—The Thompson-Barlow Company, 
York, N. Y. (Filed Dec. 27, 1924. Used since 

1924.)—Face Cream. 

207,466.—Lyons Medicine Company, Poteau, Okla. (Filed 
Dec. 30, 1924. Used since Dec. 3, 1924.)—Hair Tonic, Hair- 
Color Restorer, and Dandrutf Remover. 


TRADE-MARK REGISTRATIONS GRANTED 


(Act of Mar. 19, 1920.) 

(These Registrations are not Subject to Opposition.) 
194,382.—The J. B. Williams Company, Glastonbury, 
Conn. (Filed Sept. 28, 1923. Serial No. 186,341. _ Used 
since Sept. 12, 1923.)—Shaving Stick, Shaving Powder, 
Shaving Cream in the Nature of Soaps for Shaving 
Purposes. 

194.394—D. & W. Gibbs, Limited, 
(Filed Apr. 24, 1924. Serial No. 196,056. 
‘Perfumed Soap. 
194,548.—United 
Harmony of Boston, 
Serial No. 260,142. 


cum Powder 


Per- 
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Mark W. Allen & Co., doing business as 
Checker Hair Tonic Co., Detroit, Mich. (Filed Oct. 6, 
1923. Serial No. 186,622. Used since Sept. 27, 1923.)— 
Hair Tonics. 

194,695.—Edna May Hagerman, New York, N. Y. (Filed 
May 27, 1924. Serial No. 197,664. Used since July, 1922.) 
—Pomade for the Hair. 

194,698.—Joceau, Inc., Brooklyn, N. Y. 
1924. Serial No. 195,521. Used since December, 1923.)— 
Perfumes, Toilet Waters, Bath Salts, Brilliantines, Lip 
Rouges, Smelling Salts, Liquid Rouges, Liquid Powders, 
Cold Creams, Vanishing Creams, Sachets, kace Powders, 
Talcums, Rouges, Hand Lotions, Compacts, and Face 
Lotions. 

194978.—Ellen Roukas, New York, N. Y. (Filed Dec. 
8, 1924. Serial No. 206,435. Used for not less than one 
year.)—Scalp Massage Cream and Hair Tonic. 


194,559. 


(Filed April 14, 


INTERNATIONAL TRADE-MARK REGISTRA- 
TION 


(Act of March 19, 1920.) 


194,719.—International Registration No. 1,036 of Decem- 
ber 13, 1924. Registered in Cuba on September 20, 1923, 
No. 38,835. Proprietor: Pevida Y Menendez. Address: 
Avenida de Italia No. 33, Habana, Cuba.—Hair-uncw ling 
Pomade, Soaps of All Kinds, Eyebrow Pencils, Combs, 
Hairbrushes, Hairpins, Face Powders, Face Rouges, 
Facial Creams, Casmetics, and Hair Nets 


DESIGNS PATENTED 


66532.-—Perfume Container. Joseph A. Fields, New 
York, N. Y., assignor to Parfumerie Jovoy, Paris, France. 
Filed July 22, 1924. Serial No. 10,220. Term of patent 
14 years. 

66,580.—Face- Powder 
France, assignor to 
New York. Filed 


of patent 14 years 


Box. Sylvie Montegut, Paris, 
Boue Soeurs, Inc., a Corporation of 
Nov. 2, 1923. Serial No. 7,650. Term 


PATENTS GRANTED 


1,523,€91.—Rouge 
N. J. Filed Dec. 29, 
(Cl. 132—82.) 

1. A base for a compressed cosmetic powder cake com- 
prising a bottom and an upstanding peripheral flange for 
retaining the cake in position upon the bottom, the said 
flange comprising continuous, co-extensive inner and outer 
plies integrally united by a continuous, unbroken, rounded 
bend at their upper edges. 


1,523,692.—Rouge Pad. 
N. J. Filed Dec. 29, 1923. 
(Cl. 132—82.) 

1. A base for a compressed cosmetic powder cake com- 
prising a bottom, and a peripheral flange upstanding there- 
from and having its upper edge portion continuously 
overturned in an inward and downward direction whereby 
to provide retaining means for the periphery of the cake. 


1,523,840.—Tooth Paste. Moritz Schlesinger, New York, 
N. Y. Filed Jan. 16, 1924. Serial No. 686,637. 5 Claims. 
(Cl. 167—9.) 

1. A tooth paste containing mineral oil and charcoal as 
characteristic ingredients, the charcoal being triturated in 
the presence of the oil. 

4. A tooth paste containing mineral oil and charcoal as 
characteristic ingredients and oil of anise. 


1,523,847.—Manufacture of Bleach. Charles F. Vaughn 
and William B. Leach, Jr., Niagara Falls, N. Y., assignors 
to The Mathieson Alkali Works, Inc., New York, N. Y., a 
Corporation of New York. Filed Mar. 22, 1923. Serial 
No. 626,745. 8 Claims. (Cl. 23—13.) 

1. The method of manufacturing bleaching powder which 
comprises agitating and refrigerating a thick bed of lime, 
circulating chlorine into contact therewith, removing 
moisture from the chlorine gas by refrigeration and re- 
circulating the refrigerated and dried chlorine gas in con 
tact with the bed of lime and bleaching powder. 


Pad. 
1923. 


William G. Kendall, 
Serial No. 683,403. 


Newark, 
3 Claims. 


William G. Kendall, 
Serial No. 683,404. 


Newark, 
3 Claims. 


gas 
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1,523,879.—F illing 
Ohio. Filed Jan. 2, 
(Cl. 226—96). 


1. In a filling machine, a rotary filling means, a cop. 
tainer-feeding conveyor, rotary container-delivering means 
delivering containers directly from said conveyor to said 
hlling means, a second filling means comprising a circular 
series of spouts rotating continuously with said delivering 
means, a supply conduit intermittently connected with 
successive ones of said spouts, and forcing means deliyer- 
ing substance continuously to said conduit to be discharged 
by said spouts into respective containers while the containers 
are being delivered by said delivering means. 


1,524,131.—Collapsible Tube and the like. 
Haskell, South Portland, Me. Filed Jan. 4, 
No. 610,688. I Claim. (Cl. 221—60.) 


In a collapsible tube for toothpaste and the like embodying 
a screw-threaded nozzle, an opening in the top of the nozzle, 
a screw cap therefor, said cap being chamtered off at the 
juncture of the end and side wall to form an opening in 
the cap, said opening being normally out of alignment with 
the opening in the nozzle whereby the partial unscrewing 
of the cap will form a direct opening into the interior, 


Machine. Karl Kiefer, 


ee r Cincinnati, 
1920. Serial No. 348,860. 5 


2 Claims 


Charles B 
1923. Serial 


1,524,394.—Detergent and method of making the same 
Roy L. Ginter, Tulsa, Okla., assignor to The Tulsa 
Laboratories, Inc., Tulsa, Okla., a Corporation of Okla- 
homa. Filed Jan. 25, 1922. Serial No. 531,768. 4 Claims 
(Cl. 87—5.) 

3. The process of producing a permanent detergent 
emulsion which comprises heating mineral oil, fatty oil, 
clayey matter, water and alkali together under heat and 
pressure, releasing the pressure and continuing the agitation 
until the material becomes cool, a small amount of soda 
ash being added to the mixture during the operation. 


1,524,559 Jouble Vanity Case. Max Kline, New York, 
N. Y. Filed June 26, 1924. Serial No. 722,537. 9 Claims 
(Cl. 132—83.) 


1. In a vanity case constituting a container for a 
plurality of cosmetics, a filler member for the body of the 
case defining an open compact compartment and a closed 
powder compartment having an opening constituting 
respectively a discharge and filing port, and a rotary closure 
member carried by the filler element and having circum- 
ferentially spaced openings therein for selective registration 
with the compact compartment and with the combined fill- 
ing and discharge port for the loose powder compartment 


1,524,594—Paste Dispenser. Wilfred Oakley Stout, St 
Paul, Minn. Filed June 13, 1922. Serial No. 567,937. 2 
Claims. Cl. 221—60.) 

1. In a dispenser, a collapsible metallic tube, an elon 
gated nozzle of resilient rubber formed with a recess in the 
part thereof and with a slit, self-sealed, extending from 
the tip of the nozzle to the recess, a neck on said tube 
through which material from the tube may be forcibly dis 
charged, said neck being adapted to fit snugly within said 
recess and to fill the same, thus limiting the capacity of the 
nozzle to such material only as may be under pressure and 
in the act of being forcibly ejected through said slit. 


1,524,812.—Powder Puff. Charles T. Boyd and George 
S. Hershey, ‘Columbus, Ohio. ‘Filed May 19, 1923. Serial 
No. 640,103. 5 Claims. (Cl. 132—83.) 

1. A toilet article comprising, in combination, a powder 
magazine comprised of a base of stiff material and an 
applicator for the powder attached thereto, said magazine 
having a cavity in its bottom, a rouge magazine comprised 
of a base of stiff material and an applicator attached thereto, 
said rouge magazine fitting in said cavity of the powder 
magazine. 

1,525,269.—Hair Pomade. 
Louis, Mo. Filed Jan. 19, 1923. 
Claims. (Cl. 167—9.) " 

1. A composition for treatment of the hair, comprisiss 
amber petroleum, an animal fat, oil of tar, cinchona, * 
phur, essential oils and diluents to produce a substantia 
creamy pomade. 
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» A comparison for treatment of the hair, comprising 
amber petroleum in major proportion, oil of tar, sulphur, 
vegetable tonic substances, glycerine and bay rum, with 
essential oils of lemon and peppermint. 

1,525,665.—Vanity Case. Philip B. Slover and Charles 
Asdell, Bowling Green, Ky.; said Asdell assignor, by mesne 
assigments, of one-third of his entire right to said Slover. 
Filed May 22, 1924. Serial No. 715,171. 6 Claims. 
(Cl. 132—83.) . 5 

3, A vanity case comprising a body portion, a cover 
hinged thereto and having a flange forming an internal re- 
cess, and an apron carried by the cover and overlying one 
portion of said recess to retain a comb placed in the cover 
and turned until one end underlies said apron. 


1,525,842.—Powder Container. William E. West, North 
Attleboro, Mass., assignor to R. Blackinton & Co., North 
Attleboro, Mass., a Copartnership. Filed Mar. 26, 1923. 
Serial 627,876. 3 Claims. (Cl. 221—41.) 

1. A powder container embracing a hollow casing com- 
prising a bottom and a circumferential side wall, a lid en- 
gaged with said side wall to close the casing, an upwardly 
arched diaphragm of spring metal detachably inserted in 
the upper portion of the casing and acting, when com- 
pressed toward the bottom thereof, to expel powder through 
an aperture in the wall, and an interiorly disposed valve 
for normal'y closing said aperture, substantially as described. 


1,525,943—Vanity Case. Walter B. Marble, Chicago, 
Ili. Filed Dec. 14, 1922. Serial No. 606,844. 14 Claims. 
(Cl. 132—83.) wee 

1. A vanity case comprising a casing consisting of a 
pair of members, and a member swiveled intermediate said 
casing members and having toilet accessories secured to its 
opposite faces. 

1,526,149.—Saponaceous Fabric. Clarence S. Jackson, 
Brooklyn, N. Y., assignor to Soap-Cloth Corporation, New 
York, N. Y., a Corporation of New York. Filed May 16, 
1922, Serial No. 561,379. 1 Claim. (Cl. 87—23.) | 

An open-mesh self-soaping fabric formed of fibrous 
strands arranged in open-mesh form, each strand having 
saponaceous material incorporated therewith, the open spaces 
existing in said open-mesh fabric being kept free from the 
said saponaceous material whereby when the fabric is in 
use the soap lather produced may pass freely back and 
forth through the open meshes of the fabric. 


“WERE i GOD” 
(This remarkably interesting study of the problems of life 
and trade from the Houghton Line, of Philadelphia, will 
be appreciated by many of our readers, particularly execu 
tives who would like to crowd 48 hours into a 12 or 8 
hour day. It is from the soul of Chas. E,. Carpenter, 
president of E. F. Houghton & Co., which publishes this 


tabloid magazine.) 


One of the penalties of publishing a magazine like The 
Line is to invite correspondence from all sorts of cranks. 
At least we think they are cranks, although that is only 
our point of. view. 
than we. 


Perhaps after all they are more sane 


My secretaries get hold of all such correspondence and 
it is acknowledged more or less courteously, but I rarely 
see any of it. Not that I am opposed to seeing it. In 
fact, every once and.so often, I pick up a piece of corre- 
spondence from a secretary’s desk (when I am in the 
I wish I had 
But God put only 
4% hours in the day and it is possible for a man to do 
just so much in those 24 hours. If I did nothing else but 
read Line correspondence, and attempted to read it all, I 


would have to work 48 hours out of every 24 and it 
; 
can't be done. 


‘ One day I happened over to my private secretary’s of- 
hee, in quest of that individual, seeking complex informa- 


Vicinity), and read it out of pure curiosity. 
time to read all such correspondence. 


EssENTIAL Ort REVIEW 693 


tion concerning railroad transportation, pertaining to a 
speaking trip, and as that august individual was absent 
from her office, I picked out of the incoming mail basket, 
the first letter which I laid my hands on, and here is what 
it contained: 
“Try to imagine that you were God with his 
infinite power, and tell the readers of The Line, 

if you dare, what qualifications you would demand 

from those who enter the Kingdom of Heaven.” 

That was a corker. 

If I had not accidentally picked it out of the basket, I 
am certain that it would have been classified as a “crank 
communication,” and I would never have seen it. 

I thought it was a crank missive myself, but I stuck it 
in my pocket, with no definite purpose. * * * 

Of course, I am a poor, puny human, and have not 
the power to comprehend being God. Therefore, I have 
no thought that it is possible to put myself in God’s place. 
But I feel that I can imagine what I would do were God 
to say to me, “Carps, old boy, what would you make the 
qualifications for entering the Kingdom of Heaven?” 

I have thought, not hours or days, but months, on this 
subject, and this is the third attempt which I have made 
at putting my thoughts into print, and after viewing the 
subject from every angle, I feel that I would issue the 
following order to St. Peter: 

“Pass no one who cannot show that he has done for his 
fellow man in proportion to his ability to do.” 

This means, I would send to Hell forthwith, the guy who 
had spent most of his time trying to arrange for himself 
a reserved seat -in the orchestra of Heaven; I would let 
his Satanic Majesty: have all of those so-called Godly 
guys, who spent their time telling folks how bad they 
were, without lifting their fingers to help folks be better. 
That peculiar individual who had been long in prayer 
for himself on Earth, and short on charity, would be given 
the first, front seat on the toboggan for Hell. That sort of 
piousness which was based on fear of damnation for self 
and selfish desire for everlasting reward, I would drop 
into Hell through an open hatch. 

\ murderer who up to the time of his crime had spent 
his life doing for others, I would give preference to the 
preacher who was always looking out for himself first. 

[ would ask St. Peter to ascertain what they had done 
for others when prosperity visited them. The guy who 
under the guise of thriftiness, soaked his earnings in the 
bank and safe securities and then when he thought he had 
enough, stopped all usefulness and went to spending with 
no thought for the others not so fortunate, I would re 
quest Mephisto to torture with an extra degree of heat. 

The last interrogatory I would permit St. Peter to ask 
of applicants for admission to Heaven would be, “How 
well did you succeed yourself on Earth?” 

“What did you do for others?” would be the primary 
question. If you failed doing for others, it would be to 
your discredit. 

But the guy whose record showed that his principal 
object on Earth was to do others, I would tar and feather, 
soak the feathers with kerosene, light the kerosene and 
start him for Hell already lit up. 

I would not consider that anything counted on Earth 
but what you did for others 

Those to whom I would give front seats in the orchestra 
of Heaven would be the great inventors who invented 
something which benefited all mankind; the employers of 
labor who gave employment to many people at a fair wage, 
producing products which were beneficial to the race; the 
writers who caused folks to think; the actors who made 
people laugh; the doctors who relieved pain; the scientists 
who made it possible for mankind to harness and control 
the laws of nature; the soldier who fought in a noble 
cause; the educator who taught common sense facts: the 
preacher who inspired piety in others, rather than merely 
impressed others with his own piety. But I would give 
a seat right up on the stage to those nurses and nuns who 
sacrificed every selfish motive for the benefit of mankind. 

What about those ginks, who look pious, talk pious, and 
are usually considered “shining lights” ? 

To Hell with them; we need no shining lights in Heaven. 

Heaven has its own power plant. 





694 


AMERICAN PERFUMER & 


NEW PRICE LISTS, PUBLICATIONS, ETC. 
(Continued from page 685) 
there are listed many other essentials, one of the novelties 
being charts for cutting bobs and other styles of hair artis- 
tically for both men and women. 

“Year Bcok ANp Drary Fcr 1925,” published by the 
Perfumery & Essential Oil Record, London, Eng., is re- 
ceived. Among the contents, besides calendars, diary pages, 
etc., are chapters devoted to the application of essential oils, 
synthetic and allied products; constituents of essential oils 
and allied products; constants and names of essential oils in 
various languages; comparative solubilities in isopropyl and 
ethyl alcohols, and other information. 

Stuart & Peterson Co., Burlington, N. J., has issued 
catalogue No. 232 of its extensive line of glass and porcelain 
enameled equipment for chemical, toilet preparation, phar- 
maceutical,, beverage, fruit and food products and allied 
More than thirty pages 
of the various machines and other devices manufactured by 
the company, 
and price lists. 


industries. contain illustrations 
in addition to adequate descriptive matter 
Some of the units are of special interest to 
the cosmetic industry and all of them are useful in the 
various lines for which they are offered. Special attention 
is called to the universal mixer’s adaptability for making 
cold and shaving creams, soaps and other products. This 
apparatus is supplied to purchasers with special reference 
Steam jacketed 
evaporating kettles and a wide variety of kettles, caldrons 
and stills, of numerous modifications and 


to the purposes for which it is to be used. 
for various uses, 
are listed. Motor-drive and other attachments for different 
speeds, chemical storage and other tanks, emulsifiers and 
filtered-syrup mixers are among the products offered for 
consideration, the apparatus being designed through the use 
of enamel to resist chemical corrosion or any reaction on 
A copy of 
the catalogue can be obtained by those interested by com- 
municating a request to the Stuart & Peterson Co. 
STAFFORD ALLEN & Sons, Ltp., London, Eng., UNGERER & 
Co., 124 West 19th street, New York City, American repre- 
the Allen essential oil 
commodities has come to hand, giving wholesale quotations 


the products being manufactured by the users. 


sentatives.—January price list of 
on the various products manufactured by the firm, including 
terpeneless and expressed oil, Allen’s oleoresins, powdered 
drugs, chemicals, synthetics and sundries. 

Fries & Fries Co., Cincinnati, Ohio, are sending to the 
trade a blotter on which is pictured a violet. The recipient 
is invited to smell the violet which is perfumed with the com- 
pany’s Violet R-194, samples of which, incidentally, it offers 
to send to inquiries. 

SoLton PaLMER, 374-376 Pearl street, New York, has sent 
out two leaflets, one well illustrated in colors, of the firm’s 
perfumes and toilet essentials. 

Frank Z. Woops, 180 North Market street, Chicago, IIl., 
manager of the local branch of the FepeRAL Propucts Co., 
of Cincinnati, has been issuing a monthly “Personality 
Series” of illustrated. calendars, with “Character,” 
“Pluck,” “Determination” and 


For January “Service” is the topic, amplified by an art 


“Honesty,” 
similar subjects as texts. 
view of a boat loaded with life savers going to the rescue 
For the 
the clubs and greens, Mr. Woods is carrying on the reverse 


of passengers on a stranded vessel. devotees of 
side of his calendars a series of monthly golf lessons col- 
lated the (Chick ) 
whose fame in this sport is established 
“BracK Mint or MITCHAM 
FRANCE” is treated in a monograph of 12 pages prepared by 


from writings of Charles Evans, Jr., 


AND ITS CULTIVATION IN 


REVIEW 


EssENTIAL OIL 


FEBRuARY, 1925 


Dr. M. J. Ripert, Directeir de la Societe Co-operative 
Agricole Franco-Mitcham, and published by the Ministere 
du Commerce et de L’Industrie, Paris, France. The work is 
in French and covers the cultivation and distillation of this 
mint. In addition a table of comparative analyses by various 
chemists and laboratories is given, and the author expounds 
in an interesting way various ideas which the analyses sug- 
gest. The pamphlet is sold for 3 francs. 

“CHEMICAL AGE YEAR Book, Diary AND Directory, 1925,” 
published by the London Chemical Age, is received. It isa 
large volume, 9 x 12 inches, containing diary blanks, asso- 
ciation and trade directories, useful chemical tables, constants 
of essential oils, and valuable statistics and other informa- 
tion. The office is at 8 Bouverie street, London, E. C. 4, 


“IT IS TO LAUGH,” OUR 11th COMMANDMENT 
Bald heads, gray eyebrows and wrinkles grow too freely 


in the whirligig of modern business life. Now we are 
threatened with the extermination of laughter, one of the 
best escape valves in the human system for the poisonous 
influences of intensive application to a combination of the 
Ancient Code of Venice with conditions existing in Amer- 
ican commercial life. Silent Partner puts the subject in 
these conclusions, which ought to give fresh interest in life 
to every reader: 

And now comes the Professor of Philosophy at New York 
University, who seriously declares that “laughter is going 
fast.” And he seriously continues: “Primitive man did not 
know enough to laugh, since wit involves a certain amount 
of intelligence.” 

Laughing with humor is 
proof there are pathos, kindliness, good will and good cheer 
present. 


Laughing at wit is cynical. 
It all depends on what we are laughing at or 
laughing with. 

The 
future will know too much to laugh at anything.” 


“The men of the 
When 


Professor’s next’ sentence reads: 
this time arrives, send me hence. 

I will admit that the cave men and the college professors 
get little laughter out of life, but we common folk will go 
along laughing and shaking our sides like a cup of jelly. 

Each week it is my good fortune to lunch with a lot of 
men who laugh until their leather features look like satin. 
They do not laugh at people—they laugh with one another. 

When people no longer laugh they are either too ignorant 
or too intellectual. A constipated countenance is no evidence 
of great brains, but a proof of derangement of the biliary 
function. 

The laughers always win. In fact, man is the only 
animal endowed with an ability to laugh. H. W. Shaw, the 
great humorist, in selling his services, would often say: 
“Morally considered, laughter is next to the Ten Command- 
ments.” 

Tears save us from the despairing hours of sorrow and 
almost madness, but laughter enables us to live longer and 
have fewer wrinkles in our faces. It is a great help to 
digestion and always adds a beautiful chorus to conversation. 

Let’s all have a laugh at the Professor, not with him. 


Finds This Journal Helpful and Instructive 
(From C. H. Campbell, manufacturers’ agent, 689 Drexel Building, 
Philadelphia, Pa., and Philadelphia agent for Belgian Trading Co.) 
We cannot let this opportunity go by without telling you 
how much we enjoy reading your well-edited, newsy and 
helpful journal, THe AMERICAN PerFUMER. It is indeed 


very helpful and instructive. 
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EssENTIAL O1Ls IN Honckonc—Advices show that con- 
siderable amounts of essential oils have been imported into 
Hongkong—£57,321 for 1922 and £67,988 for 1923. Most of 
the requirements came from the United Kingdom. Ship- 
ments from France increased. The United States’ share, 
relatively small, rose from £750 in 1922 to £1,235 during 
1923. 

ENGLAND 

Osiruary Note.—Eugene Vernon Barrett, one of the best 
known of British manufacturing perfumers, died on January 
7 at the age of 80 years. He was connected with J. & E. 
\tkinson for fifty-five years, during which period he took 
part in the revolutionizing of the perfumery trade. He was 
the first and for fifteen years chairman of the Perfumery 
Section of the London Chamber of Commerce. Mr. Bar 
rett had been chairman of the Atkinson firm practically for 
more than forty years. His son, Horace Barrett, who 
joined the business in 1897, was made a director in 1906 


and later became managing director. 


GERMANY 


PotrasH.—The Wintershall Company, the foremost Ger- 
man potash group, is negotiating with the Prussian Govern 
ment for combining its interests with the Prussian state pot 
ash works. 


ITALY 


EssENTIAL Oi AND PERFUME TRADE.—According to of- 


ficial Italian statistics, the imports and exports of essential 
oils were as follows in 1923:- 


Imports Value Exports Value 
Ke Lire Kg Lire 
Lime, orange and citron 
oils .. ,295 109,512 
Carnation oil 184,949 : 
eppermint oil 4 126,616 534,110 
Rose oil ‘ 715,543 55 32,900 
Various oils 1,595,490 745,988 
Turpentine oils 102,152 566 48,570 
Terpenes 4.650 3 1,070 
Synthetic 
and ingredients 
for essential oils. . 
Essences for liqueurs 
and perfumes 1,698 
Alcoholic perfumes 412 ewt. 
Non-alcoholic 
, fumes ., 479 cwt. 
Scented soaps 577 cwt. 


729,200 33,447,643 


4,765,445 .163 78,882 


04,035 713 84,465 
2,116,294 235 cwt. 714,397 


4,789,134 236 
959,031 389 cwt. 


373,029 
473,284 

In 1922 Italy exported 984,195 kg. essential oils, including 
lemon and citron juice, as follows: 350,526 kg. to the 
United States, 289,132 kg. to England, 122,585 kg. to France, 
67,215 kg. to Germany, 31,207 kg. to Australia, 25,059 kg. 
to Holland, 14,677 kg. to Spain, 11,815 kg. to Argentina, 


(Continued on page 698) 
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THE MARKETS 
Essential Oils, Aromatic Chemicals, Etc. 


Up until about a week prior to the date of this review, 
the essential oil market was unsettled and inclined to be 
weak, Since that time, the long awaited recovery in busi- 
ness has apparently taken place and instead of a weak and 
unsettled market, the appearance at the moment is one of 
great stregnth with higher prices on a fairly large number 
of items generally anticipated and strength apparent in the 
list as a whole with only a few exceptions. The turn about 
in business came none too soon. 

During late January and early February, the entire tone 
of the market was one of unsettlement. Had it not been 
for the tremendous strength of peppermint and one or two 
other strong items, it is probable that a period of really 
declining prices would have delayed the general recovery. 
Business had fallen off sharply and quotations on the entire 
list were beginning to tremble under the pressure of out- 
side stocks in the hands of weak holders. On branded 
merchandise and products of recognized quality, the situa- 
tion was a shade steadier than on the list as a whole but 
even these had begun to feel some pressure 

\t the moment, the tone is good. Call for products 
throughout the list is satisfactory and while a few are weak, 
they merely emphasize the firmness of the general market. 
Prices have advanced on the average about 4 per cent from 
the low point of three weeks ago. They are less than 1 
per cent below the general average at the time of our 
January review. 

The group principally responsible for the strength and 
firmness in prices is the mint group. Peppermint is a 
very strong market, possibly the strongest ever seen in this 
speculative commodity. It now appears that reports of 
short stocks in the producing districts were true. In addi- 
tion, the heavy demand for goods and the fact that there 
was no carry over from last season, has driven the market 
to record levels. And the end is not in sight. There are 
predictions of a $15 market and of serious shortages of 
goods before the new crop and unfortunately they are based 
upon facts which cannot be denied. Other items in the 
group have been effected by sympathetic strength and by the 
fact that they are largely controlled by the same influences 
and some factors. Spearmint and erigeron and to some 
extent pennyroyal and tansy are firmer. 


The alterations in the floral group have been negligible. 
There was a much easier tone toward the close of January 
and some sellers apparently lost confidence in the market. 
lor a time shading on neroli, lavender and to some extent 
on rose was reported. This was more or less unjustified 
by the facts regarding stocks and production and the turn 
for the better in business has changed the outlook materially. 
There are no cheap oils of this class being offered for ship- 
ment and spot oils at very low prices are viewed with some 
suspicion by those best informed as to costs and outlook. 

Seed and spice oils have been irregular. The turn about 
in wormseed which was referred to in our January review 
was a long time getting under way, but it now seems likely 
that the market on this important product will be somewhat 





higher. Country offers are restricted and prices in New 
York are advancing. ‘Ginger, mace and mutmeg oils have 
been strongly inclined to advance and have in fact scored 
to somewhat higher levels during the last few weeks. The 
spice market’s strength is largely responsible. Clove and 
caraway have both weakened to some extent. The former 
is sharply cheaper in line with its ‘recent trend. The latter 
has declined slightly and seems likely to be still lower when 
the effect of the recent easier spice position is fully felt. 

The position of miscellaneous oils is an irregular one. 
The inflated items such as sweet almond and cedar wood 
have shown a tendency to decline which has not been ch--ked 
by the advent of more active trading. The really strong 
and sarce materials such as bois de rose and linaloe have 
continued firm or advanced still further during the period 
under review. The result has been a more equitable ad- 
justment in values and one which has in general favored 
the buyer by removing the dangers of purchasing in an 
inflated and top heavy market. More firmness is apparent 
in all of these oils and continued activity is likely to lead to 
a normal and healthy advance. 

In general the position of the market is not greatly differ- 
ent from the prevailing at the time of our January review. 
In other words, the essential oil market is set for a steady 
and healthy firmness. All that is needed is normal buying 
and indications are that this will be forthcoming during the 
next four weeks. 


Synthetics and Aromatic Chemicals 


The general position continues to be one of firmness. The 
demand, which declined to some extent and resulted in an 
easier market toward the close of last month, has now re- 
covered and while heavy transactions covering deliveries are 
still rare, there is enough being done to justify a belief in 
at least a steady market during the next few weeks. 
startling up-turns or down-turns in price have taken place 
and none are really anticipated. There has been a slightly 
easier tone to geraniol and eugenol and their products 
during the last week or so, due largely to an easier trend 
in the raw materials from which both are produced. Other 
derivatives have shown little change with the exception of 
linalool which is higher owing to strength and scarcity of 
the principal raw materials for its production. 

The chemical group has been a fairly firm one. Pressure 
does not exist in the sense that top heavy stocks have 
brought about any weakness. There has, however, been a 
slightly easier tendency in the list as a whole, due largely 
to the fact that competition between manufacturers and be- 
tween manufacturer and importer is naturally keener during 
a period of rather quiet business. It is noteworthy as show- 
ing the firm basis for present quotations, that no real break 
in values happened during January when business was de- 
cidedly dull. With the resumption of more active conditions 
none is now to be expected. 

Vanilla Beans 

The outlook for lower prices is not particularly bright. 
This is undoubtedly a bad state of affairs not only from the 
standpoint of the consumer but from that of the importer 
and dealer. Practically everyone but the grower of vanilla 
would profit more from material at reasonable prices than he 
does at present. Efforts to bring about reductions this sea- 
son or next, however, seem unlikely to bear fruit. Vanilla 
growers in all parts of the world are well fixed for cash. They 
are accustomed to high prices and are willing and able to 
hold for them. The new Bourbons now on the plants have in 
some instances been sold at prices equal to those of last year’s 
opening. Furthermore, reliable advices are that the flower- 
ing has been poor. The present crop will be a fair one. It 
will be augmented by a somewhat larger crop of Mexicans 
and possibly a few more Tahitis. But there will be no 
heavy stocks of vanilla and no beans will be brought in here 
at low prices. The flavoring extract maker, it now seems, 
will have to adjust himself to an entirely new level of 
vanilla prices which may well prevail for some years to 
come. In any event, cheap vanilla this season and probably 
next, now seems out of the question. 


No 


Sundries 
The general market has been a quiet one and there have 
been few changes of any consequence in the prices quoted 
by cealers and importers of the products listed. Among 
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the few important developments has been a continuation oj 
the strength which orris root displays. Shipment Prices are 
very high and spot prices on both whole and powdered goods 
are steadily advancing and will undoubtedly be considerably 
higher later on. Menthol has been unsettled. It declined 
rather sharply on spot but delays in shipments on the way 
have recently created a shortage of spot goods and advanced 
the spot price again. Some attention has been Paid to 
projects of the largest consumers looking toward prodye. 
tion in America from American grown Japanese mint 
Work has been done on this, but substantial production js 
not an immediate prospect. Meanwhile, Japan is high for 
shipment and high prices on menthol seem likely for the 
next year. Alcohol has been easier and resale goods have 
been offered below the distillers’ schedule but not in impor- 
tant quantities. Other sundries are generally steady and 
without material change. 


EXPOSITIONS AND FAIRS PLANNED ABROAD 
DURING THE COMING MONTHS 
(Continued from page 670) 


volved in exhibiting at the Leipzig, Frankfort, and Cologne 
international fairs at Germany. These include cost of space, 
wiring, furniture, rentals advertising in official directories, 
etc., and may be obtained by application to the U. S. Bureau 
of Foreign and Domestic Commerce, or to the United States 
Chamber of Commerce, Washington, D. C. Samples for 
exhibition may be imported in spite of import restrictions, 
when classed in the shipping documents as samples for 
exhibition and addressed to the fair in question. At present 
samples must be reexported within three months, but a 
movement has gained strength to abolish this requirement on 
payment of the duty, 


Spring Session of Leipzig Fair 


The American Chamber of Commerce in Berlin is endeay- 
oring to pave the way for a regular exhibition of American 
products at the Leipsig Fair and is looking forward with 
anticipation to the Spring exposition which will occur 
March 1 to March 11, 

The entire system of the Leipsig Fair comprises two 
groups of exhibitors; namely, a general trade group and a 
technical group. The general trade group is to be housed 
in more than eighty large exhibition buildings located in 
the older parts of Leipsig. The technical group will be 
located in various buildings and open spaces in the outer 
section of the City. Arthur F. Wiener, Woolworth Build 
ing, New York, represents the Leipsig Fair in this country 


International Fair in Poland in May 


An International Fair will be held in Poznan May 3 t 
May 10. It is the belief of those sponsoring the Fair that 
with the changed economic conditions in Poland there will 
be a chance for imported goods which will be much fostered 
by exhibition at the Fair. Full information concerning rates 
charged for space, classes of merchandise eligible for ex- 
hibition, and other details may be obtained from the Con 
sulate General of Poland, 953 Third avenue, New York City 


Budapest International Fair in April 


The American Hugarian Chamber of Commerce in New 
York City announces that International Industrial Sample 
Fair will be held in Budapest from April 18 to April 2, 
at which American buyers, as well as American manutactur- 
ers, are invited to be present. Detailed information may 
obtained from the American Hungarian Chamber of Com- 
merce, 316 Flatiron Building, New York City, or from the 
Royal Hungarian Consulate, 25 Broadway, New York City 


Buyer’s Handbook of the Lyons Fair 


The management of the Lyons Fair, which will be held 
in that city from March 2 to March 15, has issued a “Buyers 
Hand book” in English for the use of visitors speaking that 
language. This pamphlet contains a list of all exhibitors al 
the fair, as well as the commodities shown at the spring 
display. It may be obtained by addressing the _Admints- 
trator of the Lyons Fair, Hotel de Ville, Lyons, France 
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PERFUMER & ESSENTIAL OIL 


PRICES IN THE NEW YORK MARKET 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


Almond, Bitter, per Ib... 
. 2. a 
F. F.C 
Sweet True 
Apricot Kernel 
Amber, crude 
ER Se rire 
Amyris, balsamifera .. 
Angelica Root 
Anise, tech 
Lead free, U. S. P.... 
Aspic (spike) Spanish... 
French 
Bay, Porto Rico 
West Indies 
Bergamot, 35-36 per cent. 
Birch, sweet N. C....... 
Penn. and Conn...... 
Birchtar, crude 
rectified 
Jois de Rose, Femelle. . 
Gm U.S. FP. CRA”..s. 
Cajeput, Native S. P.. 
Calamus 
Camphor, “white” 
Cananga, Java Native... 
Rr 
Caraway Seed, rectified. . 
Cardamon Ceylon 
Cassia, 80@85% 
rectified, U.S.P........ 
SR EARE pac eccvennes 
a. re 
Celery Ce cec cree ccece 
Chamomile Aor arahee 
Cinnamon, Ceylon ..... 
Citronella, Ceylon 
ee 
Cloves, 
Zanzibar 
I prank veck-aeo ht 
Coriander 
Croton 
Cumin 
ypress 
Cubebs 
| 
Erigenon .... 


Eucalyptus, Aus. “U.S.P.” 


Fennel, Sweet 


Geranium, Rose Algerian. 


NS bP ces ees 
Turkish (Palma rosa). 
eee 
Gingergrass ............ 
Guaiac (Wood) 
Hemlock 


Juniper Berries, rectified. 


Juniper Wood 
Ne cos eraginrs:s 
Lavender, Enclish 
US.P. “Ix” 
Lemon, Italian 
Ms cds wg scaiat 
Lemongrass BN ew een was 
Limes, distilled 
expressed 
Linaloe 


Sttificial .... oo... cece 
Neroli, Bigarade, Pure.. 
Petale, extra 


(See last page of Soap Section for Prices on Soap Materials) 
ESSENTIAL OILS 


$3.35@ $3.65 


3.60@ 3.90 
1.75@ _ 1.80 
85@ 95 
30@ ao 
75a 8U 
20a 1.00 
2.85 3.15 
38.00@ 
H0@ 
.65@ 


1.10@ 1.20 
130@ 1.40 
2.40 
2.25@ 
3.80@ 
1.90@ 
3.50@ 

25@ 
75@ 
4.90@ 
38@ 
1.05@ 
4.00@ 
15@_ .16 
2.25@ 
3.00@ 3.25 
265@ 3 

45 0a 
1 830@ 
2.60@ 2.75 
1.00@ 

80@ 85 


11.00 
6.00@ 7.50 
12.00@ 15.00 
77@ 79 
135@ 
2 05 a 
AS@ 50 
11.00@ 
1.05@ 
12.00@ 14.00 
6 OOM 
5.00@ 
4.50(a 
4.25@a 
654 70 
l 00M 1.10 
775@ 809 
60% 750 
4.25@ 4.50 
13.00@ 
300@ 
5.007 
. 5@ 
200M 2.10 
65@ 
5.00@ 
3200@ 
6.00 8.50 
1.00@ 1.40 
0a 
1.30@ 1.40 
1.75@ 
4.00@ 
425@ 
1.654 
15@ 
1400@ 16.00 
2.80@ . .2.95 


80.00@ 109.00 
100.00@130.00 


PEMA cick cuss céawns 1.65(a 
Oyen. DAES ovis cciaess 2.75 

sweet, \V. Indies...... 2.85(a 3.00 
sweet, Italian ...... 290@ 3.25 

Se eco sea sae 29@ 3.00 
Origanum, imitation 354 
Orris Root, concrete, do- 

WE asin ccairnse (oz.) 3.50@ 

PIS os ccweess (oz.) 5.00@ 

Orris Root, absolute (o0z.) 60.00@ 
WMNMNON, “Lp ksiniicasesmcas 3.50@ 
Patchouly ........... 5.00@ 5.50 
Pennyroyal, American.... 2.10@ 2.30 

PEE. Sc écectvevarv a: 1.90@ 
Peppermint Natural 13.50@ nom. 

IRGGISEINOG. cc kiccccenns 14.50@ nom. 
Petit Grain, So. American 2.25@ 

PRONE -vdss onsen 6.00@ 
nr 2.65(4 
Pinus Sylvestris ........ 2.00@ 

ere 2.60@ 

Rose, Bulgaria ....(oz.) 1000@ 13.00 
Rosemary, French 0G 

TOMIONE aecvcvavecrene 40@ 

| ae eer re rrr 4.0@ 
RS eee ce or i ao 2.75@ 3.00 
Sage, Clary . -(oz.) 3.25@ 4.50 
Sandalwood, Fast India... 7.50@ 7.65 
Sassafras, natural ...... 1.20@ 

SOGUCIGE sick ccvccene 8G 
Savin, French 2.85@ 
Snake Root ....... 18.00 
BURNER vaxxeveeenes 475@ 
Spruce 9@ 
Tansy ie eral ad 3.35@ 
Thyme, French, red 1.10@ 

white ... meh 115@ 1.25 

Spanish, red ... 1.00@ 
Valerian 15.00@ 
Vetivert, Bourbon 13.25 

ME watauax 18.00@ 

Fast Indian . 30.00@ 35.00 
Wintergreen, Southern....4.00a 

Penn. & Conn 8.00@ 9.50 
Wormseed .......... 3.50 
Wormwood ...... soe SOO 
Ylang-Ylang, Manila.... 26.00@ 3200 

TOMO. cccenctceness 4.50@ 12.00 

OLEO-RESINS 
CONNOR cvccwixivnwens 2.75@ 
SY Lact caver enuee es 4.50 
CR a Sayer aw anacewees 4.25@ 
OE cncvoenWaneean 3.00@ 
0 RE er 6.00@ 15.00 
Pepper, Black «06.000. 400@ 
Vanilla .............++- 22:50@ 26.00 
DERIVATIVES AND CHEMICALS 
Acetaldehyde 50% ...... 2.00@ 
Acetophenone .......... 5.00@ 
Aldehyde C 14 . 22.50% 

Se errr rT 70.00@ 75.00 
Amyl Acetate .......... 1.25@ 
Amyl Butyrate ........ 1.75@ 
Amyl Cinnamate ........ 2.35@ 

Amyl Fomate .......... 1.75@ 2.00 
Amyl Pheny! Acet ...... 5.00@ 
Amyl Salicylate, dom. 1.50@ 

WN, Nasiivuivaxe ees 2.00 
Amyl Valerate .......... 3.00 3.50 
IE kc cch wae csucdesn 135@ 
Anisic Aldehyde, dom. 3.754 

TMG cv cnwrewsssewes 400@ 
Benzaldehyde, U.S.P. ... 1.55@ 1.65 

Pe eee taseeccatave 1.75@ 1.80 


REVIEW 697 
Benzilidenacetone 275@ 4530 
benzophenone 7.00@ 
Benzyl Acetate dom 1.55 1.80 

foreigti ; 1.70@ 1.90 
Benzyl Alcohol 1.45@ 1,00 
Benzyl Benzoate 160@ 1.75 
Benzyl Butyrate 5.50@ 1.75 
Benzyl Cinnamate 10.00@ 
Benzyl Formate 3.25@ 
Benzyl Propionate 5.00@ 
Borneol ..... 2.75@ 
Bornylacetate 3.75@ 
Bromstyrol ......... 3.50@ 4.00 

a, ere 12.00@ 
Cinnamic Acid .... 3.25@ 3.50 
(Cinnamic Alcohol 7.50@ 8.00 
Cinnamic Aldehyde 3.65@ 4.00 
CHMOES, cuccecicaén: 3.00@ 3.25 
Cara .G. x. 3.50@ 5.00 
Citronellol, dom 8.00@ 9.00 

foreign 8.25@ 9.50 
Curmarin, dom. 3.40@ 3.65 

foreign ...... 3.50@ 3.60 
Diethylhthalate ...... A5@ 
Diphenylmethane 2.50@ 3.00 

Diphenyloxide ....... 100@ 1.40 
Ethyl Acetate 50m 
Ethyl Benzoate 2.00@ 
Ethyl Butyrate 1.50@ 
Ethyl Cinnamate 4.50@ 
Ethyl Formate .125@ 
Ethyl Propionate 2.50@ 
Ethyl Salicylate 3.50@ 
Eucalyptol I2@ 
Eugenol 3.15@ 3.30 

foreign 3.25@ 4.00 
Geraniol, dom 5.00@ 

foreign 5.00@ 
Geranyl Acetate 5.00@ 
Geranyl Butyrate 13.00@ 
Gerany! ‘Formate 12.50@ 
Heliotropin, dom 2.25@ 

foreign .. 2.50@ 3.00 
Hydroxycitronellal 13.00@ 15.00 
Indol, C. P. .... (oz.) 900@ 

Iso Butyl Benzoate 5.00@ 
Iso Eugenol .. 400@ 4.25 
SMNOON siundccncnes 5.85@ 6.00 
Linalyl Acetate 90% 8.00@ 
Linalyl Benzoate 13.00@ 


Methyl Acetophenone 425@ 5.00 
Methyl Anthranilate 2.75@ 3.25 
Methyl Benzoate 2.00 
Methyl Cinnamate 400@ 5.00 
Methyl Eugenol -...:.. 8.50@ 10.00 
Methyl Heptenone ..... 9.00@ 
Methyl Heptine Carbon.. 27.00@ 3500 
Methyl Iso Eugenol . 12.50@ 13.00 
Methyl Octine Carb . 27.00@ 35.00 
Methyl Paracresol 6.00@ 
Methyl Phenylacetate, 

Art. Honey Aroma.... 6.50@ 
Methyl Salicylate ..... ae 
Musk Ambrette ....... 14.00@ 16.00 

DN (acne sccawaenes 1500@ 17.00 

AVM ccc cctidse 3.50@ 4.00 
IRQNOREN x cnat dives ce eku 1.65@ » 2.00 
Nonylic-Alcohol ..... 40.00@ 52.00 
Phenylacetaldehyde 50%. 8.00@ 11.00 

MOON a cccicnctuxaas 8.00@ 10.00 
Phenylacetic Acid .....° 3.50@ 
Phenyl Ethyl Acetate ... 1500@ 17.50 
Phenyl Ethyl Butyrate.. : 27.50@ 
Phenyl Ethyl Formate. .: 20.00@ 


(Continued on Next Page) 
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Phenyl Ethyl Propionate. 20.00@ Beaver Castor 


PERFUMER & 
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i. 


4.50@ 7.00 





eo a eee ty Rhubarb Root, Shensi 50@ 5 
Phenyl Ethyl Alcohol, Cardamon Seed, green... 1.85@ ; High Dried ee H : ee 360) " 
domestic 7.00@ 8.50 PNG on dsaauxs cates 2.25@ a. 0O@ 12 
imported 700@ 8.50 Castoreum.............. 4.50@ Rose leaves, red 1.00@ 
Rhodinol, dom. 15.00@ 24.00 Chalk, precipitated .... 034@ .00Y% SSSA oe ere eres 65@ 
a — “= Civet horns ....... (oz.) 2.25@ Sandalwood chips ...... 35@ 
eee eee Oe AD GMO Cw ong oncccu ccs 65( DIN. 5 es acu neearee 1.25@ 
Skatol, Se eee (oz. ) 10.00@ 20.00 Gum Benzoin Siam 128 1.60 Styrax LO VEd GRE OSE CED AOD A74@ 2.20 
Terpineol C. P., dom.... A8@ BURNER, ucikcsccosesre 30@ 40 Talc, domestic..... (ton) 18.0@ 40.00 
__ imported ........ (lb.) 60@ 75 Gum Gamboge, pipe 20@ PRONG oss ovens (ton) 40.00@ 45,0 
a POCRIS cases. 1.75@ 1-90 NS Chee rice ce, 1.00@ Italian .......... (ton) 50.00@ 65.0 
Lo atl seiko sos a “— Lanolin hydrous ........ tia) AQ Vetavert root ois costs 30@ 
d Seeveses ° é VS e , . Wy ) > > r 
Violet Ketone Alpha.... 5.50@ 9.50 — pe ae wine a a ; anaes 
DR CE a aici Phen 6.50@ 8.00 Musk. C ~~ es ; 18008 20.00 Tonka, Beans, Para 95@ 1.0 
Se eer 165@ 2.00 ~ a ng opens oe 26. 00@ ry Tonka, Beans, Angostura. 2.20@ 235 
es .. aneseee cone OZ. 20. ¢ <0. - on a0 “ am< . 
SUNDRIES Feseiie, gr. ....(0z.) 36.00@ ae — — “. oe tem 
Alcohol Cologne spts., gal. 4.97@ 5.12 pods ............. (0z.) 22.00@ 23.00 “Mexican, Oe cs: 9500 
Almond Meal .......... .26@ 30 Orange flowers ........ 1.00@ Vanilla Beans Bourbon, 
Ambergris, black...(0z.) 15.00@ 18.00 Orris Root, Florentine... .11@ 14 IE isk i Pe deen 9.00@ 11.00 
ee ey aah (oz.) 26.00@ o-thanaiee 14@ 30 BOG GUE. scnvisccines 9.00 nom. 
— Copaiba S. A..... 0@ \ a ee —- le Vanilla Beans, So. Am... 9.00@ 
ee err A6@ powd. ...... 10@ 2 Vanilla Beans, Tahiti, 
ee are 2.00@ Patchouli leaves ........ LQ 6 yellow label .......... 7.00@ nom. 
ene 1.75@ Peach Kernel Meal ...... 2014 write fabel 2.6.6. 085. 7.50@ nom 
FOREIGN CORRESPONDENCE ance with the prevailing market prices for olive oil. The 


(Continued from page 695) 

11,722 kg. to Denmark, 6,297 kg. to Switzerland, 5,060 kg. 
to Belgium, 4,387 kg. to Japan, and 2,338 kg. to Austria. 
The quantities exported were as follow, in kg.s 684,810 
citron and lemon juice and oil; 163,520 bergamot oil; 122,- 
465 orange oil; 13,110 peppermint oil; 3,760 mandarine oil; 
930 terpene-free oils; 125 aniseed, citronella, eucalyptus, 
cedar, lemon grass, and thyme oil; 54 rose oil; and 1 kg. 
carnation oil. 

Ouive O1.—The olive oil estimate for the 1924-25 season 
in Italy is 275,000 tons, or an increase of 25 per cent over 
last year’s production, says a cablegram from Rome. 

RuLes FoR CoLorinc CosMETIcs, SOAPs, Etc, 
Gazetta Ufficiale, Rome, December 12 publishes a royal 
decree of October 30, 1924, which regulates the use of col- 
oring matters in foodstuffs, drinks, dentrifices, soaps, cos 


Foops, 


metics, etc., in products for sale or consumption in Italy. 
The colors prohibited from use are specified in detail, with 
the specific to kind of affected. 

The text of the law, in Italian, is on file in the Division 
of Foreign Tariffs at Washington. Specific information may 
be obtained upon application to that division. 


application each goods 


PERU 

Proposep StAMr TAx ON Imports.—A bill is now under 
consideration by the Peruvian Senate whereby all imported 
pharmaceutical specialties will be subject to a tax of 10 
per cent ad valorem, to be collected by means of stamps 
affixed to the containers of such specialties. The purpose 
of this tax is to collect a fund for the construction of a 
polyclinic for the Faculty of Medicine of Lima. 


SPAIN 


Export Duty on Otive Ort ABo_tsHep.—A royal decree 
published at Madrid on January 22 provides for the un- 
restricted exportation of olive oil from Spain after Feb- 
ruary 1 without the payment of duty. This removes the 
duty on the exportation of olive oil from Spain which had 
been collected since February 11, 1924, on a sliding scale, 
the amount of duty being adjusted each month in accord- 





actual rate of export duty had fluctuated between 10 and 
20 pesetas per 100 kilos. 

INCREASED FEE For CERTIFYING CERTIFICATES OF ORIGIN.— 
Spanish consuls are authorized to charge the same fees for 
viséing certificates of origins as are charged for the same 
services by consuls of the countries in which they are sta- 
tioned, by a royal decree published October 26, 1924. The 
fee charged by United States consul for the certification of 
the invoice Spain $2.50. The 
has been 5 pesetas on goods of the first tariff 
and 10 pesetas on luxury goods. 


covering exports from is 


Spanish fee 


UNITED STATES—GREECE 


Most-F avorep-N ATION 
porary 


ConcLupbEep.—A tem- 
the United 
and Greece, providing for reciprocal, unconditional, most- 
favored-nation treatment has been concluded by an exchange 
at Athens and the 


AGREEMENT 


commercial agreement between States 


of notes between the American Minister 


Greek Government on December 9. 


VENEZUELA 


New Tarirr Law.—It is expected that the new tariff law 
will tend to decrease the importation of perfumery and 
scented soap. The purpose of this new law in addition to 
the increase in revenues, is to stimulate the home produc- 
tion. 


Bulgaria Offers Rose Oil Test Prize 


According to a dispatch from Hamburg advices have 
been received from Sofia stating that the Bulgarian Gov- 
ernment is offering a prize of one million levas (about 
$9,000) to the person who succeeds in finding a practicable 
and satisfactory method of distinguishing real otto of rose 
from the imitation. Bulgaria, the dispatch says, exports 
about four tons of otto of rose every year at an average 
value of $13 per ounce. Some two and a half tons are 
shipped in a year to the United States. France imports 
about one ton of Bulgarian otto despite the fact that French 
domestic production is material. 


Perusal of the advertising pages is no less a real duty 
than scanning the text pages of this journal every month. 


MRAM 


Jw 


ALI 


S/\e 


N 


The 
0 and 


sIN.— 
es for 
same 
e sta- 
The 
on of 
The 
tariff 


tem- 
tates 
nost- 
lange 


1 the 


have 
30V- 
bout 
able 
rose 
orts 
rage 

are 
orts 
nch 


Fepruary, 1925 AMERICAN PERFUMER & 


ESsENTIAL Ott REVIEW 


Soap 


ndustey 


Saction 


CONDUCTED BY Or. E.G.THOMSSEN 


FOREIGN SOAP MAKERS HOLDING TRADE 
WHILE AMERICAN EXPORTS DROP 


Government statistics just received afford a_bird’s-eye 
view of what American and foreign soap manufacturers are 
doing to extend their sales beyond the confines of their own 
countries. The figures given for December are more or less 
seasonal and only the returns for the entire year up to 
January 1 are worth comment. Foreign exporters have just 
a little more than held their own in the last year, but they 
fall off heavily from 1922, which was a banner year. The 
table gives comparisons for six years on importations. 

Our domestic exports in the last four years reveal an 
apparently unsatisfactory situation. The decrease in the 1924 
exports may be due to other causes than a failure to push 
American products. The tendency of our big soap manu- 
facturers to establish plants in other countries is well known 
and the decrease in toilet soap exports can be partly ex- 
plained in this way, but the fact nevertheless is obvious that 
a great many of our manufacturers do not take advantage 
of their opportunities in other countries. 

Here are the figures for the calendar year 1924 and some 
comparisons, including December statistics : 


Importation of Foreign Soaps Into America 


December Year Ended Dee. 31 
1923 1924 1923 1924 

Castile ....... $18,536 $6,903 $187,228 $206,874 

J ae 19,140 20,806 280,999 316,418 

All Other 9,257 5,688 257,149 213,564 

$33,397 $736,856 


Totals $46,933 


$725,376 


Totals for 1922 $72,443 $913,377 


$56,856 
$37,971 


Totals for 1921 $537,960 


Totals for 1920 $684,499 


Totals for 1919 $405,952 


Exportation of American Soaps to Other Countries 


December Year Ending Dec.31 
sonnet = Petmeun 


1923 1924 1923 1924 
Toilet or fancy. .$226,936 $171,188 $3,022,480 $2,400,616 
Laundry 275,618 282,396 4,701,141 3,814,139 
Other Soaps 205,910 147,065 1,583,011 ‘1,517,948 


$708,464 $600,649 $9,306,632 $7,732,703 
- $760,099 $8,913,110 

"$706,837 $7,037,285 
Soap manufacturers also will be interested in the review of 


the year’s exports and imports of essential oils, etc., to be 


found on pages 649 and 650. 


Totals 





Totals, 1922 


Totals, 1921 


ON THE BLEACHING OF GRAINED SOAPS* 
By E. A. Kotty 


Since the color of grained soaps among consumers plays 
an important role, it has ever been the endeavor of wide- 
awake soap manufacturers to produce as clear soaps as 
possible, in order to meet the wishes of customers. To pre- 
pare a clear grained soap from pure fats, such as tallow, 
palm oil, bleached palm oil, clear distillates of fatty acids, 
hardened fats, and first class grainy fats, is not difficult, 
and requires only a_ business-like procedure, that is, a 
complete saponification and a correct graining process, in 
order to bring about a good clean mass of grain soap on 
a nigre. The appearance of the soaps may also be improved 
and the color may be brightened by washing several times. 

However, if the sale price of the grained soap, lowered 
by strong competition, does not permit the use of clear fats, 
and compels the manufacturer to reduce the addition of first 
class fats and oils as much as possible to a lessened per- 
centage, in order to hold the balance of the prices of the 
other factories and if possible even to underbid these, then 
the producer is in a sorry position. By the use of clear 
fatty materials he pays an extra price, or in consequence 
of the large sale he must content himself with a minimum 
of profit which stands in no relation to his labor and trouble, 
Otherwise he is compelled to use dark colored fats, from 
which, however, he obtains a more unsightly product that 
cannot enter into competition, so he loses his customers and 
sacrifices his good name. 

A way out of this critical situation is the use of an 
effective bleaching material; but it requires experience to 
make correct use of this and to adjust it to the fatty addi- 
tion to be worked up. If the question is about a settled 
soap without rosin, the process must be quite different than 
it is when a smaller or larger rosin addition is to be used. 
Even the several oils and fats, and their soaps do not act 
alike when the several bleaching substances are used which 
are furnished us by the large chemical factories in pure 
effective form. 

For bleaching, the source of the fats and oils is to be 
considered, since many are refuse products and in con- 
sequence of this may contain various impurities. If the 
source of the dark color is only an organic dirt, metal soaps 
and the like, there are various effective bleaching materials 
which are unconditionally useless for soaps from oils laden 
with organic foreign substances. Thus, e.g., the refuse oils 
from edible fat manufacture and from the plant oil industry 
contain principally color-producing albuminous substances, 
while, on the other hand, refuse fats rich in fatty acids con- 
tain much iron-soap or other metal soaps. For removing 
this discoloration, caused by various impurities, a single uni- 
versal bleaching compound can never lead to success; it also 
depends on whether these color-producing substances, after 
the saponification of the oils and fats. occur in oil soluble 
or water soluble form, which explains why an effective 
bleaching compound often fails in its action on a changed fat 
addition. 

In the case of many dark fats, it is, therefore, recom- 
mended to bleach before saponification, e.g., with sulfuric 


“From Zeitschr. d. Deutsch. Ol-u-Fett-Ind., vol. XLIV., No. 44 
(1924). 






































































































































700 AMERICAN 


acid, by which, e.g., iron soaps are broken up and the later 
bleaching of the soap is facilitated or becomes at all possible, 
Likewise in the case of refuse oils rich in albumin, a pre- 
liminary treatment with alum or a sulfonated alumina be- 
fore saponification facilitates the subsequent bleaching proc- 
ess of the soap. 

The effective bleaching agents for settled soaps may be 
devided into two groups, namely, into oxidizing and re- 
ducing agents. To the former belongs chloride of lime and 
the liquid chlor-bleach solution, which are furnished already 
prepared by the chemical factories in strong concentration 
and well-understood composition, but which, however, may 
also be prepared from chlorine gas and liquid chlorine by 
passing through a soda solution, especially persulfates, which 


2 Na HSOs; + 
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of the rosin-containing soap mixture does not bring results 
by bleaching the rosin mixture by itself and then adding the 
bleached rosin mixture to the soap, It is especially on 
rosin mixture that the bleaching effect of such reducing 
agents is very intensive and also permanent, so that by using 
the clearer grades of rosin an almost white rosin mixture 
is obtained, which hardly changes the color of the soap, if 
the addition is not too large. Even larger additions of 
rosin treated in this manner yield very clear-grained Soaps 
which darken only very slightly. 

Cheaper than the use of sodium hydrosullfite, blankit and 
the like, is that of sodium bisulfite in combination with zine 
dust and sulfuric acid, in which the reaction takes place ae- 
cording to the following formula: 


2 He SO, + Zn He So Og + ZnSO, 4 NasSO, + 2H.0 
sodium sulfuric zinc hydro zinc sodium water 
bisulfite acid sulfurous sulfate sulfate 

ac id 
208 + 196 + 63,4 = 130 + 164,44 142 + 36 

















































































































































































































































































































are to be had in the trade under the name of palidol and 
peroxol. Among the reducing agents in use are sulfurous 
acid, and hydrosulfurous acid, as well as their salts, sodium 
bisulfite, sodium hydrosulfite, blankit and similar energetic 
chemicals. 

The view often expressed that the use of chloride of lime 
and bleaching solution of chlorine for bleaching grained 
soaps in the later use of the grained soap injures the fabrics 
treated with it, is incorrect if the bleaching solution is used 
in not too large quantity. Further, an odor of chlorine in 
the soap and in the laundry articles washed with it, is not 
to be feared if the bleaching process is carried on cautiously 
and the addition of 3 per cent of bleaching solution of 10-12% 
Bé, computed by the fat addition, is not exceeded, which is 
sufficient for most cases. The bleaching solution is best 
added to the boiling soap mixture after closing the soap, 
and is allowed to act about one hour before proceeding to 
the graining with salt. Palidol and peroxol have the same 
effect, only they are more expensive and less energetic. In 
the case of these bleaching agents, care must be taken above 
all else that the soap mass contains chlorides; that is, salt 
or potassium chloride. so that the bleaching must be under- 
taken before the salting out of the soap mass, and care must 
be taken that the soap mass at the salting out no longer con- 
tains carbonic acid, set free from these bleaching agents; 
that is, sufficient time must be given to the bleaching process, 
otherwise it may happen that the soap later shows a slight 
odor of chlorine which eventually becomes perceptible in 
the fabrics treated with the soap. 

All bleaching agents acting by oxidation, therefore chlor- 
bleach solutions and persulfates are suitable only for bleach- 
ing rosin-free soaps, and a rosin mixture or rosin-containing 
soap mixture is thereby not or only slightly clarified; in- 
deed, it seems that the presence of rosin even hinders the 
action on the soap mixture, so that the bleaching effect is 
unsatisfactory. 

If rosin-containing grained soaps are to be bleached, the 
use of reducing bleaching agents is to be decidedly pre- 
ferred. Among these hydrosulfurous acid, or its salts, act 
much more energetica!ly than sulfurous acid, a fact which 
I also had opportunity to demonstrate in the bleaching of 
fibers and textiles in the textile industry. Concerning the 
action of such reducing bleaching agents on rosin-free and 
rosin-containing soaps, opinion is divided, and various soap 
manufacturers have discontinued their application, since the 
apparently clarified grained soap after leaving the kettle 
becomes again strongly discolored after lengthy storage in 
the air, and gradually takes on the same color tone as a 
soap from the same fat addition which was not bleached at 
all. Thus sodium hydrosulfite, blankit and the like, e.g., in 
the bleaching process. act strongly upon iron oxide com- 
pounds, which are contained in fats and oils and which im- 
part to these a vellowish-brown to brownish-red color. 

In the bleaching process these impurities become reduced 
to greenish-colored iron oxide compounds, which, however, 
are only partly or not at all removed with the spent lye 
from the soap stock by the salting out process, and there- 
fore remain mostly in the soap, which then shows a gravish- 
green tone, which by oxidation of the carbon dioxide of the 
air gradually passes again into a yellowish-brown color. 
For this reason another process is recommended in many 
cases, when it is made clear that a direct bleaching effort 








In this reaction the hydrosulfurous acid is first generated, 
and in consequence acts very energetically upon the rosin 
mixture. The unused quantity of the bleaching agent, left 
in the rosin mixture after it is bleached, is further utilized 
in the kettle for bleaching the fatty soap mixture after they 
are combined, and an after-bleaching process may result, 
which takes place best after salting out. From the above 
equation it is easy to determine the proportion in which the 
bisulfite, the sulfuric acid and the zinc dust are used. 

After the bleaching of the soap mass, it is kept gently 
boiling at least another hour, then it is salted out and the 
soap is thinned out in the usual fashion, poured out and left 
to harden. 


TEST FOR GLYCEROL IN SULPHURIC ACID 


DETERMINATION OF GLYCEROL [IN Fats, Ors, Etc,] By 
OxipaTION witH PoTtassiuM IoDATE IN CONCENTRATED SUL- 
puuric Acip Sotution. R. Strebinger and J. Streit. Z, 
anal, Chem., 1924, 64, 136—143. For the analysis of dilute 
glycerol solutions a quantity containing 0.025—0.05 g, of 
glycerol is evaporated in a round flask with a long neck with 
30 cc. of sulphuric acid and 0.5 g. of potassium iodide. 
Heating is continued until all the iodine liberated by the 
reaction is expelled and the liquid remains green. It is 
cooled, diluted and boiled again until the last traces of 
iodine are driven off. After cooling, an aliquot part of the 
solution is treated with 1—2 g. of potassium iodide and the 
iodine liberated by the excess of iodide is titrated. For the 
analysis of fats and the like, 2—3 g. are boiled under a re- 
flux condenser with 5 g, of potassium hydroxide, 30 c.c. of 
water, and 10 c.c. of methy! alcohol until completely sapont- 
fied. The solution is heated on the water-bath to expel the 
alcohol, acidified with sulphuric acid, and filtered from the 
fatty acid precipitate. The filtrate is evaporated on the 
water-bath to half its bulk, filtered from any protein that 
may separate, and treated with sulphuric acid and _ iodate 
as before. 


Sulphur Olive Oil Production in Leghorn 


Sulphur olive oil has been an important item of manu- 
facture in the consular district of Leghorn, Italy, for many 
years, practically all of the output is used for the manu- 
facture of soap either locally or in other European coun- 
tries and the United States. According to a report to the 
Department of Commerce from Consul J. B, Jackson at 
Leghorn the declared exports of this product to the United 
States in 1923 amounted to 1,914 tons and during the year 
1924 from January to September 30 the exports amounted 
to 1,854 tons. Owing to the short olive crop estimated 
for 1924, it is estimated that the production of sulphur olive 
oil during the first six months of 1925, which is the period 
of its manufacture, will be limited as compared with re- 
cent years. Manufacturers and exporters claim that it will 
be less than 50 per cent of the normal amount. 


Features to Be Found on Other Pages 
Readers of the Soap SEcTION may find items of interest 
in our Trade Notes, as well as in Patents and Trade-Marks 
and Washington and Foreign Correspondence, including the 
Federal Trade Board News on Pages 653 and 654. 
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THOROUGH REVIEW OF THE NAVAL STORES INDUSTRY 


Rosin Looms Strongly in Soap Industry, Despite Talk of Its Decline; 


Figures on World’s Supplies; Present Situation and the Probabilities 


So great has been trade interest in the review of the 
glycerine industry and position which appeared in a recent 
number of THE AMERICAN PERFUMER AND ESSENTIAL OIL 
Review and so widespread has been the call for articles of a 
similar nature dealing with other products in which the 
soap manufacturing industry is particularly interested that a 
series of reviews covering the present status of the raw 
material industries with which the soap trade is concerned 
has been planned. The first article of this series covering 
the naval stores industry which is the source of rosin for the 
soap trade is presented herewith. Other articles in the series 
will cover various oils and chemicals on which the soap 
manufacturer depends for raw materials. 

While the use of rosin in the soap industry, according to 
some authorities, has shown a tendency to decline with the 
rapid growth of the white soap business and the product for 
this reason is possibly of somewhat less interest to the trade 
than some others, there is still a tremendous amount of 
rosin consumed in the manufacture of soaps in the United 
States and in the plants using it, it forms a very consid- 
erable item in the cost of manufacturing the product. 


Producing Methods Improved 


According to the Bureau of Chemistry; Department of 
Agriculture, in 1923 there were approximately 902,000 round 
barrels of rosin used in the United States by the principal 
consuming industries, which include the soap trade, an in- 
crease of approximately 150,000 barrels over the previous 
year. In addition,- the first seven months of the year showed 
exports of well over 900,000 barrels more. These figures 
show the scope and nature of the industry and how large it 
bulks in both foreign and domestic trade. 

The industry of producing turpentine and rosin and their 
by-product has for years been the backbone of certain sec 
tions of the South in which region virtually the entire United 
States production is located. The thin pine lands which 
comprise a very large part of Eastern Georgia and North- 
em Florida would have been financial liabilities to these 
states were it not for the fact that from these lands the 
bulk.of the naval stores of the United States and a large 
proportion of the world’s supply of these valuable materials 
has been derived. The industry has been and still is to some 
extent crude in its methods. Great loss in standing timber 
and also in rosin and turpentine as well has been the rule 
in past years due to the careless methods by which the timber 
has been “slashed” to secure heavy flows of the gum from 
which the products are derived by distillation. 


Government Spends Time and Money 

So serious did these losses become and so destructive not 
only to valuable timber but even to the naval stores industry 
itself that in recent years the government, through the med- 
lum of the Department of Agriculture, has spent much 
time and money in an effort to arrive at the best, most ef- 
lective and at the same time safest method of “slashing” the 
trees, collection of the gum and the final processes of distil- 
lation and shipping. 

Of the numerous companies operating in the field, com- 


paratively few have accepted the recommendations of the 
Others have been 
State legisla- 
tion both enacted and proposed has played a part in this 
process of education. 


Department in this respect voluntarily. 
driven to do so by one means or another. 


At present, while serious losses and 
some unjustified methods still exist, the situation appears to 
be fairly well under control and the improvement, which was 
so slow at first, has become rapid. 

The mechanical part of the industry has been greatly im- 
proved by these new methods despite the fact that training 
of the average negro workman in the woods has not been 
an easy matter. It is, however, safe to predict that within 
a few years, production of naval stores will have reached the 
point where it will be at least up to the average of efficiency 
of ordinary crude manufacturing processes. 


Improvement Brings Problems 


This improvement in manufacturing and the economies 
resulting therefrom have been of benefit to the industry. 
But at the same time, they have not been put into effect 
without temporary inconveniences and some actual financial 
The chief of these has been due to the fact that 
increased output has been one of the natural results of more 


losses. 


efficient and less wasteful methods of production. Un- 
fortunately, this increase in quantity has come at just the 
time when the market for both turpentine and rosin is 
In normal times, Europe is a heavy 
buyer of both of these products averaging upward of 600,000 


somewhat curtailed. 


barrels of rosin annually and proportionately of turpentine. 
During and after the war this purchasing was necessarily 
greatly reduced. In 1918-19, less than 100,000 barrels went 
to Europe and up until the season of 1922-23 the export 
had not risen to as much as 200,000 barrels per season. 


During about the same period, it will be recalled, the 
industrial structure of the United States was shaken by 
a slump in values and a cessation of business which almost 
reached “panic” proportions. The consumption of raw ma- 
terials in all lines was curtailed and among these raw ma- 
terials turpentine and rosin both played an important part. 
Hence it was that the industry found itself with heavy 
stocks, light shipments abroad and very little buying interest 
here even at unusually low price levels. 


Export Gain Important 


The improvement in domestic demand antedated the gain 
in European call for goods by about a year. During 1922, 
domestic sales of rosins were fairly good and they have 
improved with the growing prosperity of the country ever 
since. The gain in foreign shipments started in 1923 when 
some degree of financial settlement was undertaken and 
completed in Europe. However, the real flood of buying 
did not set in until 1924, or the outset of the present season. 
Germany, which is normally a heavy purchaser, began to 
purchase goods early in the season and has been steadily 
buying ever since with the result that her consumption up 
to the close of October amounted to over 200,000 barrels 
alone. Other European countries under the stimulus of 
sounder financial conditions: were also heavy purchasers as 
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the following tables, compiled by the Naval Stores Review, 
official organ of the industry, will show: 


To all Countries 


Season Bbls. 500 Ibs. 
1924-25 934,422 
1923-24 690,932 
1922-23 489,559 
1921-22 349,970 
1920-21 389,916 
1919-20 430,730 
1918-19 294,725 
1917-18 509,966 
1916-17 644,740 
1915-16 483,768 
1914-15 

1913-14 

1912-13 


To all Europe 
1924-25 588,285 
1923-24 409,454 
1922-23 306,289 

140,565 
172,097 


To Germany 
500 Ibs. 


Season 

1924-25 
1923-24 
1922-23 
1921-22 
1920-21 
1919-20 
1918-19 
1914-15 
1913-14 
1912-13 


To Australia—New 


Zealand 


1924-25 
1923-24 
1922-23 
1921-22 
1920-21 
1919-20 
1918-19 
1917-18 
1916-17 
1915-16 
1914-15 
1913-14 
1912-13 


30,328 
8,638 
9,131 
5,924 

22,127 
4,578 

18,227 

21,467 
5,539 

17,638 
8,547 

23,757 

11,326 


To Countries Outside 
To 


1924-25 
1923-24 
1922-23 
1921-22 
1920-21 
1919-20 
1918-19 
1917-18 
1916-17 
1915-16 
1914-15 
1913-14 
1912-13 


South America 


195,962 
134.739 
91,051 
115,414 
119,262 
115,012 
75,919 
137,133 
109 33] 
102,846 
62,552 
121,397 
99,489 


346,136 
281.478 
183,270 
209,405 
217.519 
208,973 
204,059 
277 082 
269,400 
242.032 


1922-23 
1921-22 
1920-21 
1919-20 
1918-19 
1917-18 
1916-17 
1915-16 
1914-15 127.495 
1913-14 205,611 


To United Kingdom 
1924-25 229,392 
1923-24 189,905 
1922-23 151,217 
1921-22 61,038 
1920-21 111.472 
1919-20 185,030 
1918-19 88,418 
1917-18 214.768 
1916-17 245,715 
1915-16 191,693 
1914-15 139,633 
1913-14 224,999 
1912-13 148,577 


1924-25 
1923-24 
1922-23 
1921-22 
1920-21 
1919-20 
1918-19 
1917-18 
1916-17 
1915-16 
1914-15 


56,164 
35,846 
15,508 
28,473 

6.204 
34 266 
30,043 
23 537 
24,841 
12,361 

6,999 


Naturally, these increases which led, as the tables show, 
to record exports during the first seven months of the present 
season together with the increase in the domestic demand 
noted above, served to bring about a steady rise in the price 
of rosins, an increase in values which as the trade well 


knows has not yet been checked. Aiding these influences 
during the present season has been the fact that unfavorable 
weather conditions in the South have made production some- 
what lighter than last season. Serious floods during January 
cut receipts at all ports to very low levels. 
likely to be any great measure of relief from high and ris- 
ing prices until heavier production with the advent of sum- 
mer brings the normal seasonal increase in available supplies. 

So much for the actual condition of the industry. There 
are, however, several other matters in which the purchaser 
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of rosin is naturally interested. Buyers who have in years 
past been accustomed to buying goods of this class are 
familiar with the methods of grading according to color of 
the goods. Recognized standards for the various grades 
from common dark or “B” rosin to water white or “\WW" 
have existed for years. It has, however, not always been 
possible for the purchaser of, say “F” grade to be sure that 
“EB” or even “D” would not be shipped to him. Much hard 
feeling, many abuses and recently some little litigation have 
followed efforts to straighten the tangles arising from this 
arbitrary method of grading. These abuses and disputes 
now seem in a fair way to be ended for good by Federal 
legislation recently enacted under the name of the Harrison 
Naval Stores Act. This act sets definite standards for the 
grading of rosins under the authority of the Bureau of 
Chemistry which has standard color samples for use in grad- 
ing. Any purchase of rosin may be submitted to the Bureay 
for regrading at the purchasers’ option for a nominal charge 
and this regrading is accepted by the Courts as final in mat- 
ters of quality. 

The bulk of the domestic rosin consumption is and prob- 
ably always will be domestic produced material. There is, 
however, a factor which may well enter more seriously into 
export trade in the material in the future than it does at 
present. That factor is the production of naval stores on 
an increasingly large scale under government supervision in 
France. Both turpentine and rosin of French production are 
now well known in Europe and have at times interfered to 
some extent with the sale of American rosins in that market. 
In addition, both Spain and Italy have small naval stores 
industries, both of which are undoubtedly capable of some 
Mexico also has entered the market recently as 
a small producer, much of the material being turned out in 


expansion. 


the oil centers and hence easily accessible to points of ship- 
ment. 
The Present Situation 

Continued development of European sources of goods may 
have some effect upon American exports and hence upon 
American market conditions in the future. Up to the present 
time, however, while troublesome and at times annoying, 
they have made no serious inroads upon the British or 
German markets. The recovery of Russia, when and if it 
happens, may add another producer to the list but it is more 
likely to increase the demand than the supply since Russia 
was formerly a fairly large consumer of naval stores. 

On the whole, present indications are for continued pros- 
If the present 
year’s business can be taken as any criterion of the future of 
the market, there is no apparent limit to its growth. Flue- 
tuations, there may well be. They have always been present 
in the naval stores industry, in which unfortunately, there 1s 
too often an excess of speculative manipulation. A general 
break to very low levels on rosins, however, does not appear 
as an immediate prospect. A generally steady market sur- 
rounded by more healthy than usual conditions in produc- 
tion and distribution appears to be the prospect for the next 
twelve months. In any event, the rosin producers have un- 
doubtedly turned the corner and the conditions of 1916 to 
1922 are not likely to be repeated in the near future. 


perity in the domestic naval stores industry. 


To Consider Standard for Opaque Rosin 


Questions involved in the establishment of a standard for 
opaque rosin are to be considered at a public hearing on 
May 4 at the Bureau of Chemistry in Washington. The 
existing standards do not cover this grade of rosin. 
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IN THE TWITCHELL PROCESS* 


By Dr. O. STEINER 


The various reagents of saponification which react accord- 
ing to the Twitchell principle have been at various times 
subjected to a comparative test as regards their action and 
duration of saponification, the color of the fatty acid ob- 
tained and other data. 
not stand up under critical examination because they start 
without regard to the composition of the saponifier simply 
with equal quantities of the same. An exact comparison, 
however, is actually possible only when such proportions 
of the several saponifiers are used as contain the equal 
quantity of pure sulfo-acid. The real situation then under- 
goes an essential change. Even in the case of saponifying 
agents of the same derivation, the amount of free sulfuric 
acid, e.g., is to be taken into consideration in comparative 
experiments. In the following a closer examination will be 
made of the influence which the kind of saponifier, the na- 
ture of the stock to be split and the several conditions of 
the test exert on the result. 


1. Iufluence of the molecular weight of the stock to be 
split—(Triglycerides.)—The following experiments in sa- 
ponification were carried through with palm oil (molecular 
weight of its fatty acids 228.5), with beef tallow (mol. wt. 
283), and with whale oil (mol. wt. 297) : 


Most of these tests, however, do 


By Palm Whale 

Hours Oil Tallow Oil 
z 39.3% 24.6% 20.5% free fatty acid 
4 59.2% 47.5% 45.2% free fatty acid 
6 76.4% 65.1% 63.9% free fatty acid 
8 81.2% 73.2% 70.5% free fatty acid 


In all cases, 1 per cent of Twitchell reagent was used. 
The results show that oils with a low content of fatty acids 
are saponified with appreciably greater rapidity than those 
with only higher fatty acids. 

2. Influence of the kind of sulfoacids—In the case of the 
Twitchell method, on the basis of oleic acid, a considerable 
difference is indicated in the first place as to which kind o1 
hydrocarbon is sulfonated in combination with the oleic acid. 
Lewkowitsch' has prepared saponifiers from naphthalin, 
anthracene and phenanthrene and has made tests of their 
eficacy. It was shown that the naphthalin saponifier has 
by far the best saponifying effect. I have found that the re- 
agents produced on the basis of benzol and phenol are much 
less effective than naphthalin saponifier. From this it fol- 
lows that between the saponifying efficiency and the molecu- 
lar weight of the hydrocarbon employed no relation seems 
to exist. 

The saponifier prepared by McKee and Lewis,’ by sul- 
furating a mixture of cymene (methylisopropyl-benzol) and 
oleic acid, according to the statement of the inventors, 1s 
said to effect a more rapid saponification, but on this point 
no tangible experiments for comparison from other sources 
are available. 

Hoyer® has made use of most diverse substances in several 
combinations for preparing saponifying agents, as, for 1m- 
stance, wool fat, rosin, tetralin and cumarin resin, but has, 
however, not succeeded in producing an appreciable saponity- 
ing effect. 

On the other hand Sandelin* from rosin by use of fuming 
sulfuric acid, from thyol, ichthyol, from oil of turpentine, 
from pine oil, as well as from naphthalin, and amyl alcohol, 
has prepared sulfo-acids with quite considerable saponifying 
effect. 

In this connection only those saponifying agents can be of 
value in making a comparison, the degree of efficacy of 


». Aaitechrift der Deutschen Ol-und Fett-Industrie, vol. 44, No. 38, 
. 471, 


'Technology of Fats and Oils. 
*Chemical and Metallurgical Engineering, June, 1921 
*Zeitschr. d. deutsch. Ol-u-Fettind., 1921, No. 8. 


4s 3 8 ° : 
Annales Academie Scientiarum Fennicae A, 19, N. 6. (Ref. 
of Zeitschr. d. deutsch. Ol u. Fett Industrie, 1922, N.’ 33.) 


which is adequate in industrial practice. Following are the 
compiled results of a series of experiments for which puri- 
fied linseed oil was used as saponifier. In all cases such 
quantities of saponifier were used for 100 g. of oil that ex- 
actly 0.5 g. ef pure sulfo-acid came into use. In like man- 
ner, there was each time added sufficient sulfuric acid to 
make with the free sulfuric acid in the saponifier a total of 
0.2 g. of sulfuric acid. The addititon of water amounted to 
50 g. A sand bath was used in the boiling, and the boiling 
flasks were equipped with reflux condensers. The following 
degrees of saponification (% of free fatty acid) were ob- 
tained : 


; _ Brown 
After Twitchell ; Coal Tar 
Hours Reagent Kontakt Pfeilring Reagent 

2 15.8% 29.3% 16.9% 34.4% 

36.3% 46.1% 37.9% 65.0% 

69.4% 77.5 % 72.3% 76.3% 

15 76.9% 85.9% 77.2% 85.5% 


The saponifiers produced from the hydrocarbons of pe- 
troleum and the oil from the brown coal tar have accordingly 
better effect than the two gained from sulfonation of fatty 
acids. In accord with this stands the following observation: 
The aqueous solutions, and especially the alkaline solutions 
of Kontakt and brown-coal-tar saponifiers show considerably 
greater emulsion than the two other saponifiers. With these 
solutions excellent cleaning effects may be obtained, espe- 
cially on grease stains. In much greater contrast do these 
differences between the two kinds of saponifiers stand if the 
experiments are made with isolated, pure sulfo-acids. The 
capacity to make emulsion or foam may be considered di- 
rectly as a measure for the saponifying efficiency of the 
sulfo-acids. Although, for the present, this cannot be ex- 
pressed reliably in numbers; nevertheless, after a few ex- 
periments, one is in position to judge a saponifving agent 
according to this viewpoint. 

3. Influence of the amount of water—lIn general, in prac- 
tice saponification is begun with an addition of 20-25 per 
cent of water, which by condensation of steam increases to 
about 60 per cent at the end of the first saponifying opera- 
tion. At this point a degree of 80-85 per cent of saponify- 
ing efficiency is reached. If one would boil still longer with 
this glycerine water, the increase in the reaction would be 
quite insignificant. But if the glycerine water were drawn 
off, and were replaced by 10 per cent of fresh water, then 
the hydrolysis progresses more strongly, even if not ener- 
getically. It appears, therefore, that by adding the water to 
the glycerine the dissociation of the acid suffers a retarda- 
tion, so that at this stage of the progress a condition of 
equilibrium occurs. According to all this, therefore, the 
amount of water to be decided on for the first action of 
saponification must be such that at a degree of 80-85 per 
cent of saponifying efficiency the glycerine water will con- 
tain at most 20 per cent of glycerine. 

Theoretically, triglycerides require for their breaking up 
only about 6 per cent of their weight of water. A sufficient 
vield of glycerine in practice, however, can be reached only 
if sufficient water is used to make possible on the one hand 
hand a sufficient dissociation of water, and on the other 
hand to exclude a reversal of the reaction. 

The following experiments show the influence of the 
amount of water. By use of a reflux condenser, tallow was 
saponified with varying additions of water under otherwise 
identical conditions with 1 per cent Twitchell reagent. The 
following degrees of saponification were obtained: 


Quantity of Water 





After 

Hours 10% 20% 30% 40% 50% 60% 
2 180% 23.5% 23.7% 241% 246% 24.8% 
4 323% 466% 47.0% 47.3% 47.5% 47.5% 
6 382% 618% 64.1% 649% 65.1% 65.3% 
8 418% 640% 721% 733% 73.2% 73.3% 
10 422% 649% 740% 788% 790% 78.8% 
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A water addition of 40 per cent, or the limit of this quan- 
tity ot water reached during the boiling process, therefore, 
represents the lower limit of the normal progress of saponi- 
heation, There is no essential change if this amount is 
exceeded. This behavior is in accord with Twitchell’s dec- 
laration regarding the effect of sulfo-acids. On the one 
hand, in the presence of little water the concentration of the 
sulfo-acid is too great, and consequently the dissociation of 
the water is only slight, and on the other hand, the water 
does not suffice for taking up the fat particles which have 
been made water-soluble by the sulfo-acid. 

In agreement with the above observations is also the ex- 
perience that, if larger proportions of saponifier are used, 
in order to obtain a more rapid saponification, a larger quan- 
tity of additional water must be used to start with. While 
with sulfo-aromatic fatty acids a normal development of 
saponification is effected with 20 per cent of added water, 
in case of Kontakt saponification, the fact was established 
that the saponification is best started with 30-40 per cent of 
water; that is, that the reaction progresses most rapidly. 
This sulfo-acid has the potency of promptly making larger 
quantities of the fat particles water soluble, and for this 
purpose these require larger quantities of water. 


4, Influence of sulfuric acid—In case of the saponifica- 
tion agents above referred to, a special addition of sulfuric 
acid is required to start the saponification. This necessity is 
indicated outright for those saponifiers which consist of 
salts of sulfo-acids. On the other hand, the reason why an 
addition of sulfuric acid is necessary, if free sulfo-acids are 
used, is hardly explained in the literature. 

On all technical oils and fats there occur impurities of a 
basic nature, the presence of which is liable to lessen the 
power of the sulfo-acid to produce reaction. This is an ad- 
ditional reason why in practice the oils to be saponified are 
previously subjected to a purification process with sulfuric 
acid. Then, in spite of the fact that the basic substances 
must be removed with the acid water that is drawn off in 
the process, the addition of acid for starting the saponifica- 
tion is not dispensed with. In addition to producing dissocia- 
tion, the addition of sulfuric acid plays, besides, the follow- 
ing important part: it is by this addition that the solubility 
of the sulfo-acid is lessened. In consequence of this, a larger 
part of the sulfo-acid dissolves in the fat, and makes this in 
larger quantity water-soluble, in order thus to start the 
hydrolysis. 

The observation of Hoyer, that increasing additions of 
sulfuric acid expedite the saponification in a direct ratio to 
the acid added, requires a restrictive correction. 

The following series of experiments shows the results of 
saponification of purified linseed oil with 1 per cent Kontakt 
saponifier with varying additions of acid, but otherwise equal 
conditions. There were obtained in 15 hours the following 
degrees of saponification: 


Sulfuric Acid 
On addition of... 0.2% 0.4% 0.5% 0.6% 0.7% 
Degree of saponification, 68.5% 80.1% 82.5% 83.0% 85.1% 


These results check up with the experiences in business 
practice, according to which, in general, no essential in- 
crease in the hydrolvsis is obtained by adding over and above 
of 50 per cent of the amount of saponifier in sulfuric acid. 
For the rest this question is connected with the influence of 
the free fatty acid contained in the saponifier, as well as 
with the kind of fatty acid, and will be touched upon later on. 


The addition of sulfuric acid has a special effect, for, ac- 
cording to experience. upon its increase the color of the 
fatty acid is unfavorably affected. 

5. Influence of salts—In the next place, it requires no 
explanation that salts which retard the dissociation of the 
sulfuric acid on the sulfo-acid, or which even bind the free 
acid, must hinder saponification and even make it impossible. 
Of course salts, the metal ions of which form with the sulfo- 
acid insoluble salts, hehave in like fashion. Hoyer has 
proved that, while sodium bisulfate is without influence on 
saponification, sodium sulfate, sodium bisulfite, sodium 
acetate, sulfate of manganese and calcium sulfate completely 
block saponification, even when present in small amounts. 
Twitchell has indicated, even in his first working directions, 
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that for preparing for saponification, distilled water ; that js 
lime-free water, must be used. Along the same line lies 
finally his direction to subject the oils to be saponified to 
purification with sulfuric acid, since by this process not only 
albuminous and calcareous substances are precipitated, but 
also the basic impurities generally present are washed out. 

The facts established above are supported by my observa- 
tions on the double reaction. In the application of this proc- 
ess it was necessary to add not only the quantity of sulfuric 
acid necessary for the dissociation of this barium salt with 
a small excess, but an excess of about 100 per cent of the 
acid. But in spite of this, the rapidity of the reaction rose 
in the presence of the free sulfo-aromatic fatty acid by far 
not in proportion to the higher content of pure sulfo-acid. 
Since it is not to be assumed that the insoluble barium sul- 
fate exercises any influence whatever, this dissociation of 
the sulfo-acid barium in the saponification kettle does not 
seem to be complete. 

Since salts are effectually removed from oils by the uni- 
form practice of clarifying them previously with acids, no 
difficulties caused by salts are encountered in practice, and I 
have, therefore, avoided introducing experimental material 
with reference to this phase. 

The influence of salts, in case of bleaching processes to be 
carried out during the saponification process, may play some 
part, but even in this case such an influence may be elimi- 
nated by adding the bleaching agent only at the close of the 
second saponification period. 


6. Influence of the free fatty-actd on the stock to be 
saponified —The assumption is based on the fact that the 
saponification must proceed the more rapidly the more free 
fatty-acid was already contained in the stock to be sapont- 
fied. Experience shows that this assumption does not prove 
true, at least not as a rule. 


I have made the following experiments: Of beef tallow 
with 1.1 per cent free fatty-acid, 200 g. were weighed out 
by themselves. Further quantities of the same tallow were 
mixed with as much pure fatty acid, which was produced in 
the laboratory from this tallow, until the amount of free 
fatty-acid had risen to 7.5—15 per cent. All these samples 
were under exactly like experimental conditions saponified 
with 1 per cent Twitchell’s reagent. Following are the 
results : 


Free fatty-acid in saponifier 

Added free fatty-acid after 2 hours.. 
Added free fatty-acid after 4 hours.. 
Added free fatty-acid after 6 hours.. 464% 50.1% 
Added free fatty-acid after 8 hours.. 63.3% 68.0% 


The experiments show that an addition of fatty-acid does 
not exert an appreciably accelerating effect. 

In a second series of experiments there were used for 
comparison three lots of tallow of almost exactly equal de- 
gree of purity, but of varying content of free fatty-acid. 
They were in equal manner previously cleaned with sulfuric 
acid and were saponified under exactly equal conditions: 


Free fatty-acid in stock saponified... 1.1% 7.5% 15.0% 
Added free fat after 2 hours........ 121% 98% 81% 
Added free fat after 4 hours........ WL% 25.3% 21.5% 
Added free fat after 6 hours........ 464% 42.9% 38.7% 
Added free fat after 8 hours........ 63.3% 68.0% 52.3% 


> Quy 
28.8% 


These exceedingly instructive results check up completely 


with my experiences in business practice. The richer the 
saponifying material is in free fatty-acid, the slower 1s the 
rate of saponification. To seek a scientific explanation for 
this peculiar behavior is probably a vain task. There is even 
less prospect of harmonizing the results of the first and the 
second series of experiments. It only remains to ‘give an 
empirical explanation: The fattv-acids used in the first 
series of experiments, being produced in the laboratory, 
show natura'ly a greater degree of purity than the natural 
fats themselves. 

I have made the further observation that free fatty-acids 
have an essentially greater capacity for dissolving the im- 
purities which appear associated with fats than the natura 
fats. Therefore, the more free fatty-acid the stock saponi- 
fied has in it at the start. the smaller is the success in the 
preliminary cleansing with sulfuric acid. The impurities 
which have not been removed, however (albuminous an 
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calcareous substances, etc.), exert a retarding influence on 
the saponification effect of the reagent. ; 
Here, also, the peculiar behavior of the cotton-seed oil 
needs to be mentioned. This oil is distinguished from other 
oils by its especially slow reaction. The commercial product 
iS mostly quite neutral, or contains only a few tenths ofa 
per cent of free fatty-acid, the quantity of which hardly 
increases, even after long storage, which is in contrast with 
animal and other vegetable oils. This oil shows an equally 
sluggish behavior both in acid and alkaline saponification. 
The reaction for saponification in general sets in only when 
somewhat more of sulfuric acid than is used in other cases 
is used in the beginning. But if saponification has been once 
started, then it progresses in normal manner. But it also 
happens that the reaction suddenly stops or proceeds very 
slowly, and a continuation of the process is effected only by 
renewed addition of acid. (In the alkaline saponification of 
this oil it is necessary, as is well known, to use especially 
strong dilute lyes.) :; 
In order to show what influence sulfuric acid exercises in 
this case, cotton-seed oil (0.1 per cent of free fatty-acid) 
was split with 1 per cent of Kontakt saponifier and varying 
additions of acid. The following table shows the result: 


Sulfuric Acid 


On addition of 

Degrees of saponification after 2 hours 0.4% 
Degress of saponification after 6 hours 5.8% 
Degrees of saponification after 10 hrs. 43.7% 68.8° 


Thus, while with other oils an addition of 0.50 per cent 
of acid to the saponifier suffices, cotton-seed oil requires 0.75 
per cent of acid. 

The question now arises whether the neutrality of the cot- 
ton-seed oil bears any relation to this behavior. This shall 
be determined by experiments, in which free fatty-acid was 
added to the oil before saponification. The following ex- 
periments were carried out with 1 per cent of Kontakt sa 
ponifier and 0.5 per cent of sulfuric acid: 


Addition of fatty-acid 0% 3% 
Degree of saponification after 2 hours y 15.6% 
Degree of saponification after 6 hours..... 15.3% 49.5% 
Degree of saponification after 10 hours.... 63.8% 78.3% 


From this may be drawn the conclusion that the peculiar 
conduct of cotton-seed oil bears a relation to the absence ot 
free fatty-acid, and that therefore the free fatty-acid has a 
sort of catalytic action. This reasoning, however, on the 
one hand hardly constitutes an exp'anation, and on the other 
stands in contradiction to results of experiments obtained by 
me with other oils. I have completely neutralized both lin- 
seed oil and beef tallow in the laboratory with sodium by 
refining, and have then saponified them. The process began 
at once from the start with the same celerity as in the case 
of the oils which had been treated with lye. 

Some investigators claim they have proved the presence 
of organic bases in cotton-seed oil. If this is established a 
natural explanation for the behavior of cotton-seed oil would 
result, provided that these bases remained unaffected by the 
sulfuric acid. The retarding action which these bases have, 
without doubt, upon the saponifying reaction would be re- 
moved by their union with fatty-acids. 


Soap Industry in Holland 


\ despatch from Amsterdam to the Associated Press says: 
The Hugo Stinnes. concern of Germany is going into the 
soap business in Holland. It has acquired the plant of the 
lormer Zwarte Rutter brewery at Maastricht as well as 
the plant of a soap factory there. The two are to be com- 
bined into a larger chemical plant which is to manufacture 
soap, soda and castor oil. 


German Potash Mine Sold 


The Virginia-Carolina Chemical Company, with the ap 
Proval of the court has sold the Prinz Adalbert Potash 
Mines, in Germany, to Herbert M. May, for $2,052,000. It 
1s understood that the buyer represented the Wintershall 
onzern, the largest potash operators in Germany. 
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FEATURES OF SOAP MATERIAL MARKET 
(Continued from Next Page) 
trend of Tallow. A few parcels sold this week to steel mills 
but inquiry from this trade at present is small. Olive Oil 
Foots are in fair demand with prices for shipment well 
maintained at 9'%4c to 9'144c New York. 
February 13, 1925. A. H. Horner 


INDUSTRIAL CHEMICALS 


While there has been a fairly good movement of alkalis 
and other soap chemicals against the recently closed con- 
tracts and some fair business of this class has been done, 
the general market has been rather backward during the 
period under review. There has been little change in the price 
schedules. On the whole, the situation has been a very 
firm one. Resale parcels, especially on caustic soda and 
soda ash are small and are generally firmly maintained by 
the interests which have them for sale. The manufacturers 
have indicated that their confidence in the market is un- 
shaken and that they still have faith in the general situa- 
tion although they had believed that by this time a‘ more 
active market would be in progress. Slightly easier condi- 
tions are the rule on goods of foreign origin and import 
costs are fractionally lower on caustic potash and carbonate 
of potash at the moment. Spot levels have also reacted for 
the time being but sellers anticipate a speedy return to 
firmer positions and are not pressing their very moderate 
spot stocks for immediate sale. On the whole the situation 
is a satisfactory one or would be if a slightly heavier in- 
quiry for prompt delivery were in evidence. 


Other Soap Materials 


The rosin market has continued its sensational advance 
and has reached levels which average about 30c. per barrel 
above those quoted at the time of our January review. A 
continuation of the splendid export demand which has 
featured the market recently is largely responsible. At the 
same time, receipts of rosin have been seriously curtailed 
in the South by floods throughout the Georgia and Alabama 
producing centers. The water at times during the last three 
weeks has been above cup level on the trees and has 
seriously interfered with production. ‘This situation is being 
righted and receipts may well show an increase. Lower 
prices, however, are not in sight at the moment unless British 
and German demand is sharply curtailed. Attention is called 
to an article on the situation in the rosin industry which 
appears on another page of this section. Other soap mate- 
rials showed little changes during the month under review. 
In general business was slow but prices were reasonably 
steady. 


WAYS TO REMOVE SOLID IMPURITIES 


Methods of removing solid impurities from extracted oils 
B. Hassel. Chem.-Ztg., 1924, 48, 92.—The solid 
impurities may be removed from extracted oils and fats by 
settling. The oil is heated to 60°—80° in rectangular tanks 
provided with steam coils and the steam then shut off. After 
standing for 8-12 hrs. the impurities are removed from the 
bottom of the tank through a valve and the oil is de- 
canted off from the top. The use of a filter-press is more 
satisfactory, but is not always practicable on account of the 
cost. The solid residue left in the chambers may be washed 
with solvent to remove adhering oil and the press then 
steamed out to remove the solvent. Alternatively the 
greater part of the oil may be recovered from the solid 
residue by steaming only, and the residue added to the next 
charge in the extractor. In certain cases a filter-press may 
be installed between the extractor and solvent-recovery still, 
and the mixture of oil and solvent filtered on its way to 
the still. In the case of easily filtered oils such as hardened 
oils or coconut oil, filtering chests comprising 5 to 10 frames 
covered with filter-cloth enclosed in an airtight box so that 
the solvent can be removed by steaming may be used.— 
Chemistry & Industry. 


and fats. 
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MARKET REVIEW ON TALLOW, ETC. | 


TALLOW 
(Written Specially for This Journal) 


Latest sales of New York Extra grade tallow consisting 
of several lots of outside makes changed hands today at 87gc 
per pound ex plant, recording a further decline, and now con- 
stituting a reaction of fully 2c per pound from the recent 
high level of 11%c per pound delivered on the regular con- 
tract grade New York Extra Tallow. 

Greases of various grades are easier with the soft tone 
of the tallow market, and good quality house grease can 
now be quoted 8%-8'%c loose, with other grades at relative 
prices. 

The markets in the middle west and at 
while steadier and somewhat 


western points, 


firmer in tone than the east, 


lower. 
Due to the lack of demand for edible grades it is reported 


are also 
that considerable quantities are being mixed with tallow for 
the soap tank thereby enlarging the available supply and 
helping the decline in prices. 

These rapid advances and declines, such as 2c per pound 
up and the same decline in selling values, all transpiring 
during a period of approximately three months, are not very 
beneficial either to the consumer or the manufacturer and are 
just as injurious to the producer. 
number of 


The predictions made a 
this the 
markets would return to normalcy 


tat 


verified, 


years that by time inedible 


ago 
have -not been 
and the conditions, above enumerated, make an unhealthy 
market situation. 
the 


inedible tallow was at most lc per pound during any one 


Records of the past show that during many 


years maximum change from lowest to highest for 


year, and such rapid changes 
the last six months are 
of those concerned. 


as we have witnessed during 


not conducive to the best interests 


February 13, 1925. Topias T. PERGAMEN1 


GLYCERINE 
This 


(Written Specially for Journal) 


The Glycerine situation as a whole since our review of 
January 16 has been firm and prices raised somewhat toward 


the latter part of the month. The demand, however, has not 


been so good during the last two or three weeks, and as a 


consequence, there has been some accumulation of stocks 


of the different grades, with a consequent easing off in prices, 
fractionally. 

Chemically Pure has not been lowered, so far as the 
regular quotation is concerned, and remains at 19c in bulk, 
but this price has been discounted for carload business and 
even smaller lots. The industrial activity throughout the 
country, which was so noticeable after election, continued up 
to the first of the year, but then declined in many lines, and 
we have heard considerable complaint from various sources 
of a falling off in business, but there is undoubtedly a good 
deal of activity in certain directions, as indicated by car 
loadings. We feel that this year will be a good one, although 
perhaps not up to previous expectations. So far as Glycerine 
is concerned, we should say that the price is not likely to 
work down a great deal. We had expected an advance to 


pre-war figures, but we have changed our ideas somewhat 


es 


although we see no reason why it should not be as high as 
it has been and perhaps fractionally higher. 


New York, February 14, 1925. W. A. Sroprorp, 


VEGETABLE OILS 
(Written Specially for This Journal) 

Demand for Vegetable Oils, since our last review has been 
very light but a fair amount of business changed hands for 
small lots for nearby delivery. Consumers have not been 
buying much oil for their future requirements largely because 
of the weakness of animal fats and the easy tendency of 
Cotton Seed Oil in the South. Some operators, however, are 
of the opinion that Cotton Seed Oil will sell at higher levels 
during the next thirty days. Should this occur, many other 
oils will be affected accordingly. 

Last sales of Cocoanut Oil were made at 9%c Pacific 
Coast and 9Y%c New York, in tanks, but the best bids in the 
market today are fractionally lower. Palm Oils have been 
because of the downward 


very, inactive lately principally 


(Continued on Preceding Page) 


SOAP MATERIALS 
Tallow and Grease 


Tallow, New York, Special 9'%c. Edible, New York, 
llc. Yellow grease, New York, 8%. White grease, New 
York, 9'4c. 


Rosin, New York, February 15, 


Common to good 

screen nosy ee 
as f eee re, 
Pr eee ee 
G 8.20 
H 


Starch, Pearl, per 100 

Starch, Powdered, per 100 Ib 

Stearic acid, single pressed, per 

Stearic acid, double pressed, per Ib 
Stearic acid, triple pressed, 

Glycerine, C. P., per 

Glycerine, dynamite, per 

Soap lye, crude, 80 per cent, loose, per Ib.. 
Saponification, per Ib.. 


1314@ 
144@ 


4 


1614@ 


Cocoanut, edible, per Ib.... 
Cocoanut, Ceylon, Dom., per Ib 
Palm, Lagos, per lb 

Palm, Niger, per Ib.... 

Palm, Kernel, per Ib Ya 
Cotton, crude, per Ib., f. o. b. mill........ 09%@ 
Cotton, refined, per lb., New York .. 10K%@ 
Soya Bean, per !b 13 @ 
Corn, crude, per ; 124%4@ 
Castor, No. 1, per lb <<. ae 
Castor, No. 3, per Ib Pavesi tala 16Y%G 
Peanut, crude, per Ib Bibeln cick To's heat 
Peanut, refined, per 16“ 
Olive, denatured, per gal 120 @ 
Olive 'Foots, prime green, per Ib 09Y4@ 


10%@ 


9% 
Chemicals 


Soda, Caustic, 76 per cent, per 100 Ibs. 3.20 @ 
Soda Ash, 58 per cent, per 100 Ibs........ 1.38 @ 
Potash, Caustic, 88@92 per cent, per lb. N.Y. .074%4@ 
Potash Carbonate, 80@85 per cent, per Ib., 
Be eet ocak oe 
Salt, common, fine, per ton..............15.00 @24.00 
Sulphuric acid, 60 degrees, per ton 9.50 @11.00 
Sulphuric acid, 66 degrees, per ton........14.00 @16.00 
Borax, crystals, per 0434@ 05% 
Borax, granular, per .0434@ 05% 
Zinc Oxide, American, lead free, per Ib.. 0774@ 08% 


3.20 
1.45 
07% 


0534@ 06% 
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GEORGE LUEDERS & CO. 


427-429 Washington Street, New York 


FACTORY: BROOKLYN, N. Y. 
CHICAGO: 301-307 W. Randolph St. SAN FRANCISCO: 56 Main St. 
MONTREAL (Canada): 11 Place Royal 


The following circular was mailed to the trade on Sept. 2, 1924: 


TO THE TRADE: 


We hereby announce to our customers that our relations with 
Messrs. L. Givaudan & Co. will cease on October Ist, when we 
will discontinue to be the exclusive agents for this firm. 


Messrs. L. Givaudan & Co. have intended, for some time, to 
start the manufacture of their products in this country. How- 
ever, no satisfactory arrangements could be made until recently. 
This opportunity, of which they took advantage, necessitated the 
discontinuance of the present agreement existing with our firm 
and, therefore, our contract with them will be terminated as above 
stated. 


The contracts and orders standing on our books, for delivery 
after October Ist, will be fulfilled by us, in accordance with the 
terms under which they were sold. 


Regarding the future, we are not able to give precise informa- 
tion at this time, but we expect to continue to supply our customers 
with synthetics of equally high standard as heretofore sold for 
Messrs. L. Givaudan & Co. 


We hope for a continuance of the many favors and of the con- 
fidence shown to us in the past. 


GEORGE LUEDERS & CO. 


September 2, 1924. 
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.| GEORGE LUEDERS & CO. 


427-429 Washington Street, New York 





FACTORY: BROOKLYN, N. Y. 
CHICAGO: 301-307 W. Randolph St. SAN FRANCISCO: 56 Main St. 
MONTREAL (Canada): 11 Place Royal 


In connection with the announcement sub- 
mitted on the adjoining page, we inform 
our customers that we shall hereafter sell 


A LINE OF SYNTHETICS 


Under Our Own Label and 
Under Our Own Trademark 





We have arranged with a number of long-established manufacturers 
in Europe to supply us with such goods in which they may specialize, 
producing qualities equal to those known as the best. 


There are also now in our own country a number of manufacturers 
producing several synthetics of good quality, and wherever we find them 
of a standard equal to the imported, we shall give them the preference, 
feeling it our duty and interest as well, to help the home industry. 


By remaining independent in our actions and selecting the best from 
the most efficient manufacturers we expect soon to be in a position to 
complete a full assortment of our line of synthetics. 


As heretofore our aim shall be, to assist our customers and to supply 
them with the best for their purpose at the lowest possible price. 


GEORGE LUEDERS & CO. 





e one " 7” 
Sooo SSS a 











4 AMERICAN PERFUMER & ESSENTIAL Ort REVIEW SEPTEMBER, 1924 









2S NY Sam Say 








BOSTON NEW ORLEANS 
CHICAGO PHILADELPHIA 
COLUMBUS, O. SAN FRANCISCO 
KANSAS CITY TORONTO 


FRITZSCHE BROTHERS, INC. 


82-84 BEEKMAN STREET, NEW YORK CITY 


A Triumvirate of Universal Applicability 
in the Perfume Industry 


OIL OF JASMINE 


SCHIMMEL & COMPANY 


Its intense fullbodied natural aroma is best appreciated after drying on a 
blotter over night. 


OIL OF NEROLI 
SCHIMMEL & COMPANY 


This Oil is fully 10% stronger than genuine Oil Neroli Petale, for which 
it is an excellent substitute in perfume extracts, in creams and in flavoring 
mixtures. 





PTT CTT OCTET OT TOO CONC DCO 


OIL OF RED ROSE 
SCHIMMEL & COMPANY 


This is one ‘of the most useful: Synthetic Flower Oils. available today, 
furnishing as it does, a perfect base for the true Jack Rose Perfume, but equally 
‘serviceable in all other types of Rose complexes and combinations requiring a 
Rose odor. Its strength is really remarkable and permits it to be used generously 
in even the lowest priced compositions. 


NONE OF THESE OILS DISCOLOR 


Finest FRENCH LAVENDER OILS a Specialty; we are head- 


quarters for both of the famous Barreme grades. 


Sole Agents in the United States and Canada for 


SCHIMMEL AND COMPANY, Miltitz (.2*,) Germany 
CHAUVET & COMPANY: Cannes, France 
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Containers of’ Refinement 


mnrkeeping with 
[ your product ~ 












HIS package, designed for 
eh an After-bath Talcum 
AZ| Powder, represents one 
8820.) of our foremost attain- 
4) & : ; 
=) mentsina field wherein 
we have given many years of 
specialization. 





Daintiness and delicacy joins 
with practical constructive 
features, commending our facil- 
ities to the producer of Toilet 
Preparations whose initial claim 
rests upon the sales attraction 
of his packaged product. 













EMPELD Motal 


Face Powder Box 
Made to order only¥> 


Metal Package Corporation ’NY. 


Sales & Executive Offices 110 E. 42™St. New York City 
Opposite eee Central Terminal. 
Plants=New York City, Baltimore, Brooklyn. 
Chicago office: 69 West Randolph Street. 
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6 and 12-ounce Bath Salt 


Samples on request 
Twenty-five cents each 


| 
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T. C. WHEATON Co. 
EXPERT BOTTLE BLOWERS 


MILLVILLE, N. J. 


Telephone 235-236 
ESTABLISHED 1888 


NEW YORK OFFICE CHICAGO OFFICE 
165 BROADWAY 14 E. JACKSON BOUL. 


Telephone—Cortlandt 4917 
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Narcissus R-301 


E have improved this popular odor in our 

Laboratories, reproducing the elusive 
charm of the living flower so accurately that we 
believe it is now the finest on the market. 


We want you to have the opportunity of testing 
it carefully. We want you to compare it with 
the finest imported Narcissus. Then and only 
then will you realize that this American product 
is the peer of any foreign made Narcissus. 


Write for a Working Sample. 


() UR service to perfumers con- 

sists not merely in offering de- 
lightful, captivating odors, but in of- 
fering workable suggestions from 
the perfumers’ standpoint as well as 
from the point of view of cost and 
of accomplishing the results you 
desire. 


Che FRIES & FRIES CO. 


Cincinnati Pes New York. 
1501 West 64St. 242 Pearl St. 
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THE AMERICAN PERFUMER—SYNFLEUR INSERT No. 


COPYRIGHT, 1924, BY M. UPSHUR VON ISAKOVICS 
Synfleur Quality 
REG. U. S. Pat. OFF 


Standard Perfume and Flavoring Materials 
Manufactured in the United States of America 





Rose Materials 


are among the most necessary and important products required by the 
manufacturing perfumer. Their quality is therefore of the utmost impor- 
tance. Synfleur Rose materials have long been known as standard. 
They rival the natural flower in delicacy of fragrance and are appre- 
ciated in manufacturing laboratories all over the world. They have made 


a permanent place for themselves in many formulas. 


Another proof of the superiority of Synfleur Rose products is found 
in the fact that they find extended application in the confectionery indus- 
try for flavoring purposes. They have been permanently adopted by 
houses that manufacture confectionery by the ton constantly. Synfleur 
Rose materials are so pure, that they not only give the entire fresh fra- 
grancy of the flower, but even to the most delicate taste they convey the 
impression of a delicious Rose flavor, having replaced to advantage and 
at a great saving, the natural products which constantly fluctuate in cost. 
In the following two pages, we list a few of the most popular Synfleur 
Rose materials, with which every shading of this delightful flower odor 
may be produced. A trial will not only mean a considerable saving for 


the manufacturer, but will quickly convince that these materials offer 


sterling value. 


Synfleur Scientific Laboratories, Inc. 


Founded 1889, by Alois von Isakovics 
Mm. Upshur von Isakovics, Pres. and Treas. 


Monticello, New York, U. $. A. 
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COPYRIGHT, 1924, BY M. UPSHUR VON ISAKOVICS 
Synfleur Quality 
Rea. U. S. Pat. Orr 


Standard Perfume and Flavoring Materials 
Manufactured in the United States of America 


Otto of Rose 
Rosol-Synfleu 


Trade Mark rec.u.s.Par.ore 


e: ey Manufacturers throughout the 





=. world have adopted Rosol-Syn- 
ff 2. fleur, because it can always be 
depended upon to impart a most 


delightful Rose Flower odor, in 

all its intensity. It makes the 

manufacturer absolutely indepen- 

> dent of the price fluctuations of 
~~ the natural Otto. 


Rosol-Synfleur duplicates the 
entire honey-like sweetness of the 
Otto at a small fraction of the 
cost. It is free from the insoluble 
Stearopten, which is odorless and 
detracts from the strength of the 
natural Otto. 


Rosol-Synfleur has proven its 
value and is most extensively used 
for all perfumery purposes, wher- 
ever a delightful Rose flower odor 
is wanted. 


Extensively employed by man- 
ufacturing confectioners for pro- 
ducing a delicious Rose flavor. 


The constantly increasing 
sales of Rosol-Synfleur, prove that 
Synfleur quality is thoroughly 
appreciated. It stands in a class 
by itself. 


Pounds $39.75 
Trial Ounces $2.70 


Synfleur Scientific Laboratories, Inc. 


Founded 1889, by Alois von Isakovics 
MH. Upshur von Isakovics, Pres. and Treas, 


Monticello, New York, U. $. AL 
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COPYRIGHT, 1924, BY M. UPSHUR VON ISAKOVICS 
Synfleur Quality 
F BE S. Pa Orr 


Standard Perfume and Flavoring Materials 
Manufactured in the United States of America 





Synfieur Rose Materials 


are indispensable in the laboratory of every manufacturer---they are 
standard---they impart flower effects that are unique---they represent the 
living blossom---and they are not in the least affected by the advance of 


the natural oils and materials. 


Rosol-F-Synfleur. The rich perfume of Jack Roses. 
Pounds $52.50 Trial Ounces $3.50 


Rosol-T-Synfleur. The delightful freshness of Tea 
Roses. 


Pounds $39.75 Trial Ounces $2.70 


Rosol-M-Synfleur. The durable fragrance of the 


Moss Rose. 
Pounds $45.25 Trial Ounces $3.05 





Rosol-W-Synfleur. The piquancy of the White Rose. 
A universal favorite. 


Pounds $40.75 Trial Ounces $2.75 


VIFF SSTSS 


Rsol-F-Syntl 








trade Mark ax apart 


Rose-C-Synfleur. Imparting the odor of Liquid Rose 
Concrete---and at a great saving in cost. 


Pounds $65.00 Trial Ounces $4.30 





Established 1589 


New York, U. 





Jacinthrose-Synfleur. Gives that delicate pungency 
desired in first class Rose bouquets. 


Pounds $50.00 Trial Ounces $3.35 


These are merely a few Rose materials from our complete line. Every 
possible shading of the Rose odor may be produced by using Synfleur 


materials. 


Synfleur Scientific Laboratories, Ine. 


Founded 1889, by Alois von Isakovics 
MM. Upshur von Isakovics, Pres. and Treas. 


Monticello, Hew York, U. $. A. 








AMERICAN PERFUMER —SYNFLEUR INSERT No. 


COPYRIGHT, 1924, BY M. UPSHUR VON ISAKOVICS 


Synfleur Quality 


S. Pat. Orr 


Standard Perfume and Flavoring Materials 
Manufactured in the United States of America 


Orientol=-1-Synfleur 


Crade Mark reo u.s.Par.orr 


must be tried to be appreciated. A material of 


most intense flowery sweetness, specially adapted 
4 


wen Gancll for perfuming cold creams and other toilet creams 
nee ---may be very easily converted into a special pro- 
prietary odor---has made many toilet preparations 


popular. 


As an ingredient in perfume formulas it has 
quickly forged to the front not only in America--- 
but our friends abroad use it liberally. When a 
product becomes so popular in the international 
markets there must be a reason--- 
the Quality is there---but it’s 
merely Synfleur Quality---the 
Standard of excellence which daily 
makes new friends for us every- 


I York, U. $. A 


664544000069004* 


ROR AERES*ES EET, 
a 


where. 


Net prices: rns 
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Synfleur Scientific Laboratories, Inc. 


Founded 1ss9, by Alois von Isakovics 
i. Upshur von Isakovics, Pres. and Treas, 


Monticello, New York, U. $. AL 
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Women. know what they like— 
and they buy accordingly 











All the high-grade big- 


selling talcums i 
are packed in tin 7 
HERE’S nothing like tin i 


- 

for talcum and toilet h 
powders. Tin keeps themdry ||) 
and soft; tin makes friends of 
their users. Women prefer to 
get them in tin. The big tal- 
cum sellers prove that. 





Tin gives vivid color display 
to your label —a better look- 
ing package for toilet table 
or bathroom. 








mie PARKER S SONS CO FR 
: BATAVIA,N.Y. / 


The package that best keeps iL 
your product is the best pack- AL 
age for you in the long run. i 
There’s real sales help in this J 
—“pack your talcum and | 
toilet powders in litho- 
graphed Canco packages.” 










See how this Canco talcum box 
looks in full color—on 
the front cover 


American Can Company 


NEW YORK CHICAGO SAN FRANCISCO 
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LAVENDER DISTILLERIES 
at S’Anoré ano Ferrassitres 
wm 

PARIS 

LAUTIER FIL8. 47. Rue oe Mavubeuge 
LONDON 6.6.1 

LAUTIER FILS LE & Denman Strest...  .- 
NEW -YORK: 

LAUTIER FiLB 47. CHT Gereet . 


MELBOURNE .RIO-CE-JANEIRO. ete 
ed 
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HEAD WORKS * FONT LAUGIERE ~ AT GRASSE 
A NATORAL AND SYNTHETIC 
s RAW MATERIALS FOR PERFUMERY 


OLf/veé Of4 


| BAOTIER Fins 


47 CLIFF ST., NEW YORK. N. Y. 
CHICAGO ADDRESS: 200 N. JEFFERSON ST. 


SEPTEMBER, 1924 
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Telegrams 
LAUTIERFIS .NEW -vYORK 
co, 


9330 


Phone 233: 
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JASMIN ABSOLUTE 


ROSE ABSOLUTE 


Obtained by 


a new patented 
process 


Mentioned in a report 


to the Academy of Agriculture 


in Paris the 21st of February, 1924 








N the heart of the woods, the mod- 

ern camper is prepared for numer- 
ous emergencies—an accident, a plague 
of insects or a dozen other things that 
happen in the great out-of-doors. The 
ever convenient collapsible tube has 
made it possible for an increasing num- 
ber of manufacturers to offer numer- 
ous $ medicaments and creams especi- 


3€ ful to 1 lovg " ecog , 


y " 
CHESTER, PA. 


Established 1836 Incorporated 1914 
NEW YORK OFFICE 
30 East 42nd Street 
CHICAGO BRANCH OFFICE 
Cooper & Shuesler, Jackson & Michigan 
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WHERE BREEDING COUNTS 


ee 


HE thoroughbred horse is a thing of Beauty. 

Energy, and Indomitable Courage. The thrill 
that creeps up your spine as you watch a neck- 
and-neck finish between blooded horses is the big 
rea on why racing is often called ‘““The Sport 
of Kings.” 


After the race ask any old horseman to show 
you around. He'll take you out to the stables and 
show you the points which mark the thorough- 
bred. They're unmistakable to the practised eye. 

Even a novice can recognize Quality. 

The same thing holds true of Perfumes. The 
manufacturer who puts in the finest raw materials, 
and uses the most approved scientific methods 
achieves a Perfume that is unsurpassed. 


A real thoroughbred! 


How will your product show up in the Quality 
Sweepstakes ? 


Here’s a real live tip—use our aromatic chemicals 
and essential oils 


It’s the best bet you could possibly make. 


SOCIETE CHIMIQUE 
des USINES du RHONE 


“QUALITY UNEXCELLED” 


SOLE AMERICAN AGENTS: 


RHODIA CHEMICAL COMPANY 
89 Fulton Street New York City 


CHICAGO BRANCH OFFICE: 180 N. MARKET STREET 


SEPTEMBER, 1924 
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ADDISON LITHOGRAPHINGE 


ROCHESTER, NEW YORK 


CHICAGO BOSTON NEW YORK 
Chas. A. Rindell, Inc., 64 W. Randolph-St. Harvey D. Bodwell, 170 Summer St. Wm. H. Green, 469-5th Ave. 
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A container that will be left on the 
dressing table in full view has an 
advertising value for your product. 


But the Passaic Pedestal-type Con- 
tainer has more than that. It is so 
unique and so beautifully lithographed 
that it will remain on the dressing table 
as a convenient receptacle for hair-pins, 
etc., long after your product has been 
consumed. 


It has been so designed that by re- 
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Has Your Container 
Advertising Valuer 
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Containers 


That Sell 
Your Product 


The illustration 
below shows 
the Passaic 
Cosmetic Con- 
tainer using 
two tops and 
one _ bottom. 
The top lifts 
off easily mak- 
ing a conveni- 
ent box for 
other things 
after your 
as duct has 
een consumed 








moving the cover and inserting it in the 
recess in the bottom of the base, it trans- 
forms the cover into a pedestal base 
and perfects a utility container of dis- 
tinction. It can thus be used as a pin 
box, soap dish, button box or for a hun- 
dred other things. The consumer will 
readily realize the utility of this pack- 
age and purchase another, and by the 
use of one base and two tops, they can 
create an elaborate receptacle as illus- 
trated above. 


Passaic Meta, Ware Company 


PASSAIC 


NEW JERSEY 
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crass Je MERO & BOYVEAU 


Benard & Honnorat, Successors 


Established 1832 


FRANCE 
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Oil Geranium African, 
Oil Lavender Alpa, 


guaranteed pure, for Extracts and Soaps, Tale and Face Powder. 


from our works in the Hautes-Alpes, obtained by ‘steam distillation from care- 
fully selected parcels of Lavender. Our Alpa brand distilled from these plants 
has % equal for fine perfumes, toilet waters, creams. It has an ester test 
of 48%. 


Oil Lavender Flowers USP. About 26% esters. 


LAE UAE TA 


EXTRAFLORS ODOROLS 
Recommended as meritorious bases to build the superstructure of a perfume in accordance with 
ideas dictated by individual requirements. 

Amber Chypre Bluebelle Lily of the Valley Loriganum 
FIXATIVES Matzouka Narcisse Ydalia SURFLEURS 


UUUULVAGAUHUOO UU aA AANA 





Isle Saint Denis (Seine) Albert VERLEY’S France 
Renown. 
ACETATES, ALDEHYDES, ALCOHOLS, BENZOATES, BUTYRATES, CINNAMATES, 


FORMIATES, METHYLS, PHENYLACETATES, PROPIONATES, VALERIANATES. 
FLORAL SYNTHETICS ARTIFICIAL FRUIT ESSENCES 


UOEUUL OVARY AEA AY GABAA LULU ALANA HE 


Citral Citron Doux This absolute Concentrate preserves intact the odorous principle of the Lemon 
fruit with all its delicacy unimpaired. Specially recommended for imparting 
freshness to bouquets. 

Alcohol Tuberic The flowery note of which harmonizes excellently with Phenylethyl Alcohol. A 


constituent element to a complete perfume in Rose, Violet, Lilac and Lily, giving 
entirely new shades. 


DUNE GLU UULUDERELUOREOGUATAMMAOMLOODUOROOAAY ALU EUUDOGLORAGLU 1,444 


Cyclo Citral Extremely delicate odor, especially good for Lilac, gives power to the perfume 
and freshness. 

Aldehyde Muguet Splendid fixative, giving freshness and rounding out the perfume at the same time. 

Ethyl Anthranilate Sweeter and more delicate than Methyl Anthranilate, with less tendency to discolor 
in bouquets. 

Propionate Neryl A derivative of Nerol, on account of its tart fresh fragrance gives rising note 
to any composition in which a new tone is sought. Especially in Jasmin, Rose, 
Violet. 


Erste Tyroler Latschenol-Brennerei 
THAL-ASSLING Briider Unterweger TIROL, AUSTRIA 


CONIFEROUS OILS, GUARANTEED PURE 


Oil Pinus Pumilio, U.S.P., Oil Abies Alba, or Silver Fir Needle Oil, Oil Savin, Genuine, Oil fe Natural, 
Twice Rectified, Terpeneless and Sesquiterpeneless. Siberian Pine Oil. Venetian Turpentine 


6 Factories 13 Awards 


UANNAVUUUUUO LUT ASAAAAUAUOUDUNENERNEALAAUUMH LOU UU 


Imported direct from distilleries in 350 pound con- 


LAVENDER SPIKE. SPANISH tainers and upwards. We are in the position to offer 


spot and for shipment, guaranteed pure products at at- 
ROSEMARY, SPANISH tractive prices and on contract. Liberal samples sup- 


plied on request and trial orders solicited. 








DELPHI PRODUCTS, Inc. 
95 Beekman Street, New York City 


Telephone—Beekman 1514 Cable Address, “Incense” 


ES 
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ERVICE that endures the test of 

time must be practical, econom- 
ical, efficient and individual. We 
have been manufacturing fine paper 
boxes since 1887. 


Win. Buedingen & Son. 


NEwrorK ROCHESTER LosANnceELes 
0 East42ndSt. 1500ClintonAve,N-MainOffice 315 West 6th Street 























ANNOUNCEMENT 


Etake pleasure in announcing that Morana 

Incorporated has become the sole sales 
agent of our parent company, Etablissements 
Antoine Chiris, for the United States and 
Canada. 


The arrangements made contemplate better and 
wider distribution of Chiris products on this 
side as well as most careful and satisfactory 
performance of all of our outstanding sales 
commitments. 


Vanilla Beans are the only Chiris merchandise 
excepted for the present from the exclusive 
sales agency conferred on Morana Incorporated. 


Our customers and friends may count on our 
aiding in every way to make these new arrange- 
ments yield results to their entire satisfaction. 





The Same Since 1768 


CHIRIS 


Antoine Chiris Company 
147-153 Waverly Place, New York 





The Same Since 1768 


\ \ JHEN Antoine Chiris, in 1768, set upshopas marchand 

parfumeurinan ancient monastery in Grasse, France, 
there was laid the corner stone of an institution destined 
to assume world-wide proportions—an institution that 
was to become eventually the leading source of supply for 


the world’s perfume and toilet preparations industries. 
Today, one hundred and fifty-six years after its incep- 
tion, that institution continues to be operated by the di- 


rect descendants of Antoine Chiris, bearers of his name 


and of the responsibilities associated therewith. That in- 


stitution, Etablissements Antoine Chiris, is today func- 
tioning in as lusty, as progressive, and as aggressive a 
manner as though it still had its traditions and its repu- 
tation to make, as though yesterday were today. The 
laurels that it has acquired form no resting bed: they but 
act as a spur to the acquisition of additional ones in the 


Sole Sales cAgents for the 
United States and (anada 
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, INCORPORATED 


~*% GENERAL OFFICES 
my 118 E.27™ St. New York City 
PARIS 
28, Rue St Lazare 
CHICAGO 
19 S LaSalle St 
CANADA 
MORANA LIMITED 
42 Wellington St. East 
Toronto 
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The Same Since 1768 


service of those industries that have become handmaidens 
to Madame and Mademoiselle. 

Animated by its policy of either growing its own raw 
materials on its own plantations, or of collecting them at 
their primary sources, the house of Chiris now has its own 
direct affiliations at the principal primary sources of raw 
materials for aromatic products. Starting at Grasse, the 
heart of the flower fields of France, the house of Chiris 
gradually extended its direct contact with, and its con- 
trol of, its sources of supply until today Chiris branches 
are to be found wherever those sources may be located: 
in Algeria, Sicily, China, French Indo-China, the Co- 
mores Islands, Madagascar, Réunion, French Guiana, 
Panama. Mahomet in truth went to the Mountain. 

The line between a completed Chiris product and its 
raw material is a straight one—and, as such, the shortest 


We ' 
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United States and Canada 
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one. The influence of this policy upon the quality of 
Chiris products is obvious. It is one of the predominating 
reasons for the superiority of the goods that bear the 
Chiris label. Chiris goods are Chiris through and through, 
warp and woof, from inception to completion. 


It has been claimed that the American perfumer has 
been handicapped in the race for leadership in that it has 
been difficult, if not impossible, for him to secure the 
same quality in flower oils that is available to the Paris- 
ian manufacturers. As to this point we wish to make it 
plain that in offering Chiris products to the American 
perfume industry, we do so with the implied understand- 
ing that the quality sold in this country is identical with 


that used in Paris. 


A Chiris product is labelled for its quality, not for its 
destination. 


Sole Sales Agents jor - 
[ Inited States and (anada 
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We give herewith a brief selection from the long list of 
Chiris products: 


Absolutes, the highe st concentration pos sible in flower oils: 
Jasmin, Rose, Orange, Cassie Ancienne. 

Solid Concretes, the concentrated odoriferous principle of the 
flower: Cassie Ancienne Pure, Jasmin, Rose, Orange. 

Flower Oils, absolutely free from all waxes and insoluble 


matter: Jasmin, Rose, Orange, Cassie Ancienne. 


Specialties: Orris Concrete, Sauge Sclarée Pure, Mousse 


de Chene (Benzylique), Mousse de Chéne Petrolique), 


Resinoid Orris. 


To the old friends of the house of Chiris samples of the 
foregoing products will again reaffirm their faith in the 
consistently uniform quality of Chiris products. 


To the potential friends we can but say that samples 
will prove a revelation as to the degree of quality attain- 
able in aromatic products. 


Sole Sales Agents for the 
United States and (Canada 
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GENERAL OFFICES 
118 E.27™ St. New York City 
PARIS 
28, Rue St. Lazare 
CHICAGO 
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CANADA 
MORANA LIMITED 
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Toronto 
WORKS 
Elizabeth. N.J 





Bruno (Court, S.A. Grasse, France 


Supremacy 


HEN a certain product is accepted as a 
standard by the consumer 


when, in addition, that product is accepted 
as a standard by competitive manufacturers 


that product must, of necessity, possess merit 
of an outstanding nature. 


Bruno Court's Tuberose Concrete F is such a 
product. To the consumer as well as to the man- 
ufacturer of flower oils it is the gauge by which 
the quality of similar products is measured. Its 
consistently maintained supremacy is the most 
convincing proof of its undeviating uniformity 
and excellence. 


A sample will speak for itself. 
Sent gladly on request. 


INCORPORATED 


GENERAL OFFICES 
118 E.27™ St. New York City 
PARIS 
28. Rue St. Lazare 
CHICAGO 
19 S. La Salle St 
CANADA 
MORANA LIMITED 
42 Wellington St. East 
Toronto 
WORKS 
Elizabeth. N.J. 





|e choosing perfume bottles, their 
ultimate setting should not be lost 
sight of, for the ability with which 
a perfume bottle “‘fits into the pic- 
ture exercises an important citect 
upon the prestige of its contents. A 
bottle of cut Bohemian crystal glass 
harmonizes with the most exquisite 
surroundings without clash or dis- 
cord 

The bottle illustrated, No. 08508, is 
a typical example of the exquisite 
perfume bottles of full cut Bohe- 
mian crystal made by Joh. Umann, 
Tiefenbach a. d. Desse, Czecoslo- 
vakia, for whom we are the sole 
sales agents in this country. In our 
general offices in New York, we 
have a complete line of samples of 
Umann’s glassware. This display is 
well worth examining 


GENERAL OFFICES 
118 E.27™ St. New York City 
PARIS 
28, Rue St. Lazare 
CHICAGO 
19 S. LaSalle St 
CANADA 
MORANA LIMITED 
42 Wellington St. East 
Toronto 
WORKS 

\ Elizabeth. N.J 





Christo Christoff Kazanltk, Bulgaria 


Otto of ‘Rose 


N all lines of products, certain brands are the 

recognized measuring sticks of quality. In 
Orto of Rose, Christoff's CXC brand is the gen- 
erally accepted standard. The prevailing condt- 
tions in the Otto of Rose market make this pre- 
eminently a time for comparing first and then 
buying. Christoff’s Otto of Rose is sold only in 
sealed, original coppers containing either 4, 8, 
16, or 32 ounces. Sample and price sent prompt- 
ly on request. 


Exclusive American Agents 


«MORAN 


INCORPORATED 


: L» GENERAL OFFICES 
prs, 118 E.27™ St, New York City 
PARIS 
28, Rue St. Lazare 
CHICAGO 
19 S. La Salle St 
CANADA 
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Toronto 
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Elizabeth. N.J 
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- us help you to improve 
your package. We are 
experts in our line. Always 
something new and distinc- 
tive. Get in touch with us 
(telephone Vanderbilt 0321- 
(322) and we will have a 
capable and practical repre- 
sentative call on you. It 
will be to our mutual advan- 
tage. Samples gladly sub- 
mitted. 


One of Our New Sivles. 


Our 1098—3% o2., Votlet, unth 
1095 Stopper, frosted. We also 
make this style in % and 1 02 
Perfume and 8 os. Bulk 


CARR-LOWREY GLASS CO. 


MAIN OFFICE: BALTIMORE, MD. 
NEW YORK OFFICE CHICAGO OFFICE 


41 E. 42nd Street 1944 Conway Bldg. 
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ornitemre err 
New Synthetic Flower Oils 


Ambre Powder Ciprice Narcisse Flor 
Aurantine Dianthus Flor Oeillet Flor 
Aurantine Savon Floreal Opoponal 
Benol Giroflee Flor Original Flor 
Centiflor Lilas Flor Real Violet 
Chevrefeuille Lilas No. 72 Rose Safranos 
Chyprol Lyrose Rose Rouge 
Cytheria Muguet Flor Sweet Pea Flor 


Specialties 


Ambrettol (Muse Ambrette) Rose Alpine 
Heliotrope Concrete Tilleul (Hydroxycitronellal) 
Oleo Musc Vanilline 
Violette: Alpha, Beta, Keton, Methyl 
Geranium Leaves artif. 


Acetate Eugenol pamauene Jasmone 

Acetate Isoeugenol ) modernes Isoeugenol 

Acetephenone Irisolette pure 100% 

Aubepine Linalool 

Benzyl Benzoate Linalylacetate 

Bouvardol Linalylformiate 

Cinnamic Alcohol from Sytrax Methylanthranilate 1H. MUHLETHALER lal 
Citral chim. pur Neroli synth., M & B ‘ 
Citronellol Phenyl Ethyl Alcohol 

Civet Liquid Phenyl Ethyl Benzoate 

Cyclamol Phenylacetaldehyde 

Eugenol Rodinol 

Geraniol Salicylate of Amyl 

Geranylacetate Skatol 100% 

Geranylformiate Violet Blanche 

Jasmin No. 74 (Methyl Heptine Carb.) 


We ask the American Perfumers to consult us in the event 
they desire to put on the market a new perfume, and we shall 
then be glad to submit them samples of New Modern Basic 
products to serve as a foundation, and to give a special char- 
acter. 





A perfect substitute for 
Natural Jasmin 


TH. MUHLETHALER, SOCIETE ANONYME : 


Nyon, Switzerland : 


Exclusive Representative in the United States and Canada 


Orbis Products Trading Co., Inc. 


215 Pearl St., New York 












(See our ad on page 101.) 
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TOMBAREL FRERES 


GRASSE 


Originators of “Supreme” Quality 


NATURAL FLOWER ESSENCE TUBEROSE 
ABSOLUTE SUPREME 








E are pleased to announce 
that we have been able to 
obtain by our new process the 
natural odor of the Tuberose in 
bloom which we have added to 
our Supreme Line. 


This product we guarantee to 
be absolutely pure and of the high- 


est concentration. 





The natural odor of the Tube- 
rose in bloom up to the present 
time has never been attained. 


Quotations on request. 





Exclusive Representatives in the United States and Canada 


Orbis Products Trading Co., Inc. 
215 Pearl Street, New York, N. Y. 
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20 AMERICAN PERFUMER & ESSENTIAL UIL REVIEW SEPTEMBER, 1924 | 


\ IN 


A good nose is rather to be 
chosen than great riches. 
A good nose is something | ? 
more than polariscope and | 
balance—more than alembic | | 
and beaker. | 





A good nose says of the cheap | } 
and nasty: “they shall not | 
pass!” i 
—but,if you have neither nose | | 


nor instruments, then remem- | } 
ber, that our tests are sound, | | 
exacting,conclusive—you may | | 
safely draw from our stock. | | 
. | 

| 


M. L. BARRETT & CO. | | 


Importers 
ESSENTIAL OILS SYNTHETICS BOUQUETS 


233 West Lake Street, Chicago, Illinois 
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GERANIOL 


HIGHEST PURITY 





There are as many qualities of Geraniol as prices. 
Pure Geraniol should be free from Citronellal, 
terpenes and unpleasant camphor-like odors. Ger- 
aniol, when pure, acts as a carrier for fine per- 
fumery flower products and blender for synthetic 
aromatic bodies. Geraniol as manufactured by us 
will prove our contention, pure Geraniol has merit. 


The Pound, $6.00 


AMARETTE 


An odor creation that is essentially fragrant and 
refined. Blends very readily in bouquet types. Oil 
Amarette is particularly adapted for toilet powder 
requirements and imparts a finishing touch whether 
used alone or compounded with other materials in 
the perfumery laboratory. If you wish your prod- 
ucts to equal the best American or foreign odors 
use Amarette. 

The Pound, $14.50 
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‘i 
| QUALITY || 


Five Specialties 
Each a Leader in its Class 











HELIOTROPEN 


HELIOTROPE CONCRETE 





A_true-to-nature interpretation of the Heliotrope 
odor. Indispensable as a binder, adding flowery 
sweetness wherever introduced. In concrete form 
Heliotropen is far easier to handle than ordinary 
crystals. It is non-irritating and can be used to 
great advantage in the compounding of all odors. 
—_ to Jasmin and Rose, a sweetener of paramount 
value. 


The Pound, $6.50 


JASMIN ALBA | 


Not the cheapest but the best. Has the true sweet, 
waxy odor of the White Jasmin flower. Most 
Jasmin on the market reminds one of the odor of 
Benzyl Acetate. Our Jasmin is free from this 
odor. It is flowery, it is sweet, it is lasting and 
true to its name. 


The Pound, $28.00 


RHODINOLVD. 


The chemistry of Rhodinol is still in dispute, but there is no dispute about 
our Rhodinol being uniform, free from weedy by-odors, and of superior quality. 


VAN DYK & COMPANY 


6 Platt Street 


Founded 1904 


New York 


In making perfumes with Denatured Alcohol, insure the quality by specifying Van Dyk & Co.’s Brand Diethyl 
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Watch Case Vanities 
Doubles and Triples 


ALES of the popular Trece 
Featherweight Thin, Watch 
Case Vanities in the 2 and 2) 
inch models continue to break 
all records. 


Doubles and Triples. Any finish 
desired. Spring button catch. 
Refill arrangement. Full Size 





Compacts. 


| In complete packages 


Under Your Own Name. 










Samples and Prices 
to the Trade Only. 


Ask to see our 


New Texture Compacts— 
rouge and powder 


The Trece | 


130 Willis Avenue 











{ 
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Complete Service 


With a Positive Guarantee 


HAT complete Service ren- 

dered to its customers is 
appreciated is shown by the 
fact that Trece Laboratories are 
filling a larger volume of busi- 
ness this year than in any previ- 
ous year. 


Not only are Trece products 
noted for their uniform high 
quality but we guarantee abso- 
lutely all products manufactured 
to be free from any lead, arsenic, 
antimony, or anything else likely 
to be harmful or injurious to the 
health of the skin. All of our 
customers are protected with 
such a guarantee at all times. 


Trece products are manufac- 
tured for the trade only. 


| Laboratories 


New York City 
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Double 2 in. 
Triple 2 in. 
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Metal Goods of Quality 





he only really satisfactory refill de- 
vice. No loose parts—always in place. 





Double Vanity Cases 2” and 214,” 
Single Vanity Cases 114”, 2” and 
91,4, ” 


New ‘Convex’ Design 
Single and Double 2” and 214” 
Write for full information. 


Beautiful engraved designs to 
order. 






This big plant of the Bridgeport Metal Goods 


Manufacturing Co. is completely {et to 
goods description 


manufacture metal 

Special designs. All finishes. 
cialty to be made send blue print or sample 
quotation. 


The Bridgeport Metal Goods Mfg. Co. 


s. 
> is oan 
for 








Established 1909 





REVIEW 





Perfume Bottle Caps—Special Designs and 


Finishes 


Lipstick Containers 


All 


Bridgeport, Conn. 








Sizes 
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Have you tried these 


HEIKO 


BASES 


LILAC C DATURA 
VERAFLOR DIANTHOL 
NARCISSE Colorless No. 627 


Alpine Neroli 
Bouvardia Rose liquid with Stearopten 
Capucine Rose liquid without Stearopten 
Cassie Rose des Alpes 
Cyclamen ROSE G 
Honeysuckle Red Rose 
Hyacinth C Sweet Pea 
Indian Moss Tilia 
Jasmindol S Tuberose 
Lily of the Valley D Violet C 
Lys Violet H B 
Maia Violet Leaves concentrated 
Muguet Rose Wisteria 


The above are very worth while looking 
into and samples will gladly be submitted 





HEINE & CO. 


NEW YORK 


Telephone: Beekman 1535 


52-54 CLIFF STREET 





FACTORIES OF 
EINE &Co. LEIPZIG 
. 


GROEBA/RIESA AD ELBE 





Perfumers Raw Materials, 


Natural and Artificial Flower Products 
Aromatic Chemicals, Essential Oils 


HEINE & Co. 
NEW YORK 


52-54 Cliff Street 


FACTORIES: 


NEW YORK LEIPZIG GROBA *‘i18¢ GRASSE 


U.S.A, Germany Germany France 


TELEPHONE: CABLE-ADDRESS: 
BEEKMAN i535 HEIKO NEW YORK 














HEIKO-LILAC “A” 


HEIKO-JASMINE 


| 
HEIKO JASMINETTE 
WHITE 


HEINE & CO. 
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“Over a Century of Service and Progress” 


You cannot fully realize 
the merits of 


IScO SILVER TALC 


until you have tried it in 
connection with your 
own product. 


You may draw upon stocks in 












New York 
Philadelphia 


Dallas 


Chicago Cleveland San Francisco Los Angeles 


INNIS, SCE(DEN SCO. 


INCORPORATED 


Boston Kansas City Baltimore Pittsburgh 








MANUFACTURERS, IMPORTERS, EXPORTERS OF INDUSTRIAL CHEMICALS 
46 CLIFF STREET NEW YORK CITY 
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OIL YLANG YLANG 


(MADAGASCAR) 


OME years ago we introduced on the 

American market Oil Ylang Ylang 
Madagascar, an oil produced by a coterie of 
French distillers located in Madagascar and 
Nossi-be who were devoting themselves to the 
production of the finest oil producible. 


Their determination has never faltered and 
they have kept pace with every technical ad- 
vance in production and distillation, discarding 
all inferior flowers and selling under their brand 
only the best fraction of the oil distilled. 


This oil has been and now is distributed ex- 
clusively by Ungerer & Company and should 
not be confused with the ordinary commercial 
grades of Nossi-be or Madagascar oil which 
have since come on the market and which are demonstrably inferior, 


even by a superficial test. 


We are also headquarters for the finest 
grades of Bourbon Ylang Ylang 


UNGERER & COMPANY 


NEW YORK 
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WINDELL BROS. fully 


value the com plete 


confidence implied in the 
patronage of the leaders in 
sate perfume industry. They 


habitually write their appeal 


ays eeaey are peewee eccue Ty) 


Swindell glassware. 


ale tee ae Tet 


style of bottle 


SWINDELL BROS. 


BALTIMORE, MD. 


NEW YORK OFFIC] OO FI 


TH AVENUI 
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ce CHEMICAL WORKS 
NAARDEN, HOLLAND 


Synthetic Aromatic Chemicals 


Essential Oil Derivatives 


ISO EUGENOL 


Aubepine Geraniol 


(Made from Anethol) (Extra Fine) 
























Benzyl Acetate Heliotropine 
Benzyl Benzoate Citral 


Bromstyrol Linalool Bois de Rose 
Rhodinol Jasmindol 





Sole Representative in the United States 


P. R. DREYER 


15 Platt Street, New York, N. Y. 









C. A. SENGER 


Western Representatives: 4 w. Kinzie St, Chicago, IL 
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BERTRAND FRERES 


Natural Raw Materials 
for Perfumes, Soaps, Etc. 


Specialties: 


CONCRETES 
Liquid and Solid 


FLOWER 


Absolutes and Pomade Concentrations 


Oils: Lavender, Rosemary, Spike Lavender, a (White and 
Red) Neroli Petals, Petitgrain, Vetivert Java, Geraniums, Roses 
Resinoid Oak Moss, Etc. 


BERTRAND FRERES 


Established 1858 
GRASSE, FRANCE 


Sole Representative in the United States and Canada 


P. R. DREYER 


15 PLATT STREET NEW YORK, N. Y. 


Western Representatives: 
C. A. SENGER 
22 W. KINZIE ST., CHICAGO, ILL. 


31 











32 AMERICAN PERFUMER & ESSENTIAL OIL REVIEW SEPTEMBER, 1924 








Bottles which brilliantly 
reflect the perfumer’s 
purpose—made only from 
covered pots, insuring 


highest quality. 


3% oz. Toilet Water 
No. 801 


Stopper No. 412 


MILLVILLE BOTTLE WORKS 


Main Office and Factory 
MILLVILLE, N. J. 


NEW YORK PHILADELPHIA CHICAGO BOSTON SAN FRANCISCO 




















GIVAUDAN-DELAWANNA 


U 
Kb 29) 
TRADE |'SYNTHETICS} MARK 


Sawa 


See announcement inside 








PARFUMS SYNTHETIQUES 


L. GIVAUDAN & CIE. 


PARIS, GENEVE AND LYON 


e 


ANNOUNCEMENT 


ESIROUS of following the development of the perfumery and 

toilet products industry in the United States, we have decided to 

take a position as manufacturers there and offer to the American per- 

fumers those advantages enjoyed by their European confreres, which 
we were unable to do formerly as importers. 


We have acquired a substantial interest in the firm Burton T. 
Bush, Inc., which firm has a large factory at Delawanna, New Jersey. 
To this organization we shall bring our twenty-five years of experience 
as manufacturers. 


We regret that our new affiliation deprives us of the intimate 
collaboration which we have had for twelve years with the house 
George Lueders & Company, and we wish it known that we appreciate 
their loyalty shown us in the past. 


Beginning with October 1st our products will be delivered by 
Burton T. Bush, Inc., 45 John Street, New York City, under the seal 
of GIVAUDAN-DELAWANNA. There will be no change in the 
quality, as they will continue to deliver the products made in our 
European works until Delawanna becomes thoroughly familiar with 
our processes and methods of control. 


We assure our customers and friends that we shall appreciate 
their continued confidence, and will take a decided interest in facil- 
itating the development of an American enterprise, to which we our- 
selves will be greatly devoted. 


L. GIVAUDAN & CIE. 


September Ist, 1924 





BURTON T. BUSH, INC. 


45 JOHN STREET, NEW YORK CITY 


©) 
2 


ANNOUNCEMENT 


HROUGH the purchase of an important interest in our business 

by the firm L. GDVAUDAN & CIE of Geneve, Switzerland, and 
Lyon, France, an arrangement has been made whereby the products 
manufactured now and formerly by L. GDWAUDAN & CIE will also 
be made in America by processes and methods initiated by Givaudan 
experts and in apparatus designed by Givaudan engineers. 


DELAWANNA products will be manufactured as in the past, 
but with the combined experience and knowledge of the Chemists of 
both houses. This will be accomplished by the interchange of experts 
between the American and European houses and the results will be 
offered to the perfumers of America under the trade-mark GIVAUDAN- 
DELAWANNA. 


Until the quality of Givaudan products can be made in America 
to meet fully the test of comparison with the original foreign made 
material, these goods will be imported from their European works, 
as heretofore. 


The amalgamation thus symbolized and herein announced is 
unique in the annals of the Synthetic Aromatic Chemical business in 
America and will result in improved service and quality. 


No efforts have been spared to the end that this association, 
old as to its components, but new in combination, shall mean much 
more than the sum of its parts. 


Until October 1st, 1924, Givaudan products will be sold by 
their present Agents, Messrs. George Lueders & Co., but on and after 
October 1st, all products formerly manufactured by Givaudan, as well 
as the products manufactured at Delawanna, will be offered throughout 
the United States, Canada, Cuba and Porto Rico by: 


BURTON T. BUSH, Inc., 


45 John Street, 
New York City. 


September Ist, 1924 








GIVAUDAN-DELAWANNA 


TRADE 





See announcement inside 
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For your business’ sake 
Specify 


SHEFFIELD TUBES 


Our 
New York Office 
is located in 
The Liggett Building 
41 East 42nd Street 


Phone: Murray Hill 7817 


SHEFFIELD 
TUBES 


The best known— 
the best liked. 







rede ae 





You’ll find them 
Everywhere. 






Quality is always 
several strides 






ahead of our 






price. 








May we send you samples? 





New England 
Collapsible Tube Co. 


Home Office and Factory No. 1 
New London, Conn. 


Phones: 1224 and 1225 








Chicago Factory No. 2 
3132-3134 South Canal Street 










Chicago, Illinois 


Telephone: Boulevard 1960 
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PILAR FRERES 


Grasse (A-M) France 


Established in 1822 


av ilve\i/e@\ ey! 


Offer at Attractive Prices 


fit7 Nat ial 


Yay i7@\ vax 


Natural Flower Products 


ft7 \iee 


Absolutes and Superessences 


A Most Intensive Colorless Product 


MOUSSE. de CHENE Liquid Colorless f 


VIOLET LEAVES Colorless 
A Specialty of Ours That Is Unequalled 


Samples and Prices Gladly Furnished by Our Exclusive Agents 


O. A. BROWN COMPANY, INC. 


246 Pearl Street, New York 











TeX %a\ive\/e\ ey! 


Importers of 


Perfumers Raw Materials 


Special 


VET 


BUSBYVS 


FIXTONER 


Not only fixes, but will tone up your product that doesn’t round out 


as it should. 


ih ¥@\ 0 7@\ 0 /@\ 1 (6 \ 878) 1.1 1O\ 17811781 6) 1/81 7e\ 


D Uy 


v 
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MAO LIQUID COLORS, Imported 


The most satisfactory colors. 


7 wale 


ANON ONS 


READY FOLDED FILTER PAPER 
Especially for Perfumes and Extracts. Rapid and clear. 


TBOBY 
Vil @\ YON TeX eX ei 
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Essbro Narcissus “Flora” 







Is a most delightful type of Narcissus. 


Essbro Honeysuckle “ Flora” 














True in odor to the natural Honey- 


suckle. 








Essbro Persian Lilac “Flora” 













Surpasses all other similar products. 
Will not discolor in powders or creams. 










Essbro Jasmin “Flora” 






The best substitute for the natural ever 
produced. 






Let us send you a sample. 
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OIL NARCISSUS | 


66 >) | 
Lb. $48 r. iL. Oz. $3.25 / 


Most wonderful character of 
the modern type with excep- 
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OIL NARCISSUS _ 
“GRASSEFLEUR” 


Lb. $80 Very distinctive and desirable Oz. $5.25 


interpretation of Narcissus. 


TUTTE 
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Both products should be blended with 
Tinctures of Ambergris and Tonquin Musk. 


PIERRE LEMOINE er CE: Inc. 


294 PEARL STREET NEW YORK, N. Y. 
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Quality Products at Quantity Prices 





NOVELTIES 








y clever swinging mirror 
vanity exclusive with us. In either 


FOR THE NEW 
SEASON 


RIGINAL conceptions for fall 

include a large line of single 
and double vanities, both plain and 
hand decorated. 


The only house supplying 
quickly hand decorated vani- 
ties that you can re-sell to 
your trade at a handsome 
profit. 


Special Features 
at Your Service 


Our own laboratories for the manu- 
facture of Rouge and Face Powder 
Compacts, Eyebrow Pencils, Lipsticks, 
ete. 


Our own art department where 
clever designs are originated. 





Our own special metal boxes—ex- 
clusive features that appeal to the trade. 


27 ; 
M 320 A service department to consult with 


vou and help work out any particular 


21% inch size. problem you have to solve. 






WRITE TODAY for samples and special prices 


B. Kronish & Bro. 


CLG EY 


A COMPLETE LINE OF 
TOILET ACCESSORIES 
MADE OF FINEST 
INGREDIENTS 


Hand maids to Beauty 


Babe Hay 
LIPSTICKS, ROUGE ANO 
FACE POWDER COMPACTS 

WAIL BEAUTIFIERS 

SHAMPOO, ETC 
WAND PAINTED AND DECORATED 
VANITY CASES 
SPECIAL DESIGNS TO ORDER 





ver 150 Original Hand Painted Designs 
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You Save Money If 
We Make Your Toilet Preparations 


NE or more new high grade 

toilet preparations added _ to 
your established line now will be 
found to be not only a ready source 
of profit, but they will add prestige to 
the whole line. If you offer a new 
cream for which there is a good sea- 
sonal demand, for instance, your name 
will be kept continually before cus- 
tomers and this will help build up a 
demand for other items. 


Whether your wants be large or small, 
for bulk or finished package goods 
according to your individual needs or 
desires, we can satisfactorily serve 
Toilet Creams ° 
Bath Talc you—and save you money! Write for 


Tulet Weten ete. ‘full details. 


Commercial Laboratories, Inc. 
Newark,—New York State 
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ROSE 
CENTIFOLIA 


HE ideal base for a true Red Rose 


perfume. 


Rose Centifolia imparts the powerful. 
refreshing and exquisite fragrance of 
the American Beauty Rose. 


Rose Centifolia works equally well in 
fine Creams and Powder blends, as 
well as in the finest perfumes. 


SYNTHETIC AROMATIC CHEMICALS 
(Rose products) 


PHENYL ETHYL ALCOHOL 


One of the main constituents of the 
Natural Attar of Rose. 


PHENYL ETHYL ACETATE 
Has the sweet, refreshing and some- 
what fruity odor of fresh Rose leaves. 


PHENYL ETHYL 
PROPIONATE 


Similiar to the Butyrate, but more mel- 
low. Added to Rose blends, it will im- 
part the sweet, refreshing yet soft per- 
fume of the Red Rose; also essential 
ingredient for fine Strawberry and Peach 
Flavors. 


THE 


C. E. ISING 
CORPORATION 


PHENYL ETHYL PHENYL 
ACETATE 
A crystalline product, having a faint, 
rose-like odor and possessing great fix- 
ing qualities; useful in Rose, Jonquil 
and Narcisse blends. 


PHENYL ETHYL BUTYRATE 
On account of its high purity, the pro- 
duct has a strong odor of freshly cut 
Rose leaves. Used in Raspberry Flavors, 
it will improve both aroma and flavor. 


GERANIOL ROSE 
CITRONELLOL, extra pure 
RHODINOL ROSE 


MANUFACTURING CHEMISTS 


FLUSHING 
NEW YORK 
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Pierre Dhumez& Co. 


PARFUMS PREMIERS 
VALLAURIS A.-M. ih FRANCE 


The Spirit of Pioneering 


MPATIENT with present facilities, a restless searching 

for perfect things—these have driven men to discovery 
and invention. They possessed earlier voyagers to turn 
their backs on home and test opportunity in unknown 
lands. They explain the rapid development of this 
country. And they inspire the activities of the perfumers 
of this country to steady and continuous search for new 
and original perfume odors. Pierre Dhumez & Com- 
pany have been pioneers in the production of the new and 
comparatively unknown ESSENCE SAUGE SCLAREE. 
This Essence is an indispensable constituent of Ambers, 
Chypre, Carnation, Trefle and Orchidee, while most per- 
fumes are improved when a small quantity is added to 
them. Furthermore it is the only product capable of im- 
proving the odour of artificial musk. Write us for 
sample and price. 


ROSE JASMIN ORANGE 


New Crop Now Ready 


ORRIS BUTTER N. 
ORRIS LIQUID EXTRA 
‘ CONCENTRATED P. V. 
Orris ESSENCE "OF ORRIS 
FOR PERFUMERY 
ESSENCE ORRIS BLANCHE 01048 
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The Federal Products Co. 
Perfumers’ Alcohol 


PURE—190 PROOF—U. S. P. QUALITY 
ALSO DENATURED IN ALL FORMULAE 





“MODEL GRAIN DISTILLERY” 


The Federal Products Company 
Industrial Alcohol Plant No. 19 
CINCINNATI, OHIO 


Sales Offices- —Branch Warehouses 


229 RACE STREET, , 180 NORTH MARKET STREET, 
CHICAGO, ILLINOIS 


CINCINNATI, OHIO 
71 WEST STREET, 507-509 SOUTH MAIN STREET, 
ST. LOUIS, MISSOURI 


NEW YORK, N. ¥ 
541 SENECA STREET, SCRANTON ROAD & GIRARD 
AVE., CLEVELAND, OHIO 


BUFFALO, N. Y 

S. E. COR. DUQUESNE WAY $ DELAWARE AVE. & GREEN 

& BARBEAU STREET ST., PHILADELPHIA, PENNA. 
vinhenegutremagadimians ALCOHOL KREKEL-GOETZ SALES & 


1044 UNIVERSITY AVE. s SUPPLY CO., 
ROCHESTER, N. Y GRAND RAPIDS, MICH. 
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THIS HAPPENS FREQUENTLY 





AN approved product and package— 


; 

t sales plans under way — retailers 
\§ stocked up—big consumer advertising—big 
HE sales the first month—everyone enthusiastic. 


And then the drop! 


Re-orders slow down to zero. Dealers 
report this kind of counter conversation: 
“1 didn’t like that; I think I'll try something 


else.” 


The campaign fails because the public has 
tried the product and rejected it. 


VOLA Flower Oils* 

Vola Sweet Pea 

Vola Carnation : , ; ; pence eal ; , 
‘ola Hyacinth Our } OLA gl oup o} flo wer oils holds the highest 
ola Heliotrope position for pure quality. A series of especially fine 
“al Ir CISSUS . . e a 
ind er 6m oils for the building of bouquet and single flower 
ola uberose . s 


‘ola Jonquille perfumes. The very finest product you can use. 


Other items of interest in the van Ameringen line: 

Cystol Phenyl Ethyl Alcohol Essence of Labdanum and 
Narcol Rhodinol Styrax 

Opoponal Iso Eugenol Ylang Ylang Bourbon 

Velo Rose Alpha Violet Oleo Resin Opoponax 

Chypre C Higher alyphatic alcohols D. I. Essences (Marey’s ab- 
Jasmin White C and aldehydes solute terpeneless and sesqui- 
Neroli White C Mousse de Chene absolute terpeneless oils). 

Essence of Carnation Jasmin absolute 
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Y | YET IT CAN BE PREVENTED 


— OOD manufacturers insure against 
ers failure by rigid adherence to quality. 
vig They make their product attractive to begin 
ic. with, and never vary from the standard. 
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The fine van Ameringen oils make fine 
perfumes. They help create your first qual- 
ity impression; they help maintain it. 
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We keep our materials uniform by exhaus- 
tive tests. Only wp-to-the-mark goods can 
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pass. Thus we practice what we preach, and ie 

has insure the quality and ‘uniformity of your | ns 
product. Is | See 
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Make this test yourself and If pe 
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prove van Ameringen supremacy 2 ||} 2 

ae | | Eee 

fake one of your own formulas and mer results, and see in what respects ene 

substitute our Rhodinol for any other the van Aimeringen ingredients have | Rye 

hest which you use regularly; or put in improved the product. Cex 
Marey’s Labdanum or Aldehydes in- 7 
ine rs 7 will subbly ¢s — ® 
f stead of those you have always pre- Ie will supply samples of any of ow Gees 
wer ferred, materials for this kind of test, if you 2 
Compare the new batch with your for- request it. eo 
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Sole United States Representatives 
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for Marey & Cte., Paris, France 


15 Irving Place, New York City 


180 N. Market St., Chicago 
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Can You 


Imagine— 





Women, to whom personal attractiveness 
means so much, overlooking a_ rouge 


which 

— Colors so perfectly that it brings out 
and accentuates natural beauty ? 

a are — Is so rich and smooth that it is easily 

xm picked up by the puff and applied with 
all the effect of loose powder? 

— Adheres to:the face readily and when 
applied remains? 

— Is made absolutely free from harmful 
ingredients ? 

Hand Made Rouge is available in bulk 


or in complete packages under your own 






name and brand. 






——— Write for full information. 


tS 






Solar Laboratories, Inc. 


435 East 24th Street 
NEW YORK, N. Y. 
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Consider Your 
Vanity Case 


— Does Its Beauty Compel Attention ? 
—Is It Thin, Dainty and Convenient ? 

— Does It Open and Close Easily and Readily? 
—Does It Accelerate Sales ? 





ALLAS VANITIES embody the very lat- 

est ideas. The workmanship is perfect 
that there is never any trouble in open- a a 
ing or closing them. And their beauty is so : 
iresistible that it is invariably reflected in f FLORODO 


increased sales. ‘ a“ 












An Innovation in Color Schemes! 


Brass boxes electro plated in red, green, blue, 
ete, to match your particular color scheme. 
Why not have a rouge box to harmonize with 
the rest of your line. We alone can do it. 


Write for full information about our new two 
inch doubles in all colors and finishes. 


| Pallas Mfe. Co., Ine. 


Mott Haven 4254 
459.463 East 133d Street 
New York 
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Descollonges Freres 


LYON FRANCE PARIS 


{n important stage reached in the development of the 
synthetic industry 


~©) 
& 


Jasmin de Provence 


ITH our JASMIN DE PROVENCE, 
the very first Jasmin purely syn- 
thetic ever put on the market to really 
give the true odour of the flower, an im- 
portant stage has been reached in the de- 


velopment of the synthetic industry. 


The great differences in price of the 
various Jasmins natural actually sold point 
naturally to wide differences in quality; 
there is therefore an obvious advantage in 
using an oil which, besides being at least 
equal in point of quality to many so called 
Jasmins natural, affords an enormous sav- 
ing of money and insures at the same time 
the user against the variation nuisance by 
its own stability of quality and price. 


Orris D. F. 


Possessing the characteristics of true Orris, 
with greater tenacity and a big saving in 


cost. 


Exclusive Selling Agents for United States and Canada 


BENJ. FRENCH, Inc. 


CHICAGO 
Frank B. Tracy NEW YORK 


1203 Hartford Bldg. 160 FIFTH AVE. 
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A. MASCHMEYER, JR. 


AMSTERDAM (OMVAL) HOLLAND Established 1899 
MANUFACTURER OF 
HIGH-CLASS SYNTHETICS and AROMATIC CHEMICALS 


INCLUDING HIS WELL KNOWN SPECIALTIES: 


ROSE CENTIFOLIA “AMODOR,” JASMIN WHITE EXTRA, NEROLY SYNTH. EXTRA 


—,. 
Ory or \ 
FLOWER OILS) 


AMBRE A. AND N. of world wide ROSEPHENON EXTRA 
CrcLtia 100% he game RuHopoL Extra 

Musk AMBRETTE 100% RHODINOL 
PHENYLETHYLALCOHOL C. P. IoNONES—ALL GRADES 
ALDEHYDES VERT M. 


IMPORTED LANOLINE 


GOLDEN FLEECE BRAND 


ANHYDROUS AND HypbRrouUs “i IN Various PACKINGS 


IMPORTED TERPINEOL 
LIENAU & CO. 
Samples on Request 


EXCLUSIVE AMERICAN AGENTS 


Pfaltz @ Bauer, Inc. 


300 PEARL STREET-NEW YORK 


CHICAGO BRANCH LOS ANGELES BRANCH 
217 E. Illinois St. 414 N. San Pedro St. 
BOSTON BRANCH 
305 Congress St. 
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and wherever alcohol is used 
specify 
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A Berg product, consistently dependable, made in 
every authorized formula. 





Our warehouses are located at strategic points, as- 
suring you fresh stock at short notice. 


Get our prices on formulae 
39, 39A, 39B or any others 


DAVID BERG 


INDUSTRIAL ALCOHOL CO. 
Delaware Ave. and Tasker Street 
Philadelphia, Pa. 

527 Hudson Street New York City 
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Introducing the Latest Creation of our laboratories 


CENTIFLEUR 


Per Lb.—$35.00 Trial Oz.—$2.50 


\ PERFUME BASE DE LUXE, that has individual character, 


flowery fragrance and a tenacity of odor seldom encountered. 


This product can be used alone to produce a popular number, or in 
combination where it will give a rising note of sweet flowery aroma, as 
well as produce character and permanence. 


We feel that in Centifleur we have created a product that will prove 
a ready repeater for the manufacturers who adopt same, and will soon 
take its place with others of the leading sellers, which owe their success 
in part to the achievements of our laboratories. 


Sample of finished perfume cheerfully furnished. 


VANIL LIQUID COLORS 


Concentrated Imitation Vanilla Standardized 


One pint diluted with fifteen pints of warm 
water produces two gallons of Imitation Va- 
nilla of unusual strength. 


Alkali and acid resisting, Fast and Stainless, 
produce permanent brilliance in Alcoholic or 
Aqueous Solution, when used % oz. to gallon. 


FRUIT FLAVORS CERTIFIED COLORS 


True and Artificial. For Food Purposes. 
New Price List Just Issued 


2) SPHINX SEALS 


Manutactured by 
CHAS. LACOUR 
élto 


Paris France 


Small metal seals for fastening the ends of floss on the necks of perfume 
bottles. Samples and prices furnished by our American Representative 


E. M. LANING CO. 


78-80 GREENWICH STREET Incorporated 


(Cable Address EMLANING New York) 
E. M. Laning, B. Se., Pres. Robt. C. Pursell, Phar., D., Vice-Pres. 
Buffalo Representative 


NEW YORK, N. Y. 


Wm. H. Barlow, Grad. Chem., Treas. 


Memphis Representative 


Harry Storrs J. W. Denton 
1560 Main St. 592 S. Main St. 





Societe des Produits de Synthese 


“SOPROS” 


Capital 3,000,000 Francs 


Siége Social ne S| (Office & Works 
Paris, France |sPs | Mantes S/Seine 
49 Rue Cambon a Le /\ France 
Manufacturers of 


SUPERFINE SYNTHETICS 


Products that are not only Chemically 
Pure but Olfactory Pure as well. Thus 
in the use of these products, you are al- 
ways assured uniform finished perfumes. 


CHEMICALS: of unquestionable purity. 


CETONE D (Exclusive Specialty) 
CITRONELLOL 
ACETATE LINALYL C.P. 
ALDEHYDES C8-C12 100% 
METHYL VIOLET C.P. 
HYDROXYCITRONELLAL 100% 
ALCOHOL CINNAMIC C.P. 
METHYL HEPTIN CARBONATE 100% 
ALCOHOL PHENYLETHYL C.P. 


(Unrivalled in fragrance) 


SPECIALTIES : 


ROSE: Will replace the Otto 
JASMIN: Very flowery 
LILAS: Blossom type 
NARCISSE: Very popular 
FLORANOL: Intense sweetness 
HELIOTROPE: Rivals the natural 
QUARANTAIN: Carnation base 
OEILLETTINE: For French Bouquets 
ORANGER FLEURS: Base de Luxe 


Matieres Premieres Pour Parfumerie 


H. EUZIERE & Ce 


GRASSE, FRANCE 


Natural ¥ K mn —— 
Flower Oils /, Essential Oils 


ESSENCE CONCRETE. DES FLEURS 


“ESSODORS” 


Registered Trade Mark 


84 New and Interesting 
Perfume Bases 


Absolute Floral and Bouquet Novelty 
Bases, containing in highest possible con- 
centration, all constituents of the finest per- 
fumes. Producing by simple dilution quin- 
tuple extracts of superior quality. Essodors 
contain in Minimum quantity the Maximum 
strength. Packed in original aluminum 
containers. 


Write for Complete List 


of Essodors 


Samples and Prices Cheerfully Furnished by 


Sole American Representatives 


E. M. LANING CO. 


Incor porated 


78-80 GREENWICH STREET 


NEW YORK, N. Y. 


Cable Address: EMLANING NEW YORK 
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Beauty That is Instantly 
Noticeable 


HE brilliant coloring, the 

sharp lettering, the per- 
fect register of the lithogra- 
phy, the enamel that will not 
chip off and the beauty of the 
design all combine to make 
your tube stand out wherever 
it is displayed—on the deal- 
er's shelf, in the display coun- 
ter or on the dressing table. 


A Bond tube not only creates 
a favorable first impression 
which largely influences the 
sale, but it continues to give 
good service as long as the 
tube is in use. 


Bond Manufacturing Corporation 
WILMINGTON tet tes DELAWARE 
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Fall Numbers— 


UR Fall numbers include New, 
Featherweight, Patented, Beauti- 
fully designed, Thin-Model Watch-Case 
Vanities complete under your own name 
and brand. 




















Two-Inch Thin Doubles. 

Nickel or Gunmetal Finish. 

Full Sized Rouge and Powder 
Compacts. 

Spring Button Catch. 

Revolving Mirror. 

Refillable. 


Featherweight. 


Hand Painted Vanities 


a ; many smart and original ideas. 
Thin Watch Case Shape 


Engine turned design Lipsticks— 


on cover and bottom All latest models and shades. 


Eyebrow Pencils— 


Unrivalled quality. 


TALCUM and FACE POWDER 


Your own Containers Filled or in Bulk 


as You Wish. 











Le MArcELINO 


189-191 SIXTH 
New York. 


“ry CHICAGO: 
, P 123 W. Madison Street 
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st} of a Vanit 
is Repeat 


VANITY must be judged by resulits— 

E by repeat sales. It must appeal to the 
> feminine customer so strongly in every way 
) that she will come back and insist on buying 
another of the same kind. 


We are willing to abide by that test. Our 
new, convenient, thin model, featherweight, 
beautifully designed watch case vanities 
have made a distinct hit and manufacturers 
who are offering them are reordering to 
keep up with the demand. 


These vanities are offered complete under 
your own name and brand. 


Our feeling about our customers is not 
simply that we are manufacturing com- 
pacts and packages for them. We are help- 
ing them sell their products. 


(0 | COMPANY 


‘TH AVENUE 
rk, | N.Y, 


PHILADELPHIA: 
1747 N. 19th Street 
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P. Robertet & Cie. 


(Founded 1850) 


PEXEELOEEEEEO OE EAEAEE TATA ETA AA AAEM AEA URAL A TIATED 


Grasse, France 


Some Noted Specialties 


HE results of concentrating all of the re- 
sources of a highly skilled technical or- 
ganization upon the production of finest 

natural floral products and specialties is well 
illustrated by the prestige that the natural 
flower oils of the house of Robertet have 
achieved among perfumers. The superb qual- 
ity of Robertet Jasmin Absolute and Jasmin 
Concrete, Rose Absolute and Tuberose Con- 
crete has been an influential factor in a number 
of the outstanding perfume successes of recent 
years. We will gladly send samples and prices 
of Robertet specialties promptly on request. 





Exclusive agents for the United States 


and Canada 


Fox & Clarke Co., Inc. 


116 West 32nd Street 
New York 
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Premier Manufacturers of 


Synthetic Aromatic Chemicals 


for 


Perfumes, Soaps and Toilet Preparations 


Phenyl Ethyl Alcohol Geraniol Extra 
Citronellol Cinnamic Aldehyde 


Samples and Prices on Request 





Exclusive Representatives 


FOX & CLARKE CO., INc. 


1160120 W. 32nd Street }119-123 W. 31st Street 


NEW YORK, N. Y. 
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White giass Constricted 
ground stopper Oolored striped, ground neck, 
a-d rod. stopper, rod and metal non-refillable ; 
Red _ striped. Colored striped, 230-38 cc screw cap, stand bot- and non-leaka ble, Constricted Neck, Non- 
for cork, ground stopper, anh whe tom, 14 02., % oz, and colored striped Refillable and Non- 
dram capacity. yod and metal 1 oz, with stoppers Leakable. PINK 
brass or nickel) as illustrated, G L ASS with hand 
slip cap (24-3 c.c.) painted flower decora- 
214-8 cc tions, or BLACK, 


iia (PATENTED) FP ye “sie ois 
Build Up Sales | 
with Perfume Vials —— 
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mn 


shown are IN 
STOCK FOR 


| eae Sale of 3% . eo a LL containers 


any Perfume 
can be greatly 


romoted b fill- IMMEDIATE 
ee DELIVERY. 
ing into small 


handy VIALS “no. <2 Also other types 
which ft oongh? \ not illustrated 
ito a hendhes can be supplied. 
. Write for sam- 
purse or pocket. . 
ples and prices. 
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N°2BLACK Black Glass with 


No. 1050 ground in stopper 
Black Glass “BOBBY” DOLL and elongated rod, 


B 
2 
Cc 1 Glass S bronzed stopper 2 
j op, c C ity. z 

rysta ass Stopper Also other novelties—ask for samples top, 2 cc capac : 
2 

2 


ScienTiFic SPECIALTIES LO. INC. 


MANUFACTURERS-IMPORTERS-EXPORTERS 
30 IRVING PLACE 
ino 


NEW YORK 
TELEPHONE: LEXINGTON 8494 
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A. Boake, Roberts & Co., Ltd. 


Carpenters Rd. Stratford, London, E. 15 
ENGLAND 


Cables: BOAKE, LONDON Telephone: MARYLAND 1050 (4 lines) 
Codes: A.B.C. Sth & 6th—LIEBER’S 5 LETTER—WESTERN UNION—BENTLEY’S—MARCONI 


Canadian Agents: Messrs. G. F. Sterne & Sons, Lid.. Brantford, Canada 


Aeroplane ee Rope he: Showing Road, 
Photograph of our | eG ee Rail and Water 
Works EE a Se we Facilities 


Manufacturers of 
ABR A SYNTHETICS 
AND ISOLATES 
OF GUARANTEED PURITY AND ODOR VALUE 


LINALOL AND ESTERS 
CINNAMIC ALDEHYDE MENTHOL RECRYST. B. P. 
(NATURAL) 


CITRAL TRIACETIN 

CITRONELLOL AND ESTERS | pyenyi, ETHYL ALCOHOL 
ETHYL PHTHALATE AND ESTERS 

GERANIOLS AND ESTERS | RHODINOL AND ESTERS 
ISO EUGENOL THYMOL B.P. 





AMYL SALICYLATE 
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“P']] Save That One’’ 


HE average woman likes dainty things. 

That’s why she hesitates to part with a bottle 
stoppered with an Armstrong Embossed Top 
Cork. After it is empty, it generally stays 
around the house for a long time, a constant 
advertisement for its original contents. 


Armstrong’s Embossed Top Corks, colored to 
harmonize with your product or label, and em- 
bossed with your name, trade-mark or any de- 
sign you wish, will certainly add charm and dis- 


\e \ tinctiveness to your product—just one additional 


advantage over your competitors’. 


The tops of these stoppers are made of hard- 
wood and are fastened securely to the size, and 
grade of cork that best suits your needs. There 
are two finishes: plain or celluloid. 


Samples and prices will be gladly submitted 
on request. Armstrong Cork Company, 139 
Twenty-third Street, Pittsburgh, Pa. 


Armstrong's *"#* Corks 


Handy as a door-knob 
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The Tin Decorating Company 
of Baltimore has the largest 
plant of its kind. Its floor space 
is TWICE the area of the 
entire field in the Yankee 
Stadium in New York. 


THE TIN DECORATING COMPANY 


OF BALTIMORE, MARYLAND 


NEW YORK CHICAGO 











“SERVICE FOR THE MANUFACTURING TRADE EXCLUSIVELY”* 


Compacts | “ 
Rouge... ae 
and 
Powder 


Lip Rouge 
Cosmetique 


Eye Brow Pencils 


Quality 
and 
Service 


Originators of NATURAL ROUGE for 
Brunettés, Blondes and Olivettes. 


OXZYN COMPANY 


154 11th Ave. New York City 


In_ Business Since 1874 
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ll 


(Linnerie Glass Works) 


NANTERRE, FRANCE 


Manufacturers of 
Distinctive Perfumery Glassware 


Stock carried in New York of all models shown in our 
February Price List. To facilitate selection, one dozen 
assorted samples will be delivered for four dollars. 
New models sketched and plaster molds made on 
request. Stoppers positively leak-proof. Prices reason- 
able. These Artistic French Bottles will add vigor 


to your line and gladden the heart of your salesmen. 


Sole Distributors fer United States, Canada and Mexico 





oo 
BELGIAN TRADING COMPANY, Inc. 
No. 100—Black Stopper. 44 WHITEHALL STREET, NEW YORK CITY 
oz. CHICAGO OFFICE: PHILADELPHIA OFFICE: 
(Illustration % actual size.) John C. Franzen, 3320 N. Clark St. Douglas W. Stewart, 2119 Spruce St. 
AVANT LUNIA 
EsseENTIAL Oi. Company, unc. 
0 TRENTON, N. J. 
World’s Largest Manufacturers of 
TRADEMARK Chemically Pure and Water Free 


TERPINEOL 


Our Eoco Terpineol is now the accepted Standard by 
Buyers who must have the best irrespective of where it 
originates. Even French Perfumers and Soap Makers 
are now using it in preference to the European Product. 


TERPINEOL ABSOLUTE 


The Heart of two additional Rectifications 
Positively superior to the Imported Product 


Direct all Correspondence to Owners and Distributors: 


BELGIAN TRADING COMPANY, INC. 


44 WHITEHALL STREET, NEW YORK CITY 
CHICAGO OFFICE: PHILADELPHIA OFFICE: 


John C. Franzen, 3320 N. Clark St. Douglas W. Stewart, 2119 Spruce St. 
= (See our Ad on page 105 
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NADAL, DESPARMETe@ 


NANTERRE, FRANCE 


We 


Manufacturers of Synthetic Aromatic and Organic Chemicals 


Products of Rare Quality 


Rhodinols Aldehydes and Alcohols (C.8 to C.12) 
Geraniols Hydroxycitronellal 100% 
Phenylethyl Alcohol Extra Methyl Heptine Carbonate 100% 
Benzylacetate Extra Linalool de Bois Rose 

Citronellol, Pure Terpeneless Oils 


oe 


florTus-Nerolium 


Pegomas—Golfe Juan—Vallauris 
GRASSE—FRANCE 


Largest Co-operative Growers of Natural Flower Products 


Nothwithstanding the short crop and small 
holdovers of flower oils, we are in a position to 
offer from stock, guaranteed pure products at 
attractive prices. 


Neroli Bigarade Petales Extra Orange Absolute 
Rose Absolute Tuberose Pomade 
Orange and Rose Flower Water 
Petit Grain Bigarade 





For September: New Crop Jasmin Absolute 


Sole Selling Agents for United States, Canada and Mexico: 


BELGIAN TRADING COMPANY, INC. 


44 WHITEHALL STREET, NEW YORK CITY 


CHICAGO OFFICE: PHILADELPHIA OFFICE: 
John C. Franzen, 3320 N. Clark St. Douglas W. Stewart, 2119 Spruce St. 


(See our Ad on page 105) 
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Battle of Saratoga 


Sixteen Decisive Battles 
of the World— 


Vo. 13 
NJO nation has shown such phenomenal 1777, the result might have been far differ- 
. growth as our own. From its earliest ent. He aimed to cut off New England from 
settlements it acquired in 2% centuries. the other colonies, thus striking a crushing 


blow. To do this, he marched southward 
from Canada along the Hudson, while Gen- 
eral Howe moved northward from New 
York, planning to meet at Albany. Fifty 
hours before Howe arrived, General Bur- 
goyne, with his half starved troops. sur- 
Yet—-had Burgoyne won at Saratoga in rendered to the American General Gates. 


more dominion than Rome, in ten. In a 
little over 150 years it has multiplied its 
population fifty-fold. But most important, 
it gave to the world for the first time in 
history, successful popular self-government. 


Progress in the Arts, Science and particularly the Commercial Field has gone hand in hand 
with the political development of the United States. The production of Chemicals has. assumed 
an important role. AROMATIC CHEMICALS, SYNTHETIC PERFUME MATERIALS and 
ESSENTIAL OILS of first qualities are produced on a large seale, giving the American 
perfumer wide selection and choice of materials with which to build their latest creations. 


To improve the quality of your PERFUMES, SOAPS, TOILET WATERS. etc., we suggest 
RACO ARTIFICIAL MUSKS 
(Keton, Ambrette, Xylol) 


MM&R PHENYL ACETIC ALDEHYDE 50% MM&R COUMARIN 
MM&R METHYL PARACRESOL ETHER MM&R BENZALDEHYDE 
MM&R TERPINEOL C. P. MM&R LINALYL ACETATE 


BROMSTYROL 


(Product of Chemical Works Roermond) 


MAGNUS, MABEE & REYNARD, Ine. 


257 PEARL STREET, NEW YORK, N. Y. 








Chicago St. Paul Atlanta Boston 
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headquarters 


for: 


Amy] Salicylate 
| Benzylidenaceton 


Benzyl Acetate 


Bromstyrol 


| Cinnamic Alcohol 


Geraniols 


i Hydroxycitronellal 
100% 
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Violet Ketones 
100% 
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Artificial Musks 100% 


Ambrette Keton Xylol 


Exclusive Agents for United States, 








Manufacturers of 


Synthetic Perfumes | 


& Aromatics 
of highest grade 





Specialty : 








Canada and Mexico 


am | Magnus, Mabee & Reynard, Inc. | 
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ERMOND 


(HOLLAND) 


H. RAAB & CO. 
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Some well- 
known Specialties 
of ours: 

Oil Lavender Art. 
Oil Geranium Art. 
Oil Bergamot Art. 


etc. 


Our 
Raco-STAR-Oils 


Narcissus 9 


Honeysuckle 
701 


Lilas Royal 


Red Rose 31 


Orchid 
Cattleya labiata 


Lily of the valley 
Convallaria majalis 


Trifolium 


incarnatum 


Magnolia 33 


257 Pearl Street Sobralia 
New York, N. Y. : an. i 
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NEW: Bakelite Finish 


Rich, Hard, Non-tarnishing, Odorless, 
Lasting Finish. Guaranteed to pre- 
serve the beauty of the box against 
abrasion, acids, alkalis, oil, water and 
perspiration. 





Our New Double Watch Case 
Design No. 517 


Patent No. 1,463,472. Push button and 
re-filling device Patent No. 1,481,511. 





CLOSED 
OUBLES: Thin, Light in Weight, THER beautiful and distinctive 
Simple construction, Powders cannot ' 
enix. 2 tach end 29 tach chess. patented vanity boxes created and 
INGLES: Thin Models 1, 12, 2 and 2% manufactured by us are available for the 
inch sizes. All Finishes. exclusive use of responsible houses. 


WRITE FOR FULL INFORMATION 


MAJESTIC METAL SPECIALTIES, INC. 
342 West 14TH STREET 
Phones: Chelsea { 2780 New York City 
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COMPAGNIE PARENTO, Inc. 


DETROIT OFFICE NEW YORK OFFICE 








241 GLENDALE AVE. IMPORTERS OF 505 FIFTH AVE. 
ESSENTIAL OILS AND SYNTHETICS 
PARIS OFFICE EXECUTIVE OFFICES AND WORKS WESTERN OFFICE 
RUE DE COURCELLES 410 S. MICHIGAN AVE. 
> enna CROTON-ON-THE-HUDSON CHICAGO 
NEW YORK 


CABLE ADDRESS-PARENCO 


NTRODUCING our Famous “‘D”’ Line, which comprises all the 
popular odors—each one combining the Maximum odor-value 
with the Minimum cost— 


AMBER ‘‘D”’ 
AZUREA "'D”’ 
BOUQUET ‘‘D"’ 
BLUE BELLS ‘'D”’ 
CHRYSANTHEMUM ‘'D"’ 
CORYLOPSIS ‘'D’ 
CHYPRE ‘‘D’’ 
CARNATION ‘'D"’ 
GARDENIA ‘'D”’ 
GERO ‘‘D”’ 
HAWTHORNE ‘‘D" 
HELIOTROPE ‘‘D”’ 
HONEYSUCKLE ‘'D"’ 
IRIS ‘‘D’’ 
JACINTHE “D"’ 
JASMIN ‘‘D”’ 
JONQUILLE ‘'D”’ 
JOCKEY CLUB ‘'D”’ 
JICKEY ‘‘D"’ 
LILAC BLOSSOM ‘'D’’ 
LILY ‘‘D’”’ 
LILY ‘‘D,’’ EASTER 
MIMOSA ‘'D’’ 
$12.00 per pound MUGUET ‘“‘D”’ 
$.85 per ounce NARCISSUS ‘‘D’’ 
NEW MOWN HAY ‘'D" 
ORANGE BLOSSOM ‘'D"’ 
ORANGER D, FLEUR DE 
ORCHID ‘‘D"’ 
ORIENTAL ‘‘D"’ 
PINK ‘‘D”’ 
PINK BOUQUET ‘‘D”’ 
QUININE ‘‘D”’ 
ROSE ‘‘D’’ BRIAR 
ROSE ‘‘D”’ 
ROSE PETAIS ‘‘D”’ 
SWEET PEA ‘'D”’ 
SYRINGA ‘‘D”’ 
TREFOL ‘‘D”’ 
TUBEROSE ‘‘D”’ 
TONIC OIL ‘‘D”’ 
VIOLET ‘‘D’’ 
VIOLET ‘‘D’’ WOOD 
VIOLET LEAF ‘‘D"’ 
WISTERIA ‘‘D’’ 
WALLFLOWER ‘'D"’ 


THE “USE TEST” is the ONLY TEST 


Be convinced through a trial. 
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“For areal | 
fine perfume 


try 
NARCISSUS V. D. 


L.A. VAN DYK 


Manufacturing Chemist 
st 14th Street 6Re. aad ninco 


QS EF J 


Me 


We WIPERS. 





Hayne’s Horseless 3is8 : “ ey Modern Pleasure 
Carriage, 1893 f rr Pi ' ee Automobile 


we a toilet goods dealer finds that a perfume 
has been made with pure grain alcohol (either 
plain or specially denatured) it is convincing evi- 
dence that the perfume has been carefully made. 





New York, N. Y. 


PHILADELPHIA, Pa. 


MILwavukKEE, Wis. 


St. Louis, Mo. 


Los ANGELEs, CAL. 


HamMMonpD, IND. 


PirtsBpuRGH, Pa. 


Burrato, N. Y. 


BRANCHES: 


CINCINNATI, Oxu10 
GrRaNnD Rapips, Micu. 


ATLANTA, Ga. 
Omana, NEB. 


Louisvit_e, Ky. 
MINNEAPOLIs, MINN. 


Boston, Mass. 
Cuicaco, ILL. 


LAwRENCEBURG, Inp.,U.S.A. 


Produced by ; 
SERVICE DEPARTMENT 


he 
American Perfumer 
and Laser! Oa Brore 


14 Cliff Street, New York 
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For Cold Cream Products Worth Trying 


ROSE “E” QUININE No. 5 


Oil, per Ib. $25. 7 per |b. td 
4 ozs. to 100 Ibs. oz. to gallon; 


65% Alcohol 
Lilas Vegetal No. 5 
LOCUST BUDS Oil, per Ib. $10. 
per lb. $20. 1 oz. to gallon; 
4 ozs. to 100 Ibs. 65% Alcohol 


QUININE “F” BOUQUET BUDS LILAS VEGETAL 
Oil, per Ib. $7. Oriental per lb. $20. e Oil, per lb. $16. 

1 oz. to gallon; 65% 1 oz. to gallon; 65% Like imported Lilac 
Alcohol; Produces odor Alcohol; Wonderful Toilet Water. | oz. to gallon; 
like the imported tonic. Water, to go out under a 65% Alcohol. , 

coined name. 


New French Creations of the Highest Type 
For Perfume Extracts - Compacts - Sachets and Face Powder 
BOUQUET P.C. NO. 96 NARCISSUS P.C. 


Trial oz. $3. Trial oz. $1.25. 
per lb. $40. per lb. $20. 


NEROLI P. ART. JASMIN ART. SWEET PEA 
per lb. $20. per |b. $32. 34° per lb. $12. 


ELDER BUDS ROSE SYNTHETIC 
per Ib. $12. per lb. $32. 


In writing to us please indicate the purpose the 
product you are interested in is to be used in. 


BLENDED CONC FLOWER OILS 


and COLORS; also free Booklet of Toilet Requisite Formulze 


EVERGREEN CHEMICAL Co. 


The Oldest Concentrate House 
Established 1898 
9 CHURCH ST. NEW YORK 
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Why Our Prices 


are So Attractive 


UST now perfumers are scrutinizing prices 
J with great care. Our large scale produc- 
tion makes it possible for us to offer high qual- 
ity rouge and powder compacts at most attrac- 
tive prices. We are able to effect unusual 
economies because— 


1—We control the entire output of 
several large metal container plants. 





No. 520 2—wWe manufacture all our compacts. 


24 Inch—High Polish 3—We do all our finishing and buffing. 
4—We manufacture our own vanity puffs. 
5—We do all our own plating and coloring. 


6—We do our own art work. 


These factors place us in a position to quote 
you prices which are astonishing. 


Every department is managed by men who 
have spent many years specializing in this field 
of manufacture. 


We will supply compacts, boxes, 
puffs, or the complete package 


No. 520 under your own name and brand. 
24 Inch—High Polish 





Write for Samples and Prices 


THe Reicu-AsH Corp. 


Largest Manufacturers of Cosmetics and Novelties 


59-61 Reade Street New York 


dD 
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HIGHEST HONORS AWARDED 
AT INTERNATIONAL EXHIBITIONS FOR 40 YEARS 


DE LAIRE 


The Pioneer Line of 


Synthetics for Perfumes and Soaps 


JASMIN 27 
JASMIN FLEUR 
JASMIN BY 


ROSE d’ORIENT 
ROSE BLANCHE 
ROSE POURPRE 








ORGEOL 
, 
IRISEINE 
Apply for price list and samples to FABRIQUES DE LAIRE 
DODGE & OLCOTT CO. ISSY (near Paris) 
New York and CALAIS 
Sole American Distributers FRANCE 
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The Lleioesaal 


Revolving Lip Stick Container 





There must be a reason why 
so many perfumers are adopt- 
ing the Universal Lip Stick 
Container. 





peor perfumers who wish to individual- 

ize their lip stick containers, several 
distinctive finishes in enamel are available in 
the improved revolving lip stick container. 


Its symmetry pleases the eye, and while it 
the glove, it is so practically constructed 


that all of the lip stick is utilized without 
waste. 


\ 
is so small that it may easily be carried in ‘| 
c 


The lip stick is raised and lowered by 
means of the swivel bottom. The cap 
is hinged so that it cannot be lost. 


The accompanying illustrations show the 
actual size of the container which is fully 
protected by patents granted. 


Write for Samples and Prices. 


XD 


Woods & Chatellier, Inc. 
516 Fifth Avenue 
New York City 
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“Baxter Quality 


Perfume, Powder 
and Soap Boxes 












SERVICE QUALITY 


AXTER Boxes are _ built 

under most favorable work- 
ing conditions by skilled crafts- 
men and craftswomen of long 
experience. They distinctly help 
to establish a new product and 
also to increase the sale of articles 
already on the market. 





THE 
BAXTER PAPER Box Co. 


Factories in Maine 
General office: Brunswick, Maine 


Boston Showroom: New York Showroom: 


34 Merchants Row 30 East 42nd Street 
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APLI 


THE PROCESS | | 


PERFECT) 


THE APLI PROCESS | | 


Since compacts of rouge and powder first made their conquest 
of milady’s desire and so became an indispensable feature of 
her toiletries, constant has been the effort to create a compact 
which would in every way equal the clinging, velvety texture 
of the finest loose powder. 


Such a tablet the industry painstakingly sought. It has been a 
goal in the race to create the best. It has, in advance, been 
recognized as the ideal—the superfine—tablet. 


The Apli Process has produced this long sought for compact. 
There have been years of waiting and months of experimenting 
but now—as milady knows—there has been accomplishment. 
The superfine compact is here. May we not say, without 
impertinence of spirit, that having found the superfine she will 
seek it always. 





The industry has never before seen such a compact as that 
created by Apli. Perhaps its equal never will be seen. But 
it is upon your judgment that we must rest. To perfumers 
who wish to make comparisons and tests, samples of Apli 
compacts will be gladly sent upon request. 


OUR GUARANTEE OF ABSOLUTE PURITY | 


To all those who wish to emphasize faultless quality, the Apli 
Process Owners offer a Certificate Of Purity as an integral part 
of your order. The Certificate Of Purity is an artistically de- 
signed circlet, which replaces the ordinary glassine disc, which 
lies between the puff and compact. The certificate bears the 
perfumer’s name and address, and is his guarantee of purity H 
given to his patrons. Details of this plan will likewise be given 
upon request. 

















American Perfumers 
Makers of the World's 
151-153 W. 19th Street 
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AN APPRECIATION 





Into an industry that verges upon an art there ventured a new 
concern. The American Perfumers’ Laboratories, Inc., was 
the concern, and the field the making of compacts of powder 
and rouge and their artistic presentation. 


Now, may we acknowledge our appreciation of the welcome 
which we have received; the courtesies that have been extended 
to us; the help that has been given to us? 


We wish to express our appreciation to those Perfumers who 
without hesitation gave us their orders when we had naught 
to show except a set of samples of the superfine compacts 
which we proposed to manufacture. 


We desire to express our gratitude to friends, old and new, in 
allied industries who, without qualification, recommended us to 
their customers as a source from which a better product could 


be had. 


We wish to record our appreciation of the courtesies and fair- 
ness of spirit of our veteran competitors. In only one negligible 
instance have we met an effort to smudge our escutcheon by 
disparagement. 

It is good to know these things and gladly do we say “Thank 
you, all.” 


THE NEW THIN WATCH CASE COMPACTS 


We can now make immediate delivery of Apli Process compacts 
with inverted dome to fit the new watch shape single and 
double cases which seem destined for wide popularity in the 
approaching season. 

We will supply the completed package if desired. 


Upon your request samples of any kind desired will be at once 
supplied. 


AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 
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‘| COMPACTS 











Laboratories, Inc. 


Finest Cosmetics” 


New York, N. Y. 
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Imperial Metal Mfg. Corpn. | 


81-85 Sunswick Street 
Long Island City, N. Y. 


ORIGINATORS 
OF 


LEAK PROOF 
SPRINKLERS 


TUBES 


Unirorm QUALITY 


Patented B 
July 7, 1914 EAUTIFUL DESIGN 


Excettine WORKMANSHIP 


Superior DECORATING 


Atlantic Manufacturing Co. 


46-56 Nassau Street 
Newark, N. J. 


WESTERN REPRESENTATIVE 
I, D. Fapen 
186 N. La Satie St., Cuicaco, IL. 
PHONE DEARBORN 2736 
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See what a super-wrap of Cellophane 
does for dainty perfume products! 


OUR salesmen can sell larger stock 

orders of your products with a super- 
wrap of Cellophane. Perfumes, soaps, 
powders, cosmetics—all kinds of toilet 
preparations are given greater salability by 
Cellophane, through improved appearance 
and added daintiness. 
Cellophane is available to you in six dif- 
ferent thicknesses and in a wide range of 
colors and finishes; in sheets up to 34 in. 
x 40 in., or on rolls. 


Cellophane may be printed or embossed. 
It is odor-proof; grease-proof; air-proof; 
absolutely transparent, and possesses great 
tensile strength. 

Let us show you how the appearance of 
your products will be enhanced by this 
super-wrap. 


DU PONT CELLOPHANE CoO., INC. 


Sales Offices: Plant and Executive 
40 West 40th Street Offices: 
New York, N. Y. FY | A N Buffalo, N. Y. 





ELLOPHANE, the superior wrapping material, 

hitherto obtainable only from France in limited 

quantities, is now available to the American per- 
fumer and manufacturer of toilet preparations. 


The modern, new factory, shown above, has recently 
been erected at Buffalo, N. Y., by the Du Pont 
Cellophane Co., Inc.,and from now on will assure a 
steady supply as well as maintain the uniform quality 
of Cellophane. 


Let us make suggestions showing how greatly 
Cellophane will add to the fine appearance of your 
packaged goods and boxes. This is a service that 
we are glad to render you. 


DU PONT CELLOPHANE CoO., INc. 


Sales Offices: 40 West 40th Street, New York City 
Plant and Executive Offices: . . Buffalo, N. Y. 
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>|UST how often the bottle 
plays a determining part 
in the selection of a per- 
fume is hard to tell. 














SS IIKSS 





It is only natural, however, 
that attractive Bulk Perfume 
Bottles, such as those illus- 
trated below, should exert a 
marked influence on sales. 


Fel 









From retailers’ shelves and 
counters they catch Milady’s 
eye and subtly suggest to her 
the fragrance of their contents 
—and impart the urge to buy. 














Hilinois Glass Company 
ALTON <= ILLLINOIS 
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ROSE D’OR 


Regardless of crop conditions or shortages the registered trademark 





ROSE D’OR serves as an absolute guarantee to the purchaser that he 
will receive the same high quality with which Botu Pappazoglou & 
Company have set the standard for many years. 


Distilled under close supervision from roses grown on plantations 
which they own or control, 


OTTO OF ROSE D’OR 


uniformly and constantly maintains a quality which can only seldom 
be equalled by Otto collected in the usual way from small peasant 
proprietors. 


Ungerer & Co. - - - - = New York 
Botu Pappazoglou & Co. - Kazanlik, Bulgaria 


Copyright 1924, Ungerer & Co. 





OIL ALMONDS SWEET TRUE 
«STAFFALLENS” 





The importance of a super-pure Sweet Oil of Almonds is paramount to 
considerations of price. To substitute an inferior oil is certain to prove fatal 
to the finished product. The small saving surely doesn’t justify the imperfect 
and variable results which it entails. 


Do not be misled. A superlatively good article necessarily costs more to 
produce. High quality represents an investment which is gladly paid for by 
the discriminating buyer. But it is worthy of note that the price on the “Staff 
Allen” product is little higher than those asked for markedly inferior oils. 


Substitutes are the real extravagance. “Allen’s” pure Sweet Oil of Almonds 


is the true and enlightened economy. 


UNGERER & COMPANY 3 3 NEW YORK 
STAFFORD ALLEN & SONS, Ltd. ‘ LONDON 








, 1924 
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Commonwealth Chemical Corporation 
















The rich fragrance of our Coumarin 
is due to its absolute freedom from 
chemical by-odors. Its proper use 
will not impair even the most delicate 
of perfumes and flavoring extracts. 


Discriminating buyers need only send 
for a sample of our product to be 
convinced. 







The MATHIESON ALKALI WORKS Jc 


\ 25 WEST 43" STREET NEW YORK CITY te 


















the Manufacturer ) 






Creve vera 















Ss esquicarbona te of Soda, 
Bleaching Powder-SodaAsh 
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COMPAGNIE DUVAL 


32 CLIFF STREET NEW YORK 


AROMATIC CHEMICALS AND SYNTHETIC 
FLOWER OILS OF OUR OWN MANUFACTURE 


Citronellol Narcissus Oriental M Jacinth Rose 
Citronellol Acetate Geraniol Rose (American Beauty) Jasmin White 
Rhodinol Geranyl Acetate Linalool Syringa 
Rhodinol Acetate Gardenia Linalyl Acetate (70% Wistaria 
Lilac Sweet Heliotrope Fleur to 90%) 


SOAP PERFUME OILS AND OTHER OILS FOR TECHNICAL PURPOSES FROM 45c LB. UP 


Sole representatives in the United States and Canada for the following firms: 


SCHMOLLER AND BOMPARD 
GRASSE, FRANCE 
LEADERS IN NATURAL PERFUME MATERIALS OF SUPERIOR QUALITY 


* 


So Pa ae, 
oeoele, 


2°, 
. 


2, 
oegeesoe, 


°, 
ve! 


oe, 


Pa sPaat, 
onsen oe see,s 


*, 
a! 


o 


oetee: 


2, 
i! 


'. 


a) 


% 
2 
4 
* 
* 


os 
a 
2 
+ 
~ 
z 
+ 
a 
4 
2 
* 
i: 
z 
: 
oe 
2 
a 
Z 
oe 
4 
3 
a 
oe 
kw 
a 
a 
a 
a 
Rs 
eo 
2 
a 
oe 
% 
% 
a 
a 
3 
ee 
2 
2 
3. 


‘- 


Can Offer at Attractive Prices 


Palma Violet Concrete 
Genet 
Tuberose 
Rose 
Jasmine Flower Oils, Etc. 


FRANZ FRITZSCHE & COMPANY 
HAMBURG, GERMANY 
ammedeee : Benzyl Acetate 
= sy Benzyl Benzoate 
Heliotropine 
Linalyl Acetate 
Terpineol 
eg she 2 Violet 100% 
= (Alpha Beta-Methy]) 


MARIO DE PASQUALE 
MESSINA, ITALY 
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SPECIALTIES 


Mandarin 
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TERPENELESS 
Bergamot 


oe! 


| 
. 


TERPENELESS 


0%, 


— Lemon 
o Br ee TERPENELESS 
= : eee Orange 
rt aS _  - ; 
Se As well as all other Handpressed Oils 


D. M. BAKARDJIEF, KARLOVO, BULGARIA 
OTTO OF ROSE 


As it comes out of the still 


Our Chemists Are at Your Service for Any Information That You May Desire at Any Time 
Free of Charge. 
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THE STANLEY MFG. CO. 
DAYTON, OHIO 
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“STARLEY | 


LABEL. 
‘The Ondtude Exislence 
f Insite Quality” 





It you Want your labels to always look new 
and fresh on your packages—if you want 
an artistic design that will reflect quality—if you 
want color effects that will attract the eye—if you 
Want deep permanent embossing — — — use 


STANLEY ART METAL LABELS 


“Not a Metallic Effect—But Real Metal” 


There is no obligation When you write or phone one of 
these men for samples and facts 


MR. S. WOODSON HUNDLEY - New York City Representative 
202 W. gand Street, Phone Riverside 9839, NEW YORK CITY, N. Y. 


CHAS. A. RINDELL, INC. - - Middle Western Representative 
Suite 505 Garrick Bldg., 64 W. Randolph Street, CHICAGO, ILLINOIS 


MR. R.F.STIDHAM - - - - - - California Representative 
P. O. Box 141, OAKLAND, CALIFORNIA 


MR. RICHARD HOFFMAN  - Southern California Representative 
418 Central Building, LOS ANGELES, CALIFORNIA 


CLEVELAND NOVELTY COMPANY .- Cleveland Representative 
820 West Superior Avenue, CLEVELAND, OHIO 


PINTO & MALABEL - - - -.- - Southern Representative 
524 Jefferson County Bank Building, BIRMINGHAM, ALABAMA 


THE STANLEY MFG. CO. 


DAYTON OHIO 
Members of American Manufacturers of Toilet Goods Association 
See other side for Sample of Stanley Labels 
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Important 


A New, Durable, Odorless, Guaranteed Finish 


for Compact Boxes 


E have eliminated two serious defects 
in the manufacture of metal compact 
boxes, viz.: tarnishing and disagreeable odors. 


We have perfected a hard, durable, brilliant 
finish which successfully withstands atmos- 
pheric and personal elements. 


Severe tests including acid, alcohol, perspira- 
tion and abrasion have been used in develop- 
ing this process and our compact boxes will 
retain their original finish much longer and 
the wearing qualities are also far superior to 
any other on the market. 


ZINN BUILDING 


Write for Samples sme al 


/ 


Single Boxes Thin Model—7/16-in. High 

Three sizes—114, 2 and 2% in. diameter. Positive 

SIMON ZINN spring catch for cover, with easy button release. 
INCORPORATED 


210 Eleventh Avenue, Two Inch Double Compact 


Exact Size 
NEW YORK 
Phone: Chickering 8745 


Western Representative: 


Charles A. Rindell, Inc., Pendi ee : ‘ Powder Compact 1 28/32" 
4 OW. Randolph St. Chicago, Ill. a a Rouge Compact 14 
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Service 


UR own sales problems 

have taught us something 
about the real sales value of 
the container. Western Col- 
lapsible Tubes have not only 
a beauty that attracts favor- 
able attention, but combine 
such high-class material and 
finished workmanship as to 
insure perfect service satisfac- 
tion to the user. This counts 
for much in the matter of re- 
selling. 


We welcome inquiries from 
any manufacturer of a product 
@ which is or can be sold in tube 
MANUPACTU pe “i eS ’ containers. 


> my : 
WIRAWLEKGHE Up a WESTERN CARTRIDGE COMPANY 
Ny 


LONDON ; 
WINNIPEG 9 East Alton, IIl. 


CON tk Mc Nira, 
MADE yy PAY 

v; 
S4 
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Kolmar 
Rouge 


an 


Since 1922 our compacts have been made from a loose 
face powder composition. 


Our Rouge: A perfect blend of colors, smooth, velvety 


Compacts 


and clinging. 


Shipped in bulk in our 
patented Compactainer 
Complete in Vanity Cases 
Jewelry Vanities for your 
Xmas trade 


Middlewestern Representative: 
CHAS. A. RINDELL, Inc. 
64 West Randolph St. 
| Chicago, IIl. 


KOLMAR 
LABORATORIES 


647-49.51 Jackson Street 
MILWAUKEE, WIS. 


[ 





A Sample will show you 
Use this Coupon 




















KOLMAR LABORATORIES 
647-649-651 Jackson Street 


MILWAUKEE, WIS. 
Gentlemen: 


Please send us samples of 
Rouge in the following shades: ([ Light 
CC] Medium [] Dark () Blending Daylight 
C] Blending Nightrouge [) Orange (1) Poppy Red 
C] Strawberry. 
Quote in quantities of: 
Face Powder compacts in ............ inch size in 
[] Flesh (1) Peach ( Brunette [] White 
Greate Th CURRIER OE cic cides dacwecdcecdéccsducndas 
POS Sik xa cuckiwinks coeeuwiengweesecduesteeuuan’e 


REIS ok ov aki Ci a ew Cee eeneeere 
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DO YOU KNOW 


THAT THE SUPREME COURT OF THE UNITED STATES HAS DECLARED 


1. That an unregistered trademark is valid only in that portion of the United 
States where it has been actually used in business ? 


2. That you cannot prevent another from using your unregistered trademark 
in that portion of the United States where you have not previously used it? 


3. That a user of your unregistered trademark in another portion of the United 
States can prevent you from using it there, although you may have adopted it 
years before he did? 


From the above you will see that you may be unable to extend your business 
under your unregistered trademarks. 


Have you protected these most valuable assets of your business by proper 
registration in the United States Patent Office? 


Consult the Patent, Trademark and Copyright Department of the 


Perfumer Publishing Company, 14 Cliff Street, New York City 





We Handle These Books 


Chemistry of Essential Oils and Arti- Practical Flavoring Extracts (Kessler) $3.00 
ficial Perfumes (Parry) i  e - $10.50 Preparation of Perfumes and Cos- 

EE si cukaxchwarubbcde ne hanes 8.00 metics (Durvelle) De Aee LM aA do eet 8.00 
Condensed Chemical Dictionary...... 5.00 Record of Receipts and Use of Alcohol 
Cosmetics CHGMEE) 2... cccsccccscens 3.50 and Wines, (H. W. Eddy—“The 
Die Moderne Parfumerie (Mann) In Bond Man”) Carboard covers, 100 

PE cevwetheticeudd tee ea nena 6.00 - 
Flavouring Materials, Natural and Cloth Covers, 150 pages .........- 2.5 

Dypmtnetic CCRMS) 2... cc ccccvcces 2.85 Scientific American Cyclopedia of 50 
Handbuch der Kosmetischen Chemie, Formulas ore a et Sy eae s. 

(Truttwin) In German .......... 12.50 Soap (Simmons) ............++++++: 1.00 
Hydrogenation of Oils (Ellis)....... 7.50 Soap Making Manual (Thomssen)... 4.00 
Industrial Chemistry (Rogers)...... 7.50 *Soapmaker’s Handbook (Brannt)... 7.50 
Manual of the Essence Industry (Wal- Standard Formulary (Hiss & Ebert).. 6.00 

DE Ap shinies saver awe bbEnmineaes 4.00 Twentieth Century Book of Recipes, 
Manual of Toilet Soap-making (Deite) 7.50 Formulas and Processes........-.- 4.00 
Modern Soaps, Candles and Glycerine U. S. Dispensatory .............00: 12.00 

er rrrer Terre Ter 10.00 U. S. Pharmacopoeia ............++: 3.75 
National Formulary ................ 2.50 Volatile Oils (Gildermeister and 
Perfumery (E. J. Parry) ............ 1.00 Hoffman) Vols. I, II and III (each) 10.00 


Perfumes and Cosmetics (Poucher). 6.00 


Perfumer Publishing 


*Out of stock; being reprinted. 


Co., 14 Cliff St., New York 
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$79,000.00 


In 


French Perfumes 
Face Powders 
Soaps 

Kyebrow Pencils 
Lip Sticks 

Ete. i 





will be sold in quantities at less than 
cost of importation. 


An ideal, low-priced Holiday line. | 


Write for samples and quotations. 





Glenco Products, Ine. 


Manufacturers and Importers of 
Toilet Requisites 


3905—2nd Ave., Brooklyn, N.Y. 


Sunset 4704 














AMERICAN PERFUMER & EssSENTIAL OIL REVIEW 


SEPTEMBER, 1924 


SOAP AND GLYCERINE 


MACHINERY 


Soap Machinery: 


We manufacture a complete line of machinery for producing 
laundry soaps, toilet soaps, soap flakes, powders, creams, and soft 
soaps, as well as special and medicated soaps, from the raw 
materials to finished product. 


Glycerine Equipment: 


We have a complete line of evaporating equipment for the 
recovery of crude glycerine from soap lyes, Twitchell and Auto- 
clave waters, etc., in capacities from 500,000 to 10,000,000 pounds of 
fats saponified per year, both in single and double effect systems. 
Plants are supplied complete in every detail, with blueprints and 
instructions for erection and operation, and need only to be erected 
and connected to steam, water, and lye lines. 


Engineering Services: 


Our many years’ experience in the design and construction of 
soap plants in all parts of the world allows us to offer our facilities 
for the design of new plants, as well as the modernization of exist- 
ing plants, and to assure customers of the benefits of this wide 
experience. 


We are especially equipped, through our varied and thorough 
knowledge of the soap industry, to devise new and effective means 
of carrying out the process of soap making, both for standard or 
for special articles. 


Inquiries: 
We solicit inquiries covering the above, requesting that 


specific information as to quantities, raw materials, power require- 
ments, etc., be furnished. 


ENGINEERS & MACHINISTS 
HAWTHORNE, N. J. 


HOUCHIN-AIKEN Co. Inc. 
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Note These Sales Features: 


<——_————— Loop top makes it pos- 

sible to hang up tube 

easily and conveniently. 

|. Spreader cannot 
come out unless un- 
screwed. Prevents 
hardening of con- 
tents. 
Screw spreader can- Plain or 
not stick fast. Can decorated. 
be easily unscrewed 
and always remains 
serviceable. 


Spreader may be had in Perfect 
any length. Lithography. 
Patented January 31, 
1922. Owned and ex- 
clusively manufactured 


by Turner White Metal Expert 


Ce. Workmanship. 


Keeps the contents Con- 
stantly Usable. 





If interested we would 
be glad to confer with 
you as to how this tube 
may be adapted to your 
needs. 





We are specialists in the manufacture of plain and 
decorated collapsible tubes of all sizes for every pur- 
pose. Let us figure with you on your requirements. 


Turner White Metal Co., Inc. 


Manufacturers of Collapsible Tubes Since 1898 


New Brunswick, N. J. 
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Behind the Quality of 
SCOVILL Vanity Cases 


OOD BRASS melted electrically to 
insure soundness—analyzed to run 
uniform in color—carefully rolled and in- 
spected so that the surfaces are free from 
ridges and flaws—correctly annealed to have 
the proper internal structure. 


MECHANICAL PRECISION —tools carefully 
planned and built—then maintained in good condi- 
tion—beautiful designs of our own creation—won- 
derful artistic finishes. 


KNOWLEDGE and resources 
accumulated during our 122 
years of brass fabrication. 


ad 5 
~ SCOVILLMFG co 


r MA ain CF Fice,Mills and Factories 
AZ inthe &oomm. 


Brass Mitt PrRopuctTs - VANITY C -s-Lip 3s" fas eee Mh ast 
SALES OFFICES 
280 Broadway, New York ms Tala 1 -)-EehedaloCllal alt) 
224 W. Lake St., Chicage 1213 W.3rd Sr.,Cleveland 
10 High St,Bostor San Francisce 







Member Copper and 
Brass Research Asso- 
ciation 





In the Time 
of Cleopatra 


Frankincense and myrrh 


= a 


Te 


were presented to the 


~. ** 


queen of fashion in the 
most delicately colored 


4 
q 


containers. 


Down through the centuries 
since that time, perfumes have 
always been associated with 


beauteous colors and this is 


f& 


a vat Aw 


natural, for sweet scents sug- 
gest color and color suggests 


beauty. 





ALDERMAN-FAIRCHILD COMPANY 


Container Craftsmen 
Rochester - New York 


























In Medieval Times 


When the courts of Europe 
were the scenes of intrigue, when 
the crusaders went forth in quest 
of the Holy Grail, when the foun. 
dations of many of our most to 
mantic songs and stories were laid, 
the knight before going forth on 
his mission, would present the lady 
whose talisman decorated his hel- 
met, with a gift of some rare per- 
fume always concealed in a container 


of beauteous splendor. 


Thus we learn that perfume 
and colors were associated in those 


days of long ago. 


ALDERMAN-FAIRCHILD COMPANY 






























In 1924 - 


NS © color has the same influence on 
women as it had when Mark 

“a Antony set out upon his visit to 

when Cleopatra. 

quest 


Leading manufacturers of per- 


foun. fume and powder realize the im- 
t ro. portance and necessity of giving 
laid, their products a proper dressing. 

h on Alderman - Fairchild containers 
lady have helped to identify and sell 
hel- many of the world’s best known 
per: brands. 

ainer Our designing department is at 


your service to co-operate with you 
in either the preparation of new 
fume 


aa ideas or the carrying out of yours. 


f 


ies \ ons . 
/ yet : 4 
f y ae 


| ee Snel 





y | Container Craftsmen 
Rochester, New York 




















ERS 


N-FAIRCHILD COMPANY 
ROCHESTER 
N. Y 


Container Craftsmen 


THE HOME OF 
MAN-FAIRCHILD CONTAIN 
MA 


ALDER 











ALDER 

















SepreMBER, 1924 AMERICAN PERFUMER & ESSENTIAL O1L REVIEW 85 





An exquisitely beautiful box at popular price, made of daintily designed metal, showing 
a butterfly on a background of natural grass and immortelle 
flowers under a transparent top. 








Our Double Compact 





Note the mechanical simplicity of our double compact. There is absolutely nothing 
“tricky” about it to get out of order; besides which it has that substantial quality so 
necessary to withstand continual usage. 


All styles can be had in either Single or Double Compact boxes. Each number represents an individual 
series offered in various colors and similar designs. Singles, 14 inch thick; doubles 11/16 inch thick. 


Write for Samples and Full Information 


SUPERIOR NOVELTY MANUFACTURING CO. 


ELIZABETH, NEW JERSEY 
SALES OFFICE, 3 W. 29th STREET, NEW YORK, N. Y. 





Chicago, ti. Toronto, Canada 


ee 








~ wees 
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The Kiefer Automatic 
Rotary Vacuum Filling Machine 


The machine that combines speed, accuracy and absolute cleanliness of 
fill, with dependability. 


Its many users all report absolute satisfaction. 






















‘These machines have not given us a moment's 


A proprietary remedy manu- 
trouble since installation.” 


facturer. 


“We are perfectly satisfied with your machine A bottler of medicinal oil. 
and will be glad to tell prospective customers.” 


“Both machines are working just as well as the A manufacturing chemist 
first day they were installed—that is, ‘first-class’ bottling emulsion. 
—giving us entire satisfaction.” 


““The machines have given us the best of results A bottler of milk of magnesia. 
and entire satisfaction.” 








*“Machine installed about a year ago has been A manufacturer of a disin- 
in almost constant use and has given us the utmost fectant. 
satisfaction.” 


This machine is made in three sizes with 12, 18 and 24 filling tubes so 
that even the most difficult products to handle can be filled at high speed. 


We make vacuum filling machines of all types and sizes. Write for 
catalog. 


The Karl Kiefer Machine Co., 










Cincinnati, Ohio 
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A NEW 
CATALOG 
FOR 

YOUR 
TECHNICAL 
FILES 


—No Obligation— 


Aside from the 
standard designs 
mentioned below, 
this catalog shows 
Pfaudler Glass 
Lined Steel Equip- 
ment installed 
under a variety of 
conditions, and in 
a wide range of in- 
dustries. It also 
gives standard sizes 
and dimensions on 
the various units. 






Pfaudler Glass Lined Equipment has many advantages in the handling of chemical products 
which can never be present in a metallic tank of any sort. Results have been greatly 
improved by the adoption of this equipment in plants where the container problem has been 
an annoying one. Perhaps we can help you. 

Among the standard types manufactured, are: 

Glass Lined Storage Tanks | Glass Lined Evaporating | Glass Lined Truck Tanks* | Glass Lined Tilting 

Glass Lined Mixing Tanks| Pans Glass Lined Kettles Kettles 


Glass Lined Percolators* | Glass Lined Deodorizers* | Glass Lined Emulsifiers Glass Lined Stills 
Glass Lined Pressed Stee?! Glass Lined Horizontal | Glass Lined Portable Glass Lined Digesters* 


Pots Tanks Tanks Glass Lined Railroad Car 
Glass Lined Vacuum Pans* Tanks* 










“N #t described in above catalog, but in a special folder, 

which will be sent on request. ee SIGN AND MAIL THIS COUPON #28222" 
© The Pfaudler Co, 4c eccceeeee 1924 § 
The PFAUDLER CO. | sisi 3 
© 1 Rochester N. Y. : 
Originators and World's Largest Makers of : Gentlemen: 1 
Glass Lined Steel Equipment . 1 
4 1 Send your catalog and complete details on 4 
ROCHESTER, N. Y. : OD -cdsinbve cetuceiuas OD Sc dxawentiacwns ' 
Branches in Main Centers a (State unit in which interested) : 

‘ . a 
Factories at Rochester, N. Y., and Elyria, Ol SS cccavecndabeeteedeehaaweeeetedeesansas : 

Note: Our recent purchase of The Elyria Enameled Products ' 
Co., Elyria, Ohio, gives us two large factories to meet your ‘ Address .....cccccccccccecceccccces A.P. 9-24 . 
most exacting re juirements lam ee ee ee ee ee ee ee ee 








@ GLASS LINED STEEL EQUIPMENT 
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Vanishing Cream Filler 


60 to 105 Jars Per Minute 










Improved 
New Filling 
Machine for 

Vanishing Cream 


Fills from Bottom up under pressure, eliminating air pockets. 
Automatic scraping device does away with use of spatula. 
Used by United Drug Co., Pond’s Extract Co., Crown 
Chemical Co. and others. 


POWER CLOSING AND | 
CLIPPING MACHINE a 


Automatic, closing and clip- 
ping 50 to 60 tubes per min- 
ute. Safety device to pre- 
vent jamming. Durably 
constructed and all parts in- 
terchangeable. 





















TUBE FILLING MACHINE 


Accurately fills about 60 tubes per minute. Han- 
dles all semi-fluid and plastic materials. Equipped 
with gravity hopper for free flowing material. 


Write for Full Information about these and other 
Automatic Filling and Depositing Machines. 


The Filler Machine Co., Inc. 


1254 East Montgomery Ave. 
Philadelphia, Pa. 


Tube Closing and Clipping Machine 
New York Office Chicago Office San Francisco Office Patented and Patents Pending 
30 Church St. 53 W. Jackson Bivd. 112 Market Street 
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“a severe test for any machine, 
because it goes entirely around 
a round bottle.” 




































































The WORLD LABELER labels round bottles 
—square bottles— concave shape bottles—all 
shapes and styles of bottles — and puts the labels 
on to stick. Production is increased. Operat- 
ing costs are lowered. All labels are attached 











neatly and uniformly. Get full particulars from 


Economic Machinery Co. 
18 Grafton Street Worcester, Mass. 





COs, 
ninety 
nomic Mac* 
worcester. mar 


Gen tl een *~ 







Yours ¥ 
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Cut Your Operating Costs 
In Sialf-s 


READ THREE-SPEED MIXER 


Read 3-speed Mixers cut operating costs 50% by the amount of time, labor 
and material saved during the mixing operations. They are real profit makers, 
getting more out of every batch mixed and, at the same time, improving the 
quality of the product by means of better mixing action. 


Read Mixers are made to suit all kinds of mixing problems, such as mixing 
Facial Creams, Soaps, Toilet Preparations and any other product of similar 
texture. 


Be sure you get a READ. | 


READ MACHINERY CO YORK.PA | 
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Illustrating operator in 
working position— 
ease and simplicity 

Rear view showing 
liquid connection to 
supply tank and 
vacuum unit. 


JUNIOR 


Vacuum Filling Machine 


An inexpensive machine designed and 
built for the better bottling of liquids 
and semi-liquids. Built in both port- 
able and non-portable models, with 
circular table or conveyor attached. 
Requires one unskilled operator—fills 
any shape bottle or can. 


This machine operates on the same 
scientific principle as our larger, uni- 
versally used, fully automatic ma- 
chines. It is a complete unit; requires 
a floor space of 2% ft. x 4 ft. Quickly 
adjusted for filling bottles or cans from 
1 dram to 1 quart. Easily cleaned. 


NOTE: Without obligation on your part, we would 
like the opportunity to show you how this machine 
will increase your production and lower costs. 


STANDARD AUTOMATIC MACHINECO. 


860 Clinton Ave. So. 


ROCHESTER, NEW YORK 
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" a ’ Vial 


dram ca 

| oe Fu r- 
nished with 
metal top 
corks. One of 
the latest addi- 
tions to our 
large line of 
miniature per- 
fume vials. 


PROVIDENCE RHODE ISLAND 


Ihefomes%-Labe/Teautitul 
Keal Art—herfect Workmanship 


—~ ON EMBOSSED ~ 


ONE \ SEALS “Cairo” Vial 
3 dram capacity. 

ORNATE JEWELRY TAGS Ge with chons int ghee 
COLOR UR CUTOUT URNAMENTANON ‘American Beauty cial request we sp 
METALLIC SH® RIBBON SLIDES Dolt” Vial nek eek 


With auburn or dark blue clear glass 
blonde wigs and fin stoppers at no extra 


STEEL DIE CUT \ FOLDING BOXES a a Se a 
box for each vial. hold one vial, sup- 


BEST PRICESONPURE GOLD Capacity 2 dram. 4 plied at our ‘ectaal 


ounce. cost, 
NEW YORK OFFICES 
36 WEST 34TH STREET “Dice” Vials 
R.E.CHUMASERO-mGR-TEC PENNSYLVANIA 1538-1539 ‘apacity 3 cx 
ST.LOUIS OFFICE Are sold in 
2042 RAILWAY EXCHANGE BUILDING pairs. Best 
S.C .BUNN-manascer TEL. OLIVE 2434 grade corks. 
CHICAGO OFFICE a ee 
WITH RUSE LABEL & BOX CV. wes Hp 
1O8LA SALLE ST- Tec.-DEARBORN 9637 these vials — 


SL Ly, Rey? at cost 


wer = Patent pending. 
Ne Ya 





Samples of the above 4 vials sent FREE if te- 


quested on business letterhead. Prompt Deliveries. 


GLASS PRODUCTS CO. 


VINELAND, N. J. 
CHICAGO BRANCH 
E. MARX & COMPANY 


140 No. Dearborn St., Chicago, IIl. 
es: Dearborn 3896—Rogers Park 1289 
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LL we solicit is simply an opportunity to 
show any responsible perfumer that our 
organization can be of real service to him. 


e 


French Cosmetic Mfg. Co. 


INCORPORATED 


85 Crescent Avenue 
New Rochelle, N. Y. 
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SERVICE= 


—Not only dependable. 

—Nor only prompt. 

—Nor only right in price. 

—But service that is complete—that 
will take care of any emergency. 


—Service that is evidenced in highest 
quality products. 


—Service that works WITH YOU 
and FOR YOU at every step. 


Rouge and Powder Compacts 
Eyebrow Pencils 
Cosmetique 
Lipsticks 


IN BULK OR UNDER YOUR 
OWN NAME AND BRAND 


7 


French Cosmetic Manufacturing Company 


85 Crescent Avenue ee New Rochelle, N. Y. 


Produced by 
SERVICE DEPARTMENT 
ph 
American Perfumer 
taneete! OH Orew 


~ 
14 Cliff Street, New York 
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Randol ph 
Round 
Paper 
Boxes 


Especially 
Appeal to 
Feminine 
Taste 


THE RANDOLPH PAPER Box CoO., INC. 


Makers of Fine Paper Boxes Since 1877 
1307-1313 Ross Street 
RICHMOND, VA. 
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Colton No. 6¢ 


A Filling, Cleaning and 
AUTOMATIC FOLDING CLOSING a0 “a: Wiping, Fol ) 


ne | ‘ ye Clipping and Dating 


MAIN 


Se Machine 


ry a. Capacity 45 to 50 
) Te RY OMe Ly tubes per minute, 
This machine js 
recommended on 


large runs. 


a Send for Circular 
CLUTCH LEVER Fully Describing 


Arthur Colton 
Company 
2604 East Jefferson Ave. 


Detroit, Mich. 
U.S.A. 


Patents Pending 


VACCU-BOTTLE 

FILLERS are 

revolutionary in 

price and principle. 

~~ He Specially designed 

See Ly), for the perfume 

= (Spaced ty trade. Easily 

cleaned, fill all size 

bottles. Portable. 

ES LA TT TT TLE 

HY-SPEED MIXERS with “Push-Pull” 

Propellers are made in many different 

models to meet the requirements of the 
smallest and largest manufacturers. 


Write for Complete Catalogues. 


Telephone Cable Address 
Columbus 0785 Speedhy 
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For the Pharmaceutical and 
Toilet Preparation Industries 


Plate 32 
> Gal. Golden Crown Chemical Storage 
ank equipped with Motor Drive Attach- 
ment. Price complete, $188.00. 


Vacuum and Pressure 


Stills 
(Dome Type) 
Chemical Iron—Porcelain Lined 


Plate 24 illustrates a Stuart & 
Peterson 100-Gallon Vacuum Kettle 
(Dome Type) with Power Mixer. 

Sizes 10 Gal. to 600 Gal. 


Steam Jacketed 


Power Mixing Kettles 
(Double Motion Stirrer) 

Plain Iron—Porcelain Lined 

Plate 16 illustrates a Stuart & 
Peterson Steam Jacketed Power 
Mixing Kettle, Double Motion 
Stirrer. The kettle is lined with 
Stuart & Peterson Acid-Resisting 
Porcelain Enamel. The stirrer is 
made of Wrought Steel and covered 
with a coat of Pure Tin. 


Sizes 5 Gallons to 300 Gallons 


Motor Drive 
Attachment 
(Type “B’’) 
Monel Metal Shaft—Glass Enameled 
Propeller 
Plate 32 shows a Stuart & Peter- 
son Golden Crown Chemical Stor- 
age Tank equipped with Individual 
Motor Drive, which can be operated 
from the Lighting Circuit. Price 
for Motor Drive Attachment com- 


plete with Monel Metal Shaft and 
Glass Enameled 6” Propeller, $115. 


Storage and Mixing 
Tanks 


We can furnish either Belt or Mo- 
tor Driven Storage and Mixing 
Tanks in sizes from 15 gallons to 
500 gallons capacity. 

Stuart & Peterson Storage and 
Mixing Tanks are made of Cast Iron 
lined with Acid-Resisting Porcelain 
Enamel. These Tanks can also be 
furnished by us made of Special 
Iron which is resistant to the action 
of Caustic Solutions. 


The Stuart and Peterson Company 


Makers of Cast Iron Enameled Products since 1840 


BURLINGTON 


NEW JERSEY 


Plate 16 


Stuart & Peterson steam jacketed power 
mixing kettle with double motion stirrer. 
All Stuart & Peterson kettles can be fur- 
nished with either single or double motion 
mixers, belt or motor drive. 


Plate 25 
Steam Jacketed Evaporating Pams can be 
turnished in 3 sizes—23 gal., 50 gal. and 100 
gal. Chemical Iron or Lined with Acid Re- 
sisting Porcelain Lined. 


Bulletin No. 230 will be sent to you 
upon request. Write for it today. 


a ae alae 
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“International” System of Vacuum Hand Filling 


Central Vacuum Power Plant operates as many filling stations as may be needed in any part of building, 
Hand Fillers to suit any bottle in two stem adjustable or two, four or six stem non-adjustable. Fills 
bottles in trays to uniform height without drippage, detecting bottles that would leak after being filled. 
The most flexible and economical 

filling equipment on the market. 

Saves money, labor, liquid and floor 

space. 


Full particulars on application. 





INTERNATIONAL 
FILLER CORP. 


Factory and General Offices 


Petersburg, Virginia 





REPRESENTATIVES: 


BOSTON NEW YORK CLEVELAND ST. LOUIS LOS ANGELES SAN FRAN 
L. M. Selleck R. J. Piellisch A. K. Einstein Gus Linhardt Ware Glass Co. Ware Glass Co. 
131 State St. 207 Water St. Union Bldg. Pierce Bldg. 794 S. Central Ave. 1066 Mission St. 















*30,000 per year SAVED 


by one manufacturer of toilet specialties when he had the 
courage to adopt one style of our 


Three-Process Boxes 


(Printed or Lithographed—Cut and Creased—Machine 
Assembled ) 


Save Materials Save Labor 
Increase Profits 


Ask your box man for “Brightwood”’ boxes, or send us 
samples and ask for particulars. 





National Packaging Machinery Co. 


190 Green Street, Jamaica Plain, Boston, Mass. 


50 Church Street, New York City 108 South La Salle Street, Chicago 
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The ERMOLD is not only 

a Time and Labor-Saving 

Machine, but it Helps to 
Build Business 


It improves the appearance of your package 
and thus makes it more saleable; for every label 
is applied neatly, securely and uniformly. Fur- 
thermore, the work is done rapidly and eco- 
nomically. 


Our range is 12 drops to 1 gallon. 


Ask us to submit data showing how an Ermold 
Labeler will help to cut your manufacturing 
costs. 


EDWARD ERMOLD CO. 


World's Largest Manufacturers of QUALITY Labeling Machines 
Hudson, Gansevoort & Thirteenth Sts. 
New York, N. Y. 


GREAT BRITAIN FRANCE 
Matthew Wylie & R. J. Lecomte 
Co., Ltd. Paris 

London & Glasgow 


CANADA 
Freyseng Cork Co., 
Ltd 


Montreal & Toronto 


ERMOLD'S SPECIAL LABELING GUM KEEPS PERFECTLY 
PROMPT SHIPMENTS 


Increased Production 
A Better Package 
Lower Costs 


Weimann Filling, Closing, Clipping 
and Dating Machine for 
Collapsible Tubes 


Automatically Fills, Precloses, Double 
or Single Folds, Clips, Dates and Ejects 


40 to 50 Tubes Per Minute 
Filling is uniform, clean, without drip- 
ping. Wide’ range of consistency. 
Does not operate when operator skips 
tube, 

Perfect Shape. Each 
without wrinkles or 
smoothed out. 


Discharges onto Conveyor Attached to 
Machine. Thus eliminates another op- 
eration as they are fed direct into car- 
toning machine. No wiping required. | 
The Rolls Royce of Filling and Closing 


achines. 


tube uniform 


kinks. Dents 


The Weimann Bros. Mfg. Co. 
Derby, Conn. 
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Only One 
Operator Needed 
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The Only Lip Stick Test! 
Do They REPEAT? 


GUASCH LIP STICKS REPEAT 


The largest perfumers in America approve GUASCH 
lip sticks because they build good will by repeating 


GUASCH LIP STICKS WILL QUICKLY 
DOUBLE YOUR LIP STICK BUSINESS 


Lip Sticks —. Cosmetique = Eye Brow Pencils — Rouge Paste 


eMERVEILLE PUFF & COSMETIC CO.), inc 


339 EAST 93rd STREET, NEW YORK CITY 


**‘We Strive for Perfection” 


















Consulting Service 


on the Manufacture of Cosmetic 
Specialties of the finest type. 























Facial Creams, Face Lotions, Skin 
Foods, Massage Creams, Face Pow- 
ders, Liquid Nail Polishes, Waterproof 
Paste Rouges, Astringent and 
Whitening Creams. 























Joseph L. Stummer, B.Sc.,Ph.G. 
Consulting and Manufacturing Chemist 
201 Fulton Street 
New York, N.. Y. 
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“A Basiness Built on Recommendation” 

































924 





SepreMBER, 1924 


eae 


DAY Centrifugal Sifter 


large Capacity In Small Space 








PERATING as it does on the new principle of 

centrifugal motion, this DAY bolting reel makes 
possible the handling of large quantities of face powder 
without increasing the floor space. As the material falls 
on a series of aluminum distributing discs, the lowest disc 
which forms the fan blows the product outward through 
the mesh, and it is delivered aerated and fluffy as it 
should be. The screen is cleaned by slowly revolving 
brushes. Heavy or light powders are not separated. 
Capacity 800 to 1,000 pounds of face powder per hour. 


This machine is made for continuous operation, and 
the tailings are automatically removed from it. Air is 
drawn through the tailings discharged and the lighter 
particles are reclaimed. This air may be heated in 
case it is desired to warm or condition the materials. 
Equipped with either receiving drawers or receiving 
hoppers for both the material sifted and the tailings. 


Write for the DAY Catalogue of Special Machinery describing the 
Centrifugal Sifter and other Equipment for your plant in full. 


The J. H. Day Company 


1144 Harrison Avenue, 
CINCINNATI OHIO 
DAY Service Representatives in 15 Principal Cities 


New York Boston Kansas City Chicago 
Pittsburgh San Francisco Columbus _ Buffalo 
* Minneapolis Milwaukee Atlanta 


Philadelphia 
St. Louis 
Dallas 
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Do Your Labels 

Come Off Before 
They Deliver Your 
Advertising Message? 


Mies value of your labels 
depends entirely upon the 

glue or gum you use for stick- 

ing them to your containers. 


If the glue does not actually 
carry your labels to consum- 
ers—you might as well save 
the expense of labeling. 


We specialize in gums and 
glues that will not crystallize 
under any condition, and will 
positively hold your labels to 
paper, glass, tin or other sur- 
faces until your advertising 
message is seen by the 
consumer. 


No matter what kind of label- 
ing machine you use, or if you 
label by hand, there is a speci- 
fic ARABOL adhesive for 


every purpose. 


Write us about your adhesive 
requirements and let us send 
you free samples for testing. 


Tue Arasot Manuracturine Co. 
New York: 110 East 42nd St. 
Cicero, Il. Toronto, Ont. 
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S the vaccination on your body pro- 
tects you from disease—so a 
GLOBE TUBE is a protection to your 


products and business. 


You may question that statement by in- 
quiring “What do you mean by 
protection?” 


Well: GLOBE TUBES have always 
excelled in quality—this is proved by 
competitive chemical analysis, which 
showed GLOBE TUBES to have the 
HIGHEST Tin content. This is a 
safeguard that no chemical reaction 
will take place to contaminate your 
product or the ultimate consumer. 


Combined with these features Globe 
Tubes have exceptional strength and 
weight, thus assuring that no pin holes 
will appear, nor split open when 
pressed to force out its contents. 


No other tube can protect youas GLOBE 
TUBES can. 
foremost American concerns use 
GLOBE TUBES to carry their 


product to the consumer. 


This is the reason the 


Why not use the best 2 


“The Tube of Mechanical Perfection’ 


Globe Collapsible 


Tube Corp. 


401-405 JEFFERSON STREET 


HOBOKEN, N. J. 
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AUBRY SISTE 
r SEnUTIFIER 


—and for Vanishing 


or Cold Creams 


ANY of the leading makers of cold 

creams and vanishing creams are 
frank to admit that the Duplex Seal has 
actually made possibie improvements 
in their products. 

That is because the Duplex Seal com- 
pletely removes the necessity of con- 
sidering deterioration. It seals the jar 
absolutely air tight—no drying out, no 
loss of fragrance. 

Air tight not only until it reaches the 
consumer, but air tight untilthe /ast/ittle 
bit is used, The Duplex Seal is the per- 
fect re-seal. 

Think what it means to be able to 
manufacture a cream that stays exactly 
as it was packed. Think of the good 
will built up when the customer can 
use all of her cream. 

The Duplex Seal comes off with a 
quarter turn—on with the same easy 
motion, 

These seals are produced in beautiful 
enameled or embossed designs. 


Give your product the advantage of 
the Duplex Seal. 


——————— 
A PERFECT SEALING & RE-SEALING 
CAP FOR GLASS BOTTLES & JARS 
——— i ii 


NATIONAL SEAL COMPANY, Ine. 
Executive Offices and Works: 
14th Avenue and 36th Street, Brooklyn, N. Y. 
208 S. La Salle Street, Chicago, Ill. 

309 Central National Bank Bldg., St. Louis, Mo. 
404 Finance Building, Kansas City, Mo. 
Newport Bldg., 68 Devonshire St., Boston, Mass. 
Morgan & Sampson, Pacific Coast Representatives, 
501 Howard Street, San Francisco, Calif. 
Duplex Seals manufactured and sold in Canada by 


The Canadian Bond Crown Co., Ltd., 
75 Panet Street, Montreal 


SEPTEMBER, 
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COSIN COSMETICS 


Under Your Own Private Brand 


HE delicate and natural coloring; the 

soft, smooth and velvety texture; the 
covering power; the adhering properties 
and the fine fluffy character of the powder 
in Cosin Rouge and Powder Compacts is the 
result of prolonged research. 

Not only are our processes most modern 
and scientific, but they are well correlated. 
Every means—whether of machinery or raw 
materials — known to contribute to the pro- 
duction of perfect compacts have been 
adopted by us regardless of expense. 

Furthermore the direct personal supervi- 
sion of the ablest compact chemist in the 
United States insures uniform high quality 
in all compacts offered by us. 


s 
e 
We solicit inquiries from the manufacturing 


trade for complete packages under your 
own name or for compacts in bulk. 


THE COSIN CO. 


133-141 West 21st Street 
NEW YORK 





The “Puff that cAdds ‘Beauty 
to the “Package 


NE of the cardinal reasons for the 

popularity of Cosin powder puffs 
is that we never lose sight of the fact 
that it is the women we have to please. 
We know that women prefer those 
things that are not only serviceable and 
appropriate, but that are also beautiful. 
It is this knowledge that has brought 
Cosin powder puffs to their present 
popularity. 


The (osin (0. 


133-141 West 21st Street 
‘New York 
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CITRONELLOL HYDROXY CITRONELLAL 


RODINOL PHENYL ETHYL ALCOHOL 


AMBRETTOL 100% = OLEO MUSC 
usc mbrette 
BENZYL. ACETATE CINNAMIC ALCOHOL 


(Chlorine Free) (Crystallizable) 


GERANIUM LEAVES ROSE ALPINE 


(Geranium Anica VANILLIN EXTRA FINE 
SKATOL 100% (From Clove) 


Products of Merit Manufactured by 


TH. MUHLETHALER, S. A., NYON, Switzerland 


Quotations on request 


Exclusive American Representatives 


ORBIS PRODUCTS TRADING CO., Inc. 
General Offices: 215 PEARL STREET, NEW YORK 
Branch Office: 159 N. State St., Chicago 














FOR TOILET POWDERS 


Stearate of Magnesia 
Light. Great Adhesiveness. Pure White. Immeasurable Fineness. 
Heavy if desired. Dusts out under the puff like the finest pollen. 
Stearate of Zinc 


Odorless. Impalpable. Pure White. Water-Resisting. Great 
Adhesiveness. Light or Heavy as desired. 


We are manufacturing the foregoing on a large scale. Deliveries 
in any quantity from one barrel to a carload. Prompt shipments. 


WRITE FOR SAMPLES AND PRICES. 


FRANKS CHEMICAL PRODUCTS COMPANY 
55 Thirty-Third Street BROOKLYN, N. Y. 


Office and Laboratories Stocks Carried: Telephone: 


Terminal ildi 
“No. 9 Building Chicago St. Louis San Francisco Sunset 13374797 


| 
i 
| 
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Beautiful Baccarat 
Glassware 


AINTY, sparkling, crystal 
clear creations in glassware 
tor discriminating perfumers. 


You may purchase bottles for 
less money than we charge but 
you cannot obtain greater value 
than we give regardless of what 


you. pay. 


Guerin-Pouyat Elite, Ltd. 
Sole Agents for United States and Canada 


43 W. 23rd St. New York, N. Y. 














The Lorscheider-Schang Company, Inc. 


45 ANDREWS ST., ROCHESTER, N. Y. 1133 BROADWAY, NEW YORK CITY 








Designers and 
manufacturers 


OF 


Highest Grade Boxes 
Only 

FOR F 

Complexion Powders, 


Perfumery and 
Toilet Articles 
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(Xf REPEAT ORDERS 


FOR OUR STOCK LABELS 
. " TELLTHE TALE! 


ae ve ENGRAVED LETTERING GIVES 
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THE JARDEN LITHO.CO. 
308-312 N. 10TH ST. PHILA.,PA. 





FLORASYNTH LABORATORIES, Inc. 


MANUFACTURING CHEMISTS 
EXECUTIVE OFFICES AND WORKS 


UNIONPORT, NEW YORK 





E are listing a few of our new synthetics which we have been working 

on for the past two years. Materials long since known to the foreign 
perfumers and which we have been introducing into the laboratories of some 
of our friends, manufacturers of toilet preparations, who have taken long 
strides in making their products the equal and in many cases superior to 
the imported ones. 





Iso Butyl. Indol Methy! Anthranilate C. P. RhodZinol Pure 
Benzyl Iso Eugenol (Carnation, Narcissus) Paramethyl Quinoline (Honey, Rose) 
Dihydroxy Citronellic Ketone (Lilac, Lily) Phenyl Acetic Ketone (Lilac, Lily) 
Dimethyl Benzyl Carbinol (Lilac, Lily, Narcissus) Phenyl Glycol Acetate (Lilac, Rose) 
Dulcinarome (Fixative) Piperonal Vanillone (Heliotrope) 
Cuajackyl Phenyl Acetate (Rose, Tuberose) Rosindol (Rose) 
Methyl Nonyl Acetic Aldehyde (Orange, Jasmin) Tetrzhydropa~amethyl Quinoline-Civet Char-cter 
Paracresyl Phenyl Acetate (Narcissus) (Lilac, Rose, Lily) 








Pioneer Manufacturers Diethyl Phthalate 








We carry stock at our Chicago Branch 
500 No. Dearborn St. Phone Dearborn 0199 
Represented by J. Wilhelm 


SSS SS ES SRN 
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Vanity Pufts— Quality First 


The Puff is the first thing to be seen when opening your vanity case. 
To create the impression you want, the puff should be of the best quality. 
That is the only kind we make— 


THE BEST 


When the compact is almost used up, the puff should still show quality, so 
that the user will demand your refill or a new case. 
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ALVA MANUFACTURING CO. 


154 Eleventh Ave., New York, N. Y. 
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ESSENFLOUR PRODUCTS yr. 
MYSORE 6S. INDIA) 


Distillers of Essential Oils and Manufacturers of Perfumery Products 


Sole Consignees and Distributors 


MYSORE 


(GOVERNMENT DISTILLED) 


SANDALWOOD OIL 


CSETASTESCLEECUCEE ERED SOIEE SEE CRE O6 060040 40805 006.0402 e000 0c o Dd doo bik dd nikckiie eo 


Satisfying the requirements of all Pharmacopoeias 


Samples and prices will be readily furnished on application to sole representatives 


Sole Agents U. S. A. 


COX, ASPDEN & FLETCHER 


TELEPHONE 26 Cortlandt Street CABLE ADDRESS 
RECTOR 4586 NEW YORK CITY COXASPDEN, N. Y. 
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Easy Caps to Apply 










IMPLY slip the wet, 


loose cap over the 






stopper, lip and neck of 
the bottle. The cap does 
the rest. After being put 








on, the cap requires no 
attention and the bottle is 


ready for packing and ship- 







ping almost immediately. 





CAPES-VISCOSE, INC. 


Sales Office: 
132 Madison Avenue, New York 
Phone: Lexington 2743 oe 


American Works: Delawanna, N. J. 
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Cap Before Cap After Drying 

Drying Fits “‘Like a Glove” 
Makes a 

Just Put On 


_ Hermetic Seal 





What Capes-Viscose are 
and How They are Used 


( *\ PES.VISCOSE are hoods of cellulose which are slipped wet over 
the top,of corked bottle. They dry quickly and shrink smoothly, 
forming an Bbsolutely sanitary, non-absorbent and durable seal over 
the stopper, lip and neck of the bottle, making it impossible for the 
contents to leak or evaporate. 


An imexperienced operator can cap 400 bottles an hour with Capes- 
Viscose. On some sizes and shapesasy many as 600 per hour are 
capped regularly. = 












eR Cheb Lr 
Cor Soration, 


American Druggists Syndicate Harriet sae 
Specialties Chattanoog . Medicine Co. The Bonney Co 
A i 
: s 












CAPES-VISCOSE, INC. 


Sales Office : 
132 Madison Avenue, New York 


Phone: Lexington 2743 


American Works: Delawanna, N. J. 
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i HESE beautifully striped, im- 
it ported Perfume Vials come 
with ‘elongated leak-proof glass stop- 
pers, with nickel slip or gilt screw 
caps. Their forms vary to suit every 
need. Can also furnish 5H, striped, 
same size and style as 4H. Also 
52EE, beautifully striped, 14 oz. 
capacity, same style as 52A. Pro- 
vide for your Holiday requirements. 
Prices reasonably low. Write for 
samples and quotations. 





Sole American and Canadian 
Distributors: 


| BelgianTrading Co., Inc. 
44 Whitehall Street, New York, N. Y. 
i PHILADELPHIA OFFICE 

: Douglas W. Stewart, 2119 Spruce St. 


CHICAGO OFFICE 
John C. Franzen, 3320 N. Clark St. 


rtistic Perfume Vials 


A Good Medium to Sell More Products 


AMERICAN PERFUMER & ESSENTIAL O1L REVIEW 
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Cosmetics 


have been given considerable undesired publicity by news- 
papers as well as by the American Medical Association at 
their recent convention in Chicago, and also by the Depart- 


ment of Health, New York. 


We have been giving this subject considerable attention 
and have now produced a selected line of Pigment Colors 
from which all undesirable foreign mineral and organic 
matters which are objectionable have been removed. 


Sample sets have been sent out to the trade. 
If you have not received one, drop us a postal 
and it will be cheerfully sent. 


H. KOHNSTAMM & CO., Inc. 
83-93 Park Place, New York 
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BUTYRIC ETHER 


(Ethyl Butyrate) 


The Standard for Pineapple effects. We 
have made a specialty of this ester for over 
forty years. 


ESTABLISHED 1882 


THE NORTHWESTERN CHEMICAL CO. 


The Largest Makers of Butyric Ether in the World 
WAUWATOSA WISCONSIN 


An Excellent Book IF YOU NEED 


on Flavors 


**RLAVOURING Materials, 
Natural and Synthetic,” | 
by A. Clarke, F.C.S., contains MAC a INER Y 


much practical data which the 
author has gathered from years 
of experience in a chemical and ASK US 
technical capacity with the s 
foodstuff and beverage trades. 
This is the most comprehen 
sive book on the subject yet 
published. Twelve chapters, 
eleven illustrations, 166 pages, 
bound in cloth. 


Price $2.85 
$ Perfumer Publishing Company 


14 Cliff St. » York 
Perfumer Pub. Co. | ee ee 
14 Cliff Street New York | , 
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Hoshi Pharmaceutical 


Co. Ltd. 
Tokio, Japan 


Quinine and its Salts 


U. S. P. 


For Medicinal 
and Denaturing 
Purposes 


PYRIDIN 


For Denaturing Purposes 


“PURITAN BRAND” 


ESSENTIAL OILS 


& 
SYNTHETICS 


BUBECK & DOLDER 


Bale, Switzerland 


FINE CHEMICALS 
and 


PHARMACEUTICALS 


VIETOR & HOSKEN 


160 Pearl St., New York 


Telephone: Hanover 3224-5 
Sole Distributors 
es 


ENTIAL OIL REVIEW 


LANOLIN 


U.& FF. 


(Adeps Lanae) 


HYDROUS ANHYDROUS 


Special Products for 
Pharmaceutical 
and 


Toilet Manufacturers 


Trade Eh Mark 


Buy direct from 
“AMERICA’S ORIGINAL REFINER of 
LANOLIN” and obtain a_ product 


guaranteed strictly U. S. P. 


American Lanolin Corp. 


LAWRENCE, MASS. 
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Four Machines In One 


The “American” Universal Electric Weigher 
Model G-1! for all Talcum and Face Powders 


or any Powdered Materials serves as: 


An automatic Gross Weight Scale with auger feed. 


A volumetric Filler (easily adaptable for this purpose). 


An automatic Packer (pressure 
can be used where Containers are 
too small to hold the required 
weight—without Packing). 


Automatic Capping Device— 
Automatically forces on the 
caps as cans come from the 
machine (as shown in illustra- 
tion). 





This is the ONLY EQUIPMENT that automatically and accurately 
WEIGHS, FILLS, PACKS AND CAPS any style or kind of container 
at a speed of from 15 to 30 containers per minute, by simply using special 
augers and filling tubes. 


Users of this machine include such 
well known manufacturers as 


Armour & Co. Cheramy 
Houbigant Marinello Co. 
National Dental Co. E. R. Squibb & Sons 


Davison Chemical Co., etc. 


Write for Full Information about our other labor and time saving machines 


American Machinery Co., Inc. 


Main Office and Factory: 330-348 N. 12th St. 
B. F. cauimeaenat. P hiladelphia, Pa. Came teem 





the handy one-man sack— 


ERTAINLY there is no reason any 

user of talc should pay the penalty 
and be forced to use two men for what 
has now become a one man job. 


All Sierra Talc is now packed in clean, 
white cotton or paper lined 100-pound 
sacks which reach you in good condition. 
No ‘‘whiskers,’’ dirt, string or ravelings 
for you to pick out. 


No need to gyrate Sierra Talc—put it 
right into manufacture out of the sacks 
we ship it in. 

We are in position to 

make prompt ship- 

ment on all orders 


SIERRA TALC COMPANY 


Equitable Bank Building 
Los Angeles, California 


In order to facilitate 
shipments we main- 
tain warehouse stock 
in the leading cities. 
(See next page.) 





Dependable service—from plant 
to perfumer 


One of the things this company prides itself on, is the fact that it can 
offer dependable service in the shipping of talc to perfumers who use our 


famous Sierra Snow and Sierra Cloud brand in their manufacturing 
processes. 


There are many reasons for this—exceptional facilities for loading and shipping— 
a dependable source of high quality talc mineral—careful packing in the new 100 pound Sierra 
sack to insure minimum damage enroute to the manufacturer—all of these things mean 
dependable service to the perfumer trade. 


But back of that—is the fact that for five years we have been constantly alert 
making improvements in our manufacturing processes, adding scientific equipment, using 
the latest machinery and in other ways standardizing our Sierra Snow and Sierra Cloud brands 
of talc. 


Further—we are established. We are financially dependable. We advertise. 
Ours is a quality product and today we are furnishing the perfumer trade with the purest 
talc found in commercial quantities. You know who produces Sierra Talc. 


SIERRA SNOW or SIERRA CLOUD 


It is our standard tale but is much finer Is foated-by-air from the finest particles in 
than tale usually sold on the market as the grinding process. Special dust col- 
200 mesh. Light and fluffy, mixes readily lectors gather it. It is for the finer uses 
with other powders. in the perfumer trade. 


Write for our new booklet ‘‘The Story of Good Talc’’—just off the press. 
In order to facilitate shipment we maintain distributors’ stocks in: 
New York Boston Philadelphia Detroit Chicago St. Louis San Francisco 


SIERRA TALC COMPANY . eee 


Los Angeles, 
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ESTABLISHED 1881 


OTTO OF ROSE 





BAGAROFF FRERES 


Distilleries : THE BEST KNOWN BRAND Distributing Depots: 


Sopote, Bania Paris, London, 


Staronovoselo SOFIA , BULGARIA Leipzig, 


Omarabas Moscow 


ORIGINAL PACKAGES 


in 8, 16, 32, 50 and 100 oz. 
EACH CARRIED IN NEW YORK 


NEW YORK OFFICE 
160 PEARL STREET 














Private Brand Toilet Soap 


\ \ TE are prepared by experience and equipment to 
manufacture for you highest quality toilet soaps 
under your own brand. 


With the cumulative experience of over 75 years 
in soap making to draw upon and the most modern 
methods available our customers are assured unusual 
service. 


Let us cooperate with you in building up your toilet 
soap business. 


Pennsylvania Soap Co. 
LANCASTER, PA. 


109 





MU 


HHAMULAII 


HUMLYOOUULLINOTANUOOUOASAOOOUEARMN AAA AAN ALAA 



















AMERICAN PERFUMER & ESSENTIAL OIL REVIEW SEPTEMBER, 19? 
» 1924 











THE “NO-CAP” ‘TUBE 


Just what the name implies: 


aati No Cap to Use—there/ore—No Cap to Lose 
Tension 


Closure 


Plain 


or 





A Real Improvement Com, ia Decorated 
in 


Collapsible Tubes 





Samples on Request 


STANDARD SPECIALTY & TUBE Co. 
NEW BRIGHTON, PA., U.S. A. 


“3 Manufacturers of Collapsible Tubes for 20 Years 








We have special facilities for man- 
ufacturing round Face Powder 
and Rouge boxes. 











Let us estimate on your next 
contract. 


All boxes can be furnished with powder container 


FUGENE K. PLUMLY COMPANY 


N. W. Corner Juniper and Federal Sts. 
PHILADELPHIA, PA. 
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| CLARENCE" 
‘MORGAN 
& COMPANY 
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SPERMACETI WAX 
v 


WHITE BEESWAX 
PURE 


‘e 
KAOLIN BOLTED 
v 


TALCUM 


79 
e 


ZINC OXIDE 
z 
RICE STARCH 


~~) 
2 


ZINC STEARATE 
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VOLUME 


How Is It Possible ? 


By Sampling 


The one form of advertising that 
pays dividends. 


Your Present Samples 


Are they distinctive? Do they 
command attention? Are you 
still using the commonplace pack- 
age like homeopathic vials, paper 
boxes, cumbersome glass bottles, 
etc., which are discarded without 
a second glance ? 






















Your Future Samples 


Should be hygienic, distinctive, 
unbreakable, look like glass, yet 
one-tenth the weight, unaffected 
by heat, water, or climatic 
changes. A container with an 
appeal to the eye, that will at- 
tract attention and not be con- 
signed to the waste basket. 











We specialize in containers and 
tubes, for sampling, fill and seal 
same with the product of many 
manufacturers. This work in- 
cludes labeling or printing, and 
in some cases packing into 
mailers; the package reaching the 
manufacturer ready for address- 
ing and mailing, thereby saving 
you considerable overhead. 















May we quote on your requirements? 


| PERF PRODUCTS CORP. 


MANUFACTURERS OF 


4 DERFEA, : 
& 8 
\ THE BREE AY TUBE : 


70-72 ROME ST. NEWARK, N. J. 


Collapsible Tubes and Containers— 


. LANOLIN USP 


95 W. ONTARIO ST. 


| CHICAGO), E 


L__ SUPERIOR 8870 |: Stiitiiiiitiiiaiiieieeeiettteretee sete: ti 





Non-Metallic —Sanitary—Transparent 
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HYDROXYCITRONELLAL 100% 


Highest Quality 


GERANIOL EXTRA 


With the Odour of Fresh Rose Petals 


A.M. TODD COMPANY 


KALAMAZOO MICHIGAN, U. S. A. 


Established in 1869 








Kremol—Qil for Cold Cream 


9999999999 0099990099990009900F 





A pure white mineral oil of exceptional quality especially refined for use in manufacturing 
COLD CREAMS, NOSE and THROAT SPRAYS. Made in two grades—LIGHT and HEAVY. 










Medicol 


A medicinal white mineral oil 
of super-quality. Manufactured 
especially for Internal Use. Made 
in five grades, LIGHT, MEDIUM 
HEAVY, EXTRA HEAVY and 


Sherpetco 


Petrolatum 

Lily White 
White Superfine 
Snow White 


Manufactured from strictly 


Cream White 


Sheroline 


A synthetic petroleum jelly, 
snow white in oolor, used as & 
base for COLD CREAMB, 
CAMPHOR-ICE, SALVES, 
OINTMENTS, eto. 

















SPECIAL HEAVY. All grades 
more than conform to the re- 
quirements of the U. 8. P. 


PENNSYLVANIA CRUDE, fi- 
tered for COLOR, TASTE and 
ODOR, All grades conforming 
to U. 8. P. requirements, 


Our products are made for manufacturers of cold creams, ointments and other 
toilet and pharmaceutical preparations. Highly refined, tasteless, odorless and 
absolutely pure. Our specialists will confer with you on any problem involving 
the use of mineral oils or jellies. 


Formulae for cold creams, lotions, salves, etc., 
without charge. 


WRITE FOR SAMPLES AND FULL INFORMATION 


Sherwood Petroleum Co., Inc. 


Quality Products—the standard by which all others are judged. 


BUSH TERMINAL 


available to our customers 


General Offices: 


Telephones | Sunset 7862 


BROOKLYN, N. Y. 


Refinery: CORAOPOLIS, PA. 
Eastern Works: BROOKLYY, N. ¥. 


ll 
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ROSE DAMAS 


A UNIVERSAL ROSE BASE 
Lb. $12.00 Trial Oz. 75e 


& 
t 
| Perfectly adapted for use in Perfumes, Powders or Creams 
Just as the quality of a picture depends more upon the skill of the artist than upon 

the cost of his paints, so the quality of a perfume oil depends more upon the skill of the 
perfumer than upon the cost of his ingredients. 

' 

| 

e 

f 


The principal ingredients of ROSE DAMAS are SKILL AND EXPERIENCE and the 
result is a perfume base of such exquisite fragrance that we unhesitatingly invite com- 
parison of it with other rose compositions at double its price. 


But Let Us Send You a Trial Ounce to Speak for Itself. 


UNITED LABORATORIES 


PERFUME BASES 
Natural and Synthetic Materials for Perfumers and Toilet Goods Manufacturers. 


As Consulting Chemists, our many years of actual manufacturing experience are 
at your service. 


15 South William Street New York, N. Y. 
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Right from the Looms to You 
—at Rock Bottom Prices 


Round, double-faced, strictly machine 
made puffs. 


Made of wool or velour manufactured 
on our own looms. Thoroughly steril- 
ized and sealed in sanitary containers 
before shipment. Ribbon in any color 
to harmonize with your package. 


Write for Samples and Prices. 


Valmont Mfg. Co., Inc. 


154 Eleventh Avenue 
New York, N. Y. 
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HE threaded flange gripping the 
cork absolutely prevents leakage. 
The flange will not come off. All parts 
fit snugly and yet it is the smoothest 
working sprinkler top on the market. 


Never-Leak Construction. Sanit°P Quality. 


Stock or special designs submitted on 
your request. 


Write for Our Catalog A 


SANITARY TUBE AND STOPPER CO., Inc. 
9 Franklin Street, New York, N. Y. 









Our Tubes are Guaranteed 
Not to Peel or Crack 


PURE TIN 
OR LEAD 





S1N-BFARING TOOTH PASTE . 


Pepsadent Q 





PLAIN OR 
DECORATED 





Wheeling Stamping Co. 


Eastern Representative Factory 
GEO. K. DILLER Wheeling, W. Va. WHEELING, W. VA. 
90 West Broadway, New York 
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iene’ Leak Sprinkler Tops} 








B. E. STOVER, Sales Mer. 








Se ee 








1924 
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ESTABLISHED INCORPORATED 
1840 1922 


Shipkoff’s Pure Otto of Rose 






















Main Offices: | The ancient Romans called the rose Ragies one ta ae 
: . Ltd. | Florum (the queen of flowers) and the aroma o * t : 
—_— . ot ee sesecile patmne.cf ie Gale. ‘Une ma tan Hamburg and in all 
Sofia, Bulg always stood for the flower of Love, and likewise, main perfumery cen- 
—_— the real 7 perfume will ever —— — ters. 
: creation of the perfumery art—soothing, charm- — 
Breach oe : ing and bewitching the heart of young and old. Montreal Depot: 
Kazanlik, Bulgaria To love the rose is to love the highest beauty in 41-43 Youville Place. 
ania nature and to love a rose aoe ~~ admire amaiaad 
rae the noblest beauty in character. o flower gar- , 
Model factories: den is complete without rose bushes; no flower —- ae 
In all main centers bouquet is ever perfect without roses and no Sacneabe St. 
of the Rose District. rich perfume, no matter how mystic and seductive EC.1_ 
its aroma, was ever created without a fair part of ore 
sae the Damask rose basic odor. Shipkoff’s Otto of a ; 
Highest Awards Rose, distilled from the fresh Damask roses, alone Original packages: 
Including four Grand gives to a perfume that round harmonious finish, 4, 8, 16, 24, 32, 40, 48, 
Satna which charms. Use always Shipkoff’s Otto of 56, 64, 72 and 80 ozs. 
—— Rose in all your perfume creations. each. 















American Office 


SHIPKOFF & CO., Inc. 


219 PEARL ST., NEW YORK, N. Y. 




























For Toilet Powders 


PLYMOUTH STEARATES 
of 


ZINC-MAGNESIA—ALUMINUM—CALCIUM 
ZINC OXIDE—JAVA RICE STARCH 


For Toilet Creams 
PLYMOUTH REFINERY PRODUCTS 


COLD CREAM OILS—PETROLATUMS 


IMPORTED STEARIC ACID 
SUN BLEACHED WAX—CERESENE WAX—PARAFFINES 
Exports—M. W. PARSONS—Imports 


and 


_ Plymouth Organic Laboratories New York 
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MERCHANTS-IMPORTERS-MANUFACTURERS 


321-323 N. SHELDON STREET CHICAGO, ILL. 


Narcissus Floral Ottos for Every Purpose 
NARCISSUS SERIES *A”..................... $75.00 per Ib. 


\ high quality base for French type perfume. 


NARCISSUS SERIES “B”.........0...0...0005. $50.00 per Ib. 


Base for popular priced Narcissus perfume and toilet water. Also suitable 
for use in high grade face powder. 


T ~ ~v 99 “ 

PEAR Te Ee” onc cciiecssceccceccce $20.00 per Ib. 

A strong and persistent base especially adapted for use in toilet cream, 
face powder, ete. 

J ” ; 
NARCISSUS SERIES “D”’...................... $12.00 per Ib. 
\ superior Narcissus Bouquet for use in talcum powder. 

When writing to us indicate clearly the purpose for which the Floral Otto is 
to be used. This information will enable us to make suggestions regarding 
manipulation and quantity to be used to obtain satisfactory results. 

Write for Our General Price List 


oevnapmenenevevncesevecenensnnnnanenenscevensvecevssevevsnevevenenvonenien 
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COMPACT BOXES 
DE LUXE 


WE are now manufacturing compact 

boxes and lipsticks of every descrip- 
tion in all metals, all sizes with the finest 
finishes. 


Some entirely new ideas in thin model 
single and double compact vanities. 


Our experts welcome the opportunity to 
cooperate with you in designing any vanities 
according to your own ideas. 


Our Prices Will Interest You 


DE LUXE ART METAL CORP. 
1123 Broadway - New York City 
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Bergamot 


HE odor value of Bergamot is directly proportionate to 

its ester content. This, therefore, is the determining fac- 
tor to the discriminating purchaser. Bergamot Rognetta, with 
from 40 to 45 per cent of ester, has an odor value that makes 
price a mere matter of detail in selection. A sample will speak 
for itself. Sent promptly on request. 


Salv. diDco. Rognetta 


Reggio—Calabria, Italy 

















POWDER BOX 
SPECIALISTS 


FERDINAND BUEDINGEN COMPANY 


INCORPORATED 


Rochester—New York 


NEW YORK OFFICE & SHOWROOM ~- 152 WEST 42nd STREET 
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PARIS COSMETICS, Inc. 


Successors to 


Immortelle Laboratories, Inc. 


Under our new name which more adequately expresses the nature of our 
business, we are better prepared than ever before to manufacture exclusively 
for the perfumery trade: 


Highest Quality Rouge and Powder Compacts, 
Lipsticks, Eyebrow Pencils, etc. 
We have enlarged our manufacturing and prompt deliveries at most attractive 
facilities and have installed the latest prices. 


and most modern machinery and All orders receive the direct personal 
equipment in order to insure quality attention of Louis Kronish. 





Write for Samples and Prices and Be Convinced. 


PARIS COSMETICS, Inc. 


128 East 16th Street New York, N. Y. 
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| © Perfumers & Jewelers Box G. 


MC ORM AT EO 


| 307-309-311 Sixth Avenue 
‘New York 















DEJONGE 
Quality Papers 











The business of this house was founded some seventy- 
five years ago to manufacture Surface-coated, Embossed and 
Art papers of the highest quality for perfume and toilet prep- 





aration Box Coverings. We shall be glad to have our branch 
representative call and help you select papers best suited to 


your requirements. 





May we serve you? 


LOUIS DEJONGE & CO. 


69-71-73 Duane Street 
NEW YORK 
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VANILLA BEANS 


DIRECT IMPORTERS 
FROM THE ISLANDS 






> en ea Ne ae +4 
oT) NE CS 
E 


Tm) (Ammo), (Go (Cm 









P. & P. DERODE FRERES & DAMMANN, INC. 
71-73 MURRAY ST. “ NEW YORK 
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ESTABLISHED 1890 


Foren“ 2 L_ Co -pomestic 


KAOLIN SOAP POWDER 
ZINC OXIDE ZINC STEARATE 
MAGNESIA CARBONATE PREPARED CHALK 


PRECIPITATED CHALK 


Light, Medium, Heavy, Dense and Free Flowing 
STARCH | INFUSORIAL EARTH 


WHITTAKER, CLARK & DANIELS, INC. 


ORTERS AND EXPORTE 
245 Front Og New York 
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TATE Diente Mie on 
F-N-Burt Company Ltd. 


SPECIALISTS a . 
Small. Fine 


MAIN OFFICE, 


540 SENECA STREET, 
BUFFALO, NF. 
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WHEN 


you send your prospective customer a small 
sample of your face or talc powder— 


WHEN 


does she try it? That is the question—does 
she put it aside to try later—and perhaps 
forget it altogether? 


IT ALL DEPENDS— 


on the way you send the sample—how con- 
venient it is for her to use it 


WHEN 


she gets it— 


USE SAMPLING 
POWDER PUFFS— 


and 


WHEN 


she writes for a sample—mail her a filled 
powder puff—so she can use it 


WHEN 


it arrives at her home—and that is exactly 


WHEN 


you want her to try it—while it is fresh in 
her mind. 


~ 


WHEN 


shall we send you more information and 
samples of our special powder puff sampling 
service ? 


SAY WHEN 





The Refillable Puff 
& Novelty Co. 


538 Congress Ave. 
NEW HAVEN, CONN. 





| 
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TREFLE BOUQUET 


Trial oz., $1.50. Per Ib., $21.00. 





Clover breathes the freshness of the outdoor 
life and Trefle Bouquet carries to Madam’s 
Boudoir the same fresh delicate odor that es- 
tablished individuality and has rapidly grown 
in popularity with our customers. 








BOUQUET “C” SPECIAL 


Per Ib., $8.00. 









Trial oz., 60c. 


A flowery pleasant odor which is popular both 
for its individuality and satisfying fragrance and 
because it offers a big margin of profit and en- 


joys a large consuming market. 


CHYPRE 


Per Ib., $15.50 












Trial oz., $1.25. 


Suitable for the highest grade perfumes; cannot 
be told from the natural. Highly concentrated, 


supreme in quality and Bouquet. 


For exclusive and individual perfumes 
or toilet preparations 


Try our 
Narcisse Fleur, Trial, oz. $1.65, per lb. $24.00 


Bouquet Jane, 7’ Le *-- see 
Bouquet d’Amour, “ “ 1.75, “* “ 25.00 
Violet Concrete, —- * hee * * Bee 


Samples and Price List will be sent on request. 
Our quotation on your special quantity orders 
will be of interest. 


ERNST BISCHOFF C0., Inc. 


135 Hudson St., New York, N. Y. U.S.A. 


Telephone Walker 2880-2881 
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Specialists in Screw Caps 
and Similar Products 


CUTS ATTOTUCCEANAAEOEAATUMST OADM TEAMMATE aN 


Designers and manufacturers of 
Sheet Metal Specialties—such 
as caps for talcum and _ tooth- 
powder cans and jars in Brass— 
Polished Nickel Plated, etc.— 
and other metals. 


BRASS GOODS MFG. CO. 
345 ELDERT ST., BROOKLYN, N. Y. 


No. 236 No. 188 Herbert O. Hyatt Frank S. Hyatt 
President & Treasurer Vice-Pres. & Sec’y. 


rmnTTtt 


CUTS FULL SIZE 
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IMPORTERS AND GRINDERS 


Prime LEE MOOR, Bolted Grade of 
ENGLISH CHINA CLAY (KAOLIN) 


Foreign— T ALC —Domestic 


FULLER’S EARTH (Genuine English) 


INFUSORIAL EARTH STEARATE OF ZINC 
PRECIPITATED CHALK PARIS WHITE 
PREPARED CHALK WHITING—AIl Grades 
CARBONATE MAGNESIA ZINC OXIDE 


HAMMILL & GILLESPIE, INC. 
240 and 242 snoee ron NEW YORK 
Chicago Representatives 


A. C. DRURY & CO. 
420 Rush St. Telephone Central 2349 
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T is seldom economy to buy cheap 

wares, for cheapness in price generally 
means cheapness in quality as well. Espe- 
cially is this true of such products as van- 
ity boxes, where the borderline between 
art and industry is very vague and ill- 
defined, and where it is possible to effect 
great economies in manufacture, which 
casual observance and non-usage do not 
at once reveal. 


August Goertz & Co., Inc. 


Metal Specialties 


276 Morris Avenue Newark, N. J. 
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With the Tips of the Fingers? 


People of refinement find the use of 
jars for cream objectionable—no matter 
how careful you are the jar will become 
soiled and distasteful to handle. 


Why Not Collapsible Tubes? 


No label to become soiled, no breakage, 
less freight—always satisfactory to your 
customer. May we send you samples? 


PEERLESS TUBE COMPANY 


48 Locust Avenue 
‘BLOOMFIELD NEW JERSEY 


ORIGANENE 


A finished perfume oil, for finest perfumes only, of the French type 
which continues in such great vogue. It is unexcelled in its perfect 
blend, exquisite and elusive fragrance, and faithfulness to type. 


If you want to produce a high grade 
Extract, Face Powder, Compact or Cream 
possessing a beautiful odor of French or Oriental character 
make nothing 


until you try out our latest creations in the field of 


Ambre, Chypre, Narcisse, Oriental, ete. 


Samples and Quotations Gladly Submitted 


FELTON CHEMICAL COMPANY, INC. 


Manufacturers of Aromatic Chemicals and Synthetic Flower Oils. 


65 Taaffe Place Brooklyn, N. Y. 








Simple Beauty 


ILADY’S toilet articles 
are her intimate com- 
panions. Not only must her 
powder stand the test of daily 
use but the container must 


have that simple beauty which 
never wearies. Perhaps this is 
the reason why powders pack- 
ed in Rowell Paper Boxes are 
favorites with so many women. 


E. N. Rowell Co., Inc. 


Batavia, N. Y. 
New York Sales Office: THE BRISTOL INDUSTRIES, Inc. 
41 Park Row, Room 805 Telephone: Cortlandt 1574-5 








| rn VE Sey. 
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6. N. Kowel 1 Go. Inc. 
‘Paper Box Mrs. 


B atavia, NY 
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AUGUST GIESE 
SUPERIOR a aa 


COMPACT 
PUFFS 


162 William Street 
New York 


Creating Puffs of 
Superb Quality 
which exemplify the 
unique artistic re- 
finement of your ex- 
clusive package is 


: 
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May we have your request 
for samples and quotations? FE I LT FE R 


ALL 


Furlager Manufacturing Co. 
67 East 8th St. New York, N. Y. 


“We lead in quality” 


9999099909900 099999909 


PERFECTION GRADES 


ESCRIBES our Snowflake Brand of 

Pure White Beeswax U. S. P., a re- 

sult obtained only by many years of expe- 

rience and the most assiduous attention 

to every detail in the process of refining 
and bleaching Beeswax. 


1 VONETORDENERADEE DNA T TONNE IT 


There is a reason, therefore, why the 
Drug and Chemical profession have so 
generally endorsed our products and fa- = 

vored us with their extensive patronage 

and especially the larger users and manu- : ; 
facturers of toilet cold cream preparations, Get Our Prices 
whose requirements are the most discrim- 


inating and exacting as emphasized in the 
liberal and regular demand for our 





SS 





SNOWFLAKE BRAND 
OF 
PURE WHITE BEESWAX 


U.S. P In Stock in 
E. A. B dC 
258 coateaee. tien wk ae. New York for 


AGENTS s 
: Frank B. Tracy, 8 So. Dearborn Street Chicago, Ill. S t Sh t 
C. L, Iorns, 826 Clark Avenue, St. Louis, Mo. po ipmen 
= The Raymond Company, 149 California St., San Francisco, Cal. 
Bleachery: Elmsford, New York. 
EAN ru 
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FROSTING LIQUID 


ha «produces a most beautiful velvety, frosted clear finish—a very simple process—immersion from 
st rg Mi three to five minutes is required—no expense to install plant—cost of frosting at least 75% 
AY “ata less than your additional cost of frosted bottles—process is absolutely non-hazardous and no 
RY’ 7 drying up—therefore, always ready for use. 

¥ 









i ¥ Special prices on contract. 
Xi] Trial quarts, $3.00; Single gallons, $7.50; 10 gallons or more, per gal., $6.00 








\ SM i 
% Packing Charges Extra. ; 
: ee L. REUSCHE & CO., 34 Union Square East, New York City 


Se EST. 188) 









AMOLE PRODUCTS 


Have given the trade the utmost in satisfaction for nearly 40 years. Selection of the highest types in raw 
materials combined with formulas of long proven merit and skillful specialists enable us to supply 

eg a very superior quality. We invite your inquiries on any of the following in which you may be 
interested. 


SHAMPOO LIQUID, PASTE and BASE—LIQUID SOAP—SHAVING and 
TOILET SOAPS—SHAVING CREAM—FACE CREAMS 


Also a large line of especially high grade preparations for Beauty Parlors. 
All of these products can be furnished in bulk or packed in containers ready for your private brand labels. 


AMOLE SOAP CO. =- - Tippecanoe City, Ohio 


(14 miles north of Dayton, Ohio.) 










HARRAL SOAP COMPANY, Inc. 


Address Mail— Hawtree Creek Road, Woodhaven, New York City. 
Office and Factory—From Hawtree Creek Rd. to 123d St., near Rockaway 
Boulevard, Woodhaven, N. Y. City. 





















SHAMPOO BASE LIQUID SHAMPOO 






LIQUID TOILET SOAP SURGICAL GREEN SOAP 
SHAMPOO PASTE TOILET SOAP BASE in BARS and 
POWDERED SOAPS — FLAKES 

COCOANUT and CASTILE FLOATING BATH SOAP 

















MAKERS OF SOAP CASTILE SOAP—U. S. P. BARS and CAKES 


NEARLY HALF A CENTURY 


Automatic Machine Made, Are Uniform ceva sy 
in Capacity, Corkage, Height and Width 
| Especially Adapted for the Perfume Trade 


KIMBLE GLASS COMPANY 


_VINELAND, N. J._ CHICAGO, ILL. _NEW YORK, N.Y. 
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Toilet Waters 


Under Your Own Name 


and Brand 


40 John Sorat 
New Yorks 


G UM grades of 
VANILLA BEANS 


We specialize in the 


manufacture of high- 
est grade toilet waters 
and hair tonics for the 
trade. 


GUMS 
Arabic Tragacanth 
Crude Powdered 


POWDERED KARAYA GUM 


Write for Samples and 
Prices 


S. MILLER 


101 Water St. New York, N. Y. 











HE Best Values 


are to be had from : Seals That Make Sales 
a dependable Special- | 


ist in Metal Boxes. 


The rich simplicity 
of an appropriate Den- 
nison seal will suggest 
to a customer the deli- 
cate fragrance of your 
perfume or powder. 
The value of first im- 
pressions in selling is 
unquestionable. Dis- 
tinctive seals create an 
eye-appeal and a cor- 


| am the pioneer in 
furnishing Metal 
Boxes for Compacts 


to the Trade. 

















5 ———— responding desire to 
R ‘ ; ‘ buy. 
led New and classic designs with push ’ 
button catch — best one produced. _ Send for samples and judge Dennison qual- 
‘a ity for yourself. 
el 
H.L.HEITER #¢ 
. ° a DENNISON MEG. CO., The Tag Makers 
1 4 ae 5 Dept, T5, Framingham, Mass. 
3 200 k 1 fth Avenue ’ Please send me samples and prices ot fine seals for Per- 
R Phone Gramercy 3221 ee fumers. 
Bill New York City —[l%3 
i Hi 
I a — 
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JOHN HORN, Seals 


837-839 TENTH AVE., NEW YORK, N. Y. 


Kindly send me a sample package of your seals. 


Address 


Beautiful seals attract attention to the package 
no matter where it is displayed, on the shelves, 
on the dealer’s counter, or on milady’s dressing 
table. 

Horn’s seals are created by artists who have 
spent many years in helping other perfumers 
improve the appearance of their packages. The 
same appeal they have won for others they can 
win for you. Many new ideas for seals will be 
suggested for those in the small package which 
we will mail you on request. 

JOHN HORN. 


Mail the Coupon Now 


I a 


hah 
IN Het) 


J. N. LIMBERT & CO., Inc. 


12 South Marshall St. 
PHILADELPHIA 


YU SIMRO 


LEAS QTM aS “ 














AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 


Mail the Coupon Now 





SEPTEMBER, 1924 


1 —{o— 


PFALTZ & BAUER, Inc. 


300 Pearl Street New York City 


Agents for 


A. MASCHMEYER, JR. Amsterdam 
ROSE CENTIFOLIA—JASMIN WHITE “E,” ETC¢, 


E. pE HAEN A. G. Hannover 
Methylanthranylate — Acetophenone — Chlorophyll 


LIENAU & Co. Uerdingen 
TERPINEOL, C., P. 


E. SACHSSE & Co. Leipzig 
Oil Orris Liq. 10 Fold—Oil Dill Seed, Etc. 


Dr. F. RASCHIG Ludwigshafen 
Musk Ambrette 100% 


WoL WAESCHERE! & KAEMMEREI 
“Golden Fleece” Lanoline. 


Hannover 


THEODOR LEONHARD WAX CO., Inc. 
Haledon, Paterson, N. J. 


ESTABLISHED 1852 


Specialties 


Pure White Sun Bleached Beeswax 
Pure Refined Yellow Beeswax 
Specify “T.L.” Brand Pure White Sun 
Bleached Beeswax. Guaranteed un- 
der Food and Drug Act, June 30, 1906. 

Serial No. 4068. 


Write for samples 


Long Distance Tel. Lambert 8183 
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VANILLA 


BEANS 


THURSTON & BRAIDICH 


27 CLIFF STREET 
NEW YORK 


You are, of course, interested in a good 


NARCISSUS 


We have it, and reasonably priced. 


Communicate with us for sample. 


Also 


SYNTHETIC 
NEROLI ROSE JASMIN 


H. C. RYLAND 


MANUFACTURERS IMPORTERS EXPORTERS 
ESSENTIAL AROMATIC 
OILS 52 LAIGHT ST, CHEMICALS 
NEW YORK 


Chicago Office: 2704 Greenview Avenue 
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STOCK 
LABELS 
és 


TOILET 


| oe 


SAMPLES SENT 
ON REQUEST 


THE QUALITY LABEL COMPANY 
150 NASSAU STREET 
NEW YORK CITY 


Want to Buy-- 


'TERPENES 
of 


OIL OF LIME 
OIL OF LEMON 


OIL OF ORANGE 
in small and large lots 


Prospective suppliers should furnish us 
samples and prices f.o.b. New York. 


The Meht & Daniel Corp. 


SALES AND PURCHASING AGENTS FOR 
MEHT & DANIEL, HAMBURG, GERMANY 


1 Liberty Street New York 
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Samples Attractively— | THE 
Convincingly Displayed TWITCHELL PROCESS 


Bring More and eee Orders THE STANDARD METHOD oF 


DEGLYCERINIZING 


ep t r rt ; , A THROUGHOUT THE WORLD 


oe 
a 
s 


Lar CF y Kontakt Saponifer 


FOR HIGH GRADE FATS 


Kontakt D. P. Saponifier 


FOR LOW GRADE FATS 
Here you get the combined efforts 
of skilled specialists of 25 years’ 
experience in perfecting the Sample 
Case. 


KNICKERBOCKER CASE COMPANY The Twitchell Process Co. 
224 N. Clinton St. Chicago CINCINNATI, OHIO 


W orld’s Leading Sample Case Manufacturers 








American Institute of Cosmetics 


and Perfumery, Inc. 
370 Seventh Avenue New York City 
Telephone: Penn. 4873 
Hours: 1-5 P. M. in AUGUST 
Roddie Minor, General Manager 


Consultant in manufacture and formulas 
for odors for all purposes 


Fanchon Hart, director 


Chemical and microscopical examination 
of drugs, foods and spices. 














Weeks Automatic Double Labeler Reduce Bottle Filling Costs 


Fowler Semi-Automatic Vacuum Feed Bottling Machines 
P . fill accurately, from 1,000 to 9,000 bottles per hour, 
Applies two labels simultaneously depending on type of machine and 


p character of content. Requires one 
r ° Pixie ori 2 
f ont and back [ operator only. , Will bottle extracts, 
The only truly automatic labeler built for various > Hi} Perfumes, oils, emulsions, pastes, fruit 
dificult job os juices, food products, medicines, or 
ificult jobs. ; any liquid or _ semi-liquid. 
Satisfaction guaranteed. Send your labeled con- as Lowest in first cost—and no 
- ‘ " — expensive repairs. 
tainer and get our specifications for your individual 
work. 
Fowle r Machine and Equipment Cor ration 
124- ‘sd White iy or eyo! 


McDonald Engineering Corporation 


416 West 33d St. eecaaae. FOWLER BOTTLING MACHINES 
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DRYING 


LAUNDRY BAR SOAPS 


The “Proctur” Continuous Truck Dryer—a won- 
derfully efficient system of drying all Laundry 
Bar Soaps. The bars of soap on trucks are auto- 
matically run through the dryer. Perfect sur- 
face drying is obtained with the least possible 
loss of weight. Saves time, space and _ labor. 
Send for our catalogue, 


PROCTOR & SCHWARTZ, INC. 
Formerly The Philadelphia Textile Machinery Co., 
Philadelphia, Pa. 


Use 


DISTILLED 
WATER 


in making up 
all preparations 
requiring water. 


STOKES 


AUTOMATIC 
WATER STILLS 


are extremely easy to 
operate and produce a very superior product 
at a low operating .cost. 


Send for illustrated circular and price list 


F. J. STOKES MACHINE CO. 
6112 Tabor Rd. (Olney P.O.) Philadelphia, Pa. 
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Electric Driven 


Power Crimper 


For Collapsible 
Tube Clips 


Capacity 
20 to 40 per minute 


Height 12 inches Width 7 inches 
Length 14 inches Weight 95 lbs. 


Crimps 0 to .8 clip 
¥% H. P. Motor—Runs from any lamp socke 


Manufactured by 


GEORGE G. RODGERS 


Springfield, Ohio, U.S. A. 


Fast, economical 
FILTRATION 


HRIVER Filter Presses are noted 
for the speed and ease with which 
they operate. Filtration, sometimes 
“the neck of the bottle” that slows 
down production, can be brought into 
step with large scale operation by the 
adoption of Shriver equipment. 
Proper filtration improves most prod- 
ucts. 
Shriver Presses are operated with unskilled 


labor and are noted for their durability and 


freedom from shutdowns and repairs. 
Ask us to send you our new catalog. Put your 


problem up to our engineers. 
T. SHRIVER & COMPANY 
890 Hamilton St., Harrison, N. J. 


The filter cloth used is just as important as the 
filter press. We are in a position to supply 
filter paper or filter cloth, especially woven 
for filter press work, at very close prices 


Ask us to quote on your filter cloth requirements. 
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S PENNSYLVANIA COLLAPSIBLE TUBE CO. 


Specialists in Small Tubes 
PURE TIN ONLY 


495 Hepburn Street, Williamsport, Pa. 





HE printing on our sample tubes that you are entitled to expect. If 
is perfect in every letter. The your product recommends itself and 


colors are clear and brilliant. The sales are growing without dispropor- 
; tionate advertising, you will find 


caps fit easily. These features com- samples the least expensive form of 
bine to make our tubes the powerful advertising measured in terms of new 
factor in SNE: your aren business. 





2, 2. 0. 0. OO. &. O&O. © © Oo wo © OO © © © © © © © © © © © © » « Poctectectectectectectectectectestatectectectectectectectactectactactectasteasts 2% 
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FANCY BOX COVER PAPER 


NEW CREATIONS JUST RELEASED. SPECIAL PAPERS 
DEVELOPED FOR EXCLUSIVE USE BY YOU. 


BEAUTIFUL GLASSINE IN MANY NEW DESIGNS. WRITE FOR 
SAMPLES AND GET THE NEWEST WITHOUT OBLIGATION. 


MATTHIAS & FREEMAN PAPER CO. 


li7 N. SEVENTH STREET PHILADELPHIA 


Go a oPu Me 9, 











a 2. *. SS Se DD DD Dw 
é Loe Seeoetosaoctoatoetoetoatectontoetoetoetoe toasters ap 


Absolute Brilliancy 1 Increases Salad 


SEITZ ASBESTOS FILTERS 


GRAVITY and PRESSURE MODELS—ALL SIZES—AUTOMATIC 
Ideal for 
Perfumes, Toilet Waters, Hair Tonics, Pharmaceuticals, Flavoring Extracts, Etc. 


Write for Full Particulars 


COLORS 


TECHNICAL AND CERTIFIED 






















APER BOXES 
for PERFUMERS 


HAND and MACHINE MADE 










Technical colors for Perfumes, Soaps, Waxes, and 
special uses. Ask for samples. Special Service to 
Essential Oil Houses. 















Distinctive Designs for 
Face Powders, Toilet 
Preparations and Perfumes. 


mH ROBERT NEUMANN ~. 
1401-1411 Plum St. Cincinnati, Ohio 








Certified Colors for Flavoring Extract Manufacturers, 
Bakers and Confectioners’ Supplies. 






INTERSTATE COLOR CO., Inc. 
41 Park Row, Suite 814 New York City 








1924 








Moree 

















ORIGINAL 
IDEAS IN 


Cabels and Seals 


carried out artistically, lend expression and 
refinement to your bottles and packages. 


“After all, isn’t it the attractive appearance of your 
goods which helps selling them?” 


To rise above mediocrity requires enthusiasm and 
a determination not to be satisfied with anything 
short of “Special Service.” 


RicHAaRD M.KRAUSE 
150 W 42° Street 
CHICAGO New YORK BOSTON 


OF FLCE ano FACTORY 450 LITTLE BUILOING 
+29 W. SUPERIOR ST. R.A.BOWMAN, Representative 
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'ABONITA COMPANY, Inc. | 


| 134 South Clinton St. CHICAGO OB IG . SCHMID 
COMPACT SPECIALISTS 


| HAND MADE FRENCH-PROCESS | INC. 
| ROUGE and FACE 
POWDER COMPACTS 


QUALITY 


i he Compacts 


Lipsticks 
Eye Brow Pencils 


Se” . @ MADE UP UNDER 

— YOUR OWN BRAND 

LIP STICKS COSMETIQUE 
EYEBROW PENCILS 

| PRIVATE BRANDS EXCLUSIVELY 

eee 423-439WEST 55" STREET 

QUALITY PRODUCTS--PROMPT SERVICE 


IMMEDIATE DELIVERIES NEW YORK 
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PURITY 
Genciiiien | UNIFORMITY and 
for Life | RELIABILITY 


Salesmen now call- 
ing on drug trade, os 
general stores, beauty qualities of 
parlors, barbers, grocery 
trade, can materially increase 
their income without additional 
effort or expense. ce 


are a few of the imperative 


Our line is to be nationally adver- 


x LANOLINE 


a make-shift proposition, but 
something substantial. Your life-time | . 
opportunity. Repeat sales will give you | Manufacturers since 1914. 


a lucrative year-around business on items 
that have no competition, and yet are | THE B & W CO. 


in every day demand in every household. 


Manford Pharmacal Co. 


Dept. | 1311 S. Broadway, St. Louis, Mo. | 


| Bopf & Whittan 


Elizabeth, N. J., U. S. A. 
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SALESMEN 


whoa have had experience in 
selling various essential oils 
and synthetics. We repre- 
sent two of the highest qual- 
ity manufacturers in Europe 
and have a splendid oppor- 
tunity for men having an 
acquaintance with their 
trade. Salary and commis- 
sion on a long time contract 
to satisfactory people. 


FOX & CLARKE COMPANY, Inc. 


116 W. 32nd St. New York 


CLASSIFIED 
ADVERTISEMENTS 


The rate for advertisements in this section is 50c. per line per jn. 
sertion. Please send check with copy. Address all communications ty 
PERFUMER PUB. CO., 14 Cliff St., New York, 


BUSINESS OPPORTUNITIES 


Export Sales Agent will take care of foreign publicity 
credits and collections for several manufacturers in non. 
competitive lines. Subvention and commission basis. Ad- 
dress B. O. No. 1271, care of this journal. 

For Sale—Five Pfaudler glass-lined steel tanks, horizontal 
on adjustable legs, 6’ 9” diameter, 7’ 2” long. Two sections 
each with removable cone heads. Capacity 14,000 Ibs. each, 
Apply D. V. Person, c/o Autocoil Co., 136 Seventh St. 
Jersey City, N. J. Phone Montgomery 6194. 


J. Manheimer, 271 Pearl St., N. Y. C. Van. Beans, Ess. Oils, 








SITUATIONS WANTE 


lavoring chemist—European with American experience 
in true and artificial fruit and other flavors desirés connec- 
tion with American concern. Write A. M. 206, Eighth 
Ave., Brooklyn, c/o Sheffer. 

Perfumer-chemist, thoroughly experienced in originating 
and compounding perfumes, and manufacturing a complete 
line of toilet articles and specialties seeks connection. Pos- 
sesses business and creative ability. Chicago or vicinity 
preferred. Address S. W. No. 1272, care of this journal. 

Industrial Chemist—married, desires responsible position 
with toilet preparation manufacturer. Capable compounding 
essential oils; making and improving products; and taking 
full charge of manufacturing. Address S. W. No. 1276, care 
of this journal. 





(Continued on Page 136) 


COLUMBIA UNIVERSITY 


College of Pharmacy of the City of New York 
115 West 68th Street 
New York, N. Y. 


Evening Courses 
Session 1924-1925 


A COURSE OF INSTRUCTION ON THE COMPOSITION AND MANUFACTURE OF 


COSMETICS 
TOILET PREPARATIONS 
PERFUMES 


Class meets Tuesday evenings 7:30 P. M. 
Summary of Lecture Topics mailed upon re- 
quest. 

For further information write to the Regis- 
trar of the College of Pharmacy, 115 West 
68th St., New York City. 


Given by Professor C. P. Wimmer. 

Two semesters of fifteen 3 hour periods each. 
Fee, $24.00 per semester. 

Laboratory fee, $5.00. 
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COLIAPSIBLE TUBE \eerecetoerpongg 


TORONTO 


PURE TIN OR LEAD PLAIN AND DECORATED 
ALUMINUM SCREW CAPS, SHAVING STICK BOXES ETC. 
FOR YOUR CANADIAN TRADE 


We Make a Specialty of These Soaps 


UNIFORMITY of your LIQUID TOILET LIQUID SHAMPOO 
SOAP and SHAMPOO will enable you to in- SHAMPOO BASE SOAP 


crease your anaes, a SHAMPOO PASTE 


soap or shampoo that will be uniform in every 
respect. An exacting chemical analysis insures TOILET BASE SOAP 
the uniform composition of these soaps. SURGICAL GREEN SOAP 


WRITE FOR SAMPLES AND PRICES 


THE DAVIES-YOUNG SOAP COMPANY 


DAYTON, OHIO 


SOME SPECIALTIES 
SYNTHETICS ESSENTIAL OILS 
$30.00 per lb. Géranium Bourbon 
$20.00 “ “ Ylang Bourbon Prima 

Ylang Bourbon 2° 


Ylang Manille 
Vétyver Bourbon 


SOCIETE SIPA 


18, rue Falque MARSEILLE, FRANCE samen Gael es 


— 7 » HARD—WHITE-ODORLESS 
IT 


Bee aly 


MADE WHITE 
PACKED TIGHT 
DELIVERED RIGHT 


Pure Stearic Acid in Convenient Size Cases 
RUB-NO-MORE CO. FORT WAYNE. IND. 
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(Continued from page 134) 









Chemist—Experienced in manufacture of cosmetics an 
toilet preparations, highest references. Wishes connectio 
Address S. W. No. 1264, care of this journal 


‘Uanity Puffs 


<i os Ton 


Salesman, importer and chemist is open for connec. 
tion with essential oil house. Address General Pos 
Office Box No. 234, New York City. 











HELP WANTED 







Salesman of highest type and character who has a fol 
lowing in the Southern States with possible headquarters 
at St. Louis, Mo., and who can sell compounds of quality, 
can make good connection with a progressive New York 
Essential Oil House. Salary, Commission or both. Ad 
dress H. W. No. 1274, care of this journal 


HE distinctive beauty 
and the careful work- 
manship of our vanity 
puffs will interest you. 
Our prices too are most 
attractive. 



















Salesman calling on jobbing trade to sell shaving and 
dental cream under buyers’ label. Attractiveness of package, 
exceptional quality and low price makes sales easy. Ad 
dress H. W. No. 1275, care of this journal 





Write for Samples 








Salesmen with following, increase your earnings. We 
offer. on liberal commission our flower. oils and_ perfume 
bases. ‘Co-operation with you and customers assured. Ad- 
dress H. W. No. 1273, care of this journal 















French Powder Puff Co. 
110 Ridge Street 
New York 


Young man for laboratory. Knowledge of essential oils, 
etc. Fox & Clarke Company, Inc., 116 West 32nd Street, 
New York City. 







Experienced salesman to take care of New York territory 
from our New York Office for synthetic perfume materials, 
extracts and flavors. Reply giving details of experience and 
salary wanted. Address H. W. No. 1277, care of this 
journal. 


















Donald M. Smith, President. 


BOTTLES, JARS, CORKS, 
Perfume Bottles, Massage and Cold 
Cream Jars of Every Description 


Private Mould Ware Our Specialty 


Laboratory Supplies—Filter Paper—Wool Filter 
Bags—Funnels, Graduates, etc. We carry a stock 
of a considerable variety of different styles of 
Rottles and Jars—Sprinkler Tops—Corks—Col- 
lapsible Tubes. No order too small—Prompt and 
careful attention given to orders regardless of 
size. Ask for Prices and Samples before you buy 
elsewhere. 


Acme Hospital & Druggists Glassware Co. 


317 Pearl Street, New York City Phone 
Near Beekman Street Beekman 7260-7261 















Bristol Industries, Inc. 


MANUFACTURERS SALES AGENTS 
for 
Peerless Tube Co.—Collapsible Tin Tubes (Plain and 
decorated ) 
E. N. Rowell Co.—Fine Paper Boxes. 
J. M. Raffel Co.—Corrugated Fibre Shipping Cases. 
Bishop Calculating Recorder (Calculating Recorder 
for Factory Cost Keeping). 


Room 805 42 Park Row, New York, N. Y. 


Telephone Cortlandt 1574-5 








































Shampoo Base 


CLIFTON CHEMICAL CO., INC. Sicfrxonr'st: N. Y. C. 








1924 


ecthior 


ynnec- 
Post 


a fol- 
larters 
luality, 

York 


Ad 


ig and 
ickage, 
Ad- 


We 
erfume 
\d- 


al oils, 
Street, 


rritory 
terials, 
ice and 
»f this 





eljderson 


No. 887 
$7.00 per 1000 


> 


The attached are representative numbers tror 
We will be pleased to send our « omplete Sample Line, ¢ 
styles, for $2.00. This amount tobe credited on rece 


+h 


conveniently placed in book form. Write for 


ABELS 


Lasting Impressions” 


No. 1087 
$3.00 per 
1000 


Tume anc 
t ipprox 
7 your oraer 


elaborate and exter 


THE HENDERSON LITHOGRAPHING CO. CINCINNATI, OHIO, U.S.A 


re ae aa 













MARK 


‘Lasting Impressions 





$9 


ESTABLISHED 1858 





The Henderson Lithographing Company 









STATION H, CINCINNATI, OHIO, U.S. A. 






CHICAGO NEW YORK 
SAN FRANCISCO : ide hla aa 





MINNEAPOLIS 
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SHAMPOO |: 


Liquid Shampoos Shampoo Bases : 
U. 5. P. 9th Green Soap 5 









Write for Samples and Quotations 


KRANICH & SPECIFICATION SOAP COMPANY 5 
54 RICHARDS ST. BROOKLYN, N. Y. i 

















SUPERIOR 


TALCUM CANS | MAILING CASES G@® 


FOR LIQUIDS 
Made with Fibre Bodies and |” Reued Files Can 
Metal Bottoms. | a she 
Kee Sneed Picleeted Tene of | Superior Liquid Containers for 
Polished Nickeloid, Copperoid, Soda Water, Etc. 


Brassoid; Gold Lacquered and Tin. | Mailing Tubes for Calendars, Ete. 


fu 


Samples and Quotations on Request 


UNION PAPER COMPANY (‘e%) ** ‘assue"** 












Homeopathic Vials of Every Description 


Manufactured by the 


Rutu G Lass Company 


Conshohocken, Pa. 
QUALITY AND MOST ATTRACTIVE PRICES 











Camel Hair Brushes, Glass Rods with Cork or Cap 







tt TT 


Ge eee 


New Styles in Colors 


. Applicator Stopper Bottles 


—Lowest Prices 


Write for Samples 


BENTON, HOLLADAY & & CO., 444 W. 26th St., New York, N. Y. 


































AMERICAN PERFUMER & EsSENTIAL Ort REVIEW 


Would a More Critical Standard of 
Manufacture Win Greater Sales for You? 


Cologne spirits seem to be “good 
enough” for the average perfumer. 
The slight odor he regards as un- 
avoidable; the risk of deterioration 
due to possible impurities is to be 
accepted. 


Is there to be nothing in the per- 
fumer’s art except greater and ever 
greater skill in selling? Are the 
mounting selling costs of today to be- 
come still more stupendous tomorrow ? 


Or will the great commercial per- 
fumers, following the lead of some 
of the greatest authorities in per- 
fuming, rely in some measure upon a 
more critical standard of manufac- 
ture? 


C. P. 96% Alcohol is a better 


alcohol for perfumers than ordinary 





cologne spirits. It is absolutely neu- 
tral and odorless. It is free from 
aldehydes, fusel oil and all other 
congenerics of ordinary alcohol. It 
does make a better perfume. 


Of course it costs more than 
cologne spirits. But the slight in- 
crease in manufacturing cost pro- 
vides some very interesting new sell- 
ing points and (to critics) the result- 
ing product is far superior. 


Some of the very finest perfumes 
made in America today incorporate 
C. P. 96% Alcohol. We believe 
that better sales would attend a still 
wider use. Our research labora- 
tories will supply samples and com- 
plete information to all who may be 
interested. 


SEPTEMBER, 1924 






U. S. INDUSTRIAL CHEMICAL CO. 


Executive Offices: 110 E. 42nd St., New York 
Sales Offices and Warehouses 


BALTIMORE CINCINNATI New ORLEANS 
So. Baltimore 4609 Eastern Ave. Maison Blanche Bldg. 
Boston CLEVELAND NEWARK 

131 Beverly St., Boston, 14, Mass. Perry Payne Building 238 Wilson Avenue 
BuFFALO DETROIT PHILADELPHIA 

4th & Jersey Sts. Union Trust Bldg. 141 No. Front St. 
CHICAGO Kansas Crty PriTTsBuRGH 
3652 Archer Avenue 1409 W. 10th St. Bessemer Bldg. 
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Abonita Co., Inc.....++- se enwas as 
Acme Hospital and Druggists’ Glassware 
peeeee cat 
Addison <4 : * as 
an-Fairchilc i 
Alderm Insert between 84 and 
Allen & Sons, Ltd., Stafford 
Allondon, Les Usines de... 
Alsop Engineering Co... . 
Alva Mfg. Co....-+++-: evens ee eeees 
American Can Co...... Front Cover and 
‘American Institute of Cosmetics & Per- 
fumery, Inc. .......+.- ay 7 
American Lanolin Corp...... 
\merican Machinery Co., Inc... 
American Perfumers’ Laboratories, Inc., 
70 and 
American Perfumery Co 
Amole Soap Co... 
Arabol Mfg. Co 
Armstrong Cork Co 
Atlantic Mfg. Co... 
Atlas Label Co..... 


B. & W. Co., The... 
agaroff Fréres ....... 
Barrett & Co., M. L... 
Baxter Paper Box Co.. ere 
Belgian Trading Co., Inc....58, 59 and 
Renton, Holladay & Co one 
Berg, Ind. Alc. Co., David.. 
Bertrand Freres ...... a 
Bischoff Co., Inc., Ernst : 
Boake, A., Roberts & Co., Ltd 
Bene BE COs ccccesseccceences 
trass Goods Mfg. Co........... 
Bridgeport Metal Goods Mfg. Co.. 
Bristol Industries, Inc.......... 
Bromund Co., E. A ‘ 25 
Brown Co., Inc., O. A........34 and 
Bruno Court Societe Anonyme, 
Insert between 16 and 
Buedingen Co., Ferdinand. 
Buedingen, Wm., & Son.. 
Burt Co., Ltd., F. N., 
Insert between 120 and 
Bush, Inc., Burton T., 
Insert between 32 and 


Beek & Co, Tees, We Faces 


U S Industrial Alcohol (o. 


Largest Producers in the World 


Of Pure and Denatured 
Alcohol 


For Manufacturing, Industrial. 
Scientific and Technical Purposes 


Executive Offices: LIOE 42nd Street, NewYork 


Sales Offices and Distributing Warehouses 
New'York Philadelphia Chicago ' Kansas City,Mo. St Paul, Minn.'Cleveland Cincinnati 


Baltimore Boston 


IN 


St.Louis New Orleans 
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DEX TO ADVERTISEMENTS 


Capes- Viscose Incorporated, 


Insert between 104 and 


Carr-Lowry Glass Co... 
Chemical Works Flora ‘ 
Chemical Works Roermond......60 and 
Chiris Co., Antoine, 


Insert between 16 and 


Christoff, Christo.Insert between 16 and 
Clifton Chemical Co cWeckn bwaneas 

Collapsible Tubes & Containers, Ltd 

Colton Co., Arthur... 
Columbia University . 
Commercial Labs., Inx ‘ 
CO Ciicccceas Insert between 100 and 


Cox, Aspden & Fletcher 

Davies Young Soap Co 

Jf: Ss 2 Se 

Dejonge & Co, Louis 

De Laire, Fabriques 

Delphi Products, Inc.. 

De Luxe Art Metal Corp 

Dennison Mfg. Co ° eee ee eeee 
Derode Fréres, P. & P., & Damman, Inc. 
Descollonges Freres 

Dhumez et Cie, Pierre 


Diller, Geo. K...... 
Dodge & Olcott Co oe 
Dreyer, P. R.. 7 . 30 and 


Dupont Cellophane or 


Insert between 72 and 


Dupont, Justin, Inc 
Duval Compagnie 


Economic Machinery (\ 

Ermold Co., Edward ; 

I’ssenflour Products, Lid 

Essential Oil Co..... 

Euler & Co., Franz. ‘ 

Euziere & Co., H.Insert between 48 and 
Evergreen Chem. Co 


Federal Products Co 

Felton Chemical Co. 

Filler Machine Co., Inc 

Florasynth Laboratories, Inc einem 
Fowler Machinery & Equipment Corp.. 
Fox & Clarke Co., Inc coecste,s 53 aud 
PU, AD aac SoS iyeraiey 04 24 Walaa 





Franks Chemical Products Co 


Cosmetic Mfg. 


wo 


Powder Puff Co. 
Fries Co., The. 


Fritzsche & Co., Franz 


Now 
nA UARNA GW 


Giese & Son, August. 


Glass Products Co 


Globe Collapsible Tube Corp 
Goertz & Co., Inc., August.. 
(juerin-Pouyat-Elite, 
llammil & Gillespie 
Harrall Soap Co... 


Lithographing 
Hopkins & Co., J. 


Hortus-Nerolium 
Pharmaceutical 
Houchin-Aiken Co. 


Illinois Glass Co... 
imperial Metal Mfg 
Innis, Speiden & Co 
International 
Interstate Color Co 
Ising Corp., C. E 


Jarden Litho Co., The 


Niefer Machine Co., 
Kimble Glass Co.... ‘ 
Kinney, R. F., and Associates. 
Knickerbocker 
Kohnstamm & Co., 
Kolmar Laboratories awn 
Kranich & Specification Soap Co. 


Pittsburgh Peoria Ill. 
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| THE QUALITY WHITE MINERAL OIL 


For toilet preparations and cosmetics 











U.S.PAT.OFF. 


Wyro 


Absolutely Colorless, Tasteless and Odorless 


If you are experiencing any difficulties with your formulae, 


allow us to assist you. Our representative will call on request. 
Address only 


CHEMICAL PRODUCTS DIVISION 
STANDARD OIL COMPANY (NEW JERSEY) 
7 HANOVER SQUARE, NEW YORK 


Established in 1835 


WEBB’S ALCOHOL 


Warranted U.S. P. 190 Proof 
Cologne Spirits 


Denatured Alcohol 


All Formulas 





Manufacturers of Perfumers’ Containers. 


Exclusively hand made. 


J. LANDOWNE CO., Inc. 
2961 ATLANTIC AVENUE 
BROOKLYN, N. Y. 


NEW YORK OFFICE: 404 FOURTH AVE. 





JAMES A. WEBB & SON, INC. 
110 EAST 42nd STREET 
NEW YORK, N. Y. 

























H 
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—-D E mM ANDB — 
w= HOPKINE = 


EFOYPFPTIAN HENNA 


POWDERED 
SUPERIOR TO ORDINARY HENNA 


J. LL. HOPKINS & CO. 
™m Ew VOR K 
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( I + Pennsylvania ollapsible Tube ¢ 132 Standard Automatic Machine 
| M ( Betnastins t Oi Co. 142 Standard Oil Co ee ne a me 
Insert between 48 and 19 Pennsylvania Soap Cc ‘ 109 Standard Specialty & Tube Co 
Fils 10 Perfex Products Corp.. ; co a Stanley Mfg. Co..Insert between 76 and 
| Marcelino Ce 0 il 51 Perfumers & Jewelers Box Co a 119 Stckes Mache Cor, F. J... cccscccecs 
Lemoine, Inc., Pierre 36 Pfaltz & Bauer : $7 and 128 Stuart & Peterson Co., The....... 
| I Wax ( Pheodor 128 Pfaudler Ci siawia ; Sy SR i ie dc 6 630-k cr dcumadeseurs 
| & ( ' d 128 Pilar Fréres a .+« 34 Superior Novelty Mfg. Co............. 
Limbert & Co., J. N 128 Plumly Co., Eugene K.. BiG. WR We 6 vous dans ividicscsieens 
he Schang 102 Plymouth Organic Laboratories. 115 Synfleur Scientific Laboratories, 
eders & Co., Georg nal 3 Polak & Schwartz. Insert between 40 and +1 Insert between 8 and 
wT 1] se C 130 Proctor & Schwartz, Inc ; 131 Thurst & Braidict 
Mo i gil See, . 1 " hurston & WS aka chedevuarauess 
s, Mabee & Re ynard Inc. .60 and ( 1 Quality Label Co . -» 129 Tin Decorating Co. Insert between 56 and 
Majestic Metal Specialties 62 Raab & Co, H.. oo Gh amd GE TRE as A Whe ck sce navacacconcdauy 
MI nford Chemical Cc : l ov Randolph Paper Box Co... ee Se ROMER INNO 5.500 bc condcnsenean eon 
I ! ’ nd 43 a Machinery Company Te MN ba nae cata eee eoeeee and 
7 and 128 fillable Puff & Novelty Co... .. 121 Turner White Metal Co., Inc... ne 
33 Reich Ash Corp., The.:.. 66 Twitchell Process Co........ceccceeeee 
; 132 Reusche, L., & Co....... «<« We 
129 Rhodia Chemical Co...... oa 12 Ungerer & Co....... Inside Front and 
l ~ Ritchie, W. C., and Company... 143 Back Covers, 28 and 
1 . 98 Rebertet & Co., P........ yaad oe Qe) PU Ci a, ccedectcananednnne 
,2 Rodgers, George G....... : oo BRR Ulelied Leeemeeee® 6 ca ccc csccccussnes 
127 Rognetta, Salv diDco........... ~ SEF Ue Ge Slee Cia teccouracdcaess 
%< Rossville Co., The U. S. Ind. Chem. Co 
x ( In 123 Insert between 64 and 65 / i 
» Roure Bertrand Fils, Inc.............. 26 Valmont ig, Dh OUTER ETE 
cen 16 and 17 Rowell Co., E. N., Van Ameringen, A. L......... 42 and 
111 Insert between 124 and 125 Van Dyk & Co.......cceeeeeeceeceece 
ler, S. 2 18 and 101 pubno-More Co. ...cccccoce ceveee 135 Var Dyk, Le Anne. ccccccccccccccceces 
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Nitional Packing Machinern Co. ont O%GG Sanitary Tube & Stopper Co., Inc.... 114 
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\ Sark tales 0 I ; eres 142 Sherwood Petroleum Co., Inc.......... 112 Western Cartridge Co.............05. 
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ibis Products Trading Co..18, 19 and 101 Sierra Talc Company, Wreeeee Ween We. Ciivecccccscccnsews 
yn Company . 57 Insert between 108 and 109 Whiting-Patterson Co., Inc., 
F ; ; Smack Co., A. D ' <eee:- ae Insert between 116 and 
Pallas Mfg. Co.. 45 Société Chimiaue des Usines du Rhone 12 Whittaker, Clark & Daniels, Inc....... 
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We Specialize in Exclusive Seals 


\X JE specialize in the creation of distinctive, 
original seals which insure sales and bring 
repeat orders. Let us figure with you on your 


next order. 
Write for samples 


ATLAS LABEL CO., 119 Lafayette St., New York 
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TRANSPARENT 
PAPERS 















for wrapping boxes, bottles, 
soaps and, in colors, 
dainty inlays or other pro- 















show on the invoice. 






appears in the cost! 


FRANZ EULER & CO. 
173 LAFAYETTE STREET 
NEW YORK 
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x Let us quote on 


Embossed Seals, Labels, 
Booklets and Displays 
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Perfume and 
Toilet Preparation 
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PLANT FULLY EQUIPPED 
for Printing, Engraving 
and Lithographing 
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SKETCHES SUBMITTED WITHOUT 
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SUPERFINE 
SHAMPOO 
BASE 


We have the finest cocoanut oil 
Base for making shampoo. Com- 
plete formula for the asking. 


SUPERFINE 
HAIR CREAM 


A wonderful hair dressing. 
Not an oil. Can be remelted. 
Write for sample. 




























We also have a full line of 
White Mineral Jellies, Petrola- 
tums, White Oils, etc. 










Pennsylvania Oil Company 
412-420 N. Western Ave. Chicago, Illinois 















making your creams : 
under your own labels ; 


All Milk Rolling Massage Cream 
Vegetale Lemon Rolling Massage Cream 
Cold Cream, Rose or Lemon 
Greaseless Cream 
















Send for samples and prices. 


AMERICAN PERFUMERY CO. 
188 Grand St. New York, N. Y. 
















MIRRORS 


FOR VARIUTIiSS 
All Sizes All Shapes 
Grade A Glass 
PROMPT DELIVERIES 


We will be pleased to submit samples and prices upon request. 


NEW YORK MIRROR WORKS 


191-193 Chrystie St. Drydock 4230 New York, N. Y. 
















AMERICAN PERFUMER & EssENTIAL Ort REVIEW 143 


RAR ee ee ee ee ae ee ae 





[ndividuality — 


and more! 









RITCHIE 
PAPER BOXES 


are all that 
a container 


could be 


Makers of 
Fine Paper Boxes 
Since 1866 





WC RAGAN ANG COMPANY 


CUUACAGO Dew York 
831] WVanBuren St. 30 East 42nd St. 
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What is raw material to you 
is highly finished product to us 


OU are proud of your product. It is as good as you 
know how to make it. But you are dependent upon 
the skill and integrity of someone else for the qual- 

ity of your raw material. 


We make the products listed upon this page. To you 
they may be raw materials. To us they are finished prod- 
ucts, turned out with highly technical skill and painstaking 
care. We are proud of them—as you are of your product. 


Obtaining raw materials from carefully tested sources 
only, processing them completely in our own refinery, each 
step in our manufacturing and refining processes is con- 
ducted by skilled operators under the careful scrutiny of 
exacting chemists. 


The care exercised results in uniform high quality, the 


U. S. P. Products far exceeding the requirements of both 
the United States and British Pharmacopoeias. 


L. Sonneborn Sons, Inc. 


114 FIFTH AVENUE NEW YORK CITY 
(White Oil and Petrolatum Division) 


e 
AMALIE 


% 


BRAND 








1 OMe 


PETROLATUMS U. S. P. 


P-1 WHITE OIL (a cosmetic oil) P-2 WHITE OIL 
MEDICINAL WHITE OILS U. S. P. SNOW WHITE MINERAL JELLIES 


} 
é 


Stocks of the above are carried in principal cities. 
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JASMIN 





The entire absence of old crop supplies of Jasmin 
products and the consequently urgent demand nat- 
urally resulted in absurd pretensions on the part of 





the flower growers which, owing to other factors, 





they were largely able to realize, prices in the 
neighborhood of 30 francs the kilo being paid. 











Notwithstanding the resultant high prices which 
must be asked for pure essences the demand is out 
of proportion to the supply and another shortage is 
in immediate prospect to the great disadvantage of 







producers and consumers alike. 





Under such conditions the appearance of sophis- 





ticated essences at apparently attractive prices may 
be confidently anticipated, but the real economy lies 
in the purchase of pure products. The inimitable 
Jasmin effect is obtainable only with pure natural 
Jasmin. 


HYPERESSENCE and FLORESSENCE JASMIN 
are still obtainable but the supply is limited and 
prompt covering of requirements is urged. 



























UNGERER & CO. 
NEW YORK 


HUGUES AINE 
GRASSE 










Copyright 1924, Ungerer & Co. 
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A.A. DIR. Z, In 


EST. 1836 


CHESTER, PENN. 


COLLAPSIBLE TUBES" SPRINKLER TOP 


~ SEE PAGE Il. ,, 
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CHUIT-NAEF SUPER-PURITY 


Few realize how completely the value to the 
perfumer of an aromatic chemical or a natural 
isolate depends upon its entire purification far 
beyond the point demanded by any chemical 
analysis. Such a refinement of purity is not 
attainable by ordinary methods and is only made 
possible by years of experience and expert re- 
search. It is the elimination of the last slight 
traces of residual impurity which increases the 
intrinsic value of such products far above that of 
grades of only ordinary purity. 























In this respect Chuit-Naef products have never 
been excelled and seldom equalled. Each is as 
pure as the highest degree of technical skill and 
the most modern equipment can make it, and this 
is the profoundly simple explanation of their 
superior perfume value. 


M. NAEF & CO. 
GENEVA 


UNGERER & CO. 
NEW YORK 








Copyright, 1924, Ungerer & Co. 


JASMIN 


The entire absence of old crop supplies of Jasmin 
products and the consequently urgent demand nat- 
urally resulted in absurd pretensions on the part of 
the flower growers which, owing to other factors, 
they were largely able to realize, prices in the 
neighborhood of 30 francs the kilo being paid. 


Notwithstanding the resultant high prices which 
must be asked for pure essences the demand is out 
of proportion to the supply and another shortage is 
in immediate prospect to the great disadvantage of 
producers and consumers alike. 


Under such conditions the appearance of sophis- 
ticated essences at apparently attractive prices may 
be confidently anticipated, but the real economy lies 
in the purchase of pure products. The inimitable 
Jasmin effect is obtainable only with pure natural 
Jasmin. 


HYPERESSENCE and FLORESSENCE JASMIN 
are still obtainable but the supply is limited and 
prompt covering of requirements is urged. 





UNGERER & CO. HUGUES AINE 
NEW YORK GRASSE 





Copyright 1924, Ungerer & Co. 





A.A. OU ITR. Z, In 


ST. 183 


GHESTER, PENN. 


COLDAPSIBLE JUBES and SPRINKLER TOPS i 


SEE PAGE Il. 
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CHUIT-NAEF SUPER-PURITY 



















Few realize how completely the value to the 
perfumer of an aromatic chemical or a natural 
isolate depends upon its entire purification far 
beyond the point demanded by any chemical 
analysis. Such a refinement of purity is not 
attainable by ordinary methods and is only made 
possible by years of experience and expert re- 
search. It is the elimination of the last slight 
traces of residual impurity which increases the 
intrinsic value of such products far above that of 
grades of only ordinary purity. 








In this respect Chuit-Naef products have never 
been excelled and seldom equalled. Each is as 
pure as the highest degree of technical skill and 
the most modern equipment can make it, and this 
is the profoundly simple explanation of their 
superior perfume value. 





M. NAEF & CO. 
GENEVA 


UNGERER & CO. 
NEW YORK 








Copyright, 1924, Ungerer & Co. 


JASMIN 





The entire absence of old crop supplies of Jasmin 
products and the consequently urgent demand nat- 
urally resulted in absurd pretensions on the part of 





the flower growers which, owing to other factors, 





they were largely able to realize, prices in the 
neighborhood of 30 francs the kilo being paid. 


Notwithstanding the resultant high prices which 
must be asked for pure essences the demand is out 
of proportion to the supply and another shortage is 
in immediate prospect to the great disadvantage of 
producers and consumers alike. 


Under such conditions the appearance of sophis- 
ticated essences at apparently attractive prices may 
be confidently anticipated, but the real economy lies 
in the purchase of pure products. The inimitable 
Jasmin effect is obtainable only with pure natural 
Jasmin. 


HYPERESSENCE and FLORESSENCE JASMIN 
are still obtainable but the supply is limited and 
prompt covering of requirements is urged. 








UNGERER & CO. HUGUES AINE 
NEW YORK GRASSE 





Copyright 1924, Ungerer & Co. 
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FLEUR D’ORANGER 
(Chuit-Naef) 


Of the many famous specialties created and intro- 
duced by the House of Chuit-Naef few have met with 
such cordial and ready appreciation and such univer- 
sally wide adoption as has fallen to the lot of 


FLEUR D’ORANGER 


Intrinsically excellent and as highly perfected as the 
skill of its originator and the technical expertness of 
Chuit-Naef can make it, there is the additional factor 
that it is the perfect ingredient for the odors of the 
heavy floral types which are so popular today and 
which require the significant accentuation of the orange 
flower note. 


For this. purpose Fleur d’Oranger, Chuit-Naef, has 
no equal notwithstanding the countless unsuccessful 
attempts which have been made to imitate it and the 
considerable number of products offered which closely 
resemble it in name but not in effectiveness and the 
motto of which seems to be “almost as good as Chuit- 
Naef’s.” 





UNGERER & CO. M. NAEF & CO. 
NEW YORK GENEVA 


Copyright, 1924, Ungerer & Co. 





JASMIN 


Predictions made while the jasmin crop was 
being gathered have been abundantly justified. 
Prices are high for all kinds of jasmin products on 
account of the high cost of the flowers, and supplies 
of pure essences are limited. 


This creates a situation which must be faced. 
Where possible we believe that perfumers should 
continue to use natural jasmin products freely even 
at some financial sacrifice rather than run the risk of 
compromising their own reputation for quality by 
employing substitutes or inferior grades. 


At the samé time we recognize the many cases in 
which rigid limitations imposed by cost require- 
ments preclude the possibility of such a policy. The 
remedy, however, is not to be found in the adoption 
of cheaper and necessarily inferior jasmin essences. 


It is more economical and satisfactory to use 
HYPERESSENCE or FLORESSENCE JASMIN 
even at present costs, supplementing them insofar 
as is necessary by frankly artificial products, 
than to yield to the temptation to substitute 
sophisticated essences at an apparent saving in cost. 





UNGERER & CO. HUGUES AINE 
NEW YORK GRASSE 


Copyright 1924, Ungerer & Co. 
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FLEUR D’ORANGER 
(Chuit-Naef ) 


Of the many famous specialties created and intro- 
duced by the House of Chuit-Naef few have met with 
such cordial and ready appreciation and such univer- 
sally wide adoption as has fallen to the lot of 


FLEUR D’ORANGER 





Intrinsically excellent and as highly perfected as the 
skill of its originator and the technical expertness of 
Chuit-Naef can make it, there is the additional factor 
that it is the perfect ingredient for the odors of the 
heavy floral types which are so popular today and 
which require the significant accentuation of the orange 
flower note. 


For this purpose Fleur d’Oranger, Chuit-Naef, has 
no equal notwithstanding the countless unsuccessful 
attempts which have been made to imitate it and the 
considerable number of products offered which closely 
resemble it in name but not in effectiveness and the 


motto of which seems to be “almost as good as Chuit- 
Naef’s.” 
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JASMIN 





Predictions made while the jasmin crop was 
being gathered have been abundantly justified. 
Prices are high for all kinds of jasmin products on 
account of the high cost of the flowers, and supplies 
of pure essences are limited. 


This creates a situation which must be faced. 
Where possible we believe that perfumers should 
continue to use natural jasmin products freely even 
at some financial sacrifice rather than run the risk of 
compromising their own reputation for quality by 
employing substitutes or inferior grades. 





At the same time we recognize the many cases in 
which rigid limitations imposed by cost require- 
ments preclude the possibility of such a policy. The 
remedy, however, is not to be found in the adoption 
of cheaper and necessarily inferior jasmin essences. 


It is more economical and satisfactory to use 
HYPERESSENCE or FLORESSENCE JASMIN 
even at present costs, supplementing them insofar 
as is necessary by frankly artificial products, 
than to yield to the temptation to substitute 
sophisticated essences at an apparent saving in cost. 





UNGERER & CO. HUGUES AINE 
NEW YORK GRASSE 


Copyright 1924, Ungerer & Co. 
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FLEUR D’?ORANGER 
(Chuit-Naef) 


Of the many famous specialties created and intro- 
duced by the House of Chuit-Naef few have met with 
such cordial and ready appreciation and such univer- 
sally wide adoption as has fallen to the lot of 


FLEUR D’ORANGER 


Intrinsically excellent and as highly perfected as the 
skill of its originator and the technical expertness of 
Chuit-Naef can make it, there is the additional factor 
that it is the perfect ingredient for the odors of the 
heavy floral types which are so popular today and 
which require the significant accentuation of the orange 
flower note. 


For this purpose Fleur d’Oranger, Chuit-Naef, has 
no equal notwithstanding the countless unsuccessful 
attempts which have been made to imitate it and the 
considerable number of products offered which closely 
resemble it in name but not in effectiveness and the 


motto of which seems to be “almost as good as Chuit- 
Naef’s.” 


UNGERER & CO. M. NAEF & CO. 
NEW YORK GENEVA 


Copyright, 1924, Ungerer & Co. 
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Liquid Absolutes 


CASSIE , 
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ORANGE; FLOWER 
TUBEROSE 
VIOLET... © 
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Guaranteed absolutely pure. 


‘© 


W.J:-BusH & Co. 


CUNCORPORATEDO) 


370 Seventh Avenue New York 


Chicago Office Montreal Office 
1018 S. Wabash Avenue 394 St. Paul Street W. 


Works: Linden, N. J. National City, California 


EUROPEAN WORKS: 
Hackney, London - Mitcham, Surrey - Widnes, Lancashire (England). 


Grasse, France Mili, Messina, Sicily 
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GEORGE LUEDERS & CO.\ 








427-429 Washington Street, New York 


FACTORY: BROOKLYN, N. Y. 
CHICAGO: 301-307 W. Randolph St. SAN FRANCISCO: 56 Main St. 
MONTREAL (Canada): 11 Place Royal 


SYNTHETICS 


imported, purchased and selected from manufac- 
turers who specialize in the products we handle: 


ACETOPHENONE 
AUBEPINE LIQUID 
BENZYL ACETATE—a superior quality 
BENZYL BENZOATE—free from Chlorine 
BROMSTYROL 
CINNAMIC ALCOHOL 
CITRAL C. P.—a superior quality 
CITRONELLOL 
CUMARIN—imported and domestic 


EUGENOL and ISO-EUGENOL 
HELIOTROPINE 
INDOL C. P. 
JASMIN ARTIFICIAL 
: METHYL ANTHRANILATE C, P. 
PHENYL ACET ALDEHYDE (Our Specialty) 
PHENYL ETHYL ALCOHOL (Our Specialty) 


ORISOL ALPHA—ORISOL SUPER EXTRA 
ORISOL PURE—ORISOL 300 (For Soap) 
METHYL ORISOL EXTRA 


The highest quality of Methyl-Violet 
which can be produced. 


METHYL ORISOL PURE 


And many others 





t 
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427-429 Washington Street, New York 


FACTORY: BROOKLYN, N. Y. 


CHICAGO: 301-307 W. Randolph St. 


SAN FRANCISCO: 56 Main St. 


MONTREAL (Canada): 11 Place Royal 


CIVET 


(Continued from January Issue) 


NTIL about five years ago, Civet when 

received from the cat owners in 
Abyssinia, was pure and genuine, and this 
for the reason that the cat owner had a 
religious belief that his cats would die when 
he adulterated the Civet obtained from them. 
For some reason, as yet unknown, this belief 
has been overcome or discarded. Perhaps 
experiments, made first on a small scale, 
proved the fallacy of this belief, so that now 
great care has to be taken even with pur- 
chases from the interior of Abyssinia. 
Many years ago a favorite way of adultera- 
tion in the open market was the addition 
of banana pulp, which resembled the Civet 
in color. This method, however, was later 
succeeded by the use of a mixture of gum 
arabic, soap and ghi, the latter being a 
clarified butter or fat. This adulteration 
gave good results and was made up in 
the proportion of half Civet and half adul- 
terant. In fact, this mixture gave such 
good results that the ready-made adulterant 
was sold to the natives, and particularly to 
the dealers, who wished to use it. There 
are, however, many other perhaps even 
more dangerous adulterants, as is shown by 
the fact that lots are offered quite frequently 
in the market not containing more than 10% 
of the pure article. Civet when pure is so 
powerful, even more so than Musk, that it 
will cover up almost any amount of adultera- 
tion and be accepted by people who judge 
Civet by a superficial examination and 


without a real test of comparing strength 
and smell. Adulteration does not only 
reduce the strength but also affects the smell. 
Pure natural Civet, particularly when old, 
will give an effect very near to genuine 
Musk, when the Civet is of good quality, has 
been aged, and the tincture:as well. For a 
long period of years we have given special 
attention to this commodity, and through 
relations more of a personal, rather than 
ordinary business character, we were able 
to secure a quality of Civet, which has 
enabled us to build up our present large 
sales. We could rely upon what we received 
without emptying every horn. Our buyer 
could protect us from sophistication skill- 
fully prepared, which could be detected and 
prevented on the spot of first-hand purchase, 
and since our imports did not pass through 
a number of hands, we were able to guar- 
antee a quality which otherwise might have 
been difficult to obtain. We offer and sell 
this Civet as our “G. L. Special” and in 
recommending it to the perfumer we may 
tell him that the ready tincture will show 
the strength and quality. If we speak of 
strength we mean the result of pure Civet 
alone giving a natural Musk-like odor, not 
strength produced by addition of one of the 
different synthetics now used in addition to 
other adulterants. In fact, the testing of 
Civet is a study by itself and amongst the. 
most difficult experiments and examinations. 
in our whole line. 


GEORGE LUEDERS & CO. 
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When the Sales Tide 2s rising 


use the 


ELEPHONE 





AT THE RUSH SEASON Of the whole year, at 
the very crest of the tide of orders, the 
New York manager for a world-known 
maker of fountain pens and pencils placed 
his ten field salesmen at long distance tele- 
phones with lists of customers before 
them. Hundreds of last minute orders 


were taken in time to be filled, dealers were spurred to extra effort 
.to sell, and thousands of dollars’ worth of business was brought in 
that both company and‘dealers, without such help, would have lost. 


The fastest salesman in America 
is the telephone. It eliminates dis- 
tance and out-travels time when 
every hour, every minute counts. 
At their peak seasons of sales, when 
business will not wait, the tele- 
phone earns millions of dollars for 
American businesses. It gets the 
orders that otherwise could not be 
taken and filled in time. By the 
quick service, it creates additional 
millions in good-will. 

The long distance telephone is 
used by thousands of leading con- 
cerns for daily sales solicitation. 
Bonds, locomotives, hosiery, piece- 
goods, fruits and produce, matches, 
motor trucks, real estate are bought 


BELL LONG DISTANCE SERVICE 


and sold day by day on the long dis- 
tance telephone. Ten thousand long 
distance calls an hour stimulate and 
quicken business. 

Are you fully utilizing the amaz- 
ing business potentials of your 
telephone? The'Commercial Depart- 
ment is ready to help you discover 
new possibilities in the wider use of 
long distance facilities. Cali your 
local Bell headquarters. In the 
meantime, you are used to transact- 
ing business a few miles away over 
your local telephone. Why hesitate 
at selling over a few hundred or 
a few thousand miles? Any con- 
cern, anybody, anywhere, is yours 
for the asking. . . . Number, please? 


FEBRUARY, 1925 
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“Empeco" Containers contribute to that association of charm 
with which manufacturers of Toilet Preparations seek to sur- 
round their products. 










| 


Alluring design and striking color treatment parallel the / 


‘ ™\__ practical essentials. 
: or we ne , a So eee ER To MENA — my 
\ ee F ieee aay eN . chp as Alain ee ase we 


METAL PACKAGE CORPORATION or NY: 


Sales and Executive Offices: 110 E.42°2 St. NewYork City 


Opposite Grand Central Terminal 
Plants-NewYork City, Baltimore, Brooklyn 
Chicago Office 64West Randolph Street 
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PEATE Y made of best quality 
stock and trimmed in any 
color desired. To add to the 
beauty of the package the top of 
powder container can be satin 
instead of paper if preferred. A 
very attractive box for a good 
grade of powder and an ornament 
for the dressing table. 


Samples and prices on request. 


Win. Buedingen & Son. 


ee ete ainemae 
NEwyornK ROCHESTER. LosAnceELes 


30 East42ndSt. 1500ClintonAveN-MainOffice 315 West 6th Street 
Phone Vbt. 5765 


CHICAGO DETROIT 
80 E. Jackson Blvd. 305 Donovan Bldg. 
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VIOLET 


R-194 


— the days of remote antiquity poets and 
rulers alike have paid homage in song and 
otherwise to the violet; and it is doubtful if 
even now any single odor enjoys quite such 
universal favor as does the violet. 


In Violet R-194 the extremely delicate but 
delightful fragrance of the violet is reproduced 
so exactly that it finds instant favor with per- 
fumers for use in perfumes and cosmetics. 


Our large production enables us to offer 
Violet R-194 at a most reasonable price, $12 
per lb. 


Che FRIES & FRIES CO. 


Cincinnati fas New York. 
1501 West 64St. 242 Pearl St. 
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[ Societe Anonyme des Etablissements | 
ROURE-BERTRAND FILS j 


LARAGNE (France) GRASSE BOUFARIK (Algeria) 


NATURAL FLORAL PRODUCTS 


| Solids ' Pomades 


Absolute | Liqui 

‘. | Ab . By Liquids 
eit Primabsolutes Enfleu | 

~xtraction Liquids gS Concretes 


from Pomades 


and 


| Neo-absolutes 


The most important flowers, treated in our Grasse 


Factory, at various periods of the year, are as follows: 


ROSE. (May), JASMIN and TUBEROSE (July to October), 
ORANGE FLOWER (May), VIOLET (February-March), 
JONQUIL (April), NARCISSUS (March), HYACINTH (April), 
CASSIE (Oct. and Nov.), MIMOSA (March), CARNATION (May) 





To treat these flowers is easy, but to treat them well, is difficult. In fact, in addition 


to the most mcdern scientific processes, experience and great care are necessary. 


It is not enough to extract some perfume from the flower, one must know how to extract 
all the perfume and without changing the odor of the flower. It is only under such 
conditions, that one can offer products which are at the same time complete and really 
advantageously priced. It is because we understood thoroughly this theory for many 
years past and were always endeavoring to put it into practice, that we succeeded in 


\)7 
Qi 


having cur products considered as standard the world over. 
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ROURE-BERTRAND FILS, Inc. 
461 Fourth Avenue New York 
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SPECIALTIES 


OIL ORANGE FLOWERS, Schimmel & Company:—The aroma 
trend of present day perfume fashions is more and more inclusive 
of this rich exotic blossom. The appealing charm of its perfume, 
whether in extract, toilet water or in cream, is given emphasis for the 
feminine taste through sentimental reminiscence. 


This creation meets every requirement of an Orange Blossom odor 


of the concrete type, in strength, in diffusive power, persistence and 
quality of rich odor and is actually surpassing in economy by reason 
of its great yield. 


OIL ORANGE FLOWERS, TERPENELESS, Schimmel & Com- 
pany:—In this is embodied every quality which can be claimed for 
the finest Orange Blossom effects but with the additional outstanding 
feature that the terpenes have been removed, resulting in a base 
soluble in low proof spirit and thereby eminently suited for extracts, 
for toilet waters and such other toilet accessories wherein a high 
degree of solubility is of importance. 


OIL NEROLI, BIGARADE PETALE: This natural distilled oil 
has come to us for many years from the same source and has become 
a staple perfume adjunct in many of the leading establishments where 
dependability, uniformity and the utmost in odor value is essential. 
Naturally we cannot compete in price with this oil against the ordi- 
nary commercial grades. 


OIL NEROLI, SYNTHETIC: For more than twenty years this 
synthetic reproduction of the Genuine Oil of Neroli has played a 
prominent and far-reaching role in the perfume industries of all 
lands. With wider recognition of the unusual value of its rich out- 
standing characteristics, its employment has grown by leaps and 
bounds and there is probably no other Synthetic Oil used today 
giving such excellent service and general satisfaction. It does not 
discolor. 


BARREME LAVENDER OILS 
are good Oils. There are none better ever available in this market. 
We are headquarters for the four well-known Barreme grades ranging 
from thirty to over fifty per cent Natural Ester. 


FRITZSCHE BROTHERS, Inc. 


82-84 BEEKMAN STREET, NEW YORK, N. Y. 


Sole Agents in the United States and Canada for 
SCHIMMEL & COMPANY, Miltitz (near Leipzig) Germany 
and 


CHAUVET & COMPANY, Cannes, France 
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MELBOURNE. m0-98-JANE ROMS 47 CLIFF ST., NEW YORK. N. Y. 


JASMIN ABSOLUTE 
ROSE ABSOLUTE 


ORANGE FLOWER ABSOLUTE 


Obtained by a new patented process 
in our factory ‘‘La Cavalerie,”’ in 
the Grasse fields 


Mentioned in a report 
to the Academy of Agriculture 
in Paris the 21st of February, 1924 


CHICAGO REPRESENTATIVE : 


NEUMANN-BUSLEE & WOLFE, INC. 
321-323 N, SHELDON ST. 
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Factory of A. H. Wirz, Inc., at Chester Pa., where 
Wirz Collapsible Tubes and Sprinkler Tops are made. 





If you believe in the axiom that folks are 
judged best by their homes, we invite you to 
visit our plant. We are proud of it and 
welcome the opportunity to show you per- 
sonally how carefully Wirz Collapsible 
Tubes are made and why we are able 
to give both quality and service. 


A. H. WIRZ, INc. 


Established 1836 CHESTER, PA. Incorporated 1914 


NEW YORK OFFICE 
30 East 42nd Street CHICAGO OFFICE 


Phone Murray Hill 3447 Jackson & Michigan 
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How are Your Sales? 
Good? Bad? Indifferent? 


@2 @ 


How are your cartons, wraps 


and labels? 
Good? Bad? Indifferent? 


e2 @ 


If there’s room for Improvement 


Write Us 












































ADDISON LITHOGRAPHING ©O. 


ROCHESTER, NEW YORK 
245-261 Hollenbeck St. 


BOSTON CHICAGO 
William G. Ahern, 40 Court St. Chas A. Rindell, Inc., 64 W. Randolph St. 


NEW YORK 
Wm. H. Green, 469 Fifth Ave. 
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: BAILEY ELIE EDEL ELISE 


Jor very thin 
compact boxes 


N extremely thin, 
stitched edge puff with 
a woven wool powdering 
surface—made of ma- 
. terials of the finest qual- 


ity only, and finished 
with the maximum 
degree of care. They 
cost a trifle more— 
MAURICE LEVY 


Better Powder Puffs 


NEW YORK OFFICE: 
New Rochelle IN. = Hygienol Bldg., 120-122 W. 41st St. 
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of the beauty and utility of the new opened. 


Passaic Pedestal Face Powder Box 


PASSAIC METAL WARE CO. 


PASSAIC, NEW JERSEY 
Established 1901. 


PASSAIC BOXES SELL FACE POWDER 
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(Uhethor miladyss skin 
needs protection from the cold north 
winds or Horida’s hot sun—she likes 


her toilet requisites presented to her 
in an artistic container. 


May our Urt Department serve you? 


me 


ITT tite 








THE TIN DECORA a eS 


EW YORK OFFICE, 469 FIFTH AVENUE, PHONE: VANOERBIL CHICAGO OFFICE 36 SOU ; 








a objective point for visitors to the French 
Riviera: the works of Bruno Court, at Grasse, 
France, the center of the world’s natural flower oil 
industry. From the terrace on which the works are 
located, an inspiring view, culminating in the his- 
toric Mediterranean, greets eye and imagination. 
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Parfumerie de Notre-Dame des Fleurs 


FABRIQUE DE MATIERES PREMIERES POUR LA PARFUMERIE 


“PED! ? pe . 
Compte 
Cheques Postaux 


BRUNO COURT & === & 


TELEPHONE 0.18 





x < 4 x = Télégrammes 
MARQUE DE FABRIQUE GRAS § K (ALPES-M"™£®*) FRANCE BRUNOCOURT.oRASSE “ 
DEH ; 
© Se chet 


by Augustin Blanque 


of S. A. Bruno Court 


On the eve of my return to France, after my first visit 
to the United States, I have asked our American representat- 
ives, Morana Incorporated, to grant me the privilege of send- 
ing through these pages a message to the American friends of 
our house. 


First, let me extend my sincere thanks for the unfailing 
courtesy and cordiality with which I was greeted by the many 
friends of the house with which I have the honor of being 
associated. American hospitality, I found, is as hearty 
and as unaffected in the business office as it is in the home. 


Too, I wish to express my very deep appreciation of the 
many and unfailingly comnendatory remarks that were made to 
me about the quality of the products of Bruno Court. 


A Message to our American Friends 
"Whenever we need a quality product we turn to Bruno 

Court. As far as I am concerned, I highly appreciate the 

inveriably irreproachable quality of your products and, I 

might add, it is not since yesterday that I know the Bruno | 


Court label and what it stands for." 


The foregoing statement, which was made as I was leaving 
the head of one of the largest perfume and toilet preparations | 
houses in the United States, is typical of the comments that 
were made to me by the users of our products. I and my | 
associates in Grasse shall always regard these remarks not 
only as a recompense for our patient and unceasing efforts to 
attain irreproachable quality, but likewise as an obligation 
to maintain it undeviatingly. 

























Parfumerie de Notre-Dame des Fleurs 


FABRIQUE DE MATIERES PREMIERES POUR LA PARFUMERIE 
yraison Fondée en igyo BEY 


Compte 
Cheques Postaux 
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Bruno Court is an old house: it was established in 1812. 
It is sometimes, and perhaps not always with good intent, re- 
ferred to as an "old fashioned" house. In a sense, this is 
true, if by "old fashioned" is meant over a century of adherence 
to the standards established by the founder of our house: scrup- 
ulous honesty, the selection and use of only the very best raw 
materials, and unceasing care in manufacture. 


The backbone of our organization consists of employees who 
have been with us for as high as sixty years. Inheritors of 
the traditions established by the founder they have, in turn, 
bequeathed to succeeding generations their knowledge, their 
skill, their loyalty, and their pride in the maintenance of the 
prestige of the house. If I may be permitted to paraphrase a 
remark made by a famous American patriot: "If this be "old 
fashioned", make the most of it". 


"Old fashioned" as we are perhaps in our conception of our 
obligations towards our customers, our manufacturing processes 
are always en rapport with the latest developments in our indus- 
try. However, while we are quick to adopt whatever we believe 
will redound to the benefit of our customers and the credit of 
our house, be it men or processes, our desire to keep up-to-date 
is never permitted to infringe upon that which is fundamental 
with us; care in manufacture. Experience has taught us that 
there are no short cuts to quality. 


The unceasing care that we bestow upon the selection of our 
raw materials and upon each of the many stages through which 
these materials pass before they eventually evolve as perfuming 
products necessarily limits the variety, as well as the quantity, 
of our output. But, only by imposing this voluntary restrict- 
ion upon our potential productive capacity are we enabled to 
offer products that are not only made of the very best raw 
materials, but that are made by us in their entirety, thus per- 
mitting us to exercise an absolute control of the quality. 
Consequently, the Bruno Court label simultaneously guarantees 
both source and quality. 


Very sincerely, 



































Bruno (Court 8.:A. 


Grasse, France 
Established 1812 


The Products of Bruno (ourt 


Pomades Extra Saturés and Concretes F: Cassie; Jasmin; Jon- 
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quille; Lily of the Valley; Orange; Réséda; Rose; Tuberose; 
Violet. 

Absolute Oils of Flowers: Cassie; Orange; Jasmin; Oak Moss; 
Réséda; Rose; Violet. 

Vert de Violet. 

Resinoids: Orris Florentine; Cloves; Oak Moss. 

Essential Oils: French Spike Lavender; Geranium Rose de 
Grasse Extra; Geranium Rose de Grasse sur Roses; Lavender 
Cultivated Extra, 40 per cent Ester; Lavender Mont Blanc, | 
38 per cent Ester; French Mint, twice rectified; Neroli Petals 
Extra; Petitgrain Bigarade de Grasse Extra; French Rosemary 
Extra, for Eau de Cologne; Orris Butter Florentine Extra; 

Orris Liquid Florentine Extra; Verveine Cultivated; Patchou- 
ly Extra, our own distillation; Vetivert des Indes, our own 
distillation. 

Floral Waters: Jasmin; Orange; Rose. 

Olive Oil. 

It will give us much pleasure to send samples and prices of 
any of the foregoing products promptly upon request. 








Exclusive cAmerican cAgents 


ORBAN 





> INCORPORATED 













GENERAL OFFICES 
118 E.27™ St, New York City 
PARIS 
28, Rue St. Lazare 
CHICAGO 
230 W. Superior St. 
CANADA 
MORANA LIMITED 
42 Wellington St. East 
Toronto 
WORKS 
Elizabeth, N.J. 
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Etablissements Antoine (hiris Paris 
Established 1768 


The Significance of the 
Chiris L abel 





The Same Since 1768 


HE LABEL of Etablissements Antoine Chiris on 

an essential oil signifies a product made of raw mate- 
rials that were either grown on a Chiris plantation or 
that were gathered at their source by the Chiris organi- 
zation. Hence, Chiris essential oils are Chiris through 
and through, warp and woof, from inception to com- 
pletion. In this lies the reason for the uniformly high 
quality of Chiris products and, concomitantly, for the 
uniform satisfaction that they give the user. 
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MORANA LIMITED S62 
42 Wellington St. East 77 KAN 


N analysis of any success- 
ful perfume will develop 
that it possesses the follow- 
ing three qualities: 

First: its ingredients are 
perfectly blended, thus giv- 
ing the outstanding note of the composition its mellow tone. 

Second: the odor lasts. Over twenty-two hundred years 
ago, Theophrastus, the famous Greek philosopher, wrote 
that ‘‘a lasting perfume is what women require.’’ That 
statement holds true to this day. 

Third: a note of an amber-like sweetness permeates the 
entire composition, giving it warmth and life. 

Douceine blends, fixes, and sweetens, thus adding to the 
composition the three qualities that are essential to its 
success. 

Make this test: compare a composition to which you have 
added Douceine with one without it. The result will speak 
for itself. To help you make this test, we will gladly send 
you a working sample of Douceine, without charge. 
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HE illustrations show selec- 
tions from the new line of 






thin-walled Bohemian crystal 






glass perfume bottles made by 
Joh. Umann, Tiefenbach a. d. 
“Desse, Czecoslovakia, for 








whom we are the exclusive 






American representatives. 






“A cordial invitation is ex- 






tended to view these, as well 






as other imported perfume bot- 


tles, at our New York offices. 
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Christo Christoff  Kazanltk, Bulgaria 


Otto of ‘Rose 


N all lines of products, certain brands are the 

recognized measuring sticks of quality. In 
Otto of Rose, Christoff's CXC brand is the gen- 
erally accepted standard. The prevailing condi- 
tions in the Orto of Rose market make this pre- 
eminently a time for comparing first and then 
buying. Christoff's Otto of Rose is sold only in 
sealed, original coppers containing either 4, 8, 
16, or 32 ounces. Sample and price sent prompt- 
ly on request 
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Dependable Bases— 


For the chemist who must have 
just that blend the uniformly 
reliable synthetics of S-C-U-R-: 
supply components that will 
insure continuance of his estab- 
lished brands. 


Rewarded Search— 


Variety unprecedented awaits 
the experimenter who would 
achieve newperfumes. His vision 
of creation may be realized—his 
talent rewarded. 


The delicate blending possible 
with §-C-U-R- synthetics may 
bring to him the success which 
only imagination, effort and 
access to uniform basic odors 
can make possible. 


S-C-U-R- products are pure 
and of unchanging strength and 
stability. 


5 AMERICAN PERFUMER 
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du Rhone 


Usines 


S-C-U-R> 


CITRONNELLOL EXTRA 


Exceptionally pure, Rose-like character. 
Finer in fragrance and odor value than 
most products offered under similar name. 


Desirable for all Rose and Bouquet mixtures. 


GERANIOL EXTRA 


An agreeable Rose odor, especially adapted 


to the perfuming of delicate soaps. 


RHODINOL I 


Represents al! of the principal ingredients of 
Natural Rose Oil, but affords considerable 


advantage in price. 


RHODINOL I 


The most perfect substitute for Otto of Rose. 


Your letterhead will bring sample and catalogue by mail, 


Rhodia Chemical Company 


89 Fulton Street 


New York, N. Y. 


Stock carried at Branch Office, 180 North Market Street, Chicago, IIl. 


American Agents for the 


Société Chimique des Usines du Rhéne 
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New Synthetic Flower Oils 
Ambre Powder Ciprice Narcisse Flor 
Aurantine Dianthus Flor Oeillet Flor 
Aurantine Savon Floreal Opoponal 
Benol Giroflee Flor Original Flor 
Centiflor Lilas Flor Real Violet | § 
Chevrefeuille Lilas No. 72 Rose Safranos 
Chyprol Lyrose Rose Rouge 
Cytheria Muguet Flor Sweet Pea Flor 


Specialties 


Ambrettol (Muse Ambrette) Rose Alpine 
Heliotrope Concrete Tilleul (Hydroxycitronellal) 
Oleo Musc Vanilline 
Violette: Alpha, Beta, Keton, Methy] 
Geranium Leaves artif. 


Acetate Eugenol pomeum Jasmone 


Acetate Isoeugenol } modernes Isoeugenol 

Acetephenone Irisolette pure 100% 

Aubepine Linalool 

Benzyl Benzoate Linalylacetate 

Bouvardol Linalylformiate 
Cinnamic Alcohol from Sytrax Methylanthranilate Se alte “ 
Citral chim. pur Neroli synth., M & B — t- 
Citronellol Phenyl Ethyl Alcohol 

Civet Liquid Phenyl Ethyl Benzoate 

Cyclamol Phenylacetaldehyde 

Eugenol Rodinol 

Geraniol Salicylate of Amyl 

Geranylacetate Skatol 100% 

Geranylformiate Violet Blanche 

Jasmin No. 74 (Methyl! Heptine Carb.) 


We ask the American Perfumers to consult us in the event 
they desire to put on the market a new perfume, and we shall 
then be glad to submit them samples of New Modern Basic 
products to serve as a foundation, and to give a special char- 
acter. 





A perfect substitute for 
Natural Jasmin 





TH. MUHLETHALER, SOCIETE ANONYME 


Nyon, Switzerland 





Exclusive Representative in the United States and Canada 


Orbis Products Trading Co., Inc. 


215 Pearl St., New York 
; 





(See our ad on page 112) 
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| TOMBAREL FRERES | 


GRASSE 


Originators of “Supreme” Quality 


Natural Flower Essences 
Absolute Supreme 


We guarantee our Absolute 
Flower Essences to be Abso- 
lutely Pure. 


They are the pure oil extracted 
from the flower. 


They are not fortified to increase 
their strength. 


They do not contain any solvent 
(Diethyl Phthalate), etc. 


The addition of a solvent in flower 
oils does not increase the 
strength. 


The addition of a solvent in flower 
oils is for the purpose of de- 
creasing the selling price. 


When you use our Absolute 
Flower Oils you can always feel 
assured you are using the Best 
Obtainable. 


—Quotations on Request— 
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Gnasae (FRANCE) 
2 > WeX<> 
| WATURAL ESSENCE ABSOLUTE 


ROSE SUPREME 


QUALITY SUPREME 
One Step Further Than ; 
ABSOLUTE 


TOMBAREL FRERES 


GRASSE (France) 


Exclusive Representatives in the United States and Canada 


Orbis Products Trading Co., Inc. 


New York, N. Y. 


215 Pearl Street, 
Branch Office: 162 N. State St., Chicago 
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A good nose is rather to be 
chosen than great riches. 


A good nose is something 
more than polariscope and 
balance—more than alembic 
and beaker. 


A: good nose says of the cheap 
and nasty: “they shall not 
pass!” 

—but,if you have neither nose 
nor instruments, then remem- 
ber, that our tests are sound, 
exacting, conclusitve—you may 
safely draw from our stock. 
















M. L. BARRETT & CO. 


Importers 
ESSENTIAL OILS SYNTHETICS BOUQUETS 


233 West Lake Street, Chicago, Illinois 
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With Trece-Tone Quality 


ERFUMERS now realize that bi- 
zarre packages without the ad- 
junct of A-1 quality do not repeat. 
Trece Laboratories lead in offer- 
ing substantial, attractive toiletries of 
mechanical perfection and exclusive de- 
sign combined with Trece-tone quality 
cosmetics, thus insuring repeat sales and 


wholesome business growth. 

Deliveries prompt; quality uniform; 
and the experience of a perfumer’s or- 
ganization backed by ample manufac- 
turing facilities relieves you of all manu- 
turing problems. 


Let us demonstrate this to you. 


Samples to the trade only. 


The Trece Laboratories 
Manufacturers for the trade only 
130 WILLIS AVENUE 
NEW YORK, N. Y. 
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Trece Vanities Sold in Complete Packages Only 


- 

La Ranee 
For Loose Powder, Radically Different 
This new double vanity is thin, neat 
and strikingly original. Easily refill- 
able rouge. Easy opening loose 
powder compartment. Refillable 
rouge section. Spring button catch. 


Popular 2 inch watch case model. 


A distinctly NEW number of wide 
appeal. 


Royale 


A brand new combination, bound to 
be very popular. The La Raneé 
double vanity with a loose powder 
section carrying a generous supply of 
extra face powder. A number with 
infinite sales possibilities. 


La Raneeg, Jr. 


An attractive single vanity complete 
with compact powder or loose face 
powder shell. Opens easily and easily 
refillable. Combined with an extra 
supply of face powder this item makes 
a number of distinction. It has in- 
teresting sales possibilities. 


THE TRECE LABORATORIES 
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Trece Compacts Insure Quality, Exclusiveness and Uniformity 


Beaux Arts 


A new very thin but substantial double 
vanity, more nearly resembling the work 
of the jeweler than that of the artisan in 
metal. This number is exclusively a 
Trece number. Destined to be extremely 


popular. 





The Montmarte 


A beautiful, neat double or triple 


vanity with swinging mirror. Spring 
button catch. Easily refilled with 
rouge and powder compacts. With 
lip rouge this makes a most inviting 
triple vanity. 


130 Willis Avenue, 


A vanity that is different—a departure 
from the old style round rouge pack- 
age. 
ing a generous supply of dry or paste 
rouge or compact powder. Easily car- 
ried in glove or purse. Size 114” by 
34’’—complete with Rouge, Mirror 


and Puff. 
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Trece Oval Rouge 


A small neat flat package, hold- 





New York, N. Y. 
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Trece Distinctive Vanities for Perfumers of Distinction 


Trece Lip Rouge 


Quality in lip rouge packages is essential. 
What matters it, if cost is saved, when quality 
is lost? 
Trece lip rouge stands be- 
yond compare as a quality 
product, with repeat sales 
value. The round stick 
illustrated does sell. Try 
it for proof. 


Hexagon Eyebrow 
Pencil 


A neat, attractive and improved eyebrow 
pencil. A step in the right direction. Hex- 
agon in shape. small in size, attractive in 
appearance, 





Hair Preparation 
Combination 


A decidedly better cos- 
metique package of rich 
fancy metal. Complete 
with cosmetique  eye- 
brush and with or with- 
out eyebrow pencil. A wl 
yackage that the market —- ae 
a been waiting for and r —— —= it OLA 


has now been perfected. - ' Phe Ocae 








Samples to Perfumers Only 


The Trece Laboratories 
130 Willis Avenue, New York, N. Y. 
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A part of the extensive violet fields of Heine & Co., 
adjoining their factory at Groeba/ Riesa, is shown in the 
above photograph. Itis here that the violets are cultivated 
from early spring until late fall to meet the needs of 
Heine & Co., A. G. Leipzig, in the manufacture of 


their various violet products known under the familiar 
HEIKO brand. 


HEINE & CO. 


NEW YORK 


TELBPHONE BEEKMAN 1535 


52-54 CLIFF STREET 
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HEIKO-LILAC “A” 


The leading Base for Lilac Compositions 
We draw your attention to our Synthetic 
Jasmine Bases which, owing to the present 


high price of the natural oil, may be a wel- 
come assistance in your Jasmine Compositions 


HEIKO 
JASMINE 


JASMINE COLORLESS JASMINE COLORLESS 
No. 151 NEW 


JASMINDOL ‘‘S”’ JASMINETTE WHITE 


HEINE &) CO. 


NEW YORK 


TELBPHONE BEEKMAN 1535 


52-54 CLIFF STREET’ 


MT 
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SNH 1.100... 
Service Department 


- 
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Collapsible Tubes 


for Toilet Preparations 





HERE are few people indeed 
who are not attracted by a well 
decorated collapsible tube. 

Could anything be more logical 
than the selection of color and design 
to carry your advertising message? 

Lithographed tubes with their 


prominent display of design and 
color, enhanced by finely wrought de- 
sign and workmanship, secure that 
favorable attention which stirs that 
buying impulse,—not alone at the 
time of original purchase, but as long 
as the tube lasts. 


Bond Manufacturing Corporation 


Wilmington, Del. 
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Societe Anonyme des 


Etablissements 


Justin Dupont 


Argenteuil (S. & O.), France 


JASMIN INVAR 
JASMIN D 

_ JASMIN NOUVEAU 
JASMIN SAUVAGE 


A complete collection of artificial Jasmins and each 
one offering to the perfumer a slightly different char- 
acter of the Jasmin flower. 


Due to the extremely high prices of natural Jasmin 
flower products these synthetic creations should prove 
of special interest. 


Violette Artificial 100% 
Violette Alpha—Violette Beta 


y 
Pry 


2) 
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Samples and Quotations on Request 


JUSTIN DUPONT, INc. 


461 Fourth Avenue New York 
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We Repeat— 


in brief, what we said in last 
month’s issue: 


We can save you annoyance 
and time, assure you of har- 
mony in color and design 
and give you Package Serv- 
ice well worth while—inci- 
dentally save you money— 
if you will take up your 
package problems with us in 
the very beginning. 


The principals we represent 
have specialists in their own 
line and we offer you their 
COMBINED SERVICE— 
plus the help of our own ar- 
tists and our personal ex- 
perience — without cost to 
you. 


We again refer you to the 
ads of our principals on 
pages 13, 5, 138, 67 and fac- 
ing pages 76 and 92. 
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WINDELL BROS. fully 
value the complete 

CO KeCa races LTD E Laem TD ME GITG 
patronage of the leaders in 


the perfume industry. They 


habitually write their appeal 


aes public pPaawelneacme nn) 


Seelam ROO eae 


Write us about any 


style i bottle 


SWINDELL BROS. 


BALTIMORE, MD. 


NEW YORK OFFICI Oe es 
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PILAR FRERES 


Grasse (A-M) France 


Established in 1822 
Offer at Attractive Prices 


Natural Flower Products 
Absolutes and Superessences 


BAUMODORS “PILAR” 


BAUMODOR BENZOIN BAUMODOR OPOPONAX 
BAUMODOR LABDANUM 
BAUMODOR MYRRH ae 
BAUMODOR OLIBANUM (Clarified) 

(Clarified) BAUMODOR TOLU 


‘THE name Baumodor has been adopted by us to designate these absolutes from the 
various resinous products, which we guarantee to be absolutely free from all insolu- 
ble and inodorous parts. 


Our process of manufacture is quite different from the other process of simply concen- 
trating from an alcoholic infusion. 

It is impossible by the infusion process to completely extract all of the inert, or insoluble, 
matter from some of the resinous products, which, of course, impairs the lasting quality 
of the perfume in which they are used. 


This trouble you will find to be entirely eliminated by the use of our Baumodors ‘‘Pilar.” 


SAMPLE AND PRICE FURNISHED BY OUR 
Exclusive American Agents: 


O. A. BROWN COMPANY, INC. 


246 Pearl Street, New York 


Have You Tried Our — 


PERFUMERS’ LIQUID COLORS— 
MAO LIQUID COLORS 


FOR PERFUMES—Toilet Waters, Hair Tonics, Shampoos, etc., 4 oz. to gallon. 


Miscible in alcohol and water, both acid and alkaline. Stainless and fast. 
PRICE—Two ounce bottles, $.40; Pints, $1.50; Gallons, $10.00. 


MAO AMBER COLOR MAO GREEN COLOR MAO VIOLET COLOR 

REAEy CRA CRE MAO HELIOTROPE COLOR MAO VIOLET COLOR 

MAO BROWN COLOR MAO LILAC COLOR Reddish, for violet toilet water 

MAO FLESH COLOR MAO ORANGE COLOR MAO YELLOW COLOR 
Per pewdem, de. MAO PINK COLOR ae 

MAO GREEN COLOR MAO PURPLE COLOR MAO YELLOW COLOR 


For toilet ammonia MAO RED COLOR Golden 
MAO GREEN COLOR For quinine tonic MAO YELLOW COLOR 


Grass MAO ROSE COLOR Lemon 
MAO GREEN MAO RUBY COLOR MAO YELLOW COLOR 


Moss Green For mouth wash, dentifrices, etc. Opalescent, for liquid shampoo 


SEAL-CAP SILVER 


Forms a Silver Film Over the Stopper and Neck of Bottle by Dipping. 
4 oz. Trial Size, 75 cents 
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the flower comes 
into its own again 


The popularity of the heavy, Oriental type 
of perfume is on the wane. Fresh odors of the 
single flower or floral bouquet type are com- 
ing into vogue again. 


It was not difficult to foresee this develop- 
ment. We have in fact prepared for it for 
some years past by a special study of the fresh 
flower. 


The perfume bases then created in constant 
consultation with Nature herself, reproduce 
the very odor of the living flower faithfully to 
a degree not hitherto known. 
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We are thus unusually well placed for the 
supply of just that basic material which is 
now most sought after. 


Please consult us 


CHEMICAL WORKS FLORA 
DUBENDORF-ZURICH (Switzerland) 


Exclusive Agents: 


O. A. BROWN CO., Inc., 246 Pearl Street NEW YORK 
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“Ferfumers’ 
Glassware 


RIFLES make perfection. It is easily 

imaginable that a substantial account 

might hinge on the impression made by 
the container. A possible customer might be 
influenced for or against a package—possibly 
yours—by the beauty, or lack of it, in your 
glassware. 


Our perfumers’ bottles are designed and 
manufactured with the most exacting care by 
skilled workmen—and each one is carefully ; 5 
' a 1 oz. No. 817 
inspected to make doubly sure that it is per- Stopper No. 1012 
fect before it is packed for shipment. 


MILLVILLE BOTTLE WORKS 


Main Office and Factory 


MILLVILLE, N. J. 
Estabushed 1903 


NEW YORK PHILADELPHIA 
BOSTON CHICAGO 


Our bottles are made only 
from covered pots, thus in- 
suring highest quality and 
brilliancy. 


loz. No.818 Stopper No. 








GIVAUDAN-DELAWANNA 


CASSIE SYNTMETIC 


This is a recent creation very closely imi- 
tating the flower, containing new synthetics, 
and differing widely from other artificial 
cassies. The sweetness and lasting proper- 
ties of our Cassie Synthetic make it useful 
not only in violet perfumes where the nat- 
ural cassie is employed but also make it of 
value, along with the Irisones and Raldeines, 
for giving an original note to floral and 
oriental bouquets. We recommend its trial 
in bouquets for face powders, creams and 
extracts. 


Samples and quotations on request 


BURTON T. BUSH, Inc. 


45 JOHN STREET 
NEW YORK, N.Y. 


Chicago Office: Montreal Office: 
549 West Washington Boulevard 41-43 Place d’Youville 


San Francisco Office 


216 Pine Street 











GIVAUDAN- DELAWANNA 


TERPINEOL EXTRA 


A Terpineol Extra must have the following qualities:— 


- Colorless. 

. Free from water. 

. Specific gravity not less than 0.94 at 15°C. 
. Uniform in odor and character. 


. Free from terpinolene or any other foreign odor so that when 
dried out on paper it gives a clean fresh odor all the way 
through to complete dryness. 


Low specific gravity is an indication of terpinolene. Water, 
which is soluble in Terpineol, masks the odor of terpino- 
lene but it reappears when the Terpineol dries. A test for 
the detection of low percentages of water will gladly be 
furnished on request. 


The manufacture of Terpineol must be controlled not only 
to give a product chemically pure but also one with the 
correct odor value. All this is obtained only by using the 
utmost care in manufacturing. Our long experience in this 
connection permits us to offer in Terpineol Extra a product 
uniform in quality and conforming to the highest standards. 


BURTON T. BUSH, Inc. 


45 JOHN STREET 
NEW YORK, N.Y. 


Chicago Office: Montreal Office: 
549 West Washington Boulevard 41-43 Place d’Youville 


San Francisco Office: 
216 Pine Street 
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New England Collapsible Tube Co. 


Home Office & Plant No. 1 New York Office Asie si eee et ee 
21-33 Waller Street 41 East 42d Street PS ey ey eee lee 
eC meen Te New York, N. Y. Chicago, Il. 
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Descollonges Freres 


LYON FRANCE PARIS 


Tuberose de Provence 


It is now possible for perfumers to avail themselves 
of the interesting note of Tuberose without the draw-_ 
backs hitherto encountered in using the natural oil, 
namely; high prices, irregular production and intense 
coloration. All of these are eliminated in TUBEROSE 
de PROVENCE, a new specialty of ours, possessing the 
powerful, sweet, tenacious and musked odor of the 


flower. 


Jasmin de Provence 


Fleur d’Oranger de Provence 
Lilae Anthosia 
Lilac No. 58 


The favorable response of American Perfumers to 


these oils is proof of their superior quality and indica- 
tive of the splendid results obtained through their use. 
We would be pleased to have you try them at our 


expense. 


Exclusive Selling Agents for United States and Canada 


BENJ. FRENCH, Inc. 


CHICAGO 
Frank B. Tracy 
1203 Hartford Bldg. 


NEW YORK 
160 FIFTH AVE. 
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“Over a Century of Service and Progress” 


There is a silk-like fineness 
imparted to your 
product when 


Isco SILVER TALC 


is consistently used as a 
standardized base 


You may draw upon stocks from 
our branches and warehouses at 


New York Dallas Boston Kansas City Baltimore Pittsburgh 
Philadelphia Chicago Cleveland San Francisco Los Angeles 


INNIS, SCE(OEN SCO. 


INCORPORATED 


MANUFACTURERS, IMPORTERS, EXPORTERS OF INDUSTRIAL CHEMICALS 
46 CLIFF STREET NEW YORK CITY 
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A. Boake, Roberts & Co., Ltd. 


Carpenters Rd. Stratford, London, E. 15 
ENGLAND 


Cables: BOAKE, LONDON Telephone: MARYLAND 1050 (4 lines) 


% 





Codes: A.B.C. Sth & 6th—LIEBER’S 5 LETTER—WESTERN UNION—BENTLEY’S—MARCONI 


Canadian Agents: Messrs. G. F. Sterne & Sons, Ltd., Brantford, Canada 


Aeroplane f in a Res Sa) §=Showing Road, 
Photograph of our = a 2 2 - " : = Rail and Water 
Works OE a ae Facilities 








ABR A SYNTHETICS 
AND ISOLATES 
OF GUARANTEED PURITY AND ODOR VALUE 


AMYL SALICYLATE LINALOL AND ESTERS 


CINNAMIC ALDEHYDE MENTHOL RECRYST. B. P. 
(NATURAL) 


CITRAL TRIACETIN 
CITRONELLOL AND ESTERS | pyenyl, ETHYL ALCOHOL 


ETHYL PHTHALATE AND ESTERS 
GERANIOLS AND ESTERS RHODINOL AND ESTERS 
ISO EUGENOL THYMOL B.P. 
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Announcement 


N order to protect ourselves and our customers who use 
FLEUR D’ORANGER, Chuit-Naef, from the numerous 
products offered to the American perfumers by others under 
the name FLEUR D’ORANGER and other names so closely 
resembling it as to make error likely, we have decided to 
change the name of Chuit-Naef’s FLEUR D’ORANGER 


to the entirely distinctive one 


NYMANENA 


The other products whose names approximate FLEUR 
D’ORANGER, do not approach its quality and effective- 
ness, and since the name is one which can be generally 
used it is felt that the situation can best be corrected by 
the adoption of the new appellation. 
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NYMANENA (Fleur d’Oranger), Chuit-Naef is un- 
changed. Only the name is altered. The product itself 
is still the perfect ingredient for the significant accentua- 
tion of the orange flower note demanded in the heavy 
floral types of perfume so popular today. 
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UNGERER & CO. 


EGO 
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NARCISSUS SPECIAL 


‘“GRASSEFLEUR’”’ Ib. $80.00 oz. $5.25 
Te... ‘* 48.00 “* 3.25 
‘‘FLEURIE”’ “* 74.00 * 1.75 


“MERVEILLE”’ “* 10.50 “ .7% 
For Compacts and Powders ‘‘ 30.00 ‘ 2.00 


We feature the above oils on account of continuously increasing 
demands. Our friends are satisfied and their business has improved 
mainly due to our Narcissus oils. Those Perfumers not yet acquainted 
with the various qualities are invited to write for samples. 


AUBEPINE 


Made from Anethol, water white, extra fine quality. 


PRICE SUBJECT TO QUANTITIES 


VIOVIOLET KETONE 100% 


IMPORTED 


A Violet base of exceptional value. The odor is equal to the average 
Alpha or Beta, still the price can not be compared. 


PRICE SUBJECT TO QUANTITIES 


Samples and prices of any essential oil or aromatic chemical 
will be promptly submitted 


PIERRE LEMOINE Et CEE. Inc. 


294 Pearl St., New York, N. Y. 179 W. Washington St., Chicago, III. 





our ad on page 94) 
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LILAC 6064 


Delicate, 


Sweet, Fresh, Tenacious 


ACH note is clearly struck. While 

one marvels at its sweetness, one is 
equally impressed with the fresh, green 
note of Lilac blossoms. So identically 
like the living flower is LILAC 6064, 
that one is reminded of ncthing more 
than the delicious odor that exhales from 
a bunch of fresh Lilacs. 


SYNTHETIC AROMATIC CHEMICALS 
(Lilac products) 


TERPINEOL, ABSOLUTE 


Highly fractionated and especially re- 
commended for all high-class Lilac 
compounds, 


LILAC 3035 
A synthetic product of exceptional 
sweetness and strength; has all the 
characteristics of the Persian Lilac; 
works well in Face and Talcum pow- 


der blends. 


PHENYL ETHYL ALCOHOL 


This alcohol is used to a great extent 
in Lilac combinations. 


THE. 
C. E. ISING 
CORPORATION 


HYDROXYCITRONELLAL, 
ABSOLUTE 


A pure, colorless product and an ex- 
cellent base for Lily and Lilac perfumes. 
It has remarkable fixing qualities and 
small quantities added will strengthen 
and sweeten floral odors. 


JASMIN BLANC 
A Jasmin of the Jasmin Concrete type 
of most intense, flowery sweetness; 
will improve any Lilac combination. 
BENZYL ACETATE EXTRA 
LINALOOL from Bois de Rose 
INDOL 100% pure 


MANUFACTURING CHEMISTS 
FLUSHING 
NEW YORK 
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There’s Money in Shaving, ii ! 
Cream—Add it to your line “ a 


H 
| 


Shaving cream sales are breaking all records! Hay hy 


It is growing in favor more rapidly than any other Ga | | Q ' 


single item in the toilet preparations field. 


And the sales of a good shaving cream repeat and 


repeat! Tt ny D 


Now. at the threshold of a new year is an excellent 
time for you to add it to your line. A good shaving MW | 


cream will not only bring more profits but it will add ‘ ans) 


to the prestige of your whole line. 


We are specialists in the manufacture of 
shaving cream and are prepared to offer it 
attractively cartoned in large well filled 
tubes under your own name. Or, we will 
also supply it in bulk for private packing 


7 o \\ y | 
We are also equipped to supply dental cream to the 
trade either in bulk or in attractively cartoned tubes 


' under your own name. 


Write for Details of Our Offer 


Commercial Laboratories 


INCORPORATED 


Newark, New York State 

















FOR YOUR ROSE COMPOUNDS 


P.& S. ROSENEON and RHODINOL pure 
unquestionably one of the finest bases 
with their ESTERS, the. acetate and 
propionate. 

P.& S. GERANIOL extra fractionated, with 
its ESTERS, specially the ACETATE, 
FORMIATE AND PROPIONATE. 

P. & S. GERANIOL from PALMA ROSA 

P,& S. NEROL. 

P. & S. CITRONELLOL and its esters, 
specially the butyrate and formiate 

P,& 8S. TERPENELESS OIL OF GERA- 
ibis 

P.& S. LINALOL and the acetate. 

P.& S. PHENYLETHYLALCOHO! 
ifs esters. 

DP. & S. PHENYLACETALDEHYDE. 

P.& S. ALDEHYDES, C8, C9, C 10. 

P.& S. ALCOHOLS C8, Ci0, C12 

P.& S. BENZYLISOEUGENOL and ISO 
EUGENOL. 

P.& S. HYDROXYCITRONELLAL. 

P.& S. CINNAMIC ALCOHOL. 

P. & S. ROSAROL. 

P. & S. CITRAL. 
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POLAK & SCHWARZ LTD. 


ZAANDAM and HILVERSUM 


(Holland) 





as Fa Fn 


Aromatic Chemicals 


Essential Oils 
Flower Oils 


Exclusive Agents for United States and Canada £ 


WANGLER-BUDD CO., Inc., 35 Fulton St., New York 
Successors to JULIAN W.LYON & CO., INC. 


Chicago Agents of Wangler-Budd Co., Inc. 


i 

i 

ore: | a ae ae Oto | 
420 Rush Street, Chicago Fi 
| 


| 
| 
| 
| Synthetics 
| 


Phone Central 2549 


| We keep Stocks at New York and Chicago of: 





/ a 

i Alcohol C8—-C 12 Citroneliol Juniperberry Oil Muse Keton rs 
Aldehydes C8—C18 Cognac oil Lilac Flower Oil Muse Ambreite i 

PRC Ime N ie Caine (a Geraniol f. Citronella Bihar tt Nerol ei 

/ Benzalidenaceton Geraniol f. Paima Rosa _Linatlool pet aiba aiubate ate) C4 e 

Benzylacetate Geranylaceiate Linalylacetate aT aaNAL ATI AL te) tLe) F 

: Benzylbenzoate Heliotropine Methylheptincarbonate Phenylacetaldehyde if 

i Benzophenone Heno de Padua Meihylparacresolether Roseneon 3 

Cinnamic Aldehyde Hyacinth absolute Methylanthranilate Scatol P 


Cinnamic Alcohol Indol Muse Xylol io MR UROrEC UME SCC) 


ee 
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Made in Holland 
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“SERVICE FOR THE MANUFACTURING TRADE aa 


Compacts 
Rouge 
and 
Powder 
Lip Rouge 
Cosmetique 
Eye.Brow Pencils 


Quality 


and - 


Boa gee. 


- Sertice 


<6 ME of NATURAL ROUGE for 
"._--Brunettes, Blondes and Olivettes. 


goer * 


= OXZYN COMPANY - 


154 11th Ave. New York City 


In Rusiees Since 1874 


°*¢ > 


- 
ee ’ Sos 
. + os 


© Oat colots are - analyzed pertédiealiy for their purity oat safety by one ofthe leading 


mez oring Laboratories of New York City. We guarantee our Lip Rouge and Compact 
~ Rouge to be absolutely safe and not harmful even if absorbed by the skin. 
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Manufacturers of 





A. MASCHMEYER, JR. 


AMSTERDAM (OMVAL) HOLLAND 


Established | 899 


HIGH-CLASS SYNTHETICS and AROMATIC CHEMICALS 


Some of our Specialties 


AMBRE A. and N. 


Synthetic substitutes for natural Ambergris, which they 
considerably excel in strength. Excellent fixatives for 
high-grade Extracts. Both products, which are of the 
same concentration, are very suitable for preparing fine 
Ambre-perfumes. The difference between the two 
qualities is that Ambre A. is of a sweeter odour than 
Ambre N. The latter is more used as a fixative 
where the proper odour of Ambre may not prevail. 
Ambre A. is specially recommendable for dreamy 
Parisian odours. Both qualities give a clear solution. 


ROSEPHENON Extra 


A single chemical body of a pronounced, agreeable 
Rose aroma, especially used as a fixative for different 
Rose perfumes. Renders good service in many fancy- 
Bouquets and can be recommended particularly for 
Talcum Powders and Creams. Not to confound with 
Benzophenon. Descriptive pamphlet should be applied for. 


CYCLIA 100% 
(HYDROXYCITRONELLAL 100%) 


Absolutely pure 100% body of really pure odour, free 
from any odourless by-products. Best possible base for 
almost all recent novelties and especially for Lily of 
the Valley, Cyclamen, Lime blossoms, Sweet Pea, etc. 
A skilled perfumer will obtain wonderful results with 
this product, a touch of which will improve and sweeten 
any compound, 

On account of its large strength it can be successfully 
used for better-grade Toilet Soaps. 


ROSE CENTIFOLIA 


Very exact reproduction of the sweet aroma of the 
well-known European Rose variety ‘‘Centifolia.’’ On 
account of the many advantages which it affords, it 
enjoys a world-wide reputation. 


Some Regular Products in the manufacture of which we excel: 


a 


vi eh). 


PHENYL ACETALDEHYDE 
IONONES 


AMBRETTE 100” 


KETON 100% | 
\ XYLOL 100% / 





\ 


PHENYL ETHYL ALCOHOL 
ALDEHYDES 


Pe 


RHODINOL 


All products are supplied under manufacturers’ labels 


and delivered in the original packages. 


Full list 


of products, prices and samples gladlv sent on request. 


EXCLUSIVE AMERICAN AGENTS 


Pfaltz @ Bauer, Inc. 


CHICAGO BRANCH 
217 E. Illinois St. 


300 PEARL STREET-NEW YORK 


BOSTON BRANCH 
305 Congress St. 


LOS ANGELES BRANCH 
316 Produce Building 


7th Street at Central Ave. 


FEBRUARY, 1925 
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E. DE HAEN A..G. 


Seelze near Hannover 
SYNTHETIC AROMATIC CHEMICALS 


Ammonium Bifluoride for Frosting Bottles 


—+%o — 


LIENAU & CO. 


Uerdingen 
TERPINEOL (Pure and Water White) TERPENYL ACETATE 


E. SACHSSE & CO. 


Leipzig 
Oit of Orris Liguip 10 FoLtp 


ALBERT SCHOLTZ 


Hamburg 
SAPONINE EXQUILLAIA 


DR. F. RASCHIG 


Ludwigshafen 
Musk AMBRETTE 100°; 


WOLL WAESCHEREI . & KAEMMEREI 


Hannover 
“GOLDEN FLEECE” LANOLINE — Hydrous and Anhydrous 
Bulk and Tin Packing 


Samples and quotations gladly sent 


EXCLUSIVE AMERICAN AGENTS 


Pfaltz @ Bauer, Inc. 


300 PEARL STREET-NEW YORK 


CLEVELAND SAN FRANCISCO PORTLAND 
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“Ohe Revolving “Gype 
LIP STICK CONTAINER 


WITH THE HINGED CAP 


. Contrivance, small, beauti- 


fully made, exceedingly clever. 


The lip stick cannot soil hands or bag. 
Swing back the hinged cap, turn the bottom 
slightly and the lip stick rises from the 


container. 


back. 


Reverse the turn and it slips 


Engraved and decorated in color to your 


special requirements. 


Vanity Cases 
Lip Stick Containers 


Interested ? 


OTHER SCOVILL PRODUCTS 


Cream Jar Containers 
Shaving Stick Boxes 


Eyebrow Pencil Containers 


Brass Mill Products—Manufactured Goods to Order 


Main Office, Mills and 
Factories : 
WATERBURY, CONN. 
280 Broadway 
New York 


1229 W. Washington Blvd. 


Chicago 


ESTABLISHED 1802 


ISCOVILL 


# MANUFACTURING COMPANY 


ACember Copper and Brass Research Association 


Perfume Bottle Tops 
Talcum Can Tops 
Cream Jar Covers 


80 Federal St., Boston 
Franklin Trust Co. Bldg., 
Philadelphia 
1213 W. 3rd St., Cleveland 
651 Folsom St., 
San Francisco 
2261 E.15thSt., LosAngeles 


SEE 


FEBRUARY, 1925 
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Registered & FA Trade Mark 


ELKODEURS 


For Adding Character and Individuality 


AMBER L. NEROLI FLEURS 
CENTIFLEUR OPOPONAX 

| ORANGE BLOSSOM 
spppaailahape ROSE SUPREME 
JASMIN BLANC TUBEROL 
MUGUET VIOLET SUPREME 


Above are but a few leaders of our popular line of Elko Perfume 
Bases. Write for samples and complete price list. 


ELKO AROMATIC CHEMICALS 


We offer under our own seal and label only imported products, of unquestion- 
able quality and purity selected from the initial sources of supply: 


ALCOHOL CINNAMIC 100°, ACETATE LINALYL 
ALCOHOL PHENYLETHYL GERANIOL, EXTRA 
ALDEHYDE CINNAMIC 100°, HELIOTROPINE 100% 
ACETATE GERANYL HYDROXYCITRONELLAL 
ACETATE TERPINYL VIOLET, EXTRA 100°, 
ACETATE CITRONELLYL RHODINOL 


We are headquarters on above products, our prices will interest you; our quality 
will be appreciated. 


Let us submit samples for your approval 


E. M. LANING CO. 


78-80 GREENWICH STREET Incorporated NEW YORK, N. Y. 
(Cable Address EMLANING New York) 
EM. Laning, B. Se., Pres. Robt. C. Pursell, Phar.. D.. Vice-Pres. Wm. H. Barlow, Grad. Chem., Treas. 





H. EUZIERE & CO. 


GRASSE (A.M.) ae FRANCE 


Manufacturers of 


Natural Flower Oils. Essential Oils and Aromatic Resins 


OIL OAK MOSS, distilled 


A colorless product, possessing a character heretofore unobtain- 
able in oak moss extractions. Very useful in bouquet composi- 
tions, invaluable in products. where color is objectionable. 


OPOPONAX, Absolute 


A product of exceptional interest on account of its charact r, 
strength and tenacity, being an extraction from pure opoponux 
duronium gum. For those who desire a high class product. 


» DE HINX SEALS 


Manufactured by 


CHAS. LACOUR 
Paris France 


Small metal seals for holding the floss 
intact on the necks of perfume bottles. 
Furnished in gold or silver finish in 6 
mm. and 9 mm. sizes. They add a finish 
to the package heretofore unobtainable. 


Samples and Prices Cheerfully Furnished by 


Sole American Representatives 


E. M. LANING CO. 


Incorporated 
78-80 GREENWICH STREET NEW YORK, N. Y. 
Cable Address: EMLANING NEW YORK 
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and wherever alcohol is used 
specify 


HOCLA 
LT 


A Berg product, consistently dependable, made in 
every authorized formula. 
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Our warehouses are located at strategic points, as- 
suring you fresh stock at short notice. 


ywoo oo 


Get our prices on formulae 
89, 39A, 39B or any others 


DAVID BERG 


INDUSTRIAL ALCOHOL CO. 


Delaware Ave. and Tasker Street 
Philadelphia, Pa. 
627 Hudson Street New York City 
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Spring Mirror opens to position when the box opens 
Made in Red, Green, Blue, Black, Polished, and in 
special colors if requested. 
IRTUALLY all of the advantages of loose powder together 


with the unrivalled convenience of the compact are com- 
bined in Solar Hand Made Rouge and Powder Compacts. 


The powder is so smooth, so soft and so fluffy that it dusts 
off the compact with the lightest touch of the puff—and yet it is 
so skillfully made that it does 

not effloresce or cloud the mirror. 


And the texture is so fine and so uniform 
and the coloring so delicate and so natural 
that women find it a pleasure to use them. 


Solar Laboratories 


INCORPORATED 
435 East 24th Street 
New York, N.Y. 


rigiit) 
Made in '” thickness. Also in 
“6” Very Thin Model. A Real 


Attraction—All Finishes. 


(Above 
Folds up like a book. Thin and 
Neat. Made in Black, Blue, 
Green, Red, Polished, and in 
Special Colors if requested. 


) 
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are wanted— 
When Satisfaction 


is needed— 


When REAL Service 


must be had — 


Consult us 


Our experts will be glad to confer with you with- 
out obligation on the design of an attractive new 


vanity case for you. 


Write for full information. 


Pallas Mfe. Co., Ine. 
Mott Sones 4254 
459-463 East 133d Street 
New York 
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Anciens Etablissements 


BING FILS 


Paris, France 


SPECIALTIES 


Oil Geranium Ylang Ylang 
Bois de Rose Civet Musk 


Ambergris 


Sole Agents for North America 


W.A. WALSH & CO., Inc. 
120 W. 32nd Street 
New York City 


Phone: PENNA. 1057 


QO 
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The most exacting 
perfumers prefer 
Wheaton Glassware 


T. C. WHEATON Co. 


EXPERT BOTTLE BLOWERS 
MILLVILLE, N. J. 


Telephone 235-236 
ESTABLISHED 1888 


NEW YORK OFFICE 165 BROADWAY 
Telephone— Cortlandt 4917 
Stock Mould Bottle 
and Stopper 
No. 999 
Capacity 7 dr. 


Round Purse Bottle 
Liquid Rouge 1/5 ounce capacity 
Stock mould With or without caps and stoppers 
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SEALEX—A NEW CAPPING MATERIAL 


We offer a new product for sealing and decorating cork or glass stoppered perfume, toilet preparation, 
g g g ed p prep 
pharmaceutical and other bottles, that will reduce cost—reduce labor—and increase output. Furnished in 
liquid form in 16 colors. The following colors are shown: Gold, Pink, White, Black, Transparent, Blue, 
1 a 6 I 

Red, Orange and Green. 

he bottles can be handled individually or in groups—the dipping is done only once—dries quickly and 
; y groups— PF y 1 
firmly—is very tough and will resist rough handling. Write for sample capped bottle and moderate prices. 


T. C. WHEATON CO. 
EXPERT BOTTLE BLOWERS New York Office 
MILLVILLE, N. J., U.S.A. 165 Broadway 


Produced by ” 
SERVICE DEPARTME 


t ” 
American Perfume 


ont Laser BY 
14 Cliff Street, New 
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Five Specialties Gees 


Each a Leader in its Class 


(CRRANIOI, ) 
GERANIOL 


HIGHEST PURITY 


There are as many qualities of Geraniol as prices 
Pure Geraniol should be free from Citronellal, 
terpenes and unpleasant camphor-like odors. Ger- 
aniol, when pure, acts as a carrier for fine per- 
fumery flower products and blender for synthetic 
aromatic bodies. Geraniol as manufactured by us 
will prove our contention, pure Geraniol has merit 


The Pound, $6.00 


AMARETTE 


An odor creation that is essentially fragrant and 
refined. Blends very readily in bouquet types. Oil 
Amarette is particularly adapted for toilet powder 
requirements and imparts a finishing touch whether 
used alone or compounded with other materials in 
the perfumery laboratory. If you wish your prod- 
ucts to equal the best American or foreign odors 
use Amarette. 


The Pound, $14.50 


Ci wg oe 
bein saa sls 


-ISERMANN 


HELIOTROPEN 


HELIOTROPE CONCRETE 


A_true-to-nature interpretation of the Heliotrope 
odor. Indispensable as a binder, adding flowery 
sweetness wherever introduced. In concrete form 
Heliotropen is far easier to handle than ordinary 
crystals. It ts non-irritating and can be used to 
great advantage in the compounding of all odors. 


Next to Jasmin and Rose, a sweetener of paramount 
value 


The Pound, $6.50 


JASMIN ALBA 


Not the cheapest but the best. Has the true sweet, 
waxy odor of the White Jasmin flower. Most 
Jasmin on the market reminds one of the odor of 
Benzyl Acetate. Our Jasmin is free from this 
odér. It is flowery, it is sweet, it is lasting and 
true to its name. 


The Pound, $28.00 


RHODINOLV.D. 


The chemistry of Rhodinol is still in dispute, but there is no dispute about 
our Rhodinol being uniform, free from weedy by-odors, and of superior quality. 


VAN DYK & COMPANY 


6 Platt Street Founded 1904 


New York 


In making perfumes with Denatured Alcohol, insure the quality by specifying 
Van Dyk & Co.’s Brand Diethyl Phthalate. 
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sernoir orvice COMPAGNIE PARENTO, Inc. 


241 GLENDALE AVE. IMPORTERS OF 


ESSENTIAL OILS AND SYNTHETICS 


PARIS OFFICE EXECUTIVE OFFICES AND WORKS WESTERN OFFICE 
410 S. MICHIGAN AVE. 


ne Se ee CROTON-ON-THE-HUDSON CHICAGO 
NEW YORK 


CABLE ADDRESS-PARENCO 


NEW YORK OFFicE 
507 FIFTH AVE, 


The manufacturer with the wide-awake business perspective, 
is now preparing for his *Easter* trade. He knows that by making 
up his preparations now, they will have sufficient time to age to a 
character of mellow-softness. 

The still wiser manufacturer is perfuming his preparations 
with Parento’s famous 


“EASTER LILY’ 


$24.00 Ib. $1.60 oz. 


Because he knows it is an odor of refinement on 
which he is proud to place his name and label. 


You are all familiar with fume in which all the pleasing 
the regular custom of present- 
ing your friends and dear ones 
with the beautiful “Easter 
Lily” on Easter Morn’—and = 
I’m sure, in fact, I know if form of “purchases” — now 
you will place within the reach that’s what you want—so fill 
of your customers a neat little in and mail the coupon before 
hottle of ‘Easter Lily” Per- vou turn this page! 


characters of the pretty flower 
are combined—they’re going to 
show their appreciation in the 


Pa Paatacte ad Poe! Poctactestectactectectectestectestestestectestectesteston ete stastaat inate 
aleatostontoetoetoatoetoeteatoetoetoatoetoetoates Soeleeloeloeloeloeloeloesoeloeloeloeloeloeloeoeie*, oats! IaeeSoeloesoelonsoesoeioe, . : eaceaaoeonsoasoetoesoarealoeloatearnetoegearoetoespegeny eadentotontonteteteet 


Gentlemen: 
Enclosed find $ Le . of your 


or send sample to 


No enclosure necessary if you have an account with us. 
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‘ANITY BOXES 


Singles and Doubles 


Newest Creations 
Various Shapes and Sizes 
Latest Finishes 


Our Watch Case Double ALSO 
No. 517 


Patent No. Lh LIPSTICKS 


Push Button and Re-filling Device 
Patent No. 1,481,511 


ALL OUR PRODUCTS ARE FINISHED BY 


BAKELITE process ! 


TRADEMARK REG. U- S. PAT. OFF 


It’s Durable, Hard, Odorless 
and Non-Tarnishing. 


We are arranging our manufacturing schedules and would therefore appreciate your 
early advices. 

NOTE—When directing your inquiries, please state definitely the exact item you are 
interested in, also mention. finish so we can immediately submit samples. 


Other distinctive Patented Boxes created and manufactured by us are available 
for exclusive use of responsible houses. 


MAJESTIC METAL SPECIALTIES, INC. 
342 West 14TH STREET 


Phones: CHELSEA } 2780 New York City 
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Societe des Produits de Synthese 


‘SSOPROS”’ 


Capital 3,000,000 francs 


Siége Social Fas Office & Works 
Paris, France | | Mantes S/Seine 


49 Rue Cambon sps 
wee 


France 


wt 


Manufacturers of 


SUPERFINE SYNTHETICS 


Products that are not only Chemically 
Pure but Olfactory Pure as well. Thus 
in the use of these products, you are al 
ways assured uniform finished perfumes. 


CHEMICALS SPECIALTIES: | 


Of Unquestionable Purity 
CETONE D (Exclusive Specialty) 
CITRONELLOL 
ACETATE LINALYL C.P. LILAS: Blossom type 
ALDEHYDES C8-C12 100% NARCISSE: Very popular 
METHYL VIOLET C.P. FLORANOL: _ Intense sweetness 
HYDROXYCITRONELLAL 100% HELIOTROPE: Rivals the natural 
ALCOHOL CINNAMIC C. P. QUARANTAIN: Carnation base 
METHYL HEPTIN CARBONATE 100% OEILLETTINE: For French Bouquets 
ALCOHOL PHENYLETHYL C.P. ORANGER FLEURS:Base de Luxe 


(Unrivalled in fragrance) 


ROSE: Will replace the Otto 
JASMIN: Very flowery 





Samples and prices furnished by exclusive 
agents for the United States 


FOX & CLARKE CO., Inc. 


116 West 32nd Street 
New York 














P.ROBERTET«C*” 


GRASSE- PARIS 


FOX & CLARKE CO., Inc. 


116-120 W. 32nd Street 
New York 


Sole Agents 





See ee nt een, en ee i as 


P.ROBERTET: C4 
GRASSE - PARIS i 
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Jasmin Chassis Robertet 


I N view of the scarcity of Jasmin 
and its consequent high price this 
year Jasmin Chassis Rokertet 
should be of special interest +o 
perfumers. This product main- 
tains the original note of the abso- 
lute and is in great demand. 


Samples and quotations 
promptly upon request, 















Fesruary, 1925 AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 


armetrong Cork Capey 
pittsoure®, Pe. 
; . ovr 
eee opportunity to express 
) ee nave nandcieé 
in wricn you he 
apprec tation ae te we wR om a 
many . ° 
cork business for the yerr aaa 
: , 
- ereatsent ant prompt service 7 dia 
| courteous ae 
fely estry 
t we oon 9 : 
: ascures us the eye 
qu fronents im this line orkmansh 
our re 
, of ™ 
, “ ies od ES } ef your goods ere worthy om 
RO | qTheming Y™ for 


PHOSPHATES \K un tn ne pactve OFF 


cooperats @ youre truly, 


ote. 
meinuance of YOUT 


garth .XLIAE,& TRENCR CO 


Ce i 


Quality and Workmanship 


‘‘Worthy of Note’’ 


ORTHY of note’’—thus do Smith, Kline 

and French Company describe the quality 
and workmanship of Armstrong’s Corks. Read, 
too, what they say about the treatment and 
service accorded them by the Armstrong Cork 
Company. 

From all over the country, from manufac- 
turers in all lines of business, come letters such 
as this testifying to the high standard of the 
goods, the treatment and the service afforded 
the user of Armstrong’s Corks. Is it not logical 
to believe that you, too, would be better served 
if you standardized on Armstrong’s Corks? 


ARMSTRONG CorK COMPANY 
139 Twenty-third Street Pittsburgh, Pa. 


Armstrong's Corks 


A grade for every need—Every sack guaranteed 
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Service 


UR own sales problems 

have taught us something 

about the real sales value of 

the container. Western Col- 

lapsible Tubes have not only 

a beauty that attracts favor- 

able attention, but combine 

such high-class material and 

finished workmanship as to 

insure perfect service satisfac- 

Ate, tion to the user. This counts 

” COMPLETE g , See for much in the matter of re- 

A AN Me } = 

ign pe ) selling. 

We welcome inquiries from 
any manufacturer ofa product 
which is or can be sold in tube 
containers. 


WESTERN CARTRIDGE COMPANY 
East Alton, III. 








1925 
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Trade Mark 


BELGIAN TRADING COMPANY, Inc. 


44 WHITEHALL STREET, NEW YORK CITY 


Importers, Exporters and Manufacturers 


Essential Oils, Drugs and Chemicals 


We Offer at Attractive Prices 


NATURAL FLOWER PRODUCTS 


Orange Absolute — Neroli Bigarade Petales Extra 








Rose Absolute — Tuberose Pomade — Petit Grain Bigarade 


Geraniol Extra — Citronellol Pure —Rhodinol Extra 


Phenylethyl Alcohol Extra 
Cassie Fleurs 


Civette Aromeide 






















Methyl Ionone Pure 
Vetiver Acetate 


Castoreum Aromeide 





Oranger Fleurs 








Benzoin Aromeide 

















Geranyl, Citronellyl and Phenylethyl Acetates Butyrates Formiates 
Acetates of Alcohols Alcohols and Aldehydes C. 8 to 12—14 to 16 
Messina Oil Lemon — Bergamot — Orange 


Raw Materials of Incomparable Purity and Quality. 
Prices and Samples on request 


Sole Distributors in the United States, 


Canada and Mexico for 


ORGANICO HORTUS-NEROLIUM 
(Formerly Nadal, Desparmet & Cie) COOPERATIVES 
Nanterre, France Pegomas-Vallauris-Golfe Juan 
France 
FRANCESCO MARANGOLO 
& FIGLI ESSENTIAL OIL CO., Inc. 


Messina, Italy Trenton, N. J. 






CHICAGO REPRESENTATIVE—John C. Franzen, 3320 No. Clark Street 
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JASMIN S 182 


Last month we announced in this space, a new 
Jasmin, known as $182. The number and tone 
of the responses show how eagerly perfumers are 
seeking a really good product in this field. Jasmin 
S 182 was announced only when we could certify 
that it was right. 


There are two points that must be emphasized. 
First, Jasmin S 182 should not be used alone. It 
was created for use in your compositions, wher- 
ever you want to introduce a Jasmin note. 


Second, Jasmin S 182, in compositions intended 
for powders and creams, may in some cases cause 
discoloration. It is strongly recommended, how- 
ever, for toilet water and perfume compositions. 


Price $48 a pound. $3 an ounce 
We should like you to try it 


Alva CIVET- OIL 


A powerful oil, completely soluble in alcohol. Requires 
no freezing or filtering before adding to perfumes. 


Its use guarantees freedom from impurities, uniform 
strength and odor value. It saves labor, saves alcohol, 
saves filtration losses. 


We believe it is a much-needed and genuine contri- 
bution to the art, and offer it unhesitatingly as a 
product worthy of the van Ameringen name. 


A trial of Alva CIVET-OIL in your 
formulas will tell you all you want 
to know. The price is $48 a pound. 
Trial ounce $3. Send for samples. 


































































































































































































1921 - $ 90,756,063 
1923 - $117,175,741 


1925 - ? 


Perfumes, cosmetics and toilet preparations cost the American 
woman $90,756,063 in 1921, says the Census Bureau. Two years 
later she paid you $117,175,741. The figures for this year will 
no doubt show just as healthy an increase. 


We are proud to have been able to contribute our mite to 
the industry’s increase. In the growing popularity and sales of 
our customers’ products, lies the secret of our own progress. 


The new Alva CIVET-OIL and Jasmin S 182, described on 
the reverse side of this sheet, illustrate the thoroughness our 
customers expect of us. Throughout the process of perfecting 
these products, our sole aim has been to make each as fine as 
its purpose warranted. 


We have tested and tested for quality. We have proved and 
re-proved for uniformity. Only when we achieved the results, 
did we fix the price; only when we were sure of our product, did 
we announce it to the trade. 


Quality and uniformity, above all things, are necessary to 
your products; they are the breath of life to ours. 


Partial List of van Ameringen Products 


Vola Sweet Pea Narsol Rhodinol Essence of Labdanum 
Vola Carnation Oponal Iso Eugenol and Styrax 
Vola Hyacinth Velo Rose Alpha Violet Ylang Ylang Bourbon 
Vola Heliotrope Chypre C Higher alyphatic alco- Oleo Resin Opoponax 
Vola Narcissus Jasmin White C hols and aldehydes D.L Essences 
Vola Tuberose Neroli White C Mousse de Chene (Marey’s absolute 

, “ . terpeneless and 
Vola Jonquille Essence of Carnation absolute sesquiterpeneless 
Cystol Phenyl Ethyl Alcohol Jasmin absolute oils 


Send for samples. Make your own tests with our samples, 
and see in what respects the van Ameringen ingredients 
have improved the product. We’ll abide by the result. 
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wun FOR THE COMING SEASON WE RECOMMEND THE FOLLOWING CONTAINERS sansa 
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White glass, 
ground stopper 
and rod. 
(2%-3 ¢.¢.) 
Hand Made 


Colored striped, 


ground stopper, 


rod and metal, 

brass or nickel 
slip cap. 
(214-3 ¢.c.) 


Heavy pure 
white glass. 
Cut glass pol- 
ished bottom 
and stopper, 
hand ground. 
Capacity 12 to 




















Flat corrugated, 
for cork, with or 


without brass cap. 


Flat corrugated, 

with ground stop- 

per and rod. Ca- 

pacity 4 cc. Also 

the same of frosted 
glass. 


stopper, rod and metal 
screw cap, 


stand bot- 
tom, % oz. and % oz. 


one ounce. Capacity 5 c.c 


min 


anvgnvaretastniinan 
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Constricted 


Black Glass with No. 1100-A 


ee 


|! 


LT 


No. 1100-C neck, 


(Patented) 
Choke neck 
with genuine 
gold decoration 
and flower de- 
sign, Opaque 


glass in colors 


as No. 1100-B. 
Lead crown 
stopper, 

2 dram 
capacity. 


Maen i 


non-refillable 


and non-leakable, No. 


colored striped, 
with stoppers 

as illustrated. 
(2%-3 ¢.¢c.) 
(Patented) 


Scientific SPECIALTIES CO., INC. 


1050 


Black Glass 
Crystal Glass 


Stopper 


ground in 


bronzed 


stopper 

and elongated rod, 
stopper 

top, 

2 c.c. capacity. 


(Patented) 
Choke neck. 
Colored striped 

glass with 

bronzed 
glass stopper. 2 
dram cap. 


MANUFACTURERS-IMPORTERS-EXPORTERS 


No. 1100-B 


(Patented) 
Choke neck 
with genuine 
gold decora- 
tions. Opaque 
glass in colors, 
Black, Yellow, 
Lavender, Blue, 
Green. Lead 
crown and glass 

stoppers. 2 
dram capacity. 
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MAGNUS, MABEE & REYNARD 


Ones Te 


CLP UTA 
STATS ick Me 


Unexcelled facilities for the proper fulfillment 
of perfumers’ and soap makers’ orders. 


MM&R FLORAL OILS 


Red Rose Magnolia No. 33 
Rose 81412 Lilac Royal 
Sweet Pea Bouquet No. 108 
Sobralia Lilas Blanc 
Carnation Violet F 


MMé?R AROMATIC CHEMICALS 
Benzyl Acetate Musk Ambrett? 
Coumarin Musk Keton 
Citronellal Musk Xylol 


Methy! Anthranylate Linalyl Acetate 
Bromstyrol Phenyl Ethyl Alcohol 


FLAVORING MATERIALS OLEORESINS 
PERFUME COMPOUNDS AND SPECIALTIES 


NEW YORK BOSTON CHICAGO 
257 Pearl Street 10 High Street 72 W. Washington St. 


ESSENTIAL OILS-DRUGS-CHEMICALS 
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Exclusive Representatives for the United States, Canada, Cuba, Mexico, etc. 
MAGNUS, MABEE & REYNARD, Inc. 
. 357 PEARL STREET. NEW YORE, .N. Y. 
Chicago St. Paul Boston 
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Whirlpool “EDDY” Below Niagara Falls 


BEFORE 


Before becoming patrons of my office the usual comment is: 


“There is nothing you can do for us 
that we cannot do for ourselves.” 


AFTER 


After becoming patrons of my office such opinions 
as these are frequently expressed: 


“You have handled our applications for permit 
and our bond for non-beverage alcohol in an 
efficient and businesslike manner. Your office has 
saved us no end of work, and we are glad indeed 
to renew our bond with you.” 

THE HEEKIN COMPANY, 


Rw bud 


Secretary 


“Your statement that you give service to users 
of non-beverage alcohol is absolutely correct, and 
I want to personally take this opportunity to 
thank you for the efficient manner in which you 
have handled matters for us.” 

DAY-BERGWALL CO., 


hb ZB 


President 


EXTENSIVE SERVICE GRATUITOUSLY RENDERED THOSE WHO BUY BONDS OF ME 


H. W. EDDY 


THE BOND MAN 


Specialist in Non-Beverage Distilled Spirits Bonds 


506 OLIVE ST., 


ST. LOUIS, MO. 
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_ TUNE IN 


STATION F.CM.C. 
F.A.S. 


ANNOUNCING 


We are here to tell you about our 
Certified Lipsticks. They are man- 
ufactured from colors that have 
been approved by the U. S. Depart- 
ment of Agriculture. There is no 
more harm in using a lipstick of 
our manufacture than in putting a 
piece of candy in your mouth. 


In addition to Lipsticks we also 
manufacture an extensive line of 


Eyebrow Pencils, 
Lip Pomade and 


Water Cosmetique. 
No. 5000. Lipstick 
Hinged Cap Swivel Tube 
Container 


French Cosmet 
85 Crescellf, 
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We Want to Give a Brief Talk 
On our New Process Compacts 


g, 


Avenue 


These Compacts are manufactured from a face powder 
base fabricated with guaranteed pure colors, free from all 
poisonous and harmful ingredients. We also manufacture 
Face Powders and Talcums by the same Process. 


Samples of our New 
Process Compacts cheer- 
fully submitted on re- 
quest, also Talcums and 
Face Powders. 


All of our items are sup- 
plied either in bulk, or Watch Case Hinge. Thin 
under your own private Model. Single Variety. 


label. 


Co. 
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STATION F.C.M.C. 
F.A.S. 


ANNOUNCING 
























We are here to tell you about our 
Certified Lipsticks. They are man- 
ufactured from colors that have 
been approved by the U. S. Depart- 
ment of Agriculture. There is no 
more harm in using a lipstick of 
our manufacture than in putting a 
piece of candy in your mouth. 


In addition to Lipsticks we also 
manufacture an extensive line of 


Eyebrow Pencils, 


Lip Pomade and 
Water Cosmetique. 






No. 5000. Lipstick 
Hinged Cap Swivel Tube 


Container 


French Cosmett 


85 Crescen!| 
New Roche | 
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} We Want to Give a Brief Talk 
On our New Process Compacts 


These Compacts are manufactured from a face powder 


yur base fabricated with guaranteed pure colors, free from all 
an- poisonous and harmful ingredients. We also manufacture 
oe Face Powders and Talcums by the same Process. 
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Samples of our New 
lao Process Compacts cheer- 
of fully submitted on re- 

quest, also Talcums and 

Face Powders. 
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plied either in bulk, or Watch Case Hinge. Thin 
under your own private Model. Single Variety. 
label. 
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THE RANDOLPH PAPER BOx CoO., INC. 
Makers of Fine Paper Boxes Since 1877 
1307-1313 Ross Street 
RICHMOND, VA. 
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Especially 
Appeal to 
Feminine 
Taste 








HEN Carr - Lowrey 
glassware is mentioned, 
perfumers instinctively think of 
bottles of refinement, of expert 
workmanship and of impres- 
sive beauty. 


We would be glad to discuss 
with you how the cooperation 
of our organization may be of 
benefit to you. 


Bath Salts Bottle No. 1100 
shown herewith, made in 8 
and 16 ounce (liquid capacity) 
sizes, speaks for itself. 


CARR-LOWREY GLASS CoO. 


MAIN OFFICE: BALTIMORE, MARYLAND 


NEW YORK OFFICE CHICAGO OFFICE 
41 East 42nd Street 1944 Conway Bldg. 
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Airplane View of our Plant 
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E have found a way to put 

Carr- Lowrey quality into 
moderately priced glassware. This 
means that you can offer a quality 
package at a popular price. 


CARR-LOWREY GLASS CO. 


MAIN OFFICE: BALTIMORE, MD. 


NEW YORK OFFICE 


CHICAGO OFFICE 
41 East 42nd Street 


1944 Conway Bldg. 


Printed by 
Service Department 
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Norda 
Essential Oil & Chemical Co. 


INCORPORATED 
43 East 19th Street New York 


JASMIN ALDEHYDE 100% 


U. S. Patent Applied for 
E have succeeded in separating a body which will solve 


one of the most difficult problems in modern Perfumery. 
JASMIN ALDEHYDE 100% is a true Jasmin odor WITHOUT 


the slightest touch of chemical character. 


It is one of the most powerful scents known to Perfumery but 
will blend with any odor combination, underlining the desired 
note without overpowering it. 


It should NOT be confused with so-called “Synthetic Jasmin.” 
Like true Jasmin it is a perfume in itself. 


JASMIN ALDEHYDE can be equally well used for Perfumes, 
Toilet Water, Creams, Powders, high class Soaps, etc. 

Any formula striving to produce subtle sweetness and still 
maintain great lasting strength should carry JASMIN ALDE- 
HYDE. 


We are offering to the trade in JASMIN‘ ALDEHYDE 100% 
one of the most interesting articles and sincerely request you to 
give this product a thorough tryout. 


Price $25.00 per pound, contract price on application. 


Please permil us to send vou a working sample 


Norda 
Essential Oil & Chemical Co. 


INCORPORATED 
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No. 72. Panel Top 


No. 186. Fancy Metal 


Bath Salt Caps Ga 


jae 


Specialists in Screw Caps 
and Similar Products 


Designers and manufacturers of 

Sheet Metal Specialties—such 

as caps for talcum and _ tooth- 

powder cans and jars in Brass 
Polished Nickel 
Plated, etc.—and other 
metals. 


No. 269. Plain Brass 


No. 270. Plain Brass 


Brass Goods Manufacturing Co. 


345 Eldert St., Brooklyn, N. Y. 


Frank S. Hyatt Lorenzo H. Pike 
President & Treasurer Sec’y & Ass’t Treas. 
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WHY 


Do some of the biggest and most discriminating houses in the country 
put their NAME and TRADE MARK on 


KOLMAR Compacts 


BECAUSE 


THEY HAVE TESTED OUR GOODS AND KNOW THEIR QUALITIES 


Our Guarantee: 


We guarantee against all 
breakage. 

SWRiNicee We guarantee absolute 
7RA\ 5 ee purity and that our prod- 
NOVO S. : ucts contain only the 
GP a highest grade materials 
obtainable in foreign and 

domestic markets, regard- ) 

less of cost. fia 
Adhering Velvety Texture A True Loose Face 


Perfect Color Blend Powder Composition 


Compacts in Bulk: in our patented KOLMAR-COMPACTAINER. 

Compacts in Vanities: selected frcm the lines of the most prominent brass-goods mfrs. 
Compacts in Jewelery Cases: of rare beauty and distinction. 

Compacts for Refills: in complete Refill Packages with Puffs. 

Lipsticks: of the highest quality in Bulk or high grade holders. 


KOLMAR LABORATORIES 


647-49-51 JACKSON STREET 
MILWAUKEE 


Western Representative, CHAS. A. RINDELL, Inc., 64 W. Randolph Street, Chicago, Ill. 
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NAARDEN CHEMICAL WORKS 


NAARDEN, HOLLAND 


Synthetic Aromatic Chemicals 


Essential Oil Derivatives 


ISO EUGENOL 


Aubepine Geraniol 


(Made from Anethol) (Extra Fine) 


Benzyl Acetate Heliotropine 
Benzyl Benzoate Citral 
Bromstyrol Linalool Bois de Rose 


Rhodinol Jasmindol 


Sole Representative in the United States 


P. R. DREYER 


15 Platt Street, New York, N. Y. 





C. A. SENGER 


Western Representatives: 3. 9 tiinois St. Chicago, Ill. 
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THE FIRST HOUSE TO ESTABLISH 
A SPECIAL FACTORY 
IN THE FLOWER FIELDS 


BERTRAND FRERES 


Established 1858 


GRASSE 


Main Factory Branch Factory 
Grasse St. Joseph 


Sole Representative in the United States and Canada 


P. R. DREYER 


15 Platt Street New York, N. Y. 


Western Representative 
C. A. SENGER 
33 W. Illinois Street, Chicago, IIl. 


Represented in 
Detroit, Mich. Cincinnati, Ohio 
Boston, Mass. 


Represented in 
Kansas City, Mo. St. Louis, Mo. 





Specialties: 


FLORAL ESSENCES 


Liquid and Solid 
Absolutes and Pomade Concentrations 


OILS; Lavender, Rosemary, Spike Lavender, 
Thyme (White and Red), Neroli Petals, Petitgrain, 


Vetivert Java, Geranium sur Roses, Oak Moss, etc. 


BERTRAND FRERES 


Established 1858 


GRASSE 


BRANCH FACTORY 


MAIN FACTORY 
ST. JOSEPH 


GRASSI 


Sole Representative in the United States 


and ( anada 


P. R. DREYER 


15 Platt Street New York, N. Y. 


Western Representative 


C. A. SENGER 


33 W. Illinois Street Chicago, IIl. 
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Blended Concentrated Flower Oils and Colors 


ALSO FREE BOOKLET OF TOILET REQUISITE FORMULAE 
French Creations of the Highest Type 


FOR PERFUMERY FOR TOILET WATERS 


Arbutus ‘ ai cacccvccie awe aeedewe’ 
NN EG cog vg) 0:8. ok Si Ge ecole eRe , GN Ea, Wier x sine e ccenew decreed 
Crab Apple \ Carnation 
Cut Roses eee, Eau de Cologne 
Frangipanni , Florida Water ... 
French Bouquet No. 61..... 1 aaa Jasmin E, ..... 
French Bouquet No. 80............ 48. Lavender Wate ae 
Heliotrope i BN We ences ea fhe char guen uee 
Gardenia ‘ Lilac No. 60 
Jockey Club ‘ Lilac Vegetal 
Lily of the Valley ‘ Lilas De France 
Lilas Natural ... N Lilas De France No. 2 
Musk . 42. Lily of the Valley 
Narcissus i Rose France 
Orange Blossom ........ 
Pink Carnation 
Rose France ‘ 
Sweet Peas .... k Violet No. 40... ; 
Trefle J ee 
Violet S. sowewenawes s Wistaria 
In writing to us please indicate the purpose the oil you are 
interested in is to be used for 


FOR FACE POWDERS FOR TALCUM POWDERS 


eS) ee ee Arbutus E. .... 
Bouquet Lys 18.00 I ic clv tn nccidawas dae ener 
Carnation toe Bee Carnation need 
French Bouquet No. 57 S. ........ 16.00 French Bouquet No. 54.. 
Heliotrope No. 18 16.00 Heliotrope No. 8 
Lilac N 6.50 Lilas Fleur 
DN ere Codec mcidiess veveene set 13.50 Lily of the Valley ........ 
Narcissus P. C. No, 18............ 20.00 Narcissus P, C. No. 18 

40.00 Rose Regal 

20.00 Violet No. 200 


We carry very many other blended oils in our line that are not listed here 


FOR CREAMS FOR HAIR TONICS 


Arbutus ‘ COMI Bie ik cic cdce cones 
Bouquet Lys ee: Cooling Head Rub..... 
Carnation C. . Chypre 
French Bouquet No. 51 C.. ) Eau De Quinine F. ..... 
Lily A. ' Eau De Quinine No. 5 
I EI TRS civ cconctenncee sed . Rose Special 
Rose E. (The Cold Cream Oil).... 25. Tonic H 

j Tonic F, . 
Violet No. 20 i Tonic S. 
Wistaria L Tonic W. 


We also carry a large assortment of blended oils for Massage Creams, Liquid and 
Solid Soaps, Brilliantines, Sachet Powders, Cosmetics and Pomades, Etc. 


EVERGREEN CHEMICAL CO. 


The Oldest Concentrate House 
Established 1898 


9 CHURCH ST. NEW YORK 
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Why Our Prices 


are So Attractive 


UST now perfumers are scrutinizing prices 
J with great care. Our large scale produc- 
tion makes it possible for us to offer high qual- 
ity rouge and powder compacts at most attrac- 
tive prices. We are able to effect unusual 
economies because— 


. ea a 1—We control the entire output of 
a ee several large metal container plants. 
No. ane 2—wWe manufacture all our compacts. 
2 Inch—High Polish 3—wWe do all our finishing and buffing. 
4—We manufacture our own vanity puffs, 
5 —We do all our own plating and coloring. 


6 — We do our own art work. 


These factors place us in a position to quote 
you prices which are astonishing. 


Every department is managed by men who 
have spent many years specializing in this field © 
of manufacture. 


We will supply compacts, boxes, 


puffs, or the complete package 


No. 520 under your own name and brand, 
214 Inch—High Polish 


W rite for Samples and Prices 


THe Retcu-AsH Corp. 


Largest Manutacturers of Cosmetics and Novelties 


59-61 Reade Street New York 
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EXPERIENCE 


WENTY-EIGHT years old in meeting and 

mastering many problems in the manufac- 
ture of collapsible tubes, in learning what to do 
and what not to do, and in profiting from our 
own success and activities. 


WENTY-EIGHT years young in energy, in 

viewpoint and in keeping abreast of prog- 
ress as requirements change and methods 
improve. 


HIS is the record of the Turner White Metal 

Co., whose greatest asset is its long and 
successful experience ever kept bright with the 
polish of progress. 


HERE is safety in such experience. It is 

the most dependable counter-balance for 
experiment, for experience makes us sure. Con- 
tact with almost every problem confronting 
users of collapsible tubes enables us to offer 
seasoned and tested counsel in helping our cus- 
tomers choose what is best for them. 


Turner White Metal Co., Inc. 


Manufacturers of Collapsible Tubes Since 1898 


New Brunswick, N. J. 
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UBES 


Tin Plain 
Lead and 
Tin Coated Decorated 


‘“‘One hunarea forty-four perfect tubes in every gross’ 
is the secret of our success 


Atlantic Manufacturing Co. 
46-56 Nassau Street .. Newark, N. J. 


Western Representative: |. D. Faden, 186 N. La Salle St., Chicago, Ill. Phone Dearborn 2736 
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THE PRICELESS VALUE OF THE BEST 


seen if the rouge or powder compact 
within is inferior. 


N the field of Toiletries, consumer 

satisfaction, with its reward of repeat 
business, can result only from absolute 
satisfaction with the product supplied. 
With less than the best this priceless good 
will may not be attained. 


Your name on vanity cases containing 
Apli Process compacts makes it but a 
simple matter for the discriminating user 
to know which brand will assure her 
of the best. 


Chic or lovely vanity cases may effect a 
first sale because of their appeal to the 
eye; but this same type of case is remem- 
bered as one to be avoided when next 


Thesoft,satinytexture of these superlative 
compacts; their perfect adherence, with 
uniform color distribution, have brought 
unstinted praise from the country o’er. 


The 
Watch Case 
Vanity 
Perfected 


2" avidth overall 2" avidth overall 


The American Perfumers’ Laboratories, Inc. have obtained the exclusive selling 
rights to the vanity case illustrated above; perfected for their patrons as a fitting con- 
tainer for Apli Process Compacts of Powder or Rouge. Samples ready for Perfumers 
only. 


AMERICAN PERFUMERS’ LABORATORIES, Inc. 


Makers of the World’s Finest Cosmetics 
151-153 West Nineteenth Street - New York 


Western Representative: W. M. FRANCKE, 112 West Ohio St., Chicago, Ill. 
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Apli Process Compacts 


of Rouge and Powder 
SET A NEW STANDARD OF QUALITY 








Chicago, Illinois 
Toronto, Canada 

We are very glad to be able to 

tell you that after comparing Ihe refills arrived yesterday. 
your compact with those sub- They are as fully satisfactory 
mitted by other manufacturers, 

we find yours quite superior in 

quality to any we have so far 

examined, Our 


as the original shipment. Cer- 
tainly, the product that you are 
manufacturing is very fine. 


letter 
hles 
contain 


Buffalo, New York expert Waterloo, lowa 


; testimony : . 
We are going to place an order , y Yours, indeed, is a very won- 


with you for compacts as we such derful powder. We were most 


like your merchandise very, happy to receive your compacts. 




















very much and we do not think as this lhere is, we think, no question 
there is anything else on the concerning but what these are the best 
market as good, available. 
the 
Superior 
Quality 
of our 
Detroit, Michigan Compacts Chicago, Illinois 

We are most favorably |im- Accept our congratulations to 
pressed with the possibilities of you upon the wonderful quality 
goods of the quality which you of the rouge and powder com- 
offer. What have you to offer pacts which you have sent to 
in this same smooth grade of us. These are the finest we have 


goods? seen up to this time. 








In October, Apli Process production was sold up to February 
first. Installation of additional plant equipment now permits us 
to again solicit the patronage of Perfumers with definite deliveries 
allocated in accordance with the date of acceptance of orders. 


AMERICAN PERFUMERS’ LABORATORIES, Inc. 


Makers of the World’s Finest Cosmetics 
151-153 West Nineteenth Street - New York 
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An Approved Botte FInisu 


LEAN, sanitary, practical, and 


good looking—that is the All 
Glass Sprinkler Top. It is 
popular, too, 


Milady knows that glass neither tar- 
nishes nor corrodes, and that a bottle 
equipped with this finish will remain 
clean and attractive indefinitely. Her 
approval of this package is shown in 
her daily purchases. 


Manufacturers of hair tonics 
and toilet waters approve of 
the All Glass Sprinkler Top, 
too. To them, it gives not 
alone an accepted finish to 
assist in selling their mer- 
chandise, but economy as 





well. Sealed with a small and 
inexpensive screw cap, the saving 
effected through the use of this 
finish is an item of importance. 
We are prepared to furnish the All 
Glass Sprinkler Top on certain stock 
bottles, like those illustrated, for in- 
stance, or, subject to the usual require- 
ments, on Private Mould ware. 


If machinery for filling 
these bottles is required, we 
can furnish it through our 
Machinery Division. 

We will be glad to mail sam- 
ples and to quote prices on 
request. 


Hlinnis Glass Company 


Established 1873 


ALTON 


ILLINOIS 
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ROSE D’OR 


Regardless of crop conditions or shortages the registered trademark 
ROSE D’OR serves as an absolute guarantee to the purchaser that he 
will receive the same high quality with which Botu Pappazoglou & 
Company have set the standard for many years. 


Distilled under close supervision from roses grown on plantations 
which they own or control, 


OTTO OF ROSE D’OR 


uniformly and constantly maintains a quality which cannot be equalled 
by Otto collected in the usual way from small peasant proprietors. 


Ungerer & Co. - - - += + New York 
Botu Pappazoglou & Co. - Kazanlik, Bulgaria 


Copyright 1924, Ungerer & Co. 


OIL ALMONDS SWEET TRUE 


mae 
““STAFFALLENS” TON 
ESS 


The importance of a super-pure Sweet Oil of Almonds is paramount to 
considerations of price. To substitute an inferior oil is certain to prove fatal 
to the finished product. The small saving surely doesn’t justify the imperfect 
and variable results which it entails. 


Do not be misled. A superlatively good article necessarily costs more to 
produce. High quality represents an investment which is gladly paid for by 
the discriminating buyer. But it is worthy of note that the price on the “Staff 
Allen” product is little higher than those asked for markedly inferior oils. 


Substitutes are the real extravagance. “Allen’s” pure Sweet Oil of Almonds 
is the true and enlightened economy. 


UNGERER & COMPANY © :: NEW YORK 
STAFFORD ALLEN & SONS, Ltd. : LONDON 
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Commonwealth Chemical Corporation 


OUMARIN 


The rich fragrance of our Coumarin 
is due to its absolute freedom from 
chemical by-odors. Its proper use 
will not impair even the most delicate 
of perfumes and flavoring extracts. 


Discriminating buyers need only send 
for a sample of our product to be 
convinced. 


Thc MATHIESON ALKALI WORKS Yc 


25 WEST 43° STREET NEW YORK CITY 


(Deal Direct Oo <3 the Manufacturer J 
a i i SDy, the 


oo _ 
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COMPAGNIE DUVAL 


F. W. HEINE, C. A. HEINE, PROPRIETORS 


32 CLIFF STREET NEW YORK 


Sole Agents for the U. S. and Canada 
FRANZ FRITZSCHE & CO., . . #. Hamburg, Germany 


Manufacturers of Aromatic Chemicals and Essential Oils 
of German origin. 


SCHMOLLER & BOMPARD, . .. ... Grasse, France 


Established 1879 
Specialists in the manufacture of Absolute Flower Oils, 
Resinoids and other Grasse products. 


MARIO DE PASQUALE, . . . . . Messina, Italy 


Established 1862 
Manufacturers of Messina Essential Oils in natural 
and terpeneless forms. 


D. M. BAKARDJIEF, . . . . .  Karlovo, Bulgaria 


Finest Otto of Rose 
(As it comes out of the still) 


We Offer As Our Newest Products 
the following: 
Aurantiol Imported 


The latest product discovered for producing the refresh- 
ing, lasting effect in modern perfumes. 


Oleol Narcissus extra, $64.00 lb. 


Most exquisite and finest Narcissus 


Oil Narcissus H, $16.00 Ib. 


To carry out the Narcissus type in your creams and powders. 
Will not discolor 


Oil Lily of the Valley New, $56.00 Ib. 


The truest product on the market 


Oil Lilac Vegetal D, $16.00 Ib. 


Recommended for use in toilet waters. 
Samples of the above furnished upon request 


Our chemists are at your service for any information that 
you may desire at any time free of charge. 
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Stanley Art Metal Seals 


Increase Sales 


The deep embossing, the beautiful 
metal finishes, and the faultless work- 
manship add an irresistible appeal. 


“‘The Outside Evidence of Inside Quality” 


There is no obligation when you write or phone 
for samples and facts 


S. WOODSON HUNDLEY - - New York City Representative 
202 W. 92nd Street, Phone Riverside 9830, NEW YORK CITY, N. Y. 


CHAS. A. RINDELL, INC. - - Middle Western Representative 
Suite 505 Garrick Bldg., 64 W. Randolph Street, CHICAGO, ILLINOIS 


R. F. ialeemaane - - California Representative 
P. O. Box 141, OAKLAND, CALIFORNIA 


RICHARD HOFFMAN .- - Southern California Representative 
418 Central Building, LOS ANGELES, CALIFORNIA 


CLEVELAND NOVELTY COMPANY, Cleveland a 
820 West Superior Avenue, CLEVELAND, OHIO 


R. M. STEVENSON - - - - - Michigan Representative 
305 Donovan Building, Telephone Main 2137, DETROIT, MICH. 


THE STANLEY MFG. CO. 
DAYTON, O. 


Members of American Manufacturers of Toilet Goods Association 


See other side for sample of Stanley Labels 
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Metal Goods of Quality 


Perfume Bottle Caps—Special Designs and 
Finishes 


he only really satisfactory refill de- 
vice. No loose parts—always in place. 


Double Vanity Cases 2” and 21,” 
Single Vanity Cases 114”, 2” and 
21,” 


New ‘*Convex” Design 
Single and Double 2” and 214” 
Write for full information. 


Beautiful engraved designs to 
order. 


Lipstick Containers 
All Sizes 


This big plant of the Bridgeport Metal Goods 
Manufacturing Co. is completely equipped to 
manufacture metal goods of all descriptions. 
Special designs. All finishes. If you have a spe- 


cialty to be made send blue print or sample for 
quotation. 


The Bridgeport Metal Goods Mfg. Co. 


Established 1909 


Bridgeport, Conn. 
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oe : CABLE ADORESS 
FELEPHONE 352 VANOEROILT ALKALICO-NEW YORK” 
asia 


THE MATHIESON ALKALI WORKS. (Inc) 


MANUFACTURERS OF 
SODA ASH 
HEAVY CHEMICALS CAUBTIC BODA 
LIQUID CHLORINE 


EXECUTIVE OFFICES SLEASHINe POWSER 
CHLORINE PROOUCTS 


25 WEST 438° STREET BICARBONATE OF BODA 


orrice OF THe 
SAL.£8 O&PARTwERT 


NEW YORK December 6th,, 1924 


american Perfumer & Essential 011 Review, 
14 0liff Street, 
New York, N.Y. 


Gentlemen: - 


In response to your letter of December 3ra., 
We are glad to say that we consider the 
American Perfumer one of the best trade 
journale which we have on our advertising 
echedule, Our results with you as an 
advertiser have been satisfactory in every 
Way and we have found you always ready to 
00-operate with us to the fullest extent, 


We are also pleased to tell you that the 
advertising of Coumarin has drawn a number 
of inquiries from readers of the American 
Perfumer which results have been obtained 
from no other paper in whioh this advertise- 
ment appeared, 


With best wishes for your continued success, 
we are 


Yours very truly, 


THE MATHIESON ALKALI WORKS (Ino) 


. 


Advertising Manage 


(See ad of The Mathieson Alkali Works on page 75) 
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AMERICAN 


Every 
facility for 
producing 
highest 
grade 
chemicals 


es U. S. Industrial Chemical Co. is fully equipped 
to produce in large quantities the many standard 


chemical products used in industry today. 


And, in addition, this company is able to fill promptly 


and economically orders for chemicals re- 
quired for a wide range of special uses. 

Not only is its mechanical equipment 
complete and of the most modern design, 
but it has been specially designed to 
handle with unusual accuracy production 
of chemicals in great quantities. 


Production Without Waste 


Both because the U. S. Industrial Chem- 
ical Co. can purchase its raw materials 
in great quantities, and because its 
equipment covers a wide range of pro- 
duction, this company can effect econo- 
mies far beyond the reach of smaller 
plants. 

Every possible by-product from the 
manufacture of one chemical is used as 
an ingredient for making another. 
Nothing is wasted—from each shipment 
of raw materials every bit of energy is 
scientifically put to industrial use. 


Ample Transportation Facilities 


The U. S. Industrial Chemical Co. plant 
ie located in Baltimore, Maryland. From 


U. &. 


PERFUMER & ESSENTIAL O1L REVIEW 


Fepruary, 1925 


The U.S. Industrial Chemical Co’s Plant As Seen from the Air 


the standpoint of transportation, its location could not 
be bettered. ° 


Sidings provide ample loading facilities for the com- 


List of Chemicals 


Acetic Ether 
Acetone 

Ammonium Salts 
Amyl Acetate 
Butyl Acetate 
Carbon Dioxide 
Ether, Absolute 
Ether, Anesthesia 
Ether, U. 8. P. 
Ethyl Acetate 
Ethyl Aceto-Acetate 
Ethyl Alcohol, Absolute 


Ethyl Alcohol, C. P. 96% 


Ethyl Formate 
Amyl Alcohol 
Ethyl Lactate 
Ethyl Oxalate 
Ethyl Phthalate 
Ethylene 
Isobutyl Alcohol 
Isopropyl Alcohol 
Iodine, Distilled 
Normal Propyl Alcohol 
Potash Salts 
Potassium Iodide 
Refined Fusel Oil 
Special Esters 
Tincture Iodine 


pany’s own tank cars and connect with the great trunk 


lines that lead to every section of the 
country. 


Thorough and Organized Research 


A well organized and experienced staff 
of scientists, and a laboratory—with an 
equipment unsurpassed anywhere—are 
always engaged in the study of technical 
problems. 

The expert chemists in charge are con- 
stantly striving for further improvement, 
both in the quality of the chemicals and 
in the methods of their production with 
utmost economy and accuracy. 

In this laboratory have been laid the 
foundations for many developments and 
innovations that have widened the field 
and increased the effectiveness of indus- 
trial chemistry. 

Customers of the U. S. Industrial Chem- 
ical Co. are assured the highest grade in- 
dustrial chemicals, prompt and reliable 
service, and a schedule of rates that, qual- 
ity for quality, is the lowest that any 
manufacturer can offer. 


INDUSTRIAL CHEMICAL CO. 


Executive Offices: 110 East 42nd St., New York 


Branches in all principal cities 
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One of the great Cuban sugar mills where 
raw molasses is obtained 


Helping to stabilize the cost of alcohol by 
complete control over raw material supplies 


O keep the great plants of the U. S. Industrial 

Alcohol Co. in continuous operation a plenti- 

ful and steady supply of raw materials is vital. 

Millions of gallons of molasses—the principal 

raw material from which alcohol is made—must be 
provided every month. 


And more, this vast quantity of molasses must be 
of uniform high quality. 
To provide this economically is no easy task 
it would not be possible at all if the U. S. Industrial 
Alcohol Co. were at the mercy of an uncertain and 
varying supply. 
Instead, a far-reaching organization obtains this |. ; 
needed supply at its source—the great sugar mills ee woe Dar EES ORAPOTE TNE SNES SO Sw ee 
of Cuba. 
Here the company’s experts are in direct touch 
with sugar conditions. ‘They arrange for supplies 
of molasses long in advance-—thus minimizing the 
necessary fluctuations in the cost of production. 
liere, also, they test the molasses for quality and 
uniformity before accepting it for shipment. 
lhe U. S. Industrial Alcohol Co. provides its own 
tanks for storage at the mills, its own barges and 
tank cars for shipment to the coast. There a fleet 
of the company’s tank steamers transports. the 
molasses directly to the plants where it is converted 
into alcohol. 
Such control over its supply of raw materials 
enables this far-reaching organization to assure 
its customers not only prompt and uninterrupted 


service, but also unusual stability in the prices of 
A shipment of cane sugar being delivered at the mill its alcohol. 


U. S. INDUSTRIAL ALCOHOL Co. 
EXECUTIVE OFFICES—110 EAST 42nd STREET, NEW YORK 
Sales branches in all principal cities 
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TRADE 


MARKS 


ARE VITAL ASSETS 


HE perfume, toilet prepar- 
> ations and allied industries 


are more dependerit upon 
their individual trade names and 
artistic attractive packages for the 
expansion and preservation of their 
business than most other industries. 


While the basic trademark and 
patent laws are fixed, their appli- 
cation is subject to continual va- 
riations and changes due to the 
constantly progressive ideas of the 
courts 


Rights under these laws are in- 


volved in an intricate tangle of 


decisions impossible of correct 
understanding by any one cther 
than an expert patent and trade- 
mark attorney. 


The business man cannot afford 
to guess ina matter of such vital 
importance to the existence of his 
business,as the matter is too closely 
allied with his profits to be super- 
ficially considered or entirely 
ignored. He must know—and 


know positively—that his property 
is properly protected from invasion 
and that he is not trespassing upon 
the rights of others. 


HE Patent and Trademark 

Department of THE AMER- 
ICAN PERFUMER & ESSEN- 
TIAL CIL REVIZW is rganized 
to give pt per advice and protec- 
tion to its readers. I: is under 
the management of an expert 
patent and trademark attorney of 
many years’ experience and prac- 
tice. I:s files and records are 
most complete for a determination 
of any problem that may be pre- 
sented. I: is capable of furnishing 
information upon all branches of 
these laws and in rendering as 
accurate decisions as may be pos- 
sible under any particular set of 
circumstances. It is a highly or- 
ganized legal department capable 
of advising you and of protecting 
your legal rights in both the Patent 
Office and the Courts. 


Submit your problems to the 


PATENT AND TRADEMARK DEPT. 


Perfumer Publishing Company 
14 Cliff Street, New York 
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A New and Better Way to Sell 
Toilet Creams in Collapsible Tubes 


There has been no improvement in the method of packing 
COLLAPSIBLE TUBES in the past ten years. Now we have it! 


N attractive box of paper or 
metal holding one or two 
tubes, in which the tubes can 

be packed, and in which they can 
be replaced as the creams are used. 
It has double value in that it sells 
two tubes in place of one, and that 
the colors used can match up the 
rest of your containers. 


The PEERLESS TUBE COM- 
PANY takes pleasure in stating 
that it has no interest in the box 


business and merely suggests to 
box makers (both paper and metal) 
that many of the present users of 
folding boxes will be glad to see 
samples of the new package, and 
that each month more than 22 
million tubes are sold 


Meanwhile, the PEERLESS 
TUBE COMPANY will be glad to 
submit samples of Clean Pure Tin 
Collapsible Tubes to anyone in- 
terested. 


PEERLESS TUBE CoO. 


48 Locust Avenue 


Bloomfield, N. J. 


| 
| 
| 
| 
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Beeswax Refinery and Bleachery of E. A. Bromund Co., Elmsford, N. Y. 
Front View 


PERFECTION 


ESCRIBES our Snowflake Brand of 
Pure. White Beeswax U. S. P., a 
result obtained only by many years of 
experience and the most assiduous at- 
tention to every detail in the process of 
refining and bleaching Beeswax. 
There is a reason, therefore, why the 
Drug and Chemical profession have so 


generally endorsed our products and 
favored us with their extensive patronage 
and especially the larger users and man- 
ufacturers of toilet cold cream prepara- 
tions, whose requirements are the most 
discriminating and exacting as empha- 
sized in the liberal and regular demand 
for our 


SNOWFLAKE BRAND of PURE WHITE BEESWAX, U. S. P. 


Stocks carried at all Branch offices 


E. A. BROMUND CO. 


258 Broadway 


New York City 


Representatives 


Frank B. Tracy, 8 So. Dearborn St., Chicago, Ill.; C. L. Iorns, 826 Clark Avenue, St. Louis, Mo.; 


The Raymond Company, 149 California St., San Francisco, Cal. 
BLEACHERY: Elmsford, N. Y. 
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COSIN 


Quality and Service 


ANUFACTURERS who deal with the Cosin 

Co. invariably find their relations with us so 
advantageous that permanent relations are the 
natural and logical result. Not only that, but 
they highly recommend our services to others 
because of the unrivalled quality of our rouge 
and powder compacts together with the individ- 
ual and prompt service. 


By keeping in constant touch with each cus- 
tomer’s work and learning the many little details 
peculiar to his business we are able to give him 
unusually complete service. 


We are well equipped to manufacture highest quality loose face powder 
in all shades and to supply it to the trade in any quantity desired 


=? 

> 

We solicit inquiries from the manufacturing trade for 
complete packages under your own private brand, 


for compaéts in bulk, lipsticks, 
eyebrow pencils, etc. 


THE COSIN CO. 


133-141 West 21st Street 
NEW YORK 
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the Powder 


As a Man is Known 


UST as a man is known by his finan- 
cial connections so is a manufacturer 
known by his customers. 


We can submit a long list of satis- 
fied customers who have used Cosin 
compact and talcum powder puffs for 
years and who know what beautiful, well 
made puffs can do to increase sales. 


Our feeling about our customers is 
not simply that we are manufacturing 
puffs for them—we are helping them to 
sell their product. 


THE COSIN CO. 


133-141 West 21st Street 
NEW YORK 
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The Dawn of a New Era 
in Containers 


Pat. Pending 


Unbreakable , 


Ideal for Powders, Pills, Tablets, Cosmetics and Novelties 


SAMPLES on REQUEST 


PERFEX PRODUCTS CORP. 


Manufacturers of Non-Metallic Tubes and Containers 


NEW YORK OFFICE: 41 Park Row Factory: NEWARK, N. J. 
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Highest Quality 
Toilet Preparations 


In Bulk or in Complete Packages 
Under Your Own Name and Brand. 


We manufacture toilet prepara- 
tions of all kinds for the manufac- 
turing trade. Our Specialties 
include: 

Cold Creams, Vanishing Creams, 
Tooth Pastes, Shampoos, Hair 
Tonics, Taleum and Baby Powders, 
Toilet Waters, Perfumes, Face 


Powders. Lotions, ete. 


Stearate of Zinc 
U. &. P. 


Write for Samples and Interesting Prices. 


GLENCO PRODUCTS, Ine. 


3905 Second Avenue Brooklyn, N. Y. 


Telephone: Sunset 4704 
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Like a Watch 


ILADY need only press the 

button and the cover of this 

double vanity case springs open like 
a hunting case watch. 


When it is closed the push button 
catch locks it securely so that it can- 
not open accidentally. 


To this feature are added perfect 
workmanship, and a brilliant and 


durable finish. 


Write for samples and prices. 


Vanities from Virgin Metal 


All manufacturing from virgin metals to highly finished 


compact and rouge boxes is done in our own mills and factories 
and we are prepared to supply a full line of vanity cases in all 
sizes, all shapes, all finishes and all metals. 


PROMPT DELIVERIES. 


The Bridgeport Rolling Mills, Inc. 


Bridgeport, Conn. 





“Baxter Quality’’ 


Perfume, Powder 
and Soap Boxes 


SERV I¢ "E Papen Box Co QUALITY 


Ihe Baxter Paper Box Co. 
FACTORIES IN MAINE 
SAxTER eUET General Offices, Brunswick, Maine 
BOXES << Representative: 
9 Spruce Street 











Boston Showr ; New York Shc 
34 Me rche <i 30 East 421 a aon et 
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ESTABLISHED 1690 


ForeiGN—" ZY et 


KAOLIN SOAP POWDER 
ZINC OXIDE | ZINC STEARATE 
MAGNESIA CARBONATE PREPARED CHALK 


PRECIPITATED CHALK 


Light, Medium, Heavy, Dense and Free Flowing 
STARCH INFUSORIAL EARTH 
WHITTAKER, CLARK & DANIELS, INC. 


PORTERS AND EXPORTE 
245 Front e : New York 
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Capitalize the Popularity of 
Le Marceuino Highest Quality Cosmetics 





HE widespread popularity and rapidly 
increasing sales of Le Marcelino cosmetics 
in the last year have demonstrated con- 
clusively their unquestioned superiority. Far 
sighted manufacturers on the alert to induce 
women to purchase and use more aids to 
beauty may offer our products under their 


own private brands at most attractive prices. 


HE new numbers in our Our finely equipped art 
line include: Beautifully 


; studio with our staff of expert 
designed, oval Rouge and 


Powder Vanitics in dainty artists enables us to offer to 
single, double or triple model the trade the very newest of 


boxes in highly polished, oxi- 


hand painted designs. Sam- 
dized and nickel finishes, both ™ 


plain and artistically hand ples and prices to recognized 
painted. responsible perfumers. 


Le Marcelino Company 
189 Sixth Avenue, New York, N. Y. 
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ESTABLISHED 
1840 
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INCORPORATED 
1922 


Shipkoff’s Pure Otto of Rose—— 


Main Offices: 


Shipkoff & Co., Ltd. 
Sofia, Bulgaria 


Branch Office: 
Kazanlik, Bulgaria 


Model factories: 
In all main centers 
of the Rose District. 


Highest Awards 
Including four Grand 
Prizes 


Shipkoff’s Otto of Rose is absolutely pure 
and warranted free from any foreign matter. 
It is the Standard brand—always uniform and 
one quality only—the best. It is distilled, with 
great care, only in the very best centers of 
the rose district in Bulgaria and from the 
choicest fresh Damask red roses—being a 
perfect blend of all the pure Ottos of these 
finest localities. The bouquet of its aroma is of 
the richest and sweetest rose odor—without 
any heavy pungent and vegetable scent. For 
strength and richness of true rose odor, it has 
never been surpassed. All high class _per- 
fumers use it exclusively. Try it and you will 
do likewise. Don’t hesitate. Do it now. 


American Office 





Distributing de- 
pots: Paris, London, 
Hamburg and in all 
main perfumery cen- 
ters. 


Montreal Depot: 
41-43 Youville Place 


— 


London Depot: 

5 Giltspur St. 
Newgate St. 
B.C. 
Original packages: 
4, 8, 16, 24, 32, 40, 48, 


56, 64, 72 and 80 ozs, 
each. 


| 
| 





SHIPKOFF & CO., Inc. 


219 PEARL ST., NEW YORK, N. Y. 











For Toilet Powders 


PLYMOUTH STEARATES 
of 


ZINC—MAGNESIA—ALUMINUM—CALCIUM 
ZINC OXIDE—JAVA RICE STARCH | 


For Toilet Creams 
PLYMOUTH REFINERY PRODUCTS 


COLD CREAM OILS—PETROLATUMS 


IMPORTED STEARIC ACID 
SUN BLEACHED WAX—CERESENE WAX—PARAFFINES 


Exports—M. W. PARSONS—Imports 








Plymouth Organic Laboratories 











FEBRUARY, 1925 AMERICAN PERFUMER & ESSENTIAL O1t REVIEW 











An exquisitely beautiful box at popular price, made of daintily designed metal, showing 
a butterfly on a background of natural grass and immortelle 
flowers under a transparent top. 








Our Double Compact 


Note the mechanical simplicity of our double compact. There is absolutely nothing 
“tricky” about it to get out of order; besides which it has that substantial quality so 
necessary to withstand continual usage. 


All styles can be had in either Single or Double Compact boxes. Each number represents an individual 
series offered in various colors and similar designs. Singles, 4 inch thick; doubles 11/16 inch thick. 


Write for Samples and Full Information 





SUPERIOR NOVELTY MANUFACTURING CoO. 


ELIZABETH, NEW JERSEY 
SALES OFFICE, 3 W. 29th STREET, NEW YORK, N. Y. 


Chicago, 111. Toronto, Canada 
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HAMPDEN - PAPERS - PROCLAIM - THE - PERFECT - PRODUCT 


7 


This Box 
Is Covered with 
CLOISENNE 


a 


C se Hampden Saney Box Supers 


CLOISENNE—a new Hampden pattern with a wide range of 
beautiful tints and delicate shades of coloring, adaptable to the 
present modes for perfumery containers of various shapes and 
colors in vogue. 

CLOISENNE£—papers can be supplied in any color in 

25-inch rolls, or in sheets 25 inches wide and any length 

desired. Dummy working sheets 20x24, forwarded on 

application. 


HAMPDEN GLAZED PAPER & CARD CO. 
HOLYOKE, MASSACHUSETTS, U. S. A. 


Hampden Glazed Paper & Card Co., Holyoke, Mass. 
NA You may send me sample book and working sheets 


of CLOISENNE 
APPROPRIATE] 
an 


Namte 
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sompact Boxes 


A durable super-finish that has made many a 
compact famous; a box without the usual lacquer 
odor—nothing to detract from the purity or sweet- 
ness of your product. A box that lasts—that 
always looks new and fresh; whose hinges and 
clasps are ever perfect. 


The House of Zinn has built up a name for 
quality that stands aloft and defies competition; 
a name built for the product of those demanding 
the best. A Zinn box stays sold. It is not an 
assembled box but is made complete in our own 
plant, even to the hinges and clasps. 

Made in all sizes, styles and finishes, but in 
only one quality—the standard of the House of 
Zinn, And we have the immense factory output 
to take care of any quantity you may specify on 
schedule time. 


Would you care to look over our line or test it to 
your own satisfaction? Write: 


The Zinn Corporation 
Bristol, Conn. 
New York Office 110-112 E. 13th St. 


Western Representative 
Chas. A. Rindell, Inc. 64 W. Randolph St. 
Chicago, Il. 


|COMPACT 
BOXES 



























Do Pou Use Compact Boxes? 


Then you will admit that you should give careful consideration 
to these “reasons why” you should use no other than— 


Sinn (usury 
COMPACT BOXES 


Facilities to Deliver 
A modern plant most efficiently equipped and 
managed— 

meaning—it is capable of taking care of the largest 
orders ever placed for boxes of this character. 


Dependability and Responsibility of the Firm 
The men connected with this firm have been making 
pressed metal work of this nature (including hinges, 
clasps, etc.), since about 1860. 

It has strong financial eames and is broad in policy. 
You have a constant source of supply year after year. 


Assurance of Quality 
It is not an assembled box—it is made 
complete in our own plant, even to the 
smallest clasp and hinge— 

meaning—an always uniform, perfect box— 
no comebacks. 


The Boxes Themselves 
They are neatly and perfectly made in 
every detail. A super-durable finish; no 
lacquer odor, no tarnishing, no perspira- 
tion stains— 

meaning—a perfect container that creates a 
sale of its contents. 


What You Should Do 
Look into the line—see with your own 
eyes these many exclusive advantages. 


What We Want to Do 


Show you the line. 
May we? 


THE ZINN CORPORATION 
BRISTOL, CONN. 








“" PLANT OF THE 
| ZINN CORPCRATION , 
UE Ce) Sete 
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We are Manufacturers 
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Branded and Unbranded 


CAKES 


Branded or Wrapped 


CHIP 


For Olive Oil Toilet Soap, 
and Baby Soap 





Pl 
& 





£< >? POWDER 


For Tooth Pastes and 





Powders Liquid 
Shampoo Base Cocoanut 
Liquid Shampoo 
— U.S. P. IX 
ampoo 


Green Soap 


KRANICH & SPECIFICATION SOAP CO. 
54-60 Richards Street, BROOKLYN N. Y. 


We are Manufacturers 
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| CAVALLIER FRERES 

GRASSE (ALPES, Muss) FRANCE 

| FOUNDED 1784 

| NATURAL FLOWER ESSENCES 
SUPERABSOLUTES—ABSOLU TES—CONCRETES—LIQUIDS 









OIL GERANIUM AFRICAN OIL ROSEMARY FRENCH 







OIL LAVENDER FRENCH OIL SAGE SCLAREE 
: OIL BOIS DE ROSE OIL VERBENA PURE 
| OIL VETIVERT BOURBON OIL BASIL FRENCH 






ROSE AND ORANGE FLOWER WATERS 







Samples and Prices Submitted Upon Request by Our Representatives: 


PIERRE LEMOINE et Cr, Inc. 


294 PEARL STREET NEW YORK, N. Y. 































AMYL BUTYRATE 







Made from pure Amy! Alcohol. 





We also make a special Perfumers’ | 






orade of this ester. 










INCORPORATED 1882 


THE NORTHWESTERN CHEMICAL CO. 


The Largest Makers of Butyric Ether in the World 
WAUWATOSA WISCONSIN 
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FOR THE CONVENIENCE 
of TRAFFIC MANAGERS and 
FREIGHT FORWARDERS 


Great Britain L. M.S. Great Britain 


announce 
pone, MIDLAND & SCOTTISH ee OF GREAT BRIT Aun | A Freight Traffic Office in America where 
*“*THE BEST WAY particulars may be obtained of: 


(1) Conveyance rates on merchandise from 
the seaboard to the interior of Britain. 

(2) Port dues, transfer charges, etc., from 
the principal ports. 

(3) Storage and distribution charges in 
Great Britain. 


L. M.S. connects all the 
principal British ports 
with the whole of Eng- 


land, Scotland, Wales For full information, address 
; f and industrial Ireland. Thomas A. Moffet, Freight Traffic Manager inAmerica 
L. M.S. carries over 150 LONDON, MIDLAND & SCOTTISH RWY. OF G. B. 
million tons of freight One Broadway New York 
annually. iL 





GREAT BRITAIN 


o>. 


° 


Tg ll “ Pi y ce id 


Le 


IMPORTERS AND GRINDERS 


Prime LEE MOOR, Bolted Grade of 
ENGLISH CHINA CLAY (KAOLIN) 


Foreign— TALC —Domestic 


FULLER’S EARTH (Genuine English) 


INFUSORIAL EARTH STEARATE OF ZINC 
PRECIPITATED CHALK PARIS WHITE 
PREPARED CHALK WHITING—AIl Grades 
CARBONATE MAGNESIA ZINC OXIDE 


HAMMILL & GILLESPIE, INC. 


Founded 1848. 
240 and 242 FRONT ST., NEW YORK 
Chicago Representatives 


A. C. DRURY & CO. 
420 Rush St. Telephone Central 2349 
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Convince 
Yourself! 


( 


“gti y® 
v 


( 


YG 








Unless vou are not technical you buy 
most evervihing on faith or repu- 
tation. However, if vou are 
technically inclined, here are some 


facts to aid vour selection. 


Our persistent pursuit of quality is 
rewarded by unsolicited testimony 
proving GLOBE TUBES to 
possess the highest percentage of 


PURE TIN. 
















PROVIDENCE RHODE ISLAND 
TheHomes*-Label Beautiful 
Keal Art—Rerfect Workmanship 


—- ON EMBOSSED ~ 
UNE \SEALS 
COLOR \ LABELS 
URNATE JEWELRY TAGS 
COLOR UR \ CUFOUT ORNAMENTATION 
MeTALIC SHM\ RIBBON SLIDES 


STEEL DIE COT \ FOLDING BOXES 
BEST PRICES ON PURE GOLD 


NEW YORK OFFICES 
36 WEST 34TH STREET 
R.E.CHUMASERO-MGR-Tec: PENNSYLVANIA 1538-1539 
ST.LOOIS OF FICE 
2042 RAILWAY EXCHANGE BUILDING 
S.C.BUNN-manacer TEL. OLIVE 2434 
CHICAGO OFFICE 
WITH ROSE CABEL & BUX CV. 
lIO8LA SALLE ST- Tec.-DEARBORN 9637 


elu 
















GLOBE TUBES have met every 


strict requirement of the most 










exacling experts of the leading 
manufacturers ‘in the country. 







Nothing less is worthy of him who 
means to maintain the highest 
standards—and who finds second 

choice unsatisf ving. 
















CONVINCE YOURSELF! 






















“The Tube of Mechanical Perfection’’ 


Globe Collapsible 
Tube Corp. 


401-405 JEFFERSON STREET 
HOBOKEN, N. J. 




















Sell the Soap—not the Wrapper 
CELLOPHANE reveals 


your products’ goodness 














T first attracts the feminine eye by 
———J its glistening beauty, then its crys- 
tal clear transparency reveals the product as you 
wish the customer to see it; untouched by cur- 
ious hands, unmarred by dirt or grease, uncon- 
taminated. And the wrap of Cellophane helps 
your salesman place larger stock orders—for 
Cellophane-wrapped perfumes and soaps sell 
more rapidly. 
Let us show you how this super-wrap of Cello- 
phane will enhance the beauty of your product. 


DU PONT CELLOPHANE COMPANY, INC. 


Sales Offices 
10 West 40th Street, New York City 


Plant and Executive Offices: Butfalo, New York 


CELLNPHANE 














OMES in six widths and 
a pleasing variety of 


colors and embosses. It can 
be printed. The additional 
cost will be more than off-set 
by increased sales. 


e 
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LIPSTICKS 
EYEBROW PENCILS 
ROUGE PASTES 
COSME TIQUE 


—Our Specialties— 


Quality and Service 
Maintained at all Times 


-MCERVEILLE PUFF & COSMETIC CO., inc 
339 EAST 93rd STREET, NEW YORK CITY 
**We Strive for Perfection” 


FLORASYNTA LABORATORIES. Inc, 


MANUFACTURING CHEMISTS 


EXECUTIVE OFFICES AND WORKS 


UNIONPORT, NEW YORK 











DIMETHYL BENZYL CARBINOL 


Indispensable in Lily and Lilac 


. RHODINOL PURE 
| 
| 


ISO BUTYL INDOL 


Will not discolor 





Samples and working formulae for utilization 
cheerfully furnished upon request 
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For Filling 


Vanishing Cream 
Cold Cream 
Ointment 

Salve and 


Similar Products 


Also viscous 
liquids like 
castor oil, 
and foamy 
liquids like 


shampoo. 


The New Kiefer 
Double Piston Filling Machine 


A precision machine 


W* offer you in this machine a greatly simplified and improved filling 
equipment—a real machine to do your work right, and continue to do 
it that way. 


It accomplishes the same work other machines do, with fewer parts. 
There is less to wear and cause inaccurate fill, and the machine is more easily 
set, cleaned and taken care of. 


It fills a solid pack from the bottom up, and measures a finely accurate 
quantity into each container. No air pockets, 


The filling is clean without any splashing or dripping on the containers 
or on the machine. 


The containers may discharge automatically onto a belt conveyor or 
into a capper. 


All bearings are ball bearing, and the entire mechanism is so well balanced 
and operates with such ease that but a minimum of power is required to drive it. 


Write for full details. Investigate this machine. 


THE KARL KIEFER MACHINE Co. 
CINCINNATI, OHIO 
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"« Astmcan Paanucrs' 
ONCINMAT) ,OFIO. USA: 


All five of these 
Zanol products are 
labeled by the World Labeler 


The variety of shapes and sizes of bottles used by the American 
Products Co. of Cincinnati, Ohio to hold their products only goes to 
prove the justification of the claims made for the World Labeler. 

It gives universal satisfaction, does better work in much less time 
and at far less cost. 

Put the World Labeler in your plant—it will pay for itself within 
a short time in increased production, lower operating costs and neat, 
accurate labeling. 


Full particulars can be had upon writing 


Economic Machinery Co. 
2 Grafton Street Worcester, Mass. 


WORLD LABELER 
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Telephone Cortlandt 2327 





Cable Address “Cosmetic” 


Joseph L. Stummer, B.Sc., Ph.G. 


Consulting and Manufacturing Chemist 





Cosmetic Specialties 


201 Fulton Street 
NEW YORK 







—‘*A Business Built on Recommendation’’ 





Ribbons for All Purposes 


Make Your Vanity Puff Different. We are specialists in 
ribbons and are prepared to match the color of your powder 
or rouge with suitable ribbon, either plain or with fancy 
edges to harmonize with the stitching on the puff. 












We are prepared to help you solve any special problem 
involving the use of ribbon. 








Write for Full Information 


John C. Welwood Corp. 


Largest Manufacturers of Ribbon 
260-266 Fourth Ave. New York, N. Y. 















ADDRESS PRIVATE FORMULA DEPARTMENT 


FREDERICK STEARNS & COMPANY 


ESTABLISHED 1855 
I AN 
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PRIVATE FORMULA 
TOILET REQUISITES 


Gw9 


Quality means Repeats 
Repeats mean Profits 


Cw 


TOOTH PASTE 
IS OUR SPECIALTY 


ow 


For high grade Creams, Lotions, 

Powders, etc., packed in dis- 

tinctive and original containers 
write us. 


We can help you. 


ADDRESS PRIVATE FORMULA DEPARTMENT 


FREDERICK STEARNS & COMPANY 


ESTABLISHED 1855 
DETROIT, MIGHIGAN , U.S.A. 
=. / » 7 = > 
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Precipitated Chalk 
(Genuine English) 
Zinc Oxide French 
(Genuine Blanc de Neige) 
Stearic Acid 
(XXX Triple Pressed Saponified) 
Zinc Stearate 
(Velvet Brand) 
Pure White Beeswax 
Imported and Domestic 
Kaolin (English Bolted) 
Certified Food Colors 
Vegetable Food Colors 
Aromatic Chemicals 
Essential Oils 
Spermaceti 
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321-323 NORTH SHELDON STREET -- -- -- CHICAGO, ILLINOIS 


4 REPEAT ORDERS 


Re) MOU eo ews) a 
oan 


ENGRAVED LETTERING GIVES 
THAT DISTINCTIVE LOOK 


THE JARDEN LITHO.CO. 
308-312 N. 10TH ST. PHILA.,PA. 


Po 
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SOAP AND GLYCERINE 
MACHINERY 


Soap Machinery: 


We manufacture a complete line of machinery for producing 
laundry soaps, toilet soaps, soap flakes, powders, creams, and soft 
soaps, as well as special and medicated soaps, from the raw 
materials to finished product. 


Glycerine Equipment: 


We have a complete line of evaporating equipment for the 
recovery of crude glycerine from soap lyes, Twitchell and Auto- 
clave waters, etc., in capacities from 500,000 to 10,000,000 pounds of 
fats saponified per year, both in single and double effect systems. 
Plants are supplied complete in every detail, with blueprints and 
instructions for erection and operation, and need only to be erected 
and connected to steam, water, and lye lines. 


Engineering Services: 


Our many years’ experience in the design and construction of 
soap plants in all parts of the world allows us to offer our facilities 
for the design of new plants, as well as the modernization of exist- 
ing plants, and to assure customers of the benefits of this wide 
experience. 


We are especially equipped, through our varied and thorough 
knowledge of the soap industry, to devise new and effective means 
of carrying out the process of soap making, both for standard or 
for special articles. 


Inquiries: 


We solicit inquiries covering the above, requesting that 
specific information as to quantities, raw materials, power require- 
ments, etc., be furnished. 





HOVCHIN-AIKEN Co. Inc. 


ENGINEERS & MACHINISTS 
HAWTHORNE, N. J. 





i A TT 





1925 
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Vanishing Cream Filler 


60 to 105 Jars Per Minute 











Type “Hy” 


1 |i 
Hand Power Filling Machine 





I 


Improved New Filling Machine for Vanishing Cream 





Fills from Bottom up under pressure, eliminating air pockets. 
Automatic scraping device does away with use of spatula. 
Used by United Drug Co., Pond’s Extract Co., Crown 
Chemical Co. and others. 


POWER CLOSING AND | 
CLIPPING MACHINE | 


Automatic, closing and clip- 
ping 50 to 60 tubes per min- 
ute. Safety device to pre- 
vent jamming. Durably 
constructed and all parts in- 
terchangeable. 













TUBE FILLING MACHINE |, 





Accurately fills about 60 tubes per minute. Han- 
dles all semi-fluid and plastic materials. Equipped 
with gravity hopper for free flowing material. 









Write for Full Information about these and other 
Automatic Filling and Depositing Machines. 


The Filler Machine Co., Inc. 


1254 East Montgomery Ave. 
Philadelphia, Pa. 


New York Office Chicago Office San Francisco Office 
30 Church St. 53 W. Jackson Blvd. 112 Market Street 





i 












Tube Closing and Clipping Machine 
Patented and Patents Pending 
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“International” Vacuum Filling Machine 
Semi-Automatic, Double Head. 


HIS machine was designed for continuous filling of various size bottles with the least necessary 
adjustment in changing. It is adjustable for size, height or neck length. Fills four bottles while 
others are placed in machine. ‘Tests bottles for leaks, fills to uniform height, has no drippage, drives 
corks and accumulates the bottles. Overflow is returned to supply jar aut: matically. Filling and 


operation of machine operated by foot valve. 


Full particulars on application 


INTERNATIONAL 
FILLER CORP. 


Factory and General Offices 


Petersburg, Virginia 


REPRESENTATIVES: 


BOSTON NEW YORK CLEVELAND ST. LOUIS CHICAGO 
L. M. Selleck R. J. Piellisch A. K. Einstein Gus Linhardt Conway & Bailey 
131 State St. 207 Water St. Union Bldg. Pierce Bldg. 6 N. Michigan Ave 


bees oe 


Pfaudler Glass Lined Steeping, Mixing, and Aging Equipinent at the Pepsin Syrup Company, Monticello, Illinois. 


PFAUDLER GLASS LINED EQUIPMENT AT 
STANDARD DR. CALDWELL’S SYRUP PEPSIN PLANT 


LA At this unusual plant located at Monticello, Illinois, scores of Pfaudler 
GLASS LINED UNITS tanks are used for steeping, mixing, and storing this medicinal product. 


Glass Lined Mixers 
’ Workers, in uniforms as white as the tanks they use, measure out 69 


Glass Lined Aging Tanks 3 : 
( Lined Emulsifiers pounds of senna leaves at a time into big glass lined kettles, add hot 
Glass I ‘ars: water, and steep out the medicinal elements. After steeping, the contents 
ae - »f each kettle are pressed, and all the senna tea eventually obtained goes to 
Glass Lined " the mixers where it is mixed with other ingredients; then finally to 1400 
Glass Lined Evaporators gallon storage tanks for an aging and settling process.—This is one Oo! 


Glass Lined Deodorizers ew Sos 5 : 

Gass Lhaed Geen Tanke America’s miracle plants. 

Glass Lined Pipe . MAIL THIS COUPON 
and Many Others 


tlass 


THE PFAUDLER CO., 217 Cutler Bldg., Rochester, N. Y 


Gentlemen You may send me complete details on your equipment 
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Chemical Equipment 


For the Pharmaceutical and 
Toilet Preparation Industries 


— 
semen 


Steam Jacketed Power Mixing Kettles 


(Single Motion Stirrer) 
Plain lron—Porcelain Lined 


Plate 114 illustrates a Stuart & Peterson Steam Jacketed Power 
Mixing Kettle lined with Acid-Resisting Porcelain Enamel. Stirrer 
and Shaft are Cast Iron covered with a coat of Acid-Resisting Enamel. 


We have hundreds of patterns for Stirrers and can furnish one 
to meet your requirements. 


Sizes: 5 Gallons to 300 Gallons 


Vacuum and Pressure Stills 
(Flat Cover Type) 


Plain Iron—Porcelain Lined 


Plate 18 illustrates a 35 gallon Vacuum Kettle. 


: This type is practical where 
(4 Left) a very small amount of 
Plate 18 Dome space is required. 

35-Gallon Jacketed We can furnish Vacuum 


Vacuum Kettle lined : . ~ 

with Porcelain En- Kettle equipped with Con- 

amel, Cover equipped densers for either reflux or 

. with Handhole, Sight i isti ion. 
Plate 114 ; a ee ae ee straight distillation 

50-gallon Steam Jack- openings; Outlet from ° . 

eted Kettle, with Sin- - P touae Nettle.  Peine Sizes: 10 to 300 gallons 

gle Motion Mixer ; $255. 

Cast Iron lined with (Below) 

Stuart and Peterson \ 7 

Acid Resisting Enamel. ; Plate 31 

Mixer blades covered . - ' 3 100-Gal. High Model 

with Acid Resisting Golden Crown Chemi- 

Porcelain Ename z / cal Storage Tank with 
Single Motion Power 
Mixer and Hardwocd 
Stirrer, Porcelain 
Lined Gate and Pipe. 
Price $215 


(Above) 


Storage and Mixing Tanks 


We can furnish either Belt or Motor Driven 
Storage and Mixing Tanks in sizes from 50 
gallons to 500 gallons capacity. 

Stuart & Peterson Storage and Mixing 
Tanks are made of Cast Iron lined with Acid- 


Resisting Porcelain Enamel. (Above) 


Plate 30 


100-Gal. Low Mode 
Golden Crown Chemi- 
THE cal Storage Tank 
equipped with 2 H.P. 
Side Propeller Motor 


Stuart & Peterson Price complete, $272. 
COMPANY Catalog No. 


F f 232 willbe 
Makers of Cast Iron Enamelled Products Since 1840 gladly sent you 


- uest. 
Burlington, New Jersey We -t ry it 


ithout delay. 
95-97 Liberty Street New York City cet i 
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Colton No. 6c 


Filling, Cleaning and 
etiiiniiads cuisines, einai AUTOMATIC Wiping, Folding, 
a Clipping and Dating 


CLIPPING HEAD HEAD 
x a, e 
aan Machine 


= th _ 
a or any. Capacity 45 to 50 
in my LU LE iW tubes per minute. 


This machine is 
recommended on 
large runs. 


ail Send for Circular 
CLUTCH LEVER Fully Describing 


Arthur Colton 
Company 


2604 East Jefferson Ave. 


Detroit, Mich- 
U.S.A, 


Patents Pending 





A NEW MODEL ‘tHALLER”’ 


Labor-Saving Table Type 
Gravity Filling Machine 


PATENTED 


Equipped with:— 
3 Tubes for bottles up to 314” bottom 
diameter $100.00 
4 Tubes for bottles up to 214” diameter . .$110.00 
Fills any shape bottle—3 or 4 at a time. 


Machine as illustrated made of iron and brass—where 
the material to be filled attacks these metals other 
suitable metals will be used at slight additional cost. 


We build a complete line of Hand and Automatic Filling Machinery 


Write for Catalogue 





Owned and Manufactured by 


McKENNA BRASS & MBG. CO., Inc. 


HALLER DIVISION 


Model M 1925 Improved 3 Tube ‘ _S. A. 
Table Filling Machine P. O. Box 1249 Pittsburgh, Pa., U 
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Le CINE 
Gua it 
of your products 1s 
Eyenp| ified 


and in a shorter 
ruxing rine 


with fhe 


= READ 
, THREE-SPEED M/XER 
The Weimann 


—Fills 

—Closes 

—Clips 

—Dates 
Collapsible Tubes 


e 
—Automatically 
. e 
—Efficiently 
o 
—Rapidly 

Requires only One Operator. Tubes are placed 

into Machine Conveyor, then automatically 

conveyed through the various operations. 

Capacity—Smallest sizes to 144x7 in. 

Production—40 to 50 tubes per minute. 

Perfect Shape-——-Without wrinkles or kinks. 
Each tube absolutely uniform. No wiping 
required. 

Discharges Onto Conveyor Attached to Machine 
—Eliminating another operation as they 
are fed direct into cartoning machine. 

Vacuum Cleaning Attachment—For removing 


surplus cream, in producing extra plump 
= READ MA 
Meets Present Day Demand for Efficient Opera- iu 
tion and Economy in Quantity of Production. 
' YORK, PA. 
The Weimann Bros. Mfg. Co. 


Derby, Conn. Mixing Mactunery of all kinds 


MF’R'S SPECIAL MACH. TOOLS—STAMPINGS—ETC. 
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Victor METAL Propucts CorPORATION 
188 DIAMOND STREET 
BROOKLYN, N. z. 


(SPSS SSE RS SS SBS SS SSS SSS KK SKK KK Ee ee eee 
a I 


PARIS COSMETICS, Ine. 


O MAKE something more than just compacts requires organiza- 

tion, equipment, experienced workmen and the utmost attention 
to the details of a delicate and complicated process. Such a combina- 
tion produces compacts which not only satisfy but which add prestige 
to the line of the perfumer offering them. We are better prepared than 
ever before to manufacture exciusively for the perfumery trade. 


Highest Quality Rouge and Powder Compacts, 
Lipsticks, Eyebrow Pencils, etc. 
We have enlarged our manufacturing and prompt deliveries at most attractive 
facilities and have installed the latest prices. 


and most modern machinery and All orders receive the direct personal 
equipment in order to insure quality attention of Louis Kronish. 





Write for Samples and Prices and Be Convinced. 


PARIS COSMETICS, Inc. 


128 East 16th Street New York, N. Y: 





A) 


TM 


They Sparkle Like 


Diamonds 


APES-VISCOSE, 

the beautiful, self- 
fixing caps, transparent, 
translucent or opaque in 
any color, not only prevent 
re-filling and substitution, 
but they protect the con- 
tents from evaporation. 


CAPES-VISCOSE, INC. 


Sales Office: 
132 Madison Avenue, New York 
Phone: Lexington 2743 


American Works: Delawanna, N. J. 





Cap Before Cap After Drying 
Fits “Like a Glove” 
Makes a 


Hermetic Seal 


Dryin g 
Just Put On 


What Capes-Viscose are 
and How They are Used 


(' APES-VISCOSE are hoods of cellulose which are slipped wet over 
the top of corked bottle. They dry quickly and shrink smoothly, 
forming an | absolutely sanitary, non-absorbent and durable seal over 
the stopper, lip and neck of the bottle, making it impossible for the 
contents to leak or evaporate. 


An mexperienced operator can cap 4oo bottles an hour with Capes- 


Viscose. *QOn some sizes and shapes as many as 600 per hour are 


capped regularly. 


att oe Sees riage of Capes- Viscose... sr 


Ree S.S. Whire thecal MfgiiCo, Armouf & Company 
onspi oe om Yardley & Company, L as Eliza Arden 
athe Fe Assarican ee Sina Harriet 


Hubbard Ayer 
Geer Mihtctre Specialties ee The Bonney Company 
; EEE Cam 


Solon Palmer Cheramy. 
Ed. Pinaud Suzana Cocroft Laboratorics 


Parfumerie er Dorothy Gray 
Mme. Helena Rubenstein Green Barber Supply Co. 
head Barber — Co. 


CAPES-VISCOSE, INC. 


Sales Office : 
132 Madison Avenue, New York 


Phone: Lexington 2743 


American Works: Delawanna, N. J. 
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The Lorscheider-Schang Company 


Incorporated 


New York City and Rochester, Manufacturers of finest 
hand made boxes 
New York only. 


Tan EE 


} COLLAPSIBLE TUBES 


A COMPLETE LINE 


FOR EVERY PURPOSE 


ONE OF OUR SPECIALTIES 
OINTMENT TUBES 


ZA 


SPECIAL TIPS—INTEGRAL OR DETACHABLE 
All Necessary Equipment for Filling and Closing 


STANDARD SPECIALTY & TUBE Co. 
NEW BRIGHTON, PA., U. S. A. 
Manufacturers of Collapsible Tubes for 20 Years 

















AMERICAN PERFUMER & ESSENTIAL OIL REVIEW FEBRUARY, 1925 








- > ek RS 
ree TFT ARADO ae 
LeSS LABOR.’ ae sate 





U. 8. COMBINATION OUTFIT 
NUMBER SIX 


Most compact and complete outfit for filtering 
perfumes—toilet waters—extracts—and any prod- 
ucts: requiring brilliant filtration. 

Pump can be used independently of filter for 
transfer purposes. 

Any filtering medium necessary to accomplish 
results desired can be used in this outfit. 

Special funnel on inlet of pump for coating discs 
with celite magnesia or talc. 

Quickly moved to most convenient location in 
your laboratory, and so neatly constructed you will 
be proud to point it out in your laboratory. 


We offer the most complete service and 
manufacture the largest line of machinery 
for the packaging and handling of liquids 
and semi-liquids of any manufacturer in 
the United States. 





SUBMIT US YOUR DIFFICULT PROBLEMS 


. BOTTLERS;, MACHINERY Coa.-CHICAGO 


4015 - 403! NORTH ROCKWELL ST. 





ESSENFLOUR PRODUCTS ro. 
MYSORE 6. INDIA) 


Distillers of Essential Oils and Manufacturers of Perfumery Products 


Sole Consignees and Distributors 


MYSORE 


(GOVERNMENT DISTILLED) 


SANDALWOOD OIL 


Satisfying the requirements of all Pharmacopoeias 


Samples and prices will be readily furnished on application to sole representatives 


Sole Agents U.S. A. 


COX, ASPDEN & FLETCHER 


TELEPHONE 26 Cortlandt Street CABLE ADDRESS 
RECTOR 4586 NEW YORK CITY COXASPDEN, N. Y. 
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The New Ermold 


offers 


Satisfaction 


HE new Ermold gives its users 

complete satisfaction. It is 
simple in construction and so sub- 
stantially made that with ordinary 
care it gives uninterrupted, con- 
tinuous service. 

We have a machine for your 
needs and would appreciate an 
opportunity to confer with you on 
your labeling requirements. 

Our range is 12 drops to a 
gallon. 


EDWARD ERMOLD CO. 


World's Largest Manufacturers of QUALITY Labeling 
Machines 


Hudson, Gansevoort & Thirteenth Sts. 
New York, N. Y. 


CANADA GREAT BRITAIN FRANCE 
Freyseng Cork Co., Matthew Wylie & R. J. Lecomte 
Ltd. Co., Ltd. Paris 
Montreal & Toronto London & Glasgow 


ERMOLD’S SPECIAL LABELING GUM 
KEEPS PERFECTLY 


PROMPT SHIPMENTS 
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*DAY Sifter and Mixer with Motor directly attached. 


Put Your Problems 
of Sifting or Mixing 
Machinery Up to DAY 


ACILITIES for manufacture and long experience 

enable the J. H. Day Company to offer the high- 

est grade service in the supplying of equipment 
for mixing cold creams, toothpaste and other semi- 
liquid or paste preparations in the cosmetic, dentifrice 
and perfumery industry, or for sifting, mixing and 
aerating powdered goods. DAY Sifter and Mixer 
shown above and DAY Pony Mixer below are only 
two of a long list of machinery that years of experi- 
mentation have proved superior for the processes 
outlined. 


If you have some special problem to solve, write and 


tell us about it. Perhaps it is a specially built machine 
you need. If so DAY can supply tt. 


The J.H. Day Company 


Cincinnati, Ohio 


New York Chicago St. Louis Boston Buffalo San Francisce 
Pittsburgh Kansas City Milwaukee Minneapolis Atlanta 
Columbus Dallas Philadelphia Los Angeles 


"DAY PRODUCT 


—Over 35 Years’ Experience 


ae mL 


Laas 


Pony Mixer, Motor Driven 
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ZINC OXIDE 


Zinc Oxide is one of the important ingredients in face powder. The presence 
of lead in Zinc Oxide is a detriment. We supply Zinc Oxide absolutely free 
from lead. 


REMY’S POUDRE de RIZ ROYALE 


is also an important ingredient in face powder and compacts, when free from 
gluten. Remy’s Poudre de Riz Royale is free from gluten. It is the presence 
of gluten that makes some rice starch gummy and causes it to “turn.” 


Quotations on request 


ORBIS PRODUCTS TRADING CO. Inc. 


General Offices: 215 PEARL STREET, NEW YORK 
Branch Office: 162 N. State St., Chicago 


ANY ROUND PAPER BOX 


We have special facilities for man- 
ufacturing round Face Powder 
and Rouge boxes. 


Neatly tery Let us estimate on your next 
a ' ; hs 7 
pita Be er contract. 


All boxes can be furnished with powder container 


FUGENE K. PLUMLY COMPANY 


N. W. Corner Juniper and Federal Sts. 
PHILADELPHIA, PA. 
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DISTRIBUTORS 


Atlanta 
Boston 
Buffalo 
Chicago 
Cincinnati 
Cleveland 
Detroit 








Cologne Spirits 
to France 


during the war! The French perfumers used a consider- 
able quantity of American cologne spirits in their perfumes 
and did not consider it any disadvantage, in fact after 
making a thorough test they ordered more. This should 
convince all American perfumers that they are on a par 
with their French brethren with regard to this most im- 
portant constituent of all perfumes. 


With the same raw materials and with equal skill in 
blending many American perfumers are mystified to under- 
stand why their finished products sometimes do not fully 
measure up to the standard of the best produced abroad. 
The raw materials appear satisfactory in concentrated form 
but lose something of their agreeable character in solution. 
And nearly always this is due to the solvent employed. 


Certified Grain Alcohol will preserve the character 
of the most delicate natural or synthetic ingredient —and 
it is vastly superior to any other solvent in the permanency 
of its character. 


Se pwillfgrnpany 


LAWRENCEBURG, IND.,U.S.A. 





Minneapolis 
New York 
Omaha 
Philadelphia 
Pittsburg 
St. Louis 


Printed by 
Service Department 


- 
ican Perfumer 
American Ti 
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rtistic Perfume Vials 


x) A.Good Medium to Sell More Products 


HESE. beautifully striped, im- 
HH ported Perfume Vials come 
| ii with elongated leak-proof glass stop- 
| i} pers, with nickel slip or gilt screw 

i} caps. Their forms vary to suit every 

i: ~need. Can also furnish 5H, striped, 

i same size and style as 4H. Also 
52EE, beautifully striped, %4 oz. 
capacity, same style as 52A. Pro- 
vide for your present and future 
requirements. Prices reasonably low. 


A sesnanevanannsesecnennensessseectunssseconer essere isso 


sue 
veveneversuecasecnscersveccenaneenerterveverncetuersevervensr vereoeuetne™, 


ssescseneensaseees 
veveerereveny 


ij Write for samples and quotations. 


Sole American and Canadian 
Distributors : 


| 
| BelgianTrading Co., Inc. 


44 Whitehall Street, New York, N. Y. 





CHICAGO OFFICE 
John C. Franzen, 3320 N. Clark St. SsD—% dr. 7AA—% dr. 
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" wonnennnevusnvonsinecesecuvenenesnseneneanseneeneneent evunnuaenennny f pri ner ne cute evenuanay| 








HYDROXYCITRONELLAL 100% 


Highest Quality 


| GERANIOL EXTRA 


With the Odour of Fresh Rose Petals 





A.M. TODD COMPANY 


KALAMAZOO MICHIGAN, U. S. A. 
Established in 1869 


y 
tment 


fumer 


52A—1\% dr. 5L—2 dr. 
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HEITER 
COMPACTS 


é 


They sell well because 
they are: 


—HIGHEST QUALITY 
—NEW DESIGNS 
—IN ALL SIZES 

—IN ALL FINISHES 


Heiter compacts are the thin- 
nest 2-inch Double Com- 
pacts made. A feature is the 
Mirror Spring on which 


patent is pending. 


Write for details today. 


H. L. HEITER 
Room 1174, 200 Fifth Ave. 
NEW YORK 


Phone: Gramercy 3221 


The Pioneer Manufacturer of Metal Boxes 
for the Perfumery Trade 


Hoshi Pharmaceutical 


Co. Ltd. 
Tokio, Japan 


Quinine and its Salts 


U. S. P. 


For Medicinal 
and Denaturing 
Purposes 


PYRIDIN 


For Denaturing Purposes 


“PURITAN BRAND” 


ESSENTIAL OILS 


& 
SYNTHETICS 


BUBECK & DOLDER 


Bale, Switzerland 


FINE CHEMICALS 
and 


PHARMACEUTICALS 


VIETOR & HOSKEN 
160 Pearl St., New York 


Telephone: Hanover 3224-5 


Sole Distributors 
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UNM ECONVARNTORUAAS LPL LHS. L40 SALOU SLL OLSON LALLA ALOUVAGAONUNAELLLUT. ALLL LAUANENA TA {MLULUAUULUUQUUOIUELSALUOUULUULULOUAUORTUL LAUT ASRS LAURA ToT st 4800S LE RENN AL 


ESTABLISHED 1881 


OTTO OF RosE 


\VOUYUL SAY OUEELUUREYREDORE LL ERY CANONS ERS RRR 


BAGAROFF FRERES 


Distilleries : THE BEST KNOWN BRAND Distributing Depots: 


In the Paris, London, 


Chief SOFIA, BULGARIA Leipzig, 


Rose District Moscow 


TU UE CS EL 


NEW YORK OFFICE ORIGINAL PACKAGES 
in 8, 16, 32, 50 d 100 oz. 
160 PEARL STREET Gancne CARED Us sees Vol 


Western Representative: 


NEUMANN-BUSLEE & WOLFE, Inc., 321-323 N. Sheldon St., CHICAGO, ILL. 


NNTLUNNRANNOLLLNL.ULATBNE ots st tetvnvee anes. vretdtL Tera LERAOA AGUA EARN 


= 
: 
E 


ANNUUM 


Fall WM LNNMONNAUAOLALAN AUN TTA UA TANNA LARRY  R  L 1 


Imperial Metal Mfg. Corpn. 


81-85 Sunswick Street 
Long Island City, N. Y. 


ORIGINATORS 


LEAK PROOF 


SPRINKLERS 


WESTERN REPRESENTATIVE Patented 
I. D. Fapen July 7, 1914 
186 N. La Satie St., Curcaco, Iti. 





PuHone DEARBORN 2736 
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Rear Machines In One 


The ‘‘American’’ Universal Electric Weigher 
Model G-1! for all Talcum and Face Powders 


or any Powdered Materials serves as: 


An automatic Gross Weight Scale with auger feed. 


A volumetric Filler (easily adaptable for this purpose). 


An automatic Packer (pressure 
can be used where Containers are 
too small to hold the required 
weight—without Packing). 


Automatic Capping Device— 
Automatically forces on the 
caps as cans come from the 
machine (as shown in illustra- 
tion). 


This is the ONLY EQUIPMENT that automatically and accurately 
WEIGHS, FILLS, PACKS AND CAPS any style or kind of container 
at a speed of from 15 to 30 containers per minute, by simply using special 
augers and filling tubes. 


Users of this machine include such 
well known nianufacturers as 


Armour & Co. Cheramy 
National Dental Co. Marinello Co. 
E. R. Squibb & Sons Davison Chemical Co., et 


Write for Full Information about our other labor and time saving machines 


American Machinery Co., Inc. 


Main Office and Factory: 330-348 N. 12th St. 
J. F. McGhee 


B. F. atenn aan St. Philadelphia, Pa. Western Representative 





: . i SS ie " oe Ses 
Se f eee st EE: oe na r 
bs E rs “ 
pg ee eb 
tt Rp OP Te np 








a ner peasy, a Fy = 
Se ak ao Sate pete aon 
ge Pg AW el Deaxciey lye 


con eceteaiia 
Se eS 
= on 


ee 
tr AE 


ast - 
— Sadan 
iat 

err 


om 


ee aeaialll 
Se 
Se 


erty + — mre coe as 
renee were ~ + - 


ere 
ae 
oe oe wrt 
ae FO, a ae So 


— 
rn 
“ Sd 
S——— oes esa 
~ 
aca ETS -~. 


ene eg ne ae 


s a 
ee 


n ALi ‘ te SR : ; 
od 
a, 
PA i be gine BR Pa gg aoe ACO 


cA debendable source of supply 


If we continued in this business for a hundred 
years the supply of superior talc rock nowin 
sight would enable us to furnish the same high 
grade Talc that we are now shipping to toilet 
goods manufacturers. 

It is conceded the finest, fluffiest Talc produced 
any where~ See the detailed story on other side. 


STERRA TALC COMPANY 


Los Angeles. California 


Stock and service 
in principal cities 





Fineness—that never varies 


For years we have been talking about the fine quality of Sierra Talcs in 
order to visualize to the toilet goods manufacturers the degree of extreme 
fineness to which we grind our Sierra Snow and Sierra Cloud brands. 
We say that if you use Sierra Talc, whether it be for face powders, toilet pow- 


ders or foot powders, you are using the finest, fluffiest talc that is milled. 


To make it graphic—we state that Sierra Talcs pass through a screen that will 
hold water—-a 200-mesh screen woven finer than silk fabric. The openings in this 200-mesh 
screen are .003 inch square. 


Further—that our Sierra Cloud brand is obtained from the very finest dust made 
in the grinding process. It is the flufhest air-floated product we know of. From tests made 
with an air analyzer it appears probable that about 6,000,000 Sierra Cloud particles could be 
placed in a single layer on a piece of glass | inch square. 


We could go on giving other examples of the extreme fineness of Sierra Cloud 
and Sierra Snow brands. 





SIERRA SNOW 


Our Sierra Snow is milled finer than the regular 
grades of No. 200 mesh talc on the market 

It is as light and fluffy as ordinary flour, so that it 
can be readily mixed with other powders when neces 
sary. This property gives it a marked advantage 
over talcs which are heavy and dense in censistency 
and therefore difficult to mix 


SIERRA CLOUD 


Our Sierra Cloud brand is obtained from the very 


finest dust made in the grinding process. This dust 


is caught in special dust collectors, and is the finest 
and fluffiest product we know. An extra fine 
product for finer uses which passes through No. 25 
silk bolting cloth. It is used in the manufacture of 
especially fine, high-grade toilet and face powders. 


Sierra Talcs are reasonable in price and uniform in quality. Write for samples 


to prove our claims. Prompt shipments from stock in various cities: 


New York Philadelphia 


SIERRA TALC COMPANY 


Boston Detroit St. Louis San Francisco 


Chicago 


Equitable Bank Building 
Los Angeles, California 
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Pure Bulgarian Otto of Rose 


Oro of Rose offered by us is sold only in original sealed 
coppers as consigned by reliable and well known Bulgarian 
producers and, in addition, bears our unreserved guarantee as 
to the represented quality of contents. 


An examination of what we have to sell will more 
readily reveal our exceptional position in today’s high market. 


Sample and price await your request. 


STOYANOFF, GERLI & CO. 


235 West 14th Street, New York 


Branch—4 Mourgach Street 
SOFIA, BULGARIA 
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FERDINAND BUEDINGEN (OMPANY 


INCORPORATED . 
ROCHESTER Ne eke. 


SALES: OFFICES NEW YORK CHICAGO 
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Lavender 
Oil 
Lower! 


Don’t allow the present high price of 





Lavender Oil to persuade you to use 
inferior substitutes, either natural or 
synthetic. 















If you want previous purchases 
of the natural Lavender to carry 
you thru high prices, use our 


LAVENDERETTE in combination. 


When in the market for additional 
quantities, try our LAVENDER- 


ETTE either alone or in joint use with 





the natural oil. 


Consider that you buy as much per- 
fume value in our LAVENDER- 
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PERFUME BASES 





for 


Perfumes Soaps Cosmetics 


‘Toilet 
Preparations 
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PAPER Box Co. INc. 
BUFFALO,N.Y. 









Polak’s Frutal Works 


INCORPORATED 
180 Lafayette St. New York City 
Telephone: Canal 4160 
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LILAS de PARIS 


Pound $12.00 

. A new Lilac of most exquisite fragrance spe- 
cially designed for Toilet Water. 
It produces the true French Vegetale type 
to perfection. 
It is very powerful and lasting, yet has the 
very desirable quality of developing its fra- 
grance very quickly when used. 


Trial Ounce 75c. 


It is free from irritating oils, therefore a 
Toilet Water prepared with it does not burn 
when applied to a sensitive skin. 


It is not to be judged by its remarkably low 
price. It would be entirely reasonable if we 
asked twice as much for it. 


Let us send you a sample. 


We have 500 other equally meritorious compositions. 


Let us send you a catalog. 





UNITED LABORATORIES 


PERFUME BASES 


Natural and Synthetic Materials for Perfumers and Toilet Goods Manufactur- 


ers. 


As Consulting Chemists, our many years of actual manufacturing 


experience are at your service. 


15 South William Street 


Right from the 
—at Rock Bottom 


Round, double-faced, strictly machine 
made puffs. 


Made of wool or velour manutactured 
on our own looms. Thoroughly steril- 
ized and sealed in sanitary containers 
before shipment. Ribbon in any color 
to harmonize with your package. 


Write for Samples and Prices. 


Valmont Mfg. Co., Inc. 


154 Eleventh Avenue 
New York, N. Y. 


New York, N. Y. 


Looms to You 
Prices 
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CHARLES A FULLE ,Presipemrt STANLEY M.RUMBOUGH,VICE PRESIDENT & TREASURER HUBERT RICHTER, Secretary 


Whirt METAL MANUFACTURING COMPANY 


MANUFACTURERS OF 


Sannin manentey COLLAPSIBLE TUBES & SPRINKLER TOPS onan suanaee 


NORTH BERGEN,N.J “TUBUS, HOBOKEN” 
H@BokEn, N.S. 


December 
Fifth 
2926 


The Perfumer Publishing Co., 
14 Cliff Street 
New York City. 


Gentlemen:- 


We acknowledge receipt of your 


letter of December 3rd, and are pleased to inform you 





that we have received very good results through our 
advertisement in your publication the "American 


Perfumer and Essential Oil Review” 


Yours very truly, 


WHITS AE we” 





(See ad of White Metal Mfg. Co. on page 26) 
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Perfumers & Jewelers Box G. 


Ne Omsom aT EO 


307-309-311 Sixth Avenue 
‘New York 
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DEJONGE 
Quality Papers 


T)EJONGF) 
VALITY' J Hs 


The business of this house was founded some seventy- 
five years ago to manufacture Surface-coated, Embossed and 
Art papers of the highest quality for perfume and toilet prep- 
aration Box Coverings. We shall be glad to have our branch 





representative call and help you select papers best suited to 


your requirements. 


May we serve you? 


LOUIS DEJONGE & CO. 


69-71-73 Duane Street 
NEW YORK 
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Add the French Touch to Your Package 


nee 


a anne 
voyeneneneueneonevoneenenenenevencesseventernerevnnens gnevevensvececanesuenedvenenecenersereveere’ 


avennennenene 


Marius Milou & Cie., Montelimar, France 
French De Luxe Paper Boxes 


We take pleasure in announcing to the 
American trade that we have appointed as our 
exclusive United States and Canadian agents: 


BERGERET-GRIFFON, 145 W. 45th St., New York, N. Y. 


= 7 ccaveenvannvenencenn sonnei 
Tosvvencuvvonnsansensnarennny ev enneveneneeuneueeneenengn evveyoenvenunauagsoencoccneusuenvesavconensuqocuusoseniny 


UR aim is to help you in designing a 
metal. vanity case that will create an 
instant desire for possession and that will 


> ’ ° ° 
give the user good service in every way. 


August Goertz & Co., Inc. 


Metal Specialties 
276 Morris Avenue Newark, N. J. 
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Sell Your Customers 





the Kind of Powder 
Puffs They Want 


—Puffs made of the finest lambswool plush. 


everlasting. 


—Puffs that are beautiful and that come in various colored 
silk and satin backings to match the color scheme of 
any package. 


THE REFILLABLE PUFF & NOVELTY CO. 


ESTABLISHED 1919 


538 Congress Avenue, New Haven, Conn. 





= 
—Puffs that are thin, flexible, washable and _ practically = 


HE threaded flange gripping the 
cork absolutely prevents leakage. 
The flange will not come off. All parts 
fit snugly and yet it is the smoothest 
working sprinkler top on the market. 


Never-Leak Construction. Sanit°P Quality. 


Stock or special designs submitted on 
your request. 


Write for Our Catalog A 


SANITARY TUBE AND STOPPER CO., Inc. 
9 Franklin Street, New York, N. Y. 
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We are also now manu- 

facturing the new 

watch case boxes in 
every finish. 








COMPACT BOXES 
DE LUXE 


W* are now manufacturing compact 
boxes of every description in all 
metals and all sizes with the finest finishes. 


Some entirely new ideas in thin model 
single and double compact vanities. 


Our experts welcome the opportunity to 
cooperate with you in designing any vanities 
according to your own ideas. 


Our Prices Will Interest You 


DE LUXE ART METAL CORP. 
1123 Broadway - New York City 


Fancy Papers 


for 


Perfumery Boxes 


We handle what is now 
recognized as the most com- 
plete and high-grade line of 
fancy papers being offered in 
the market today. 

Our sample book “Nouveau- 
tes 1924” contains many new 
designs suitable for perfumery 
boxes. 

Yours on request. 





\ Whiting-Patterson Company 


Incorporated 


265 Canal Street, New York 
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F-N-Burt Company tta.. 


SPECIALISTS IN 


Small. Fine 
Paper Boxes 


MAIN OFFICE, 
540 SENECA STREET, 
BUFFALO, N.Y. 
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We are also 


now manu- 


facturing the new 


watch case 
every 


boxes in 
finish, 


1925 











COMPACT BOXES 
DE LUXE 


WE are now manufacturing compact 
boxes of every description in all 
metals and all sizes with the finest finishes. 


Some entirely new ideas in thin model 
single and double compact vanities. 

Our experts welcome the opportunity to 
cooperate with you in designing any vanities 
according to your own ideas. 


Our Prices Will Interest You 


DE LUXE ART METAL CORP. 


1123 Broadway - New York City 


Fancy Papers 


for 


Perfumery Boxes 


We handle what is now 
recognized as the most com- 
plete and high-grade line of 
fancy papers being offered in 
the market today. 

Our sample book “Nouveau- 
tes 1924” contains many new 
designs suitable for perfumery 
boxes. 

Yours on request. 





Whiting-Patterson Company 


Incorporated 
265 Canal Street, New York 

















A a NNN —eceaeac 











F-N-Burt Compa 
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SPECIALISTS IN 
Small.Fine 
RPaper Boxes 


MAIN OFFICE, 
540 SENECA STREET, 
BUFFALO, N.Y. 
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We want Ideas 


for New Products 
or Methods 


E are established manufactur- 

ers of cleansing and kindred 
specialties with a well equipped 
plant. We desire to add to our 
line one or more package numbers 
suitable for the grocery, hardware, 
drug or automobile accessory 
fields. We would also like to add 
one or more numbers for the insti- 
tution supply field. 


We will consider for Purchase 
Outright: 


(1) An entirely new product or 
idea. 


(2) New ideas or methods to im- 
prove products already on 
the market. 


Or we will consider: 


The manufacture of products to be 
sold through your own sales organ- 
ization. 


Please do not submit formula in your letter. 
If an idea, just give a general description. 


Your letter will be Held in Strictest 
Confidence. 


Address 


EASTERN MANUFACTURER 


Care 
THE AMERICAN PERFUMER 
14 Cliff Street 
New York, N. Y. 
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Our Tubes are 
Guaranteed 
Not to Peel 









Pure Tin 
or Lead 


Plain or 
Decorated 





Wheeling Stamping Company 


Factory Eastern Representative 


WHEELING, W. VA. GEO. K. DILLER 


B. E. STOVER, Sales Mgr., 90 West Broadway, New York 
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Isle Saint Denis (Seine) Albert VERLEY’S France 


Renown. 


ACETATES, ALDEHYDES, ALCOHOLS, BENZOATES, BUTYRATES, CINNAMATES, 
FORMIATES, METHYLS, PHENYLACETATES, PROPIONATES, VALERIANATES. 
FLORAL SYNTHETICS ARTIFICIAL FRUIT ESSENCES 


Citral Citron Doux This absolute Concentrate preserves intact the odorous principle of the Lemon 
fruit with all its delicacy unimpaired. Specially recommended for imparting 
freshness to bouquets. 

Alcohol Tuberic The flowery note of which harmonizes excellently with Phenylethyl Alcohol. A 
constituent element to a complete perfume in Rose, Violet, Lilac and Lily, giving 
entirely new shades. 

Cyclo Citral a delicate odor, especially good for Lilac, gives power to the perfume 
anc reshness. 

Aldehyd Splendid fixative, giving freshness and rounding out the perfume at the same time 

Ethyl poten wl Sweeter and more delicate than Methyl Anthranilate, with less tendency to discolor 

1 





in bouquets. 


Propionate Nery] A derivative of Nerol, on account of its tart fresh fragrance gives rising note 


Violet. 


to any composition in which a new tone is sought. Especially in Jasmin, Rose, | 


crasse Js MERO & BOYVEAU | 


Benard & Honnorat, Successors 


Established 1832 | 


Oil Geranium African, guaranteed pure, for Extracts and Soaps, Tale and Face Powder. 


* Ipa from our works in the Hautes-Alpes, obtained by steam distillation from care- 
Oil Lavender A pa, fully selected parcels of Lavender. Our Alpa brand distilled from these plants 
has no equal for fine perfumes, toilet waters, creams. It has an ester test 


of 48%. 


EXTRAFLORS 


ODOROLS 


Recommended as meritorious bases to build the superstructure of a perfume in accordance with 
ideas dictated by individual requirements. 


Amber Chypre Bluebelle 


FIXATIVES Matzouka 





THEODOR LEONHARD WAX CO., Inc. 


Haledon, Paterson, N. J. 


ESTABLISHED 1852 


BLEACH HOUSES 
T.L. WAX CO. 
40 ae 


Specialties 


Pure White Sun Bleached Beeswax 
Pure Refined Yellow Beeswax 


Specify “T.L.” Brand Pure White Sun 
Bleached Beeswax. Guaranteed un- 
der Food and Drug Act, June 30, 1906. 
Serial No. 4068. 


Write for samples 


Long Distance Tel. Lambert 8183 








Lily of the Valley Origanum 
SURFLEURS 


Narcisse Ydalia 


9999999999900 90900000004 


$000% 


SHERPECTO 
Petrolatums?: | 


Manufactured from strictly 
PENNSYLVANIA CRUDE, 
filtered for COLOR, TASTE 
and ODOR. All grades con- 
form to U. S. P. requirements. 


Formulae for cold creams, 
lotions, salves, etc., available 
to our customers’ without 
charge. 


Write for samples and full 
information 


Quality Products—the standard by which all others are judged. 


Sherwood Petroleum Co., Inc. | 


BUSH TERMINAL BROOKLYN, N. Y. 


999999999999 O999999OOOO999OOF 


General Offices: | 






Teleph { Sunset 8049 Refinery: CORAOPOLIS, PA. 
elephones) Sunset 7862 Eastern Works: BROOKLYN, N. Y. 


000000000000000000000008 
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Private Brand Toilet Soap 


E are prepared by experience and equipment to 
manufacture for you highest quality toilet soaps 
| under your own brand. 


| With the cumulative experience of over 75 years 

in soap making to draw upon and the most modern 

| methods available our customers are assured unusual 
service. 


| Let us cooperate with you in building up your toilet 
soap business. 


Pennsylvania Soap Co. 
LANCASTER, PA. 








FOR TOILET POWDERS 


Stearate of Magnesia 


Light. Great Adhesiveness. Pure White. Immeasurable Fineness. 
Heavy if desired. Dusts out under the puff like the finest pollen. 


. Stearate of Zinc 


Odorless. Impalpable. Pure White. Water-Resisting. Great 
Adhesiveness. Light or Heavy as desired. 


We are manufacturing the foregoing on a large scale. Deliveries 
in any quantity from one barrel to a carload. Prompt shipments. 


WRITE FOR SAMPLES AND PRICES. 


| FRANKS CHEMICAL PRODUCTS COMPANY 
| 55 Thirty-Third Street BROOKLYN, N. Y. 


Office and Laboratories Stocks Carried: Telephone: 


Bush Terminal Buildi 
- No. 9 es Chicago St. Louis San Francisco Sunset 1337-4797 
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VANILLA BEANS 


DIRECT IMPORTERS 
FROM THE ISLANDS 


P. & P. DERODE FRERES & DAMMANN, INC. 3 
71-73 MURRAY ST. “Ss NEW YORK ; | 

















ORIGANENE 


A finished perfume oil, for finest perfumes only, of the French type 
which continues in such great vogue. It is unexcelled in its perfect 
blend, exquisite and elusive fragrance, and faithfulness to type. 


lf you want to produce a high grade 





Extract, Face Powder, Compact or Cream 
possessing a beautiful odor of French or Oriental character 
make nothing 


until you try out our latest creations in the field of 


Ambre, Chypre, Narcisse, Oriental, ete. 


Samples and Quotations Gladly Submitted 


FELTON CHEMICAL COMPANY, INC. 


Manufacturers of Aromatic Chemicals and Synthetic Flower Oils. 


65 Taaffe Place 





Brooklyn, N. Y. 





> 


ge 


A Charming Feature 





CHARMING feature of Rowell Paper 

Boxes is the soft, rich tone of the col- 
oring. It blends readily with all accoutre- 
ments on the dressing table. 


E. N. Rowell Co., Inc. 
Batavia, N. Y. 


New York Sales Office: 


THE BRISTOL INDUSTRIES, Inc. 


41 Park Row, Room 805 Telephone: Cortlandt 1574-5 
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6.N. Aowell 60. Inc. ‘ 
© Paper Box Mts 
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Sunthetic Flower Oils 
of 
Proven Merit 
and 


588 AN: ( , ms; 
40 John Shront ( eS Gs Individuality 
New Yorks - 


DM Srades of 
VANILLA. BEANS 


GUMS 
Arabic Tragacanth 
Crude Powdered 


POWDERED KARAYA GUM 
ERNST BISCHOFF co., inc 


135 Hudson St. 
New York, N. Y. 


SYNTHETIC FLOWER OILS 


Per lb. Per Oz. 

Lilac Concrete No. 412 $32.00 $2.35 

| | Moss Rose No. 80 ’ 1.85 

Lommel tral: NS les NEROLI “P” Special No. 22..$12.00 .85 


ROSE CONCRETE No. 1380. .$50.00 3.45 
TUBEROSE CONCRETE No. 

233 : “85 

; . ‘ 1.85 


‘SEAL PACKED: | 
enim an Py Ame COMPOUNDED OILS 
At SB af | re) (Extra Concentrated ) 
$16.00 





“BEST QUALITY* 


Mtl Jane No. 244 
Made by an organization that makes POWDER PUFFS only. CHYPRE No. 215 A 


Lilac Vegetal No. 83 i 
“*~ROMANCE”’ Powder LILAC BLOSSOMS No. 271A. .$ 8.50 


Puffs give just the touch 
your product needs. 


A machine made product. Telephone Walker 2280 
Cable Vioferrose, New York 


Call or write 


I. BERMAN & SONS 135 Hudson Street, New York 
146-150 Avenue D New York City 


Write for Samples and Quotations 





| 
maui’ 
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ABONITA COMPANY, Inc, 
134 South Clinton St. CHICAGO 
COMPACT SPECIALISTS 













HAND MADE FRENCH-PROCESS 
ROUGE and FACE 
POWDER COMPACTS 






QUALITY 
SUPREME 


LIP STICKS COSMETIQUE 
EYEBROW PENCILS 


PRIVATE BRANDS EXCLUSIVELY 


QUALITY PRODUCTS—PROMPT SERVICE 
IMMEDIATE DELIVERIES 











Chemistry of Essential Oils and Arti- 









ficial Perfumes (Parry) Vol. I..... $12.00 
EE skabdbuGewedantdcdeenasess 8.00 
Condensed Chemical Dictionary...... 5.00 
Cosmetics (Koller) ................ 3.50 











Die Moderne Parfumerie (Mann) In 
ED 0640660060 c6neksanbee -.o- 600 


Flavouring Materials, Natural and 









































Synthetic (Clarke) ............... 2.85 
Handbuch der Kosmetischen Chemie, 

(Truttwin) In German .......... 12.50 
Hydrogenation of Oils (Ellis)....... 7.50 
Industrial Chemistry (Rogers)...... 7.50 
oe of the Essence Industry (Wal- 

BEE) 36656445605 0sb0440 bH6 COS EOS 








Manual of Toilet Soap-making (Deite) 8.00 
Modern Soaps, Candles and Glycerine 

















TT ere 10.00 
National Formulary ................ 2.50 
Perfumery (E. J. Parry) ............ 1.00 








Perfumes and Cosmetics (Poucher). 6.00 








We Handle These Books 


Perfumer Publishing Co., 14 Cliff St, New York 





FEBRUARY, 1925 


JULIUS SCHMID 
ite 


Compacts 
Lipsticks 
Eye Brow Pencils 


MADE UP UNDER 
YOUR OWN BRAND 


423-439WEST 55™ STREET 
NEW YORK 








Practical Flavoring Extracts (Kessler) $3.00 
Preparation of Perfumes and Cos- 


MORES CEUTVOEER) 265 c ec cecnceses 8.00 
Record of Alcohol (H. W. Eddy) 
Cardboard covers, 100 pages...... 2.00 
Cloth Covers, 150 ruled pages ..... 2.50 
Scientific American Cyclopedia of 
PD Adindkccnrksnsdawaneness 5.50 
a POT ete 1.00 


Soap Making Manual (Thomssen)... 4.00 
*Soapmaker’s Handbook (Brannt)... 7.50 
Standard Formulary (Hiss & Ebert).. 6.00 
Twentieth Century Book of Recipes, 


Formulas and Processes........... 4.00 
ec SI aivicevesscvcnces 12.00 
U. S. Pharmacopoeia ............... 3.75 
Volatile Oils (Gildermeister and 


Hoffman) Vols. I, II and III (each) 10.00 


*Out of stock; being reprinted. 
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RED BRAND 







COLD CREAM OILS 
*MINERAL JELLY 
PETROLATUM 


We specialize in the manufacture 
of highest quality petrolatums and 
white oils for manufacturers of 
toilet preparations. 


Write for Samples and Full 


Information 


Kuhne-Libby Company 
GENERAL OFFICE 
54 Front St., New York, N. Y. 
Baltimore 
228 N. Eutaw St. 


Philadelphia 
145 N. Front St. 
San Francisco 
149 California St. 


ag ae 4 sn 
in.% CES RL 
f Los G Tike ‘ : 
ee 


DispLayCapps Wy 
* EMBosseD Seats 


‘LABELS -< 


¥ wor rv, hs , 
| cAn Art Department — st! 
bs Maintained for your convenience under supervision of artists Z HK 
\ with years experience in this field. Avail yourself of this service i A a 
{ip 
; With new modern equipment for Printing, Lithographing and A 
Engraving labels, displays, cut - outs, booklets and stationery rf 
i 
_ A Service — 
zi Unsurpassed for prompt delivery and workmanship 







- A Sales Personnel —— 


Ready and capable of assisting in planning your advertising 
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255 GREENWICH ST 
BARCLAY: 4319 ™ ~s= NEW YORK CITY. 










~ atl. Fe 










AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 131 














AUGUST GIESE 
& SON 

162 William Street 

New York 


FRENCH 
FILTER 
PAPER 


ALL 
GRADES 





Get Our Prices 


( 





In Stock in 


New York for 
Spot Shipment 
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FROSTING LIQUID 


produces a most beautiful velvety, frosted clear finish—a very simple process—immersion from 
three to five minutes is required—no expense to install plant—cost of frosting at least 75% 
less than your additional cost of frosted bottles—process is absolutely non-hazardous and no 
drying up—therefore, always ready for use. 


Special prices on contract. 

Trial quarts, $3.00; Single gallons, $7.50; 10 gallons or more, per gal., $6.00 
Packing Charges Extra. 

L. REUSCHE & CO., 34 Union Square East, New York City 


EST. 1881 


AMOLE PRODUCTS 


Have given the trade the utmost in satisfaction for nearly 40 years. Selection of the highest types in raw 
materials combined with formulas of long proven merit and skillful specialists enable us to supply 
——- a very superior quality. We invite your inquiries on any of the following in which you may be 
interested. 


SHAMPOO LIQUID, PASTE and BASE—LIQUID SOAP—SHAVING and 
TOILET SOAPS—SHAVING CREAM—FACE CREAMS 


Also a large line of especially high grade preparations for Beauty Parlors. 
All of these products can be furnished in bulk or packed in containers ready for your private brand labels. 


AMOLE SOAP CO. - - Tippecanoe City, Ohio 


(14 miles north of Dayton, Ohio.) 


HARRAL SOAP COMPANY, Inc. 


HAWTREE CREEK ROAD, OZONE PARK, NEW YORK CITY 


r) 
a 
SHAMPOO BASE 
j 5 LIQUID TOILET SOAP 
Ae ane SHAMPOO PASTE 
POWDERED SOAPS — 
AKERS 


M F SOAP 
NEARLY HALF A CENTURY 


LIQUID SHAMPOO 
SURGICAL GREEN SOAP 
TOILET SOAP BASE in BARS and 


FLAKES 
FLOATING BATH SOAP 





— GLASS VIALS /“« 


Automatic Machine Made, Are Uniform 
in Capacity, Corkage, Height and Width 
Especially Adapted for the Perfume Trade 


KIMBLE GLASS COMPANY 


VINELAND, N. J. CHICAGO, ILL. NEW YORK, N.Y. 











Denmoow Boxes 


will increase your sales 
il GOOD-LOOKING Box helps the sale of 


powder or perfume. It reflects pride 
in a superior product. Customers appre- 
ciate it as an added service. It gives your 
merchandise a greater value, advertising 
your name and product as nothing else can. 

The quality of your product holds your 
old customers—but new customers must 
be secured by increased sales effort, and 
distinctive packaging is an important 
part of such effort. 

Dennison boxes are distinctive, always 
in good taste, and of justly distin guished 
workmanship—a workmanship with 
eighty years of experience back of it. 

But these pictures cannot tell the story of 
workmanship. Note the coupon below. It 
will bring you actual samples in order that 
you may sce clearly the points of quality that 
put 47g value in Dennison boxes. Write today. 


Demnioow Manufachiing So. 


MAKERS OF FINE BOXES 





Works at Framingham, Massachusetts 
BOSTON, 26 Franklin Street PHILADELPHIA, 1007 Chestnut Street, 
NEW YORK, Fifth c ut St CHICAGO, 62 East Randolph Street 
Sales Offices an tres in the United States and Canada 
LONDON SYDNEY COPENHAGEN MEXICO CITY 
BUENOS AIRFS RIO DE JANEIRO \ 
rr ree ee ee ee 
he DENNISON MANUFACTURING CO 
we 


Dept. A. P. 1, Framingham, Massachusetts 


x samples for powder a 


Teer off this Coupon, pin it to 
your letterhead or business card and 
mail to Framingham at once. It will 
bring you samples of the finest Dennison 
boxes for perfumers 
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FANCY BOX COVER PAPER } 


NEW CREATIONS JUST RELEASED. SPECIAL PAPERS 
DEVELOPED FOR EXCLUSIVE USE BY YOU. 


BEAUTIFUL GLASSINE IN MANY NEW DESIGNS. WRITE FOR 
SAMPLES AND GET THE NEWEST WITHOUT OBLIGATION. 


MATTHIAS & FREEMAN PAPER CO. 
$117 N. SEVENTH STREET PHILADELPHIA 


Readoatpetoetoetongoaznetpete afneinesearenlealbetoeteetontonroesmesoetoazonseetoeteatoatoatoatmetoetotontpatpetoetoatoaloatpetpetoetoatoatpetpetoetoatoatpetnetoetoatoatee 

















You are, of course, interested in a good 


NARCISSUS 


We have it, and reasonably priced. 





Distinctive Quality COMPA CTS 


Lip Sticks Powder and Rouge Paste Rouge 


All Popular Shades 
All Styles Including Extra Low 
All Sizes from 1 to 4 inches 

All Standard and Fancy Shapes 
Service and Quality Assured 


Communicate with us for sample. 






Also 






SYNTHETIC 
NEROLI ROSE JASMIN 














We will assemble the compacts in your boxes 
under your private brand. Also Taleum and 
Face Powder in bulk and your own containers 


filled. 





H. C. RYLAND 


MANUFACTURERS IMPORTERS EXPORTERS 
ESSENTIAL AROMATIC 
OILS 52 LAIGHT ST. CHEMICALS 


NEW YORK 


Chicago Office: 2704 Greenview Avenue 










Write for samples and full information. 


SAVOUR, Inc. 508 Broome St. 
NEW YORK, N. Y. 
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- N. ale & CO., Inc. 


12 South Marshall St. 
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Weeks Automatic Double Labeler 


Applies two labels simultaneously 
front and back. 


The only truly automatic labeler built for various 


difficult jobs. 


Satisfaction guaranteed. Send your labeled con- 
tainer and get our specifications for your individual 


work. 


McDonald Engineering Corporation 
416 West 33d St. New York 


Fesruary, 1925 


THE 
TWITCHELL PROCESS 


THE STANDARD METHOD OF, 
DEGLYCERINIZING 


THROUGHOUT THE WORLD 


Kontakt Saponifier 


FOR HIGH GRADE FATS 


Kontakt D. P. Saponifier 


FOR LOW GRADE FATS 


The Twitchell Process Co. 


CINCINNATI, OHIO 


Filtration 
is important 


To filter or not to filter is a prob- 
lem that can seldom be answered 
offhand. The tendency to develop 
cloudiness and precipitates in hair 
tonics and lotions has been cor- 
rected by proper filtration. Crys- 
tal clearness has been produced in 
shampoos and liquid soaps in the 
same way. 

Filtration adds little to the cost of 
a product. If it will help your 
products in any way you want to 
know about it. We have laboratory 
facilities for filtering samples that 
produce typical factory results. 
You are invited to consult us on fil- 
tering problems without obligation. 


T. SHRIVER & COMPANY 
890 Hamilton St., Harrison, 
New Jersey 





loth used is just as important 

Je are in a position 

*r paper or filter cloth, espe- 

woven for filter press work, at very 
S 


us - quote on your filter cloth 
ts. 


SHRIVER PRESSES 


—_ it at Fcc 7 ao. a hes nt 
192 
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DRYING 


LAUNDRY BAR SOAPS 


The “Proctor” Continuous Truck Dryer—a won- 
derfully efficient system of drying all Laundry 
Bar Soaps. The bars of soap on trucks are auto- 
matically run through the dryer. Perfect sur- 
face drying is obtained with the least possible 
loss of weight. Saves time, space and _ labor. 
Send for our catalogue. 


PROCTOR & SCHWARTZ, INC. 
Formerly The Philadelphia Textile Machinery Co., 
Philadelphia, Pa. 





STOKES BOTTLE 
WASHING MACHINE 


MER eS 





Washes one gross of bottles per minute, 
inside and outside. 


PERCOLATORS TUBE FILLERS 
WATER STILLS POWDER FILLERS 
PENCIL MOLDS CREAM MIXERS 


Send for Catalog. 


F. J. STOKES MACHINE CO. 


6112 Tabor Roed. Olnev. P. O., Philadelphia, Pa. 
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“VACCU’ Bottle Filler 


Portable: Fills all size Bottles 


“No Liquid Touches Metal” 
(Type “B’’) 
Cleans itself automatically. Handles any 
liquid thick or thin, even acids, peroxide, 
iodine, etc. Lowest price. 


Write for Circular 


ALSOP ENGINEERING CO., 47 W. 63rd St., New York 


| 


'Hand Tube Filler, Folder, 


| Crimper 


for Collapsible Tubes 





FOLDER No. @ 


GG RODGERS 
SET) 
peta f° asi) 
rey 


CRIMPER No. 1 


' Coe 


TUBE FILLER No. 6-A 


Geo. G. Rodgers 


Manufacturer 


Springfield THE CLIP THAT DOES 
Ohio NOT CUT THE TUBE 
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PACKAGING MACHINERY 
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bSboooeoee@)\ 


a Eee eee CENCE CMR Lo tity €& fills. seals. wraps Maer yg seals cartons 





Manufactured and distributed exclusively by 


NATIONAL PACKAGING MACHINERY COMPANY BOSTON 30, MASS, 


YOUR PACKAGE and materials, of whatever style and character, once handled 
our way will convince you that ‘‘ National service means increased profits.”’ 





REPEAT ORDERS 


indicate that 


Brilliantly Clear Filtrates 


are obtained from our 


Filters and Filtering Material 


Supplied for over 30 years 
Ideal for Perfumes, Toilet Waters, Hair Tonics, Pharmaceuticals, Extracts, Etc. 


PHILIPP WIRTH Fict'sey.110 NEW YORK, N. Y. 


Homeopathic Vials of Every Description 


Manufactured by the 


Rutu Gwiass CoMpany 
Conshohocken, Pa. 
UALITY AND MOST ATTRACTIVE PRICES 





Camel Hair Brushes, Glass Rods with Cork or Cap 


1 New Styles in Colors 


Applicator Stopper Bottles 





—Lowest Prices 









| Write for Samples 
j 


BENTON, HOLLADAY & CO., 444 W. 26th St., New York, N. Y. 





» 
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SUPERIOR 
COMPACT 
PUFFS 


Creating Puffs of 
Superb Quality 
which exemplify the 
unique artistic re- 
finement of your ex- 
clusive package is 
our specialty. 















May we have your request 
for samples and quotations? 





Furlager Manufacturing Co. 
116 W. 14th St. New York, N. Y. 


“We lead in quality” 





9999999999999 990999999999009000909F 


VANILLA 


BEANS 





THURSTON & BRAIDICH 


27 CLIFF STREET 
NEW YORK 







STOCK 
LABELS 
fc 


TOILET 


Qy i 
or 


SAMPLES SENT 
ON REQUEST 


THE QUALITY LABEL COMPANY 


ISO NASSAU STREET — 
NEW YORK CITY 











Distinctive 
Perfume Vials 


2 DESIGNS 


“ROMAN” 
Fitted with elon- 
gated stoppers — 
very reasonably 
priced. 


“NINEVEH” 
With elongated 
stopper. Low- 
est priced com- 
plete vial on 


the market. <x 


Send for samples with 
your business letterhead. 


Glass Products Co. 
Vineland, N. J. 


Southern Representatives: Western Representatives: 
LILLY BROKERAGE CO, . . 
472-480 Union Ave, 140 No, Dearborn St. 
Memphis, Tenn, Chicago, Ill. 
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SUPERIOR 
Paper Box Co. 


544 West 35th St. 
CHICAGO, ILL. 


ww 


Makers of Fine Paper Boxes ior 


Perfumes--F ace Powders 


Satin Lined and Satin Covered 
Combination Gift Sets 


Write us for ideas 
and (Quotations. 


All Kinds or 
Plain @ Fancy Boxes 


Donald M. Smith, President 


Bristol-Smith, Inc. 


MANUFACTURERS SALES AGENTS 

for 

Sun Tube Corp.—Collapsible Tin Tubes (Plain and 
decorated ) 

E. N. Rowell Co.—Fine Paper Boxes. 

J. M. Raffel Co.—Corrugated Fibre Shipping Cases. 

Bishop Calculating Recorder (Calculating Recorder 
for Factory Cost Keeping.) 


Room 805 41 Park Row, New York, N. Y. 


Telephone Cortlandt 1574-5 


Fesruary, 1925 





POWDER PUFFS 


of VELOUR 
of LAMB’S WOOL 


COMPACT PUFFS 


A’Cadia Powder Puff Co. 
797 East 142d Street 
NEW YORK CITY 


Middle Western Representative 


CHAS, A. RINDELL, Inc. 
64 W. Randolph St., Chicago, II. 


WRITE US FOR 


INFORMATION REGARDING 
TRADE-MARK PROTECTION 


PERFUMER PUBLISHING CO. 
14 Cliff Street New York 








PENNSYLVANIA COLLAPSIBLE TUBE CO. 


Specialists in Small Tubes 
PURE TIN ONLY 


495 Hepburn Street, Williamsport, Pa. 


(THE printing on our sample tubes 

is perfect in every letter. The 
colors are clear and brilliant. The 
caps fit easily. These features com- 
bine to make our tubes the powerful 
factor in advertising your product 


that you are entitled to expect. If 
your product recommends itself and 
sales are growing without dispropor- 
tionate advertising, you will find 
samples the least expensive form of 
advertising measured in terms of new 
business. 
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We Specialize in Exclusive Seals 


WE specialize - the creation of distinctive, 

original seals which insure sales and bring 
repeat orders. Let us figure with you on your 
next order. 
























Write for samples 


ATLAS LABEL CoO., 119 Lafayette St., New York 


We Make a Specialty of These Soaps 


UNIFORMITY of your LIQUID TOILET LIQUID SHAMPOO 
SOAP and SHAMPOO will enable you to in- SHAMPOO BASE SOAP 
crease your sagen - SHAMPOO PASTE 
soap or shampoo that will be uniform in every ; - 
respect. An exacting chemical analysis insures POILET BASE SOAP 
the uniform composition of these soaps. >URGICAL GREEN SOAP 


WRITE FOR SAMPLES AND PRICES 


THE DAVIES-YOUNG SOAP COMPANY 


DAYTON, OHIO 


- SNOWWHITE FROSTING LIQUID- 


A Marvelous New Discovery 
which gives a RAPID, SATINY, WHITE finish. 
A simple, dipping process, absolutely safe. 
NON-DRYING and ALWAYS READY for use 
Amazingly low in cost. Simplicity and rapidity. 
Write for Prices and Particulars 


SNOW-WHITE CHEMICAL eee) 10209 Quincy Ave., Cleveland, O. 


11M ETN 
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STEARIC ACID 


| MADE WHITE 
PACKED TIGHT 
DELIVERED RIGHT 


Pure Stearic Acid in Convenient Size Cases 
RUB-NO-MORE CO. FORT WAYNE, IND. 



































“PLAIMAR” 


SANDALWOOD OIL 


BRITISH-DISTILLED 


HIS oil is in constant demand because its 

quality is exceptional. It represents the 
highest perfection in development of the 
Sandalwood of West Australia, and offers an 
aroma of exquisite delicacy. 


About 3 years ago, the first shipment was 
made. Today “Plaimar” Sandalwood Oil oc- 
cupies a prominent position in its field. 


HOSPITALS ENDORSE “PLAIMAR” 


For nearly two years, “Plaimar” Sandal- 
wood Oil has been extensively used in the 
public hospitals of Australia. And in order 
that sufficient sandalwood shall ever be avail- 
able for “Plaimar,” the West Australian Gov- 
ernment has passed special regulations for 
conservation of this wood. 


“PLAIMAR” GUARANTEED ANALYSIS 


The “Plaimar” product is the finest that 
science can produce, and is guaranteed to be 
within the limits of the following analysis: 


ey Mae iss iawsseswucseuneee 0.95 to 0.972 
BEPR. INDEK at 20° C.. ..0cccvcscess 1.498 to 1.504 
OPT. ROTATION ap ...........++++- 4° to 15° 
ALCOHOLS AS SANTALOL.......... 90% to 95% 


1 in 3 to 1 in 6 
VOLS. 


PLAIMAR, LIMITED 


PERTH WEST AUSTRALIA 


SOLUBILITY IN Me} 
ALCOHOL at 20° C. 


United States Representatives 


THE IMPERIAL EXPORT CO., Inc. 


15-25 Whitehall Street 
New York, N. Y. 
Telephone—Bowling Green 6736 


Stocks carried in New York and London for 
immediate delivery. 
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CLASSIFIED 
ADVERTISEMENTS 





The rate for advertisements in this section is 50c. per line per in- 


sertion, Please send check with copy. Address all communications to 
PERFUMER PUB, CO,, 14 Cliff St., New York. 
BUSINESS OPPORTUNITIES 
Will buy for cash any odd lots of merchandise, over- 


drugs, chemicals, 
What have you to offer? 
oo Union Sa., N. Y. C. 


stock of medicines, etc. 


Drug & Trading Co., 


perfumes, 
Karoff 


Spot Cash paid for merchandise of all kinds. We buy 
anything; we sell everything. Send for our Bargain Bul- 
letin. A. H. Kraus, 409 Chestnut St., Milwaukee, Wis. 


WE BUY FOR SPOT CASH 
SURPLUS and ODD LOTS of CHEMICALS 
Oils, Dyes, intermediates, solvents, gums, glues, 
waxes and any item of a chemical nature. 
REPUBLIC CHEMICAL CORP. 
303 Pearl Street New York, N. Y. 


For Sale—Small plant for manufacturing cosmetics and 
toilet articles; good opportunity for live man, going con- 
cern. Health reasons for selling same. Address B. O. 
No. 1333, care of this journal. 


For Sale—Excellent formula for the manufacture of a 
superior grade of shaving cream. Full details and samples 
may be had by writing to B. O. No. 1335, care of this 
journal. 


(Continued on page 142) 


Telephone Windsor 3614 Established 1904 


Payne Manufacturing Co. 
OLDEST MANUFACTURERS OF 
Emery Boards, Pumice Stone 
and Corn Files 


Best Quality and Lowest Price 
100 Lawrence Ave., cor. E. 3rd St, BYKLYN, N.Y. | 


MMM TO 











Roddie Minor, Phar. D., Pres. 


Fanchon Hart, Microanalyst 


American Institute of Cosmetics 


and Perfumery, Inc. 
9 W. 14th St. New York City 
Telephone: Chelsea 2900 


Expert advice on original and distinctive 
formulas for Perfumes, Toilet Articles, 
De-Odorants (Rochane Series). 


Also specialists in chemical and micro- 
Spices, Drugs 





and Commercial Compounds. 











ee 





SUIS III 
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| Samples Attractively— 
DAPERS ___ | Convincingly Displayed 
for wrapping boxes, bottles, : Bring More and Bigger Orders 


soaps and, in colors, for 
dainty inlays or other pro- 
tective service. 


To those accustomed to 
quality, price, regardless 
of its importance, is but 
a secondary consideration. 








Here you get the combined efforts 
of skilled specialists of 25 years’ 


FRANZ EULER & Co. experience in perfecting the Sample 


173 LAFAYETTE STREET oer 
NEW YORK KNICKERBOCKER CASE COMPANY 


224 N. Clinton St. Chicago 
W orld’s Leading Sample Case Manufacturers 





DBO ISS GR 

j VANITY MIRRORS | 
3 Any Shape Any Size } B hi B d 
Grade A Glass Only ee ive ran 


Prompt Deliveries 


B] + wit be pleted to mbit sampler and prices upon requ Sunbleach 
| NEW YORK MIRROR WORKS eached 


191-193 Chrystie St. Drydock 4230 New York, N. Y. | BEESW A xX 


Let us quote on 
making your creams 3 
under your own labels 


All Milk Rolling Massage Cream : | WILL & BAUMER 


Vegetale Lemon Rolling Massage Cream 


Cold Cream, R L $ 
” ne a : CANDLE CO., Inc. 


SSIS IS 





IST 


Send for samples and prices. 3 Syracuse, N. Y. 


5 AMERICAN PERFUMERY CO. § 
% 188 Grand St. New York, N. Y. & 
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(Continued from page 140) 


BUSINESS OPPORTUNITIES 


Wanted—200 Ib. Day powder mixer and sifter. 
kettles. 
City. 


Copper 
The Bonnie-B Co., 16 W. 6lst .Street, New York 





For Sale—One tube filler, manufactured by Arthur Col- 
ton Co., type 3 H. P. E.; also one tube closer and tube 
fastener. All in good condition. L. C. Anderson, Bing- 
hamton, N. Y. 


For Sale—8 foot presses; 5—400 Ib. and 8—600 Ib. soap 
frames; 1—5 knife chipper; Champion slabber; 10-A Blan- 
chard mill; 2—30” x 12%’ Houchin-Aiken Acme remelters ; 
1200 Ib. vertical jacketed crutcher; 65 gallon Dopp jacketed 
kettle; 8” plodder; 4-roll granite stone mill; 4 and 5 roll 
steel mill; 2—Anderson oil expellérs; 4—filter presses 12” 
to 30”; Day mixer and sifter, change can mixer. Con- 
solidated Products Co., Inc., 15 Park Row, N. Y. C. 

46 holes each. 
26 holes each. 
Address B. O. No.-1337, care of this journal. 


6 Aluminum Moulds for Jumbo lip sticks. 
6 Brass Moulds for flat-pointed lip sticks. 
All new. 


Wanted—Powder filling and weighing machine, 2—1,000 
gal. glass lined or heavy copper tanks. Wade Extract Co., 
Orange, N. J. 


- SITUATIONS WANTED 


Soapmaker, with 25 


kinds of laundry, toilet, 
green castile. 
cerine recovery. 
journal. 


Mail the Coupon Now 
JOHN HORN, Seals 


837-839 TENTH AVE., NEW YORK, N. Y. 


Kindly send me a sample package of your seals. 


years’ experience in making all 
floating, chip, flake, white and 
Understands perfuming and colors; gly 


Address S. W. No. 1330, care of this 











Address 


Beautiful seals attract attention to the package 
no matter where it is displayed, on the shelves, 
on the dealer’s counter, or on milady’s dressing 
table. 


Horn’s seals are created by artists who have 
spent many years in helping other perfumers 
improve the appearance of their packages. The 
same appeal they have won for others they can 
win for you. Many new ideas for seals will be 
suggested for those in the small package which 
we will mail you on request. 


JOHN HORN. 


Mail the Coupon Now 
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Chemist, experienced in the manufacture of cosmetics 
and toilet preparations, also food products, flavoring ex- 
tracts, etc. Capable of working out and developing new 
formulae and processes. Would like responsible position 
with established concern. Address S. W. No. 1331, care of 
this journal. 


Chemist and factory manager, 32, with five years’ ex- 
perience in the manufacture of every toilet and cosmetic 
specialty, pharmaceuticals and extracts, seeks connection, 
Can compound essential oils. Familiar with labor, piece 
work, automatic machinery, etc. Has knowledge of mar- 
kets. Address S. W. No. 1332, care of this journal. 


Flavoring Extract Chemist with several years’ experience 
in manufacturing high grade extracts, concentrates, emul- 
sions and allied products, for bottlers, bakers and ice cream 
makers, is open for proposition; knows how to market 
products successfully in various sections of the country, 
\ddress S. W. No. 1334, care of this journal. 


——4 


Technical graduate, 34 years old, married; factory man- 
ager 414 years for large perfume house seeks connection 
where loyalty, industry and conscientiousness are appre- 
ciated. Possesses tact, good personality, ability to reor- 
ganize and operate efficiently. Address S. W. No. 1336, 
care of this journal. 


Write Us About 


BOOKS AND MACHINERY 


PERFUMER PUB. CO., 14 Cliff St., New York 
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Southern Aromatics 
Company 


Brunswick ::: Georgia 
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“HOPKINS’” BRAND ALMOND MEAL= 


A LMOND MEAL has, for many years, been “Hopkins’” Brand is made from the finest qual- 
in demand by all manufacturers of toilet ar- ity bitter almonds obtainable and imported from 
source of supply. 

It cleanses, stimulates and softens the skin, leav- 
It is now one of the important factors in the ing it clear and velvety. 





ticles and cosmetics. 








formule for the popular facial mud pack used by “Hopkins’” Brand Almond Meal is in heavy 
beauty parlor proprietors, as well as in pastes and demand for it has been tried and found “not 
creams for general use. wanting.” 









Sold to wholesalers and manufacturers only. Write for Sample—Price—Booklet. Get Posted. 


J. L. HOPKINS & CO. 













COLLAPSIBLE TUBES & CONTAINERS 
TORONTO CANAD A “7 





eNO 


PURE TIN OR LEAD PLAIN AND DECORATED %= 
ALUMINUM SCREW CAPS, SHAVING STICK BOXES EITC. 
FOR YOUR CANADIAN TRADE 








THE QUALITY WHITE MINERAL OIL 


For toilet preparations and cosmetics 


REG 


Absolutely Colorless, Tasteless and Odorless 


If you are experiencing any difficulties with your formulae, 
allow us to assist you. Our representative will call on request. 
Address only 
CHEMICAL PRODUCTS DIVISION 


STANDARD OIL COMPANY (NEW JERSEY) 
7 HANOVER SQUARE, NEW YORK 






rol 


; U.S.PAT.OFF. 
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TRUE ECONOMY .- 


(COMMANDS you to investigate our offer 
before contracting for your machine 
requirements. No matter what your needs 
may be, we can supply you with recon- 
ditioned machines that will serve you as 
well as new ones and that mean a consid- 
erable saving for you. 
(COMMANDS that you turn your idle ma- 
chinery into cash. We purchase idle 


machinery anywhere. Let us know what | 


you have for disposal. 





We Have on Hand for Sale 


Aluminum Kettles Evaporators and Pans 
Aluminum Stills Drying Equipment 
Copper Kettles Mills 

Copper Stills Crushers 

Mixers Pulverizers 

Filter Presses Storage Tanks 


MACHINERY & EQUIPMENT CO. 


Office, Warehouse and Yard 
225 Sherman Ave., Newark, N. J. 


Phones: Waverly 7707-7708 


Soap Manufacturers for Nearly 75 Years 


FACTORIES: CAMDEN, N. J.. AND CAMBRIDGE, MASS. 


We are specialists in 


POWDER PUFFS 
for BODY TALCUM PACKAGES 


Made of the finest VELOUR ana 
LAMBS WOOL MATERIALS— 


right from our own mill, 
pea inl ent ne 


As America’s largest makers of 
double face POWDER PUFFS—we 
offer you finest quality at exceed- 
ingly low prices. 

Write for samples and quotations. 


COLUMBIA PLUSH & PUFF CO. 


221 McKibben Street Brooklyn, N. Y. 


BOTTLES, JARS, CORKS, 
Perfume Bottles, Massage and Cold 
Cream Jars of Every Description 


Private Mould Ware Our Specialty 


Laboratory Swupplies—Filter Paper—Wool Filter 
Bags—Funnels, Graduates, etc. We carry a stock 
of a considerable variety of different styles of 
Rottles and Jars—Sprinkler Top ks—Col- 
lapsible Tubes. No order too small—Prompt and 
careful attention given to orders regardless of 
size. Write for full information before you buy 
elsewhere. 


Acme Hospital & Druggists Glassware Co. 


317 Pearl Street, New York City Phone 
Near Beekman Street Beekman 7260-7261 


Private Brand 
Toilet Soaps 


Build up your sales with 
Highest Quality Toilet Soaps 


Under Your Own Name and Brand. 


We also offer 
Soap Powder Soap Chips 


Write for Details of our offer to manufacturers and distributors. 


J. Eavenson & Sons, Inc., Camden, N.J. 


BASE-GLASS 


For Rouge and Powder 


COMPACTS 


Any Size and Shape 


Our service has won us the confidence of 
some of the largest manufacturers of 
cosmetic novelties. 


Our Prices Will Interest You 


SUNSHINE GLASS WORKS 


865 Park Ave. Brooklyn, N. Y. 


COLORS 


TECHNICAL AND CERTIFIED 


Technical colors for Perfumes, Soaps, Waxes, and 
special uses. Ask for samples. Special Service to 
Essential Oil Houses. 


Certified Colors for Flavoring Extract Manufacturers, 
Bakers and Confectioners’ Supplies. 


INTERSTATE COLOR CO., Inc. 


41 Park Row, Suite 814 New York City 





din 


BAY RUM 


No. 1152 
$6.00 per 1000 
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“Lasting Impressions” 


REG. U.S. PAT. OFFICE 
) A\ 


Wy 
(ie 
pax 
Nee 3 
mea ag ; The attached are 
‘ representative numbers from 
our line of Stock Perfume and 
Toilet Preparation Labels. 
We will be pleased to send our complete Sample Line, consisting of approximately l200 designs % 
and styles, for $2.00. This amount tobe credited onreceipt of your order. Oursamples BG 
are now conveniently placed in book form. Write for this elaborate and extensive line. % 


a 


THE HENDERSON LITHOGRAPHING CO. CINCINNATI, OHIO, U.S.A. 





MARK 


‘Lasting Impressions 


99 


a 


eat atin: li 


aoe 
Sw ua ann ie rie 


ESTABLISHED 1858 


The Henderson — Company 


STATION #H, ¢ NATI, OH 


SAN FRANCISCO 


MINNEAPOLIS 
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BEAUTIFUL PAPER BOXES 


Makers of Fine Paper 
Boxes since 1866 












“Hand - Made” 
Quality 
“Machine-Made” 
Price 
W. C. Ritchie and Company te 
CHICAGO, ILL. 
NEW YORK OFFICE: 3O E. 42nd ST. Phones—Murray Hill 5971-9711 a 
+ PERFUMERS | || SUPERFINE 
for PERFUMERS 
HANDandMacuNE MADE | || SIELAMPOO 
Distinctive Designs for BASE 
Face Powders, Toilet ; 
Preparations and Perfumes. We have the finest cocoanut oil 
Base for making shampoo. Com- 
me ROBERT NEUMANN -. plete formula for the asking. 
) 1401-1411 Plum St. Cincinnati, Ohio S U Pp E R F I N E 
A wonderful hair dressing. 
| Not an oil. Can be remelted. 
Write for sample. 
We also have a full line of 
White Mineral Jellies, Petrola- 
. WE have on hand hundreds glass end fancy eeppere. Per- tums, White Oils, etc. 
bottles which we an Toilet waten 6 omnes. “lene 


prices because we are may be obtained from the 
discontinuing certain lines. Ex- manufacturers so that you may 
clusive imported bottles, cut continue the lines. 


Elizabeth Arden, 681 Fifth Ave., N. Y. 


Pennsylvania Oil Company 
412-420 N. Western Ave. Chicago, Illinois 
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I'his famous viaduct at Nimes, France, grandest of Roman works in foreign lands, was built by Augustus Caesar 
more than 1900 years ago. Its strong arch construction has withstood the ravages of Time, but not of vandals 


The Arch—a Symbol of Resistance 


Why do so many million dollar corporations use Mid-West corrugated shipping 
boxes? Because the high resilient arches in their tops, sides and bottoms are known 
to offer a powerful resistance against every abuse common to merchandise ship- 
ments. They reduce shipping losses. They discourage smashage. They protect 
aggressively, consistently, as all MID-WEST boxes are designed and built to do. 
Some big shippers are saving several hundred thousand dollars per 
year by their use over wood boxes. The average saving is 30% to 70% 
over any other package. In your field as in others the Mid-West Box 
is an outstanding and very desirable economy because built UP to a 
quality—not DOWN to a price. 











Three Distinctive 
Mid-West Features 


Waterproof Container: 
Is everything its 
name implies. 


itsis in: Chm Without obligation to you we will send an engineer to design a box for 
Stop tapes from split- your product at your plant that will cost you less on your shipping 
ting and peeling. 2 ¢ ’ ’ 


Offset Score: Insures platform. 


tight closing contact 
of end fl " . “ ” . 
ener Write for our “Perfect Package” Data Sheet. Free on Request. 


MID-WEST BOX COMPANY 


GENERAL OFFICES , FACTORIES 
18th FLOOR, DEPT. F ANDERSON, INDIANA 
CONWAY BLDG., CHICAGO KOKOMO, INDIANA 


Teen Wawwree ‘avian 


BOARD PRODUCTS ] FAIRMONT, W. VA. 
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What is raw material to you 
is highly finished product to us 


OU are proud of your product. It is as good as you 
know how to make it. But you are dependent upon 
the skill and integrity of someone else for the qual- 

ity of your raw material. 


We make the products listed upon this page. To you 
they may be raw materials. To us they are finished prod- 
ucts, turned out with highly technical skill and painstaking 
care. We are proud of them—as you are of your product. 


Obtaining raw materials from carefully tested sources 
only, processing them completely in our own refinery, each 
step in our manufacturing and refining processes is con- 
ducted by skilled operators under the careful scrutiny of 
exacting chemists. 


The care exercised results in uniform high quality, the 
U. S. P. Products far exceeding the requirements of both 
the United States and British Pharmacopoeias. 


L. Sonneborn Sons, Inc. | 


114 FIFTH AVENUE NEW YORK CITY 
(White Oil and Petrolatum Division) 


ze 
AMALIE 


% 


BRAND 





\ PETROLATUMS U. S. P. 


P-1 WHITE OIL (a cosmetic oil) P-2 WHITE OIL 
MEDICINAL WHITE OILS U. S. P. SNOW WHITE MINERAL JELLIES 







Stocks of the above are carried in principal cities. 
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JASMIN 





Predictions made while the jasmin crop was 
being gathered have been abundantly justified. 
Prices are high for all kinds of jasmin products on 
account of the high cost of the flowers, and supplies 
of pure essences are limited. 


This creates a situation which must be faced. 
Where possible we believe that perfumers should 
continue to use natural jasmin products freely even 
at some financial sacrifice rather than run the risk of 
compromising their own reputation for quality by 
employing substitutes or inferior grades. 





At the same time we recognize the many cases in 
which rigid limitations imposed by cost require- 
ments preclude the possibility of such a policy. The 
remedy, however, is not to be found in the adoption 
of cheaper and necessarily inferior jasmin essences. 


It is more economical and satisfactory to use 
HYPERESSENCE or FLORESSENCE JASMIN 


even at present costs, supplementing them insofar 
as is necessary by frankly artificial products, 
than to yield to the temptation to substitute 
sophisticated essences at an apparent saving in cost. 





UNGERER & CO. HUGUES AINE 
NEW YORK GRASSE 











Copyright 1924, Ungerer & Co. 
eee ee 





A.A. OTR. Z, In 


EST. 1836 


CHESTER, PENN. 


COLTAPSIBLE TUBES 294 SPRINKLER TOPS. 


SEE PAGE Il. 








